SATURDAY 

Average  circulation  of  the  Chicago 
Daily  News  for  July,  1954,  was 
560,670, 42,049  higher  fhon  for  July. 
1953,  and  the  highest  July  Saturday 
average  in  this  newspaper’s  history. 


OF  PENETRATION 


cuts  through  to  the  buying  impulse 


When  you  advertise  your  goods  or  services  in 
THE  CHRISTIAN  SCIENCE  MONITOR,  your  sales 
message  penetrates  right  to  the  heart  of  the 
buying  impulse  of  this  important  market.  That  is 
because  readers  of  this  international  daily  news¬ 
paper  rely  thoroughly  upon  both  its  news  and 
advertising  columns.  They  have  proved  its  relia¬ 
bility,  and  they  make  it  a  practice  to  buy  products 
advertised  in  this  their  favorite  newspaper. 

In  fact,  manufacturers  find  many  times  that 
consumer  resistance  actually  develops  into  con¬ 
sumer  insistence,  when  their  advertising  appears 
in  the  MONITOR.  Readers  of  the  MONITOR  ask 
for  the  brand  they  have  seen  advertised  in  this 
newspaper. 

In  addition,  the  "spendable  income”- money 
available  for  worthwhile  products  —is  well  above 
the  average  among  MONITOR  readers.  Many 
national  advertisers  have  found  that  a  regular 
schedule  of  advertising  in  the  MONITOR  increases 
sales  at  modest  cost.  We  shall  be  very  glad  to 
prepare  such  a  custom-built  program  of  adver¬ 
tising  for  you -THE  CHRISTIAN  SCIENCE 
MONITOR,  One,  Norway  Street,  Boston  15,  Mass. 

SPEAKING  OF  DEPTH  OF  PENETRATION,  HERE  IS  WHAT  ONE 
ADVERTISER  SAYS:  "We  feel  that  we  can  state  without  qualifi¬ 
cation  that  the  advertising  that  we  do  in  The  Christian  Science 
Monitor  is  the  most  'resultful’  to  a  dollar  of  any  newspaper 
advertising  that  we  do. " 


Christian 

Science 

Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  $88  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  630  S.  Grand  Avenue 
LONDON,  W.C.  2:  Connaught  House, 
163  Strand 


Listen  every  Tuesday  night  to 

"THE  CHRISTIAN  SCIENCE  MONITOR  VIEWS  THE  NEWS" 
with  Erwin  D.  Canham.  Editor,  over  the  ABC  network 


(Dur  J^eaders  .Sc 


!  AF  News  Service 

To  THE  Editor:  To  increase  the 
airman's  and  officer’s  understand¬ 
ing  of  his  individual  role  in  na¬ 
tional  defense  the  U.  S.  Air  Force 
has  combined  the  internal  and  ex¬ 
ternal  information  program.  Pre¬ 
viously  internal  information  was 
under  the  Deputy  Chief  of  Staff  for 
Personnel;  while  public  information 
was  the  responsibility  of  the  Office 
of  Information  Services. 

The  con.solidation  places  Infor¬ 
mation  Services  officers  in  one  of¬ 
fice  on  the  commander’s  personal 
staff,  reduces  duplication,  and  per¬ 
mits  the  Air  Force  to  inform  its 
various  audiences  with  greater  ef¬ 
ficiency. 

The  Internal  Information  Pro¬ 
gram  will  include  an  Air  Force 
News  Service  carrying  news  and 
interpretive  feature  stories  to  base 
newspapers  worldwide,  as  well  as 
films  and  monthly  talks  on  policies 
and  problems  by  commanders. 

Brooke  E.  Allen 

Brigadier  General,  USAF 
I  Director  of  Information  Service 
I  Dept,  of  the  Air  Force, 

I  Washington,  D.  C. 

:  Personal  Journalism 
Goes  in  Small  Town 

I  To  THE  Editor:  With  the  na¬ 
tionwide  emphasis  being  on  abso- 
I  lute  straight  news  and  so-called  fea- 
1  lures  that  practically  resemble 
I  .straight  news,  1  wasn’t  surprised 
I  to  find  that  personal  journalism  is 
what  Hollywood  would  call  a 
“colossal  hit” — even  in  this  small 
city  of  8,500  population. 

I  decided  to  get  very  personal 
in  my  features.  From  a  letter 
carrier’s  wife  I  learned  how  many 
times  a  week  Tom  washed  his  feet, 
how  long  his  socks  lasted,  and 
j  when  he  changed  them.  1  tried  all 
I  the  .scales  in  town  and,  finding 
i  that  no  two  agreed,  I  listed  the 
I  scales  heavy  folks  should  use  when 
'  they  want  to  fool  themselves  and 
the  doctor — and  I  offered  equal 
j  information  for  the  underweight. 

Remembering  Joe  Penner,  I 
,  went  out  to  buy  a  duck.  A  9-year- 
old  girl  had  one  as  a  pet  and  no 
matter  how  I  bargained  she 
wouldn’t  sell.  I  rounded  up  a  few 
ex-Army  and  Navy  cooks  and  we 
had  a  debate  in  print  on  which 
branch  of  the  service  dished  out 
the  better  chow.  I  went  down  to 
the  state  penitentiary  and  asked 
the  warden  to  tell  me  the  exact 
steps  of  dying  the  ordinary  man  or 
woman  would  go  through  in  the 
gas  chamber.  I  would  have  experi¬ 
mented  on  this  matter  personally, 
but  the  gas  works  too  fast. 

1  discovered  a  real  prince,  re¬ 


lated  to  Ali  Khan,  and  asked  somt 
teen-agers  if  they’d  leave  their  bo\ 
friends  for  him  (most  of  them 
wanted  to  know  how  much  $  he 
had).  I  asked  folks  to  imagine  the 
world  coming  to  an  end  in  three 
days  and  what  they  would  do  abou; 
it.  I  invited  the  Governor  to  take 
a  trip  with  me  in  my  $50  automo 
bile. 

Folks  whom  I  never  before  sav 
now  stop  me  in  the  street  and  tel, 
me  their  personal  stories. 

War  crisis,  economic  slumps,  anJ. 
mother-in-law-in-the-home  troubles,* 
folks  want  entertainment  for  their 
nickel.  Put  this  small  town  man 
down  for  personal  journaiism- 
more,  more  of  it! 

Sy  Kopf. 

Rawlins  (Wyo.)  Daily  Times 

Editorial  Page  Bull 

To  THE  Editor:  As  a  journal¬ 
istic  humanitarian,  I  would  like  tc 
offer  to  all  overworked  editoria 
writers  a  great  labor-saving  device 
I  know  it  will  do  the  job  because 
I  employed  it  successfully  for  sev¬ 
eral  years  while  I  was  editor  of  the 
old  Baltimore  Post  in  the  ’20’s. 

Back  in  those  days  I  had  a  grea: 
capacity  for  moral  indignation  ove: 
what  I  conceived  to  be  public 
wrongs.  Before  long  I  was  in  i 
state  of  what  someone  once  wrote 
about  Dorothy  Thompson  —  “per 
petual  emotion.” 

Then  one  of  our  artists  did  : 
line  drawing  of  a  bull — a  simple 
profile  like  that  in  the  old  Bui 
Durham  tobacco  ads.  It  wa< 
pulled  down  to  about  half  an  incli 
square. 

From  then  on,  whenever  some 
demagogue  would  sound  off  with  a 
(Continued  on  page  28) 


Headlines: 

Three  Nuts  Bolt  Asylum.— .Mi- 
ami  (Fla.)  Daily  News. 


Bowe-Legg  Bridal  Set.— T/ior/fs 
ton  (W.  Va.)  Gazette. 

■  i 

Bath-Bedroom  Shower  Given.- 
Lodi  (Calif.)  News  Sentinel. 

m 

South  Carolina  Girl  Is  Ne» 
Miss  U.S.A. — Blonde  Lost  Clothes 
On  Way  to  Contest.  —  Toledos 
(Ohio)  Times. 

■ 

McKay  Won’t  Try  to  Unw'u 
Nurse. — Grand  Forks  (N.  D.l 
Herald. 
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No.  25  of  a  series  of  friendly  talks  about  the  movies . . . 


editor 


The  Big  Story 


The  newspaper  industry  is  understandably 
proud  of  its  immense  news-gathering  organi¬ 
zation.  Its  wire  services,  its  leased  cables,  its 
correspondents  and  photographers  spotted  all 
over  the  world  do  a  magnificent  job  of  bring¬ 
ing  the  big  story  to  Main  Street, 

We  also  regard  the  world  as  our  beat.  And  the 
Main  Streeter  who  reads  your  paper  is  the 
same  man  who  gives  direction  to  the  efforts  of 
the  motion  picture  industry.  Of  course,  we 
think  of  ourselves  as  a  medium  for  entertain¬ 
ment,  not  information.  But  logistically,  we’ve 
a  lot  in  common  with  your  industry.  Our 
source  is  global  and  the  eye  and  ear  we  try  to 
hold  belong  to  the  same  fellow  you  reach. 

To  continue  the  parallel  a  moment,  news¬ 
papers  no  longer  limit  themselves  to  goings-on 
at  City  Hall  and  the  Courthouse.  And  movies 
are  no  longer  confined  to  their  original 
orange-grove  and  palm-tree  bailiwick.  Talent, 


like  news,  is  where  you  find  it.  The  Coming 
Attractions  at  your  neighborhood  theatre  may 
at  this  moment  be  announcing  the  imminent 
arrival  of  a  screenplay  by  a  distinguished 
British  novelist,  starring  a  Viennese  ballet 
dancer,  and  directed  by  a  Kansan  who  grad¬ 
uated  from  Yale  Drama  School  to  Broadway. 
The  picture  may  have  been  shot  in  Ceylon, 
Egypt,  Peru,  Italy,  Kenya,  Colombia,  or  Hol¬ 
land —  to  mention  a  few  of  the  more  recent 
locations.  All  the  world’s  our  stage  now. 

This  globe-trotting  of  ours  is  news  in  its  own 
right,  colorful,  glamorous,  human  interest 
news.  We  think  it’s  a  big  story,  a  continuing 
story,  and  it’s  one  your  customers  might  like 
to  read.  Next  week  in  Editor  &  Publisher  we 
expect  to  run  an  announcement  concerning 
forthcoming  pictures  that  will  be  making  news 
in  the  Fall.  As  our  admen  often  say  —  don’t 
miss  it  I 


Any  questions?  We’ll  he  glad  to  answer  them. 

The  Council  of  Motion  Picture  Organizations,  Inc. 
i5oi  Broadway,  New  York  36,  N.Y. 


(MORE  TO  COME  NEXT  WEEK) 
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DR.  CRANE’S 

FAMOUS  “5-in-l”  Formula  Covers  Entire  Subject 
of  Medico-Psychology  in 

“THE  WORRY  CLINIC” 

NOT  for  the  “lovelorn”  alone,  but  all  categories 
of  human  relations,  personnel  management  and 
factors  involving  personality  adjustment. 

AN  ALL  PURPOSE  COLUMN 

Mon. — Love  Problem 
Tues. — Business  Strategy 
Wed.— Child  Case 
Thurs. — ^Nervous  Ills 
Fri. — Marriage  Behavior 
Sat. — Personality  Case 

WHO  UTILIZE  HIS  FEATURES 


a 


Ray  Erwin's 


Co, 


★  ★  ★ 


•  DOCTORS 

•  PROFESSORS 

•  WIVES 

•  RADIO  EXECUTIVES 

•  LABOR  LEADERS 

•  LAWYERS 

•  PERSONNEL 
DIRECTORS 

•  BOY  SCOUT 
LEADERS 


DENTISTS 

HUSBANDS 

TEEN-AGERS 

CLERGYMEN 

JUDGES 

ARMY  OFFICERS 

TEACHERS 

CLERKS 


^  WORRY  CLINIC”  HELPS 
SELL  NEWSPAPERS 

DR.  CRANE  has  spoken  to  approximately  2,000,000 
persons  (packed  houses,  overflow  meetings),  much 
of  it  under  newspaper  auspices. 

HIS  TEXT-BOOK,  widely  adopted  in  college  class¬ 
room  work  is  considered  one  of  the  most  practical. 

CAPITALIZE  ON  DR.  CRANE! 


The  Hopkins  Syndicate 

320  Norih  Micliigaii  Avenue 
CHICAGO  (11) 
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Weather  Report 

^^EATHER  makes  news  of  almost  universal  interest  as  it  affects 

’  all  readers.  It  is  a  daily  story,  ever  changing  but  sometimes 
seemingly  ever  changeless,  that  is  of  vital  economic  importance  in 
some  outdcx)r  business  or  entertainment  promotions  and  is  of  special 
importance  to  vacationers  and  travelers  generally. 

Weather,  a  vast  and  complex  subject,  often  is  reported  by  the 
government  soothsayers  with  too  much  terseness,  science  and 
statistics. 

Veteran  Miami  Daily  News  Reporter  Milt  Sosin,  who  often  writes  ) 
the  first  edition’s  weather  story  at  6  a.m.,  became  slightly  chagrined 
at  the  Miami  Weather  Bureau’s  hieroglyphics  one  bad  morning 
and  kicked  up  a  storm  about  it. 

He  wrote  an  open  letter  to  the  weatherman  in  a  feature  story, 
giving  him  a  sample  of  his  own  terse  medicine.  Said  the  ruffled 
Mr.  Sosin: 

“A  smpl  xplntn  of  wht  ths  is  all  abt. 

“The  Weather  Bureau  has  a  code.  No,  not  a  code  id  da  nose,  but 
a  cryptic  code. 

“At  least  it’s  a  litde  cryptic  to  us — especially  at  6  a.m.  before  that 
first  cup  of  coffee. 

“For  instance,  ‘ptly  cldy’  is  obviously  ‘partly  cloudy’ — a  simple 
abbreviation  that  even  a  city  editor  could  understand. 

“But  how  about  ‘otrw  Ictmp.?’  (Otherwise  little  change  in  tem¬ 
perature.) 

“All  of  which  is  a  preamble  to  an  open  letter  to  Grady  Norton,  ; 
chief  of  the  Miami  Weather  Bureau: 

“Dr.  Mr.  Ntn,  How  wld  you  Ike  it  if  we  wrt  nsppr  sty  the  wy 
you  snd  tht  stf  ovr  the  tltpe.?  Frnstnee: 

“Mmi  cty  cmisnrs  tdy  vtd  unmsly  to  deers  thr  slries  by  fty  pet. 
(Just  an  illustration,  of  course.  Not  a  very  likely  news  story.) 

“Now  Mr.  Ntn,  it’s  clr  that  ‘mph’  mns  ‘mis  pr  hr,’  bt  hw  abt 
‘intmt?’ 

“Tht  may  spl  ‘intermittent’  to  you  bt  nt  to  a  slpy  nwsprman  at 
sx  o’clk  in  the  mrng.  ) 

“Anywy,  tx  fr  the  infmtn  and  pis  It  us  knw  the  nxt  huren 
is  cmng.” 

P.S. — The  Wthr  Bru  stll  steks  to  its  mmbo  jmbo. 

Hot  weather  feature  idea:  “Go  soak  your  head  in  a  bucket  of 
water.”  When  Marshall  Stross,  city  editor  of  the  Dayton  (Ohio) 
Journal  Herald  suggested  Reporter  Bruce  Hilton  do  that  as  the 
mercury  reached  102  the  other  day,  the  reporter  wrote  in  this  story: 

“Neck  temperature  seven  degrees  cooler  .  .  .  evaporation  of  water 
from  w'et  shirt  cooled  chest  and  arms  .  .  .  water  (68  degrees)  run¬ 
ning  down  into  shoes  gave  cooling  sensation  of  wading  while  at 
work.” 

But  he  finished  it,  the  feature,  without  explanation: 

“Recommendation:  Go  soak  YOUR  head.” 

Commented  Mr.  Stross: 

“We’ve  put  a  man  in  a  steam-bath  when  the  humidity  was  high 
.  .  .  had  a  man  fry  an  egg  at  a  downtown  corner  .  .  .  and  had  an¬ 
other  reporter  time  how  long  it  took  a  50-pound  piece  of  ice  to 
melt  in  100-plus  temperatures  ...  so  at  least,  it  was  a  switch.” 

Speaking  of  weather  phenomena,  lightning  smashed  an  80-foot 
oak  tree  in  the  yard  of  the  home  of  John  Day  Jackson,  publbher  of  ) 
the  New  Haven  (Conn.)  Evening  Register,  scattering  limbs  on  the 
spot  where  Mr.  Jackson  had  entered  his  car  about  a  minute  before 
to  go  to  his  office. 

The  Muncie  (Ind.)  Evening  Press  predicted:  “A  cooler  than 
normal  weak  end  is  due  in  Indiana.” 

First  assignment,  a  hot  weather  one,  of  Ralph  lula  on  the  Akron 
(Ohio)  Beacon  Journal  editorial  promotion  staff  was  promotion  of 
swimming  instruction  classes.  He  had  never  learned  himself  so  he 
“joined  up,”  detailing  in  daily  stories  his  aquatic  experiences. 
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MORE  PEOPLE 
IN  METROPOLITAN 
ST.  LOUIS  ARE 
LOOKING  IN  THE 


)AORNINg 


FOR  THE  THINGS 
THEY  WANT  TO  BUY 


The  Globe-Democrat  is  now  reaching  a 
greater  number  of  people  in  Metropolitan 
St.  Louis  than  at  any  time  in  its  102  years  of 
publication.  And  we're  still  growing! 


•t.  funis  (ilute'^Morrat. 


“Wide  Awake  5f.  Louis  Reads  the  Morning  Globe' 
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He  scoops  to  conquer 


ijork  Sime^ 

"ALL  THE  NEWS  THAT'S  FIT  TO  PRINT" 


M,' 

V 

tV.V, 

‘•M'. 


Several  years  ago  the  world  was 
astonished  by  a  story  in  The  New  York 
Times  telling  how  Vatican  archeologists 
had  uncovered  the  buried  tomb  of  St.  Peter. 

It  was  a  world  scoop  for  The  Times,  and 
a  tribute  to  the  news  excavating  talents 
of  Camille  M.  Cianfarra,  who  had  spent 
two  months  digging  up  the  story. 

Cian’s  is  a  real  talent.  When  he  digs,  the 
news  flies.  As  a  result.  Times  readers  win 
many  an  exclusive  and  important  story. 

Digging  for  news  was  part  of  Cian’s 
boyhood  environment.  A  native  of  New  York, 
he  was  brought  up  in  Rome,  where  his 
father  was  United  Press  correspondent. 

Cian  himself  joined  the  UP  in  New  York  in 
1933,  after  several  years  of  attending 
City  College  and  working  for  various 
Italian-language  newspapers.  In  1934  he 
went  to  London  for  the  UP. 

Cian  joined  The  New  York  Times  in  1935  in 
Rome.  By  the  time  Mussolini  interned 
him,  when  Italy  went  to  war  with  the  U.  S., 
he  had  become  a  specialist  in  Vatican 
affairs.  This  helped  him  write  two  books 
about  the  Vatican,  “The  Vatican  and 
the  War,”  in  1944,  and  “The  Vatican  and 
the  Kremlin,”  in  1950. 

After  the  war,  Cian  spent  a  couple  of  years 
as  Times  correspondent  in  Mexico  City. 

He  I’eturned  to  Rome  in  1946.  Since  1951  he 
has  been  Times  correspondent  in  Madrid. 

Camille  M.  Cianfarra  is  one  of  hundreds  of 
talented  reporters,  correspondents  and 
editoi-s  who  make  up  The  New  York  Times 
staff  all  over  the  world.  They  team  up 
to  produce  each  day  a  newspaper  that  is 
vigorous  and  alive,  interesting  and 
informing,  different  from  any  other.  They  put 
more  into  The  Times.  Readers  get  more 
out  of  The  Times. 


And  when  readers  get  more  out  of  a 
medium,  so  do  advei-tisers.  Let  us  tell  you 
the  whole  story. 


Every  Saturday  Since  1884 


Editor  &  Publisher 


the  spot  news  paper  of  the  newspaper  and  advertising  fields 


20- Year  Contacts  Won 
Scoops  on  Dionne  Death 


Sequence  of  Story  of  Sorrow 

The  Dionne  Quintuplets,  whose  births  20  years  ago  on  May  28, 
1934,  provided  a  heart-throb  story  of  universal  appeal,  were  in  their 
tamiliar  limelight  again  this  week  when  Emilie,  the  quiet  and  shy 
one.  died  after  suffering  recurring,  chronic  epileptic  seizures  for  a 
long  time. 

^quence  of  the  story  of  sorrow:  Oliva  Dionne,  father  of  the  girls, 
was  advised  by  telephone  at  10:30  a.m.  on  Aug.  6  by  the  rest  home 
conducted  by  the  Oblate  Sisters  at  St.  Agathe  des  Monts,  Que.,  that 
Emilie,  a  postulant  who  intended  entering  the  order,  was  ill.  The 
parents  were  advised  to  come  to  her  bedside  from  their  home  at 
Corbcil,  Ont.  They  began  to  prepare  for  the  trip  and,  at  noon,  the 
father  telephoned  the  convent  to  make  further  inquiry  and  he  was 
advised  that  Emilie  had  died. 

Mr.  Dionne  telephoned  the  news  to  .Mort  Fellman,  managing  edi¬ 
tor  of  the  North  Bay  (Ont.)  Nugget.  The  editor  telephoned  the 
news  to  the  Canadian  Press  at  Toronto.  The  first  CP  bulletin  went 
out  at  3:23  p.m. 

t.  jHih:  :■!  ri  'I'i  t,  ;:i  :iii  si' 

I  Wasn’t  Elated’ 

By  C.  M.  Fellman 

Managing  Editor,  North  Bay  (Ont.)  Nugget 


at  a  $100  a  plate  Alfred  E.  Smith 
Memorial  Foundation  dinner  in 
the  Grand  Ballroom  of  the  Wal¬ 
dorf-Astoria  Hotel.  The  Quints 
had  been  invited  to  New  York  by 
Cardinal  Spellman.  I  went  along 
as  a  sort  of  a  public  relations  ad¬ 
viser  to  the  party,  travelled  with 
the  Quints  in  their  private  railway 
car  and  was  with  them  through¬ 
out  four  memorable  days  in  New 
York. 

1  have  been  editor  of  the  North 
Bay  paper  for  the  past  14  years, 
but  during  that  time  1  have  con¬ 
tinued  to  be  reporter  as  far  as  the 
Dionne  coverage  is  concerned. 
Mr.  Dionne  has  always  kept  me 
well  informed  about  the  activi¬ 
ties  of  his  famous  daughters, 
either  by  telephoning  me  from 
his  home,  or  asking  me  to  go  to 
the  home,  or  by  suggesting  that 
we  have  coffee  together  in  down¬ 
town  North  Bay. 

‘Some  Very  Bad  News’ 

Last  Friday  (Aug.  6)  I  took  my 
dinner  hour  from  1  to  2  P.M.  On 
my  return  to  the  office,  I  found 
an  “urgent"  message  to  call  Mr. 
Dionne.  His  line  was  busy  the 
first  few  times  1  tried  to  get  him. 


2  Dramatic  Fix 
By  'Pop'  Sasse 

Arthur  (Pop)  Sasse,  ace  Inter¬ 
national  News  Photos  photogra¬ 
pher,  longtime  friend  of  the  Dionne 
family,  recorded,  exclusively,  the 
two  most  dramatic  pictures  of 
Fmilie’s  pa.ssing. 

One  shot  shows  the  four  sur¬ 
viving  quintuplets  standing  grief- 
stricken  beside  the  bier  of  their 
sister.  They  are  facing  the  camera. 
The  second  one  shows  the  sisters 
kneeling  in  prayer,  backs  to  the 
camera.  They  were  made  at  6  a.m., 
Aug.  9. 

These  two  poignant  photographs, 
along  with  about  a  dozen  more, 
were  taken  in  the  family  home  just 
before  the  funeral.  INP  scored 
another  beat  when  a  freelancer  for 
the  wire  service  made  a  picture 
of  Emilie  immediately  after  her 
death  Friday  night,  Aug.  6.  This 
photo  appeared  in  the  New  York 
Daily  Mirror  that  night. 

Mr.  Sasse  was  the  first  camera¬ 
man  to  arrive  at  the  home  in  Cor- 
beil,  Ont.,  according  to  Edwin 
Stein,  INP  editor,  who  said  that 
the  photographer,  “a  personal 
friend  whom  they  trusted,”  was  the 
only  cameraman  allowed  inside. 
"We  call  him  Pop  because  of  his 
many  years’  association  with  the 
Dionnes,”  Mr.  Stein  added. 

The  INP  executive  said  that  Mr. 
Sasse  was  invited  by  Mr.  Dionne  to 


I  HAVE  BEEN  on  extremely 
friendly  terms  with  the  Dionne 
family  for  something  like  15 
years.  It  is  a  friendship  I  value 
highly:  not  only  because  it  en¬ 
ables  my  paper  to  obtain  fast  and 
authentic  news  about  the  famed 
Quintuplets,  but  also  because  I 
have  genuine  affection  for  the 
family.  It  has  been  one  of  the 
finest  things  in  my  personal  life. 

Regular  Assignment 

I  was  a  young  reporter  on  the 
\orih  Bay  Nugget  when  the 
Quintuplets  were  born  on  May 
28.  1934.  I  will  never  forget  the 
excitement  around  the  office  that 
morning.  Though  1  had  nothing 
to  do  with  that  first  story,  which 
electrified  the  world,  it  wasn’t 
long  before  I  was  doing  “leg 
work”  in  connection  with  the 
Quint  coverage  and  in  a  few 
years,  the  Dionnes  became  my 
regular  assignment. 

The  Quints’  father,  Oliva  Di¬ 
onne,  and  I  seemed  to  “hit  it  off” 
right  at  the  start.  I  have  always 
found  him  a  reasonable,  under¬ 
standing  man  and  his  one  great 
interest  in  his  life  has  always  been 
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his  family,  I  am  convinced  that 
everything  he  has  done  has  al¬ 
ways  been  with  the  best  interests 
of  his  family  in  mind.  And  once 
he  really  knows  a  person  and 
comes  to  trust  him,  there  is  no¬ 
thing  he  won’t  do  for  that  person. 
For  some  reason,  he  seems  to 
have  always  trusted  me. 

I  have  frequently  been  a  guest 
at  the  Dionne  home.  I  have  been 
there  for  birthday  parties  and 
wedding  celebrations.  Mrs.  Di¬ 
onne  has  always  been  charming 
to  my  wife  and  myself.  1  have  a 
daughter  just  one  year  younger 
than  the  Quints.  She,  too,  has 
been  invited  to  the  Quints’  birth¬ 
day  parties  and  the  famous  girls 
always  went  out  of  their  way  to 
make  her  feel  at  home.  She  has 
had  her  picture  taken  with  the 
Quints  in  their  home.  Some  of 
my  most  prized  possessions,  too, 
are  pictures  of  myself  taken  with 
the  Quints. 

PR  Adviser 

In  October  of  1950,  Mr.  Di¬ 
onne  invited  me  to  accompany  the 
Quints  and  him  to  New  York.  The 
(joints  were  the  principal  guests 
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but  when  1  finally  did  get  through, 
a  voice  I  failed  to  recognize  (it 
turned  out  to  be  that  of  the  Rev. 
W.  H.  LaFrance,  Corbeil  parish 
priest)  said  that.  Yes,  Mr.  Di¬ 
onne  did  want  to  speak  to  me. 
but  that  he  had  left  the  house  for 
half  an  hour  and  would  1  please 
be  sure  to  call  him  back  at  that 
time.  This  I  did,  of  course.  Mr. 
Dionne  had  returned  and  he  au¬ 
thorized  Father  LaFrance  to  tell 
me  that  he  had  “some  very  bad 
news  for  you.”  Father  LaFrance 
told  me  that  Emilie  had  died. 

Mr.  Dionne  at  first  asked  me 
if  there  was  any  way  I  could 
“hold  up”  the  story  until  4  P.M.. 
because  he  wanted  to  inform 
some  close  relatives  and  Percy 
D.  Wilson  of  Toronto,  official 
guardian  for  minors  in  the  Prov¬ 
ince  of  Ontario  and  long  a  friend 
of  the  Dionne  family,  before  the 
death  became  public  news. 

It  put  me  in  a  very  difficult 
spot.  Needless  to  say,  I  was 
anxious  to  break  such  an  impor¬ 
tant  story  as  this  as  quickly  as 
possible,  but  at  the  same  time  I 
didn’t  want  to  add  to  the  father’s 
grief.  Fortunately  for  me,  when 


stay  over  a  few  days  after  the  fu¬ 
neral.  “He’s  been  with  them  as  a 
guest  and  ha.sn't  u.sed  his  camera 
since  the  funeral,”  he  said.  “He 
just  got  back  (Aug.  12).” 

there  was  some  suggestion  that  it 
might  “leak  out”  in  Quebec,  Mr. 
Dionne  changed  his  mind  and 
told  me  to  break  the  story. 

He  also  phoned  me  back  a  little 
later  and  suggested  that  I  go  to 
his  house  to  see  him.  As  soon  as 
I  had  wrapped  up  the  story  at 
North  Bay,  I  left  for  the  Dionne 
home,  14  miles  away,  and  spent 
more  than  half  an  hour  with 
Fmilie’s  father  and  the  parish 
priest.  And  on  Sunday  afternoon, 
my  wife  and  I  were  with  Mr.  Di¬ 
onne  in  his  private  study  during 
the  full  two  hours  while  the  pub¬ 
lic  was  viewing  his  daughter’s 
body  in  the  living  room. 

The  Nugget  and  the  Canadian 
Press  scored  a  clean  beat  on  tho 
story  of  Emilie  Dionne’s  death. 
However,  this  was  one  time  when 
I  wasn’t  elated  over  a  scoop.  Be¬ 
lieve  me,  my  grief  transcended 
any  feeling  of  this  kind.  Emilio 
had  always  been  very  nice  to  me. 
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NLRB  Invalidates 
Union  Seniority  Rule 

Washington 

A  CONTRACT  CLAUSE  vvhich  delegates  unilateral  authority  to  the 
union  to  administer  job  seniority  was  declared  invalid  by  the 
National  Labor  Relations  Board  this  week  in  a  decision  affecting 
relations  between  Minneapolis  Star  and  Tribune  Company  and  the 
AFL  Teamsters  Union. 


In  the  same  ruling,  which  upheld 
the  trial  examiner’s  report,  the 


1953  to  Jan.  13,  1954). 


pecially  in  the  newspaper  business,  be  fined  $500  and  suspended  from 
“It  would  appear,”  he  said,  “that  work  until  Jan.  28  when  he  would 
under  this  NLRB  concept,  not  yet  be  permitted  to  return  to  the  hot- 
^  endorsed  by  the  courts,  that  a  la-  tom  of  the  seniority  list — a  drop 

5  bor  union  may  determine  whether  from  position  69  to  91. 

its  members  are  ‘good,  indifferent,  On  Jan.  12,  Carpenter  filed 
iiNGTON  corr^t  the  situa-  charges  with  NLRB  against  both 

to  the  satisfaction  by  the  company  and  local  union.  On 

fines  which  conceivably  could  be  jan.  13  he  was  permitted  to  return 
so  severe  as  to  deprive  the  member  to  work  at  his  regular  job. 
fleeting  of  his  entire  wages  and  compel  his  Position  Lowered 

=nd  the  ^  On  Jan  20,  in  annual  bldn^ 

-  possibility  that  Willard  W.  Car- 

.  Indeed,  Renter,  principal  in  the  case,  might  ^1*“^  t ^ 

siinerin-  to  nnv  thp  fine*  nnH  th<»rehv  rather  than  hlS  USUal  69th 


Board  held  that  the  union  did  not  o"  27,  ^  assistant  superim  refuse  to  pay  the  fine  and  thereby  ^  examiner  mS 

violate  the  Taft-Hartley  Act  when  deliberately  forestalled  force  the  teamsters  union  to  seek  J  this  caused  him  to^2^i 

it  Invied  a  $500  line  against  a  Carpenter^  tetu™  by  replacng  him  enforeement  of  the  Bnard’s  order  Sh  redieThh  pri^^^ 

member  Who  failed  to  participate  another  employe  ’  by  the  courts.  .  S,me  “somewhat”  “ 

in  strike  activities  acainst  the  news-  Allowing  the  $500  fine  to  stand.  According  to  the  Board  s  review  _ _ _ _ _  , 

the  board  said  it  refused  to  inter-  of  the  case.  Carpenter  did  not  at- 


in  strike  activities  against  the  newS' 
paper. 


come  “somewhat.” 

The  examiner  also  pointed  out 


^  ^iir  hnarH  memhers  sionedi  the  f^re  with  the  internal  affairs  of  tend  union  meetings  or  perform  that  the  “seniority  reduction" 

decision  Abe  Murdock  dissented  union.  It  ordered  the  company  picket  duties  during  the  strike,  plac^  Carpenter  in  a  precarious 

from  that  nart  which  held  the  ^nd  the  union  to  make  Carpenter  Union  representatives,  after  the  position,  suice  the  last  man  on  the 

publishing  company  had  violated  whole  for  any  loss  of  pay  he  may  strike  was  settled  D«.  27  told  seniority  list  must 

the  law  npr  se  bv  the  contrac-  suffered  but  specified  that  the  management  he  would  not  be  per-  la>d  off  in  force. 

The  examiner  held,  in  his  ruling 


the  law  per  se  by  the  contrac¬ 
tual  provision  which  read  as  fol¬ 
lows: 

“Seniority  rights  shall  prevail  in 
all  matters  relating  to  employment, 


have  suffered  but  specified  that  the  management  he  would  not  be  per- 
liability  of  the  union  for  back  pay  mitted  to  work  until  he  appeared 
could  be  terminated  in  five  days,  before  the  union’s  grievance  board. 


The  company  must  restore  Carpen- 


before  the  union’s  grievance  board,  endorsed  by  the  Board,  that  “there 
When  Carpenter  came  before  the  can  be  little  question,  of  course. 


ter  to  his  former  position  or  an  union  board  Jan.  5,  union  officials  but  that  the  imposition  of  a  $500 


nrnmntinn  trnnHer  ond  reHurtinn  equivalent  One  without  prejudice  to  told  him  he  no  longer  had  a  job  fine  is  a  noticeable  form  of  coer- 
of  force  ’  (a)  The  Union  shall  seniority  or  other  rights.  with  the  Star  and  Tribune  and  cion,”  but  it  was  not  a  violation  of 

keep  an  up-to-date  list  of  the  em-  decision  evoked  should  look  elsewhere  for  work,  the  Act  which  permits  a  union  to 

ntnvpc  nrrnnop^  in  thp  nr,tpr  nt  Critical  Comment  from  a  labor  re-  Subsequently  the  union  relented  prescribe  its  own  rules  of  member- 
TeirsZiorUy  posted  i^ a  con-  '^ho  practices  es-  somewhat,  told  Carpenter  he  would  ship. 

spicuous  place  on  the  job.  Any  ■  ■  -  ■  ■  ■■  "  '  — ■ 

controversy  over  the  seniority  vsrii  m  i 

standing  of  an  employe  on  this  Walter  Johnson  Retinng;  Tanner  Named 

list  shall  be  referred  to  the  Union 

for  settlement."  Chattanooga,  Tenn.|  Richard  Lloyd  Jones  Jr.,  publish-  SNPA  and  his  interest  in  its  wel- 

In  this  case,  Mr.  Murdock  held.  Retirement  of  Walter  C.  John-1  er  of  Tulsa  (Okla.)  Tribune  and  fare  have  been  far  beyond  the  cil 

it  was  the  union’s  unlawful  admin-  son  as  secretary  -  manager  of'  chairman  of  the  SNPA  board  said:  of  duty.  SNPA  has  been  his  life 


In  this  case,  Mr.  Murdock  held.  Retirement  of  Walter  C.  John-I  er  of  Tulsa  (Okla.)  Tribune  and  fare  have  been  far  beyond  the  call 
it  was  the  union’s  unlawful  admin-  son  as  secretary  -  manager  of'  chairman  of  the  SNPA  board  said:  of  duty.  SNPA  has  been  his  life 

istration  of  the  clause  than  consti-  Southern  Newspaper  Publishers  “For  a  task  that  has  been  su-  and  he  has  been  SNPA’s  life.  We 

tuted  the  violation,  not  the  clause  Association,  effective  after  the  an-  perbly  handled  these  many  years,  aff  owe  him  much.” 

itself  which  was  obtained  in  collec-  ""^1  convention  at  Boca  Raton,  the  board  feels  no  finer  comment  “I  step  down  from  active  office 
tive  bargaining.  Fla..  Nov.  8-10,  was  announced  con’d  be  made  than  to  give  to  (though  not  from  continued  lively 


The  majority  found  the  clause  to  Aug.  14  by  SNPA  headquarters 


coil’d  be  made  than  to  give  to 
Walter,  as  does  the  Navy,  the 


“I  step  down  from  active  office 
(though  not  from  continued  lively 
interest)  with  the  SNPA  member- 


be  a  weapon  for  discrimination  in  Johnson  thus  ends  an  ac-  highest  of  tributes  in  the  phrase  ship  at  its  highest  peak,  with  an 

the  hands  of  the  union  and  refused  tive  association  with  the  SNPA  ‘well  done.’  To  Tom  Tanner  go  ample  reserve  fund  in  the  treasury 
to  agree  with  the  union’s  denial  almcwt  half  a  century,  includ-  our  congratulations  for  a  promo-  and  with  the  members  solidly 

that  it  exercised  discriminatory  ac-  continuous  service  as  an  officer  tion  he  has  more  than  proven  him-  united  on  constructive  programs 

lion  against  Carpenter.  or  director  since  1913.  se'f  for,  a"'l  to  Walter  Johnson  for  the  South  and  its  journalism," 

Back  Pay  Ordered  Tanner,  SNPA  Labor  Jr.,  our  best  wishes  on  his  promo-  Mr.  Johnson  said. 

••Tn.  Jill,  »  ,1,  Commissioner  for  15  years,  will  tion  to  Labor  Commissioner.  “I  f€el  assured  that  the  asso- 

ine  r^rd  clearly  shows,  the  succeed  Mr.  Johnson  as  secretary-  “Walter  C  Johnson  is  retiring  oiation  will  go  forward  as  it  has 
Board  said,  “that  in  compliance  rna„^oer  waHcr  k,.  jonnson  is  reuring.  ® 

with  the  union’s  demand  the  com-  woftJ  n  i,  ,  _ _ T®.™®  N.ft  thof  ts.,. 


or  director  since  1913. 
Tom  Tanner,  SNPA 


se'f  for,  a"'l  to  Walter  Johnson 
Labor  Jr.,  our  best  wishes  on  his  promo- 


Commissioner  for  15  years,  will  tion  to  Labor  Commissioner. 


succeed  Mr.  Johnson  as  secretary- 
manager. 


“Walter  C.  Johnson  is  retiring. 
To  me  things  won’t  be  the  same,” 


for  the  South  and  its  journalism," 
Mr.  Johnson  said. 

“I  feel  assured  that  the  asso¬ 
ciation  will  go  forward  as  it  has 
in  the  past,  and  there  is  little 


wiin  me  unions  aemana  me  com-  Walter  C.  Johnson  Jr.,  a  mem-  declared  M  G  Chambers  nresi-  ‘loubt  but  that  when  the  member- 

S  dS  the“  ber  of  the  headquarters  staff  since  dent  and  publisher  of  Kno^xville  ship  assembles  for  its  KKHh  anni- 

worK  during  the  period  tuec.  zi,  1941  mill  become  Labor  Com-  cvtda  versarv  meetine  in  2003.  the  rec- 
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1941,  will  become  Labor  Com¬ 
missioner. 

Peyton  Anderson,  publisher  of 
Macon  (Ga.)  Telegraph  and  News 
and  SNPA  president,  said  SNPA 
directors  last  February  established 
a  retirement  plan  for  headquarters 
employes.  Mr.  Johnson  will  re¬ 
ceive  full  salary  through  1955  and 
retirement  pay  in  a  “substantial 
amount”  for  life.  He  is  now  76 
years  old. 

Retirement  for  Mr,  Tanner  and 
Mrs.  Vocie  Hines  Fawkes,  secre¬ 
tary  to  Mr.  Johnson  for  more 
than  30  years,  when  they  reach 
the  age  of  70  years,  was  also  pro¬ 
vided  by  the  directors,  Mr.  Ander¬ 
son  said.  Other  headquarters  em¬ 
ployes  will  be  retired  at  the  age 
of  65  under  an  insurance  plan. 

“The  board  feels  that  Mr.  Tan¬ 
ner  is  well  qualified  to  succeed 
Mr.  Johnson,”  Mr.  Anderson 
stated. 


dent  and  publisher  of  Knoxville  .  . 

News-Sentinel  and  SNPA  treasur-  versary  meeting  in  2003,  the  rec- 
er.  “His  activities  on  behalf  of  achievement  will  be  even 

greater  than  that  reported  at  our 
—  50th  anniversary  meeting. 

“This  is  not  my  swansong,  as 
my  final  report  as  secretary-man¬ 
ager,  an  office  in  which  I  have 
served  for  15  years,  will  be  made 
at  the  convention  in  November.’] 
Mr.  Johnson,  who  was  bom  in 
Knoxville  in  1878,  first  became 
interested  in  SNPA  in  1904,  when 
he  was  business  manager  of  Mem¬ 
phis  News-Scimitar.  He  was  gen¬ 
eral  manager  of  Chattanooga 
News  when  he  was  elected  to  his 
first  official  seat  on  the  executive 
committee  in  1913. 

Mrs.  Johnson  and  their  dau^- 
ter  Lucibel  have  taken  an  active 
part  in  SNPA  social  affairs  for 
many  years,  and  Walter  C.  John¬ 
son  Jr.,  joined  the  headquarters 
staff  upon  his  graduation  from 
Walter  Johnson  Duke  University  in  1941. 
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Sketch  of  spacious  plant  for  the  Camden  (N.  J.)  Courier-Post  whkh  is  to  rise  on  a  large  tract  outside  the  heart  of  the  city.  Total  cost  of 

expansion  exceeds  $1,500,000. 
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May  Give  Push 
To  New  Plants 


The  building  boom  in  the  news¬ 
paper  business  continues  at  a  multi¬ 
million  dollar  pace. 

It  may  even  multiply  when  the 
full  benefits  of  the  Eisenhower  Ad¬ 
ministration’s  new  tax  law  are  real¬ 
ized. 

Publishers’  attention  is  being 
ailed  by  their  tax  advisers  to  the 
depreciation  feature  which  per¬ 
mits  business  to  deduct  from  tax¬ 
able  earnings  as  much  as  two-thirds 
of  the  oost  of  new  plant  and  equip¬ 
ment  in  the  first  half  of  a  prop¬ 
erty’s  useful  life.  Up  to  now,  gen¬ 
erally  speaking,  depreciation  al-  Construction  is  starting  immediately  on  the  new  home  of  the  Benton  Harbor  (Mkh.)  News-Palladinm.  The 
lowanc«  have  been  spread  over  improvement  program,  including  a  40-page  Goss  Universal  press,  will  cost  around  $700,000.  The  plant 
the  entire  life  of  the  property  in  will  occupy  the  site  of  the  old  depot, 

equal  amounts. 

The  new  depreciation  method 
applies  to  construction  begun,  or 
equipment  installed  after  Jan.  1, 

1954.  For  construction  started  be¬ 
fore  Jan.  1,  and  completed  this 
year,  the  new  method  applies  only 
to  that  part  of  the  work  completed 
after  Jan.  1. 

As  evidenced  in  the  pages  of 
EorroR  &  Publisher,  the  con¬ 
struction  of  new  newspaper  plants 
has  been  under  way,  almost  with¬ 
out  any  letup,  since  1946  when 

materials  again  became  available.  Tlic  one-floor  streamlined  production  idea  is  embodied  also  in  the  new  plant  of  the  Coming  (N.  Y.) 
A  current  crop  of  projected  build-  Leader,  with  18,500  square  feet  of  working  space.  (Story  on  page  62.) 

ings  appears  in  this  issue. 


Tax  Benefits 


Projected  plant  of  the  Peoria  (III.)  Journal  Star  which  will  be  situated  on  a  flve-and-a-half  acre  tract  two 
miles  beyond  the  Loop.  (Story  on  this  page.) 


All  New — Building, 

Presses  and  Location 

Peoria,  Ill. 

Plans  for  completely  moidern 
newspaper  facilities,  including  new 
presses,  a  new  building  and  a  new 
location  have  been  announced  by 
the  Peoria  Journal  Star. 

The  $2,500,000  project  has  been 
launched  by  purchase  of  a  five- 
and-a-half  acre  tract  on  a  knoll 
two  miles  north  of  Peoria’s  Loop 
area  overlooking  Peoria  lake,  and 
(Continued  on  page  62) 


In  about  six  months  from  now  the  Lawrence  (Kans.)  Journal-World  will  be  published  from  this  building 
of  modified  colonial  architecture.  (Story  on  page  62.) 


Editor  Tells  Judges: 

Investigative  Reporting  a 


Chicago 

“WE  MEAN  TO  KEEP  ON  HOLLERING.” 

With  that  summation,  A.  T.  Burch,  associate 
editor  of  Chicago  Daily  News,  closed  his  presen¬ 
tation  of  the  newspaper’s  case  for  investigative 
reporting  to  a  distinguished  jury  of  judges  here 
Aug.  12. 

Fulfillment  of  the  journalistic 
duty  to  track  down  criminals  and 
see  that  justice  is  meted  to  them 
does  not  tread  upon  the  sacred 
principle  of  fair  trial,  Mr.  Burch 
plead^  in  an  address  which  he 
was  privileged  to  deliver  to  the 
Conference  of  Chief  Justices  at  the 
Chicago  Bar  Association.  The 
conference  included  the  chief  ju¬ 
dicial  officer  of  all  the  48  states, 
or  his  next  in  seniority  on  the 
bench. 

Every  Citizen’s  Duty 

The  principal  point  which  the 
editor  sought  to  register  is  that  it  is 
every  citizen’s  duty  to  raise  a  hue 
and  cry  when  a  burglary  or  mur¬ 
der  is  committed  before  his  eyes. 

The  cry  of  “stop  thief  does  not 
Interfere  with  the  defendant’s  rights 
to  a  fair  trial. 

Referring  to  the  recent  efforts  of 
some  segments  of  the  bar  to  im¬ 
pose  secrecy  restrictions  on  re¬ 
porters,  Mr.  Burch  asserted  that  it 
should  not  reach  a  point  where  it 
becomes  a  crime  for  a  newspaper 
to  investigate  wrongdoing. 

‘The  noblest  services  of  Amer¬ 
ican  newspapers  to  their  readers 
have  been  their  exposures  of  public 
corruption  and  politically  protected 
crime,”  Mr.  Burch  declared. 

In  a  preface  to  his  discussion  of 
the  “trial  by  newspaper”  allegation 


Burch 

The  problem  of  public  opinion 
would  exist  in  some  degree,  how¬ 
ever,  even  if  there  were  no  news¬ 
papers.  radio  stations,  or  televi¬ 
sion. 

With  all  the  sensationalism  that 
may  be  charged  to  the  press,  it 
almost  never  equals  the  virulence 
of  word-of-mouth  gossip,  uncor¬ 
rected  by  any  printed  record.  Such 
a  record  always  represents  some 
degree  of  responsibility.  It  is  open 
to  libel  suits.  Even  a  false  record 
is  a  challenge  to  correction.  Gossip 
offers  no  fixed  target  for  the  truth. 

Impartiality  Is  Key 

Impartiality  is  the  key  thought 
of  tlie  Bill  of  Rights  guarantee  of 
a  fair  trial.  Nevertheless,  we  retain 
the  jury  system  precisely  because 
it  has  been  believed  that  some  ele¬ 
ment  of  common  garden  variety 
public  opinion  ought  to  be  inter¬ 
posed  between  a  man  accused  of 
crime  and  a  strictly  mechanical  ap¬ 
plication  of  the  law  to  a  set  of 
facts.  It  is  hardly  an  exaggeration 
to  say  that  we  have  juries  to  pre¬ 
vent  the  conviction  of  guilty  men 
if  their  crimes  do  not  offend  the 
moral  sense  of  the  community. 


against  the  press.  Mr.  Burch  asked 
the  judges  to  consider  the  broad 
range  of  Supreme  Court  rulings 
which  makes  it  “rather  difficult  for 
a  newspaper  editor  to  get  himself 
jailed  for  contempt  of  court  by 
mere  publication.” 

“It  is  a  credit  to  the  good  sense 
and  self-restraint  of  the  press  gen¬ 
erally,  Mr.  Burch  added,  that  it  has 
not  taken  full  advantage  of  the 
court’s  privilege. 

“We  respect  the  Constitution,” 
he  said,  “and  we  know  that  a  fair 
and  impartial  trial  as  well  as  a  free 
press  is  guaranteed  by  the  Bill  of 
Rights.” 

*  *  * 

Followinf!  is  a  iliaest  of  Mr. 
Burch's  remarks: 

The  real  question  about  pre¬ 
trial  reporting  is  the  possible  effect, 
not  on  judges,  but  on  juries.  No 
one  would  as.sert  that  all  jurors 
have  the  magnificent  detachment 
attributed  to  judges.  They  have  not 
had  years  of  training  in  distinguish¬ 
ing  between  the  relevant  and  the 
irrelevant,  the  competent  and  the 
incompetent. 


Notwithstanding  the  exposure  of 
juries  to  all  the  influences  of  press, 
radio  and  television,  does  the  jury 
system,  on  the  whole,  operate  for 
or  against  the  interests  of  defend¬ 
ants? 

Abolish  Juries? 

The  question  can  be  answered  by 
asking  another.  Do  criminal  law¬ 
yers  advocate  the  abolition  of  the 
jury  system?  The  ones  I  know 
certainly  do  not. 

Trial  by  newspaper  takes  place 
in  big  cities,  at  least,  only  in  a 
small  minority  of  sensational  cases. 
The  press  does  create  a  problem 
in  its  treatment  of  these  events. 
But  does  anyone  imagine  that  the 
British  people,  including  prospec¬ 
tive  jurors,  do  not  talk  to  each 
other  about  a  celebrated  crime  be¬ 
fore  its  perpetrator  is  tried? 

The  literature  on  trial  by  news¬ 
paper  dwells  on  the  difficulty  of 
getting  a  jury  to  adhere  to  instruc¬ 
tions  as  to  the  prejudicial  matter 
that  a  jury  should  disregard.  But 
perhaps  we  underestimate  the  ca¬ 
pacity  of  jurors  in  this  respect. 

What  does  a  newspajaer  evei 


say  about  a  case  that  is  more  pre¬ 
judicial  than  the  very  fact  that  a 
man  has  been  arrested,  has  been 
indicted,  has  been  led  into  the 
court  room  under  custody  to  be 
tried? 

The  judge  instructs  the  jury  that 
the  man  is  presumed  to  be  innocent 
until  proved  guilty  beyond  a 
reasonable  doubt.  This  almost 
amounts  to  saying  that  the  jurors 
should  believe  that  the  police,  the 
prosecuting  attorney,  and  the  grand 
jury,  through  malice,  ignorance, 
or  incompetence,  may  be  trying  to 
perpetrate  a  monstroas  injustice. 
This  may  actually  be  true,  but 
surely  it  is  more  natural  for  a 
juror  to  start  out  believing  that 
the  prisoner  wouldn’t  be  there  if 
he  hadn’t  done  it. 

They  Don’t  Always  Convict 

Notwithstanding  the  difficulty, 
the  jurors  do  seem,  for  the  most 
part,  to  comprehend  in  its  truer 
sense  the  judge’s  instruction  to 
withhold  judgment  until  the  evi¬ 
dence  is  in.  For  they  certainly  do 
not  convict  every  defendant — cer¬ 
tainly  not  in  Chicago. 

Noting  one  acquittal  after 
another  of  grafting  politicians  and 
notorious  gangsters,  the  city  editor 
of  the  Chicago  Daily  News  has 
often  been  heard  to  mutter:  Chi¬ 
cago  i.s  strictly  a  not-guilty  town. 

Chicago  newspapers,  however, 
have  some  very  diligent  crime  re¬ 
porters. 

The  Supreme  Court  of  the  Unit¬ 
ed  States  has  reversed  convictions 
by  state  courts  because  the  trial 
took  place  in  the  actual  presence 
of  intimidating  mobs. 

A  newspaper  can  be  the  leader 
of  a  mob,  and,  God  forgive  us,  1 
am  afraid  that  newspapers  some¬ 
times  have  been. 

The  Supreme  Court  of  the  Unit¬ 
ed  States  has  reversed  at  least  one 
conviction  because  a  newspaper 
published  a  purported  confession 
which  was  never  introduced  in  the 
trial. 

It  has  reversed  the  conviction  of 
a  United  States  collector  of  reve¬ 
nue  on  the  ground  that  publicity 
made  it  impossible  for  him  to  get 
a  fair  trial  at  the  time  and  place 
where  he  was  tried.  He  had  asked 
for  :i  delay,  and  it  had  been  re¬ 
fused. 

There  is,  therefore,  some  rem¬ 
edy  available  to  the  defendant  if 
the  press  endangers  him — at  least 
once  in  a  while.  The  remedy  might, 
unfortunately,  be  slow  and  costly, 
like  so  many  other  remedies  at  law. 

Those  who  favor  the  English 
system  want  to  reduce  this  jeopardy 
by  putting  criminal  penalties  on 
papers  if  they  talk  too  much  about 
a  pending  case. 

There  was  a  time  when  at  least 


one  great  American  paper  favored 
this.  The  Chicago  Tribune  (te- 
manded  a  law  to  restrain  itself 
and  its  competitors  on  July  23, 
1924,  on  the  aftermath  of  the  Lo^ 
and  Leopold  convictions,  referred 
to  as  the  Franks  case. 

The  Tribune  editorial  said: 

“The  Franks  case  has  been  a 
three  months’  moral  pestilence  im¬ 
posed  upon  our  people  before  the 
trial.  ...  The  injury  to  justice  ii  i 
in  publicity  before  the  trial.  News¬ 
paper  trials  before  the  case  is  called 
have  become  an  abomination.  The 
dangerous  initiative  that  newspa¬ 
pers  have  taken  in  judging  and  con¬ 
victing  out  of  court  is  journalistic 
lynch  law.  It  is  mob  murder  or 
mob  acquittal  in  all  but  the  overt 
act.  It  is  mob  appeal.  Prosecut¬ 
ing  attorneys  now  hasten  to  the 
papers  with  their  theories  and  con¬ 
fessions.  Defense  attorneys  do  the 
same.  Neither  dare  do  otherwise. 
Half-wit  juries  or  prejudiced  juries 
are  the  inevitable  result. 

“The  Tribune  has  its  share  of 
blame  in  this.  No  newspaper  can 
escape  it.  They  have  met  demand, 
and  in  meeting  it  stimulated  public 
appetite  for  more.  ...” 

The  editorial  goes  on,  however, 
to  call  for  the  fullest  possible  re¬ 
porting  of  the  actual  trial,  includ¬ 
ing  broadcast  of  the  proceedings 
by  radio  in  important  cases.  Tele¬ 
vision  had  not  been  invented. 

30  Years  Ago 

This  editorial  was  printed  30 
years  ago.  The  Tribune  has  not  ^ 
in  recent  years  repeated  its  demand 
for  a  law  to  restrain  pre-trial  pub¬ 
licity.  It  has  often  repeated  its  in¬ 
sistence  on  the  right  of  full  report¬ 
ing  of  the  actual  prcKeedings  by 
any  means  which  does  not  disturb 
them. 

If  they  were  constitutional,  would 
the  Fnglish  restraints  be  desirable? 

The  English  practice  assumes  a 
police  and  court  system  functioning 
with  almost  automatic  precision 
It  does  work  with  an  efficiency  that 
pre.sents  an  amazing  contrast  with 
our  own.  England  is  a  country 
where  perfect  order  is  preserved 
by  policemen  who  carry  no  weapon 
more  deadly  than  a  billy  club.  The 
police  never  torture  suspects,  and 
even  the  traffic  cops  are  polite. 

Are  the  British  so  law  abiding 
because  their  criminal  procedure 
is  so  effective?  Or  i.s  their  pro- 
cedure  so  effective  because  the 
people  present  it  with  few  and 
simple  problems?  1 

It  does  not  work  with  absolute  ; 
infallibility.  Last  year  they  hanged 
John  Christie  for  murdering  six 
women  over  a  period  of  years.  He 
confessed  all  the.se  crimes  and  the 
court  believed  him.  The  trouble 
(Continued  on  page  66) 
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Guild  Builds  Defenses; 
Red  Ouster  Policy  Set 

By  Campbell  Watson 


Los  Angeles 

Confident  it  had  ferKed  out 
Communism  without  transgressing 
on  individual  rights,  American 
Newspaper  Guild  closed  its  annual 
convention  here  Aug.  7  by  adopt¬ 
ing  measures  designed  to  rebuild 
defense  funds  and  to  centralize  its 
striking  force. 

Joseph  F.  Collis,  presiding  over 
his  first  convention  as  the  result 
of  a  slim  2 1 3-vote  margin  in  last 
Fall’s  presidential  race,  won  ac¬ 
ceptance  of  all  major  issues  he  pre¬ 
sented  and  pronounced  the  estab¬ 
lishment  of  a  “monumental  guild 
policy.”  The  victory  was  without 
a  .single  convention  roll  call,  a  pre¬ 
cedent  for  a  guild  convention. 

In  the  hottest  issue  facing  the 
sessions,  the  guild  .set  up  the  policy 
that  Communists  are  ineligible  for 
membership.  Procedure  to  enable 
the  ouster  of  any  who  may  be 
proven  Communist  Party  members 
will  be  set  up  at  the  1955  conven¬ 
tion  at  Albany,  N.  Y.  Existing 
membership  requirements  will  pre¬ 
vail  until  agreement  is  reached  on 
that  procedure. 

Resistance  Line 

On  the  other  hand,  the  guild 
will  “resist  by  every  means  possible 
any  discharge  or  discipline”  of 
members  under  fire  for  refusal  to 
sign  loyalty  oaths,  for  the  exercise 
of  their  right  of  freedom  of  ex¬ 
pression,  or  for  invoking  the  pro¬ 
tection  of  the  Bill  of  Rights. 

The  resistance  stand  developed 
from  the  case  of  Theodore  S. 
Polumbaum,  and  the  convention 
directed  “every  legal  effort”  to  ob¬ 
tain  the  reinstatement  of  the  for¬ 
mer  United  Pre.ss  television  script 
writer.  (E&P,  Aug.  7,  page  7). 

The  convention  approved  the  in¬ 
ternational  executive  board’s  pro¬ 
posal  that  ANG  funds  will  not  be 


available  for  a  strike  begun  with¬ 
out  previous  approval  of  lEB.  The 
standing  vote  was  97  to  54. 

Toward  the  restoration  of  a  de¬ 
fense  fund  which  has  now  fallen 
below  the  $100,000  level,  the  con¬ 
vention  voted  to  double  the  per 
capita  assessment  and  additional 
monthly  allcxtations  from  the  gen¬ 
eral  fund. 

Assessment  Plans 
The  convention  also  voted  lEB 
permission  to  levy  a  per  capita 
monthly  assessment  whenever  the 
defense  fund  falls  under  $200,000. 
This  constitutional  measure  re¬ 
placed  the  unwritten  policy  that 
defense  assessments  may  be  levied 
whenever  the  fund  falls  under 
$100,000. 

The  assessment  scale  as  set  up 
under  the  permissive  plan  ranges 
from  50  cents  to  $3  monthly  in  ac¬ 
cord  with  the  individual’s  pay. 
The  $3  assessment  applies  to  all 
receiving  more  than  $100  weekly, 
with  $2  monthly  for  all  earning 
between  $50  and  $100  weekly.  The 
present  dues-paying  membership  is 
a  record  27,302.  The  defense  fund 
is  now  around  $100,000. 

President’s  Hope 
On  the  Communist  issue,  Pre.si- 
dent  Collis  had  expressed  his 
hope  for  a  provision  which  would 
relieve  the  guild  of  the  responsibil¬ 
ity  of  defending  present  proven  or 
admitted  Communists  who  were 
dismi.ssed  from  their  jobs. 

Sam  B.  Eubanks,  San  Francisco, 
former  executive  vicepresident, 
was  chairman  of  the  special  com¬ 
mittee  that  provided  a  solution  to 
the  convention  issue. 

The  debate  simmered  to  a  whis¬ 
per  of  opposition  disapproval 
when  the  convention  was  asked  to 
record  its  views  with  ayes,  on  ac¬ 
ceptance  of  the  following  report; 


“This  convention  holds  it  to  be 
the  policy  of  the  ANG  to  hold 
ineligible  for  membership  in  the 
guild  any  proven  or  admitted  mem¬ 
ber  of  the  Communist  Party  or  any 
person  who  consistently  adheres  to 
the  policies  and  actions  of  the 
Communist  Party  or  of  any  similar 
subversive  organization. 

“The  lEB  is  directed  to  prepare 
for  submission  to  the  1955  con¬ 
vention  all  constitutional  changes 
required  to  make  this  declaration 
of  policy  effective. 

“Until  the  necessary  constitu¬ 
tional  provisions  are  adopted,  the 
eligibility  of  any  pre.sent  member 
or  any  applicant  for  membership 
shall  be  governed  by  existing  con¬ 
stitutional  provisions.” 

This  was  submitted  as  the  un¬ 
animous  report  of  the  committee 
headed  by  Mr.  Eubanks.  Members 
were  Ed  Marciniak,  Chicago;  Rob¬ 
ert  C.  Stafford,  Cleveland;  Arthur 
Rosenstock,  New  York;  Philip  H. 
Storch,  Lehigh  Valley;  Harvey 
Wing,  San  Francisco-Oakland; 
Walter  J.  Mordaunt,  Albany; 
Henry  Santiestevan,  Los  Angeles; 
C.  Joseph  Beauclerc,  Toronto; 
Rollin  Everett,  St.  Louis,  and 
Mitchell  Rosenfeld,  Philadelphia. 

These  committeemen  had  been 
•selected  from  the  floor  without 
contest.  President  Collis  named 
the  chairman. 

Committeemen  Report 

Mr.  Everett,  a  spokesman  for 
human  rights  in  previous  discus¬ 
sion,  said  in  the  committee  he  had 
voted  against  the  words  “any  sim¬ 
ilar  subversive  organization”  but 
had  yielded  to  the  view  that  the 
Communist  Party  might  change 
its  name. 

Fear  that  this  same  clause  might 
refer  to  “a  liberal  or  even  a  left 
winger”  was  expressed  by  Mr. 
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WELCOME  to  newcomers  at 
ANG  convention  is  voiced  by 
Philip  H.  Price.  Seated,  from  left, 
are  ^cretary-Treasurer  William  J. 
Parson,  President  Joseph  F.  Collis, 
Executive  Vicepresident  Ralph  B. 
Novak,  Regional  Vicepresident 
Adolph  J.  Rabm  and  Education 
Director  Ellis  J.  Baker. 

Marciniak.  Mr.  Stafford  said  that 
so  many  complications  had  arisen 
in  the  discussions  it  became  neces¬ 
sary  to  take  some  specific  action. 
Mr.  Mordaunt  expressed  his  fer¬ 
vent  hope  that  the  lEB  can  get  its 
desired  action  within  the  year. 

This  protects  the  guild  from  in¬ 
filtration  tactics  and  at  the  same 
time  protects  our  civil  liberties, 
reported  Mr.  Santiestevan.  Mr. 
Rosenstock  said  that  while  the  con¬ 
vention  might  feel  the  gathering’s 
labors  had  produced  a  mouse,  the 
lEB  now  had  a  year  to  work  on 
the  proposal. 

“I  feel  our  own  organization 
was  on  the  verge  of  doing  what 
the  Communist  Party  has  never 
been  able  to  do  but  had  hoped  to 
do  in  every  organization  it  ever 
attempted  to  penetrate,”  reported 
Mr.  Eubanks. 

“We  were  on  the  verge  of  de¬ 
stroying  ourselves,  but  the  pro¬ 
cesses  of  democracy  worked.  As 
for  many  years,  the  guild  record 
is  clean  on  Communism.  We  want 
no  part  of  them.  We  have  removed 
them  from  positions  of  prominence 
and  influence  which  they  had  cap¬ 
tured. 

“We  did  it  by  voting  them  out. 
We  did  it  that  democratic  way 
although  those  of  us  who  fought 
them  had  our  rights  transgressed. 
We  knew  they  menaced  trade 
unionism  and  the  American  gov¬ 
ernment  and  we  acted  in  conform¬ 
ity  with  democratic  policy  to  pro¬ 
tect  our  union,”  Mr.  Eubanks  said. 

Two- Point  Doctrine 

“We  want  it  to  be  clear  and  we 
have  made  it  clear — we  have  not 
gone  down  the  line  with  dema¬ 
gogues,”  Mr.  Eubanks  also  stress¬ 
ed.  "Democracy  depends  on  re¬ 
spect  of  the  human  individual.  We 
reject  the  doctrine  that  accusation 
(Continued  on  page  65) 
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Paper  Helps  *®y  Hechf 
Visitors 

In  Niagara  Chicago 

Niagara  Falls,  N.  Y.  Hecht,  famed  playwright 

Police  cracked  down  fast  after  novelist  and  once  a  reporter 
the  Niagara  Falls  Gazette  spot-  Chicago  Daily  News,  came 

lighted  the  harrassing  tactics  aimed  “^ck  to  the  newsroom  one  day  last 


at  tourists  by  vendors  of  sightsee¬ 
ing  tours  around  the  cataracts. 

In  their  first  swoop  to  halt  the 


week  and  covered  a  story — just  like 
he  did  30  years  ago. 

The  idea  for  the  assignment 


practice  of  flagging  down  out-of-  png'nat^ 

state  cars  in  the  streets,  police  lander,  Daily  News  managing  ed- 
picked  up  two  men  and  charged  Learning  that  Mr.  Hecht  was 

them  with  violating  local  ordi-  town  for  the  performance  of  his 
.nances.  One  was  fined  $50  and  daughter,  Jenny,  11,  as  an  actress 


one  got  a  suspended  sentence. 


Midsummer,”  Mr.  Norlander 


The  arrests  put  a  temporary  halt  Phoned  him  and  said:  ‘Td  like 
to  the  badgering  of  tourists,  but  *®  your  by-line  in  the  old  paper 
when  some  drivers  made  bold  to  again.  .  „  n.  , 

sally  forth  again  to  peddle  tours  to  “Okey,  ’  said  Mr.  Hecht.  What  s 
visitors,  the  Gazette,  which  had  t^e  story?  Any  big  murders?  ’ 


kept  tabs  on  the  situation,  once 
more  frontpaged  the  story. 


No  murders  being  on  tap,  Mr, 
Norlander  suggested  Mr,  Hecht 


Two  more  arrests  followed  when  ^®r  a  day  the  things  he  used 

a  plainclothesman  was  detailed  to  ‘®  write  about  back  in  the  1920’s.^ 
watch  for  violations  of  a  local  ordi-  ^  went  over  to  the  Women  s 
nance  prohibiting  taxi  drivers  from  Court,  accompanied  by  Andrew 
soliciting  passengers  more  than  10  Miller,  chief  photographer,  who  as 


BEN  HECHT  sat  down  to  a  typewriter  in  the  Chicago  Daily  | 
News  city  room  and  wrote  ...  | 

“In  the  30  YEARS  since  my  nese  girl  cried  so  much,  whai  | 
by-line  was  visible  in  this  news-  made  her  frightened  at  night,  | 
paper  quite  a  number  of  things  why  she  disappeared  on  long  | 
have  changed,  including  pos-  day  walks.  m 


sibly  the  shape  of  the  earth. 


“The  psychiatrists  had  come  f 


feet  away  from  their  cabs. 


a  young  Daily  News  photographer 


Other  vendors  of  commercial  t®  .stories  with  Mr. 

tours  who  preyed  upon  tourists  Hecht  a  generation  ago. 
with  similar  annoying  tactics  pulled  Back  in  the  office  several  hours 
in  their  horns  to  duck  the  glare  of  Hecht  doffed  his  coat, 

publicity  from  the  Gazette.  Police  sat  down  at  a  typewriter  and  began 


“But  when  I  went  out  on  one  up  with  no  important  answers.  | 
of  the  beats  I  used  to  travel  as  “But  Shirley  Ware  ‘commit- 1 
a  1920  reporter,  she  was  still  ted  a  crime’  that  was  her  own  | 
there,  as  unaltered  as  if  I  had  answer.  | 


stepped  out  of  the  courtroom 
yesterday. 


“Shirley  joined  the  8  o’clock  i 


“She  was  looking  up  at  Judge  crowd  of  humans  moving  | 
George  B.  Weiss  in  Women’s  through  the  town  to  their  jobs.  | 
Court,  still  trying  to  figure  out  She  entered  a  State  Street  de- 1 


Chief  Charles  J,  Gorman  put  his  writing.  The  result  was  a  human  m  a  defense  for  her  wicked  ways,  partment  store  with  the  first  | 
force  on  notice  to  enforce  the  or-  interest  feature  which  Daily  News  m  “Her  first  name  was  Sandra  surge  of  clerks  and  walked  hap- 1 


force  on  notice  to  enforce  the  or¬ 
dinances  involved. 


interest  feature  which  Daily  News 
oldtimers  said  was  the  equal  of  any 


Tourists  complained  that  the  ®^n  wrote  in  the  old  days, 
drivers,  clad  in  dark  blue  with  offi-  Mr.  Norlander  recalls  that  Mr. 
cial-looking  caps  and  badges,  Hecht’s  fame  as  a  writer  flowered 
looked  like  policemen  as  they  stood  during  10  years  on  the  Daily  News 
in  the  streets  waving  down  visiting  staff  in  the  1920’s.  Since  leaving 
cars.  When  the  unsuspecting  mo-  the  paper  he  has  won  acclaim  as 
:orist  stopped  short,  traffic  piled  a  novelist,  playwright  and  movie 
up  behind  while  the  hawker  har-  writer.  One  of  his  best  known 
ungued  him  into  taking  a  tour.  works,  ‘The  Front  Page,”  is  a  play 


The  state  prohibits  entry  into  about  Chicago  newspapermen. 


the  park  at  Niagara  Falls  of  any 
operators  of  commercial  sightsee¬ 
ing  vehicles  who  wear  police-type 
or  parts  of  police-type  uniforms. 

■ 

43-Year  Subscriber 
Saves  Her  Clippings 

Indianapolis 


In  the  accompanying  interview 
story,  Mr.  Hecht  said: 

“I  find  the  atmosphere  of  the 
Daily  News’  local  room  very  much 
the  same.  There  is  the  same  pleas¬ 
ant  litter  about  the  place. 

“There  is  the  same  hustle,  and 
busy  men. 

“In  a  changing  era,  here  there 


“Her  first  name  was  Sandra  surge  of  clerks  and  walked  hap-  i 
and  the  arresting  officer  had  pily  and  knowingly  to  the  | 
spotted  her  talking  earnestly  to  women’s  blouse  counter.  j 
a  strange  man  on  the  street  “Shirley  took  her  place  be- 1 
corner.  ffic  counter  and  was  there  | 

“Her  lips  quivered,  her  eyes  when  the  store  opened,  smiling  | 
were  frightened  and  confused.  peacefully  on  the  first  flood  of  | 
“And  when  the  kindly  voice  customers.  | 

of  the  judge  asked  her  if  she  ‘There  was  neither  stammer  | 
had  anything  to  say  for  herself,  nor  bewilderment  in  her.  She  | 
there  was  the  same  silence  as  had  finally  achieved  an  ob- 1 
yesterday.  viously  deep  dream — to  stand  | 

“And  I  made  a  note  on  a  as  a  normal  citizen  in  a  normal  | 
piece  of  copy  paper:  world  and  seem  like  everybody  | 

“  ‘Sandra  with  her  runover  else.  i 

shoes  and  tongue-tied  soul  will 
be  the  only  thing  the  atom  bomb 
will  never  change  or  remove.’ 


“Shirley  made  a  sale,  dis-  i 
posing  of  one  blouse  and  send- 1 


An  Indianapolis  Times  subscrib-  ®®  change.  Men  still  work  here 
ar  for  43  years  was  honored  last  with  typewriters  and  pencils  as 
week  by  the  newspaper’s  circula-  fficir  only  tools.” 
tion  department.  Now  living  in  New  York,  Mr. 


“During  the  morning  parade  ing  off  a  smiling  customer.  At  | 
of  Sandra’s  a  small,  odd  story  this  point  red-jacketed  Police- 1 
popped  up  in  front  of  Judge  woman  Coker  noted  the  strange  == 
Weiss’  bench.  Japanese  face  behind  the  coun-  i 


A  native  Hoosier,  Mrs.  Emma  Hecht  said  he  still  reads  the  Daily 
Mankedick,  said  she  treasures  the  News  regularly  —  and  likes  what 
.memories  —  yesterday’s  headlines,  reads. 

stories  and  pictures  —  brought  to  He  recalled  the  ’20’s  and  the 
her  over  the  years  by  the  Times,  when  a  number  of  literary 

The  Scripps-Howard  Times  is  giants  were  born  and  bred  on  the 
only  31  years  old,  but  Mrs,  Man-  Chicago  Daily  News  staff. 


Weiss’  bench.  Japanese  face  behind  the  coun-  i 

th  typewriters’  and  pencils  as  H  ,  “A  Japanese  girl  named  Shir-  ‘er  and  Shirley  became  a  de- 1 
eir  onlv  tools  ”  ^  appeared  with  her  fendant.  § 

Now  living  in  New  York,  Mr.  brother  and  a  fine  Iwk-  “Judge  Weiss  excluded  after  | 


ing  woman  cop  named  Bleva  hearing  this  tale  that  there  was  g 
Coker.  No  barrister  accom-  no  crime  involved.  | 


panied  the  group. 

“The  sister,  young  and  edu 


“When  the  Japane.se  contin- 1 


y  cated,  did  the  talking  for  de-  gent  moved  away  from  the  | 


fendant  Shirley. 

“Charles  MacNamara,  assist- 


bench,  the  morning  parade  of  | 
the  wicked  pavement  ladies  and  | 


k^ick  was  a  subscriber  to  the 
Times’  forerunner  —  the  Evening 
Sun. 

Grandma  Mac  declared:  “I  read 


Smiling,  he  commented: 

“I  am  not  sure  this  was  a  good 
thing. 

“Everybody  was  so  busy  being 


my  Times  from  cover  to  cover  literary  that  nobody  could  produce 
every  day.  I  enjoy  every  story  and  a  good  murder  story. 


g  ant  state’s  attorney,  did  the  ques-  the  strange  men  to  whom  they  | 
y  tioning.  had  been  seen  talking  resumed.  | 

g  ♦  ♦  *  “Assistant  State’s  Attorney  | 

1  “It  appeared  that  defendant  William  Burke  stood  to  the  left  | 
1  Shirley’s  father  had  died  a  year  of  the  bench  and  the  words  1 1 
i  ago  and  that  thereafter  Shirley  heard  when  I  first  stepped  into  | 


ad  in  it,  too.”  For  proof  she 
pointed  to  stacks  of  yellowed  clip- 


“Once  I  wrote  a  story  involving 
a  triple  murder  and  forgot  to  men- 


g  had  begun  to  act  moody. 


a  police  court  in  1911  I  heard  | 


pings.  “I  guess  I  have  everything  tion  until  the  third  paragraph  that 
that  was  ever  printed  in  the  Times  somebody  had  been  killed. 


about  my  friends  and  relatives, 
she  said. 


‘This  was  difficult  on  readers- 
and  the  city  editor.” 


“She  had  been  taken  to  hos-  as  I  walked  out  of  the  Wonaen’s  j 
pitals  where  psychiatrists  had  Court  today— ‘And  now,  what  | 
tried  to  figure  out  Shirley’s  have  you  pt  to  say  for  yourself  | 
trouble — why  the  pretty  Japa-  Miss  Sylvia  Rudd?”’  I 


EDITOR  &  PUBLISHER  for  August  14,  1954 


THAT  MAN'S  BACK  ON  THE  EDITORIAL  CARTOON  BOARDS  AGAIN 


PICKPOCKET 

Goldberg,  New  York  Journal  American 


COURT  JESTER  OUT  OF  A  JOB 

Sandeson,  Fort  IVayne  (Ind.)  News-Sentinel 


NATURE  STUDY 

Messner,  Rochester  (N.  Y.)  Times-Vnion 
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'  Dcrily's  Attack 
On  Polio  Fund 
Wins  Support 

Syracuse,  N.  Y. 

Community  support  was  quickly 
forthcoming  this  week  when  the 
Post  Standard  announced  in  a  front 
page  editorial  that  it  would  refuse 
to  support  the  emergency  fund 
drive  by  the  National  Foundation 
for  Infantile  Paralysis. 

Leonard  P.  Markert,  president  of 
I  Syracuse  Community  Chest,  in  a 
I  I  letter  to  Publisher  Richard  H.  Am- 
berg,  declared:  “Your  editorial 
comment  is  a  good  summary  of 
community  thinking.” 

!  In  neighboring  Ithaca,  Amos  A. 
Barnes,  chairman  of  the  Tompkins 
County  Chapter  of  the  National 
Foundation  for  Infantile  Paralysis, 
announced  that  county  has  turned 
thumbs  down  on  an  emergency 
campaign  to  avoid  the  risk  of  los¬ 
ing  out  on  later  drives. 

National  attention  has  been  fo¬ 
cused  on  the  Post  Standard  edi¬ 
torial  which  announced  the  paper 
would  neither  contribute  to  nor 
ask  its  employes  to  contribute  to 
an  emergency  polio  fund  and  would 
carry  only  the  news — no  publicity 
—concerning  such  a  drive. 

It  termed  a  second  polio  fund 
campaign  unfair  to  residents  of  the 
community  who  contributed  $158,- 
OOO  during  the  regular  drive  earlier 
P  this  year.  It  said  another  campaign 
is  unfair  to  the  many  other  agen¬ 
cies  who  must  rely  on  public  good¬ 
will. 

Threat  to  Other  Funds 

A  federated  Community  Chest 
and  Red  Cross  campaign  is  on  the 
<lpcket  for  October.  The  paper 
cited  statistics  to  show  that  while 
Mio  has  by  far  the  lowest  national 
death  rate  of  the  big  four  killers — 


heart,  cancer,  tuberculosis  and  polio 
— it  gets  the  largest  contribution. 

In  the  face  of  a  statement  by 
Basil  O’Connor,  president  of  the 
Infantile  Paralysis  Foundation  that 
there  was  a  record  number  of  polio 
victims  this  year,  the  Post  Stand¬ 
ard  pointed  out  that  polio  cases 
this  year  in  upstate  New  York 
were  less  than  half  of  last  year’s 
number. 

The  newspaper  said  that  during 
the  past  week  Syracusans  have  re¬ 
ceived  the  annual  stamp  appeal  of 
the  Sister  Kenny  Foundation  for 
the  same  cause. 

“If  polio  is  able  to  raid  this  com¬ 
munity  without  consideration  to 
the  needs  of  others,  it  may  well 
sound  the  death  knell  of  organized 
scientific  fund  raising  on  a  basis 
which  is  fair  to  all  and  in  which 
all  share  according  to  their  needs,” 
the  Post  Standard  said. 

Program  in  Jeopardy 

Mr.  O’Connor,  replying  to  the 
editorial,  said  a  great  program  cre¬ 
ated  by  the  people  is  in  jeopardy 
and  the  proper  care  of  those  who 
will  have  polio  this  Summer  is  en¬ 
dangered.  He  pointed  to  the  de¬ 
crease  in  death  rate  in  polio  cases 
during  the  last  decade  and  the  ef¬ 
forts  to  find  a  vaccine  to  prevent 
paralytic  polio.  He  explained  that 
the  emergency  campaign  is  neces¬ 
sary  because  the  Foundation  has 
only  $11,000,000  on  hand  and  fi¬ 
nancial  obligations  totalling  $32,- 
000,000,  because  the  January  drive 
fell  below  the  goal. 

Thomas  F.  McCollum,  campaign 
director,  announced  the  drive  will 
go  on  as  scheduled  here  with  no 
specified  goal.  All  money  collected 
will  be  turned  over  to  the  National 
Foundation,  he  said.  He  said  the 
local  chapter  has  enough  funds  on 
hand  to  care  for  any  emergency 
and  may  possibly  have  a  surplus 
at  the  end  of  the  year. 


Battle  vs.  Polio 
Story  Is  Cited 

Nashville,  Tenn. 

Richard  S.  Battle,  who  writes  the 
City  Hall  column  for  the  Nash¬ 
ville  Banner,  wrote  on  July  20:  “I 
cannot  write  of  politics  or  city  fi¬ 
nances  today,  or  any  of  the  dry 
‘important’  topics  that  crowd  my 
scribbled  notes.” 

What  followed  was  so  moving  a 
story  of  a  youngster  felled  by  polio 
that  volunteers  for  the  Emergency 
March  of  Dimes  felt  it  spoke  for 
them  too;  it  seemed  to  express  just 
why  volunteers  fight  this  disease. 

So  to  Dick  Battle  went  a  citation 
from  the  National  Foundation  for 
Infantile  Paralysis:  An  Award  of 
Merit  to  Dick  Battle  .  .  .  “for  his 
‘Battle’  against  polio,  an  account  of 
one  boy’s  tragedy.” 

Guild  Will  Collect 
$50/000  for  Strikers 

Members  of  the  American  News¬ 
paper  Guild  will  be  billed  for  an 
extra  assesment  against  September 
wages  to  help  the  Wilkes-Barre, 
Pa.  unit  which  has  been  on  strike 
since  April  8. 

Guild  officers,  who  approved  the 
levy  immediately  after  the  close  of 
the  Los  Angeles  convention,  esti¬ 
mated  the  income  in  the  neighbor¬ 
hood  of  $50,000.  It  will  be  a  “one- 
shot”  assessment,  they  said,  term¬ 
ing  the  Wilkes-Barre  situation  an 
emergency. 

Thomas  Kennedy,  vicepresident 
of  United  Mine  Workers,  sought 
to  bring  together  the  guild  and 
management  of  the  Wilkes-Barre 
dailies  to  effect  an  end  of  the  strike. 

Meanwhile  the  Wilkes-Barre 
guild  reported  that  its  strike-born 
daily  newspaper.  Valley  News,  had 
ptten  into  the  black  with  the  77th 
issue  containing  786  inches  of  ad¬ 
vertising  (147  inches  of  classified). 


ITU  to  Claim 
All  Phototype 
Machine  Jobs 

Notice  that  International  Typo¬ 
graphical  Union  will  assert  com¬ 
plete  jurisdiction  over  phototype¬ 
setting  machines,  up  to  the  point 
of  plate-making,  is  contained  in  a 
statement  by  Second  Vicepresident 
Harold  H.  Clark  in  the  August 
number  of  Typographical  Journal. 

ITU’s  position  in  this  matter  wa« 
termed  by  Mr.  Clark  as  “logical, 
fair  and  sound,”  and  he  challenged 
the  claim  made  by  “other  printing 
trades  unions”  to  jurisdiction  over 
all  phototypesetting  duties  except 
the  actual  keyboard  operation. 

“Such  a  position,”  Mr.  Clark 
stated,  in  reference  to  the  engravers 
and  lithographers,  “can  only  be  con¬ 
strued  as  an  effort  by  those  unions 
to  take  over  all  work  which  tra¬ 
ditionally  has  been  performed  by 
members  of  the  ITU  who  work  as 
proofreaders  or  on  the  floor.” 

The  new  machines,  in  Mr. 
Clark’s  view,  are  “purely  type 
composition  machines — not  photo¬ 
engraving  devices.”  He  declared 
that  the  film  type  is  equivalent  to 
a  galley  of  type  produced  by  the 
handman,  the  linecaster  operator, 
the  monotype  operator  or  the  per¬ 
forator  keyboard  operator. 

Proofreading  and  corrections 
constitute  a  portion  of  “our  rightful 
jurisdiction,”  the  ITU  officer  said. 
The  union  exercising  jurisdiction 
over  the  making  of  plates  takes 
over  when  all  composition  and 
makeup  work  has  been  completed 
and  the  page  or  job  is  ready  for 
plate-making,  according  to  Mr. 
Clark. 

“We  are  not  invading  the  juris¬ 
dictional  backyard  of  any  other 
union  in  taking  such  a  position,” 
he  advised  members. 
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Clarion-Ledger  Buys 
Control  of  Daily  News 


Jackson,  Miss. 
The  morning  Clarion-Ledger 
has  bought  control  of  the  after¬ 
noon  Daily  News,  ending  a  legal 
fight  that  began  last  year.  E&P, 
July  24,  page  II). 

Both  newspapers  will  publish  as 
they  have  been  for  the  immediate 
future,  with  a  combined  Sunday 
edition  planned  later. 

The  Daily  News  publishes  six 
afternoons  a  week  with  a  Sunday 
morning  edition.  The  Clarion- 
Ledger  publishes  seven  mornings 
a  week. 

Editorial  staffs  will  remain  sepa¬ 
rate. 

Quarters  for  the  Daily  News 
staff  are  being  provided  in  a  build¬ 
ing  adjoining  the  new  Clarion  Led¬ 
ger  plant  and  the  Sunday  consol¬ 
idation  will  be  effected  when  facil¬ 
ities  permit  smooth  operation. 

The  settlement  price  was  re¬ 
ported  unofficially  “in  the  neighbor¬ 
hood  of  $2,250,000.” 

Editor  Frederick  Sullens  of  the 
Daily  News  said  the  financial 
agreement  does  not  change  his  po¬ 
sition  as  editor. 

I  am  to  remain  in  complete 
control”  of  the  Daily  News’  edi¬ 
torial  policy  “until  the  day  I  die.” 
he  said. 

Litigation  Harmful 

‘  Litigation  could  have  been  car¬ 
ried  on  for  several  years  and  could 
have  financially  wrecked  the  Daily 
News  and  hurt  the  Clarion- 
Ledger.  Major  Sullens  told  his  staff. 

The  settlement  apparently  elimi¬ 
nated  Walter  Johnson,  Jr.  from 
the  publishing  picture  in  Jackson. 
He  has  been  general  manager  of 
the  Daily  News  and  a  heavy  stock¬ 
holder  in  Mississippi  Publishers 
Corp.  which  published  both  news¬ 
papers  until  it  was  dissolved  July 
17  by  Chancellor  Arnold  Pyle. 

The  chancellor  also  enjoined 
Claron-Ledger  stockholders  in  the 
parent  corporation,  which  he  de¬ 
clared  void  from  its  conception, 
from  buying  control  of  the  “illegal” 
organization. 

Stock  Divided  Evenly 

The  settlement  supersedes  his 
decision.  Members  of  the  Heder- 
man  family,  Clarion-Ledger  stock¬ 
holders  in  the  abolished  corpora¬ 
tion,  apparently  bought  out  Daily 
News  stockholders  as  individuals. 

Stock  in  the  old  corporation  was 
divided  evenly  between  the  Heder- 
mans  and  the  Daily  News  group, 
led  by  Mr.  Johnson  and  Mr.  Sul¬ 
len*. 

The  publishing  corporation  was 
formed  in  1937  to  save  money  in 
certain  operation*. 

Last  year,  the  Clarion-Ledger 
stockholders  in  the  publishing  firm 
offered  Mrs.  Ann  Sullens  Lomax 
of  Alexandria.  La.,  $250,000  for 
20  shares  of  her  stock.  She  is  the 
daughter  of  Major  Sullens  and 


held  stock  on  the  Daily  News’  side 
of  the  firm.  The  sale  would  have 
given  the  Hedermans  control. 

Prevents  Sale 

The  Daily  News  filed  suit  in  an 
attempt  to  prevent  the  sale  and 
won  the  case. 

The  chancellor  said  the  corpora¬ 
tion  was  void  from  the  beginning 
and  said  it  was  an  illegal  attempt 
to  combine  the  two  competitors. 

The  Clarion-Ledger  had  said  that 
Mrs.  Lomax  had  the  right  to  sell 
her  stock  and  that  the  stock  cer¬ 
tificates  bore  the  method  of  selling. 

The  chancellor  ruled  that  Mrs. 
Lomax  had  no  valid  title  to  the 
stock  because  she  received  it  in 
contradiction  of  her  mother’s  will. 

No  Clean  Hands 
Neither  newspaper  had  clean 
hands,  the  chancellor  said  in  ex¬ 
plaining  that  he  entertained  the 
suit  because  public  interest  was  “so 
paramount  in  this  litigation.” 

Managing  editors  Purser  Hewitt 
of  the  Clarion-Ledger,  and  William 
Lauderdale  of  the  Daily  News 
were  appointed  by  Chancellor 
Pyle  as  receivers,  but  the  new 
agreement  eliminates  receivers. 

The  following  statement  was 
published  by  both  newspapers; 

“On  July  30,  1954,  Chancellor 
L.  Arnold  Pyle  signed  a  final  de¬ 
cree  in  the  newspaper  case  in  ac¬ 
cordance  with  his  findings  .of  fact 
and  conclusions  of  law.  All  of  the 
defendants  perfected  an  appeal  to 
the  Supreme  Court  of  Mississippi 
where  the  case  is  now  pending. 

Filed  in  Supreme  Court 
“.An  agreed  settlement  stipula¬ 
tion  disposing  of  all  of  the  contro¬ 
versies  in  this  case  has  been  signed 
by  all  of  the  parties  to  the  case  and 
has  been  filed  in  Supreme  Court. 

“Linder  this  .settlement,  it  is  con¬ 
templated  that  there  will  be  no 
material  changes  in  the  operation 
of  either  the  Clarion-Ledger  or  the 
Daily  News  or  television  station 
WJTV. 

“Major  Frederick  Sullens  will 
remain  as  editor  of  the  Daily  News 
with  full  and  unconditional  control 
of  the  editorial  policy  and  the  edi¬ 
torial  department  of  that  paper. 

“Mr.  T.  M.  Hederman  will  re¬ 
main  the  editor  of  the  Clarion- 
Ledger  with  full  and  unconditional 
control  of  the  editorial  policy  and 
the  editorial  department  of  that 
paper. 

“We  know  that  the  friends  of 
the  two  newspapers  and  the  tele¬ 
vision  station  will  be  glad  to  know 
that  this  extended  litigation  be¬ 
tween  the  papers  has  been  conclud¬ 
ed  on  a  basis  satisfactory  to  all 
parties  concerned. 

“The  principal  aim  and  goal  of 
the  two  newspapers  and  the  tele¬ 
vision  station  will  be  to  promote 
the  public  welfare  of  the  people 
of  lackson  and  Mississippi.” 


Editorial 

Quotation  Marks  j 

s  By  Roy  H.  Copperud  | 

P  The  use  of  punctuation  marks  generally  is  minimized  in  j 
£  news  writing,  but  one  of  them,  the  quotation  mark,  is  hope-  | 

I  lessly  overworked.  1 

1  This  probably  reflects  a  morbid  anxiety  lest  the  reporter  | 

P  appear  to  be  taking  responsibility  for  matters  of  opinion  or  | 

B  other  questionable  utterances  made  by  someone  else.  The  f 
5  occasions  are  frequent,  of  course,  when  it  will  not  do  to  take  j 
£  a  chance  that  the  reader  may  think  the  reporter  is  talking.  j 
B  *  ♦  »  =>  ? 

p  But  the  occasions  are  even  more  numerous  when  quota-  j 
B  tion  marks  appear  to  be  used  unnecessarily.  This  generally  | ! 
g  happens  with  what  are  referred  to  as  fragmentary  quotes,  in  | 

P  which  only  a  word  or  phrase  is  quoted  in  a  sentence  which  | 

B  already  contains  an  attribution.  Those  words  or  phra.ses  may  | 

P  have  been  the  ones  used  by  the  speaker,  but  since  he  has  al-  j 
M  ready  been  credited  as  the  source  of  the  information,  there  is  p 
C  no  reason  for  placing  quotation  marks  around  them  unless  r 
p  they  have  particular  significance.  t 

^  The  wire  services  are  especially  prone  to  this  practice.  Some  | 

B  wire  stories  are  so  peppered  with  fragmentary  quotes  the  re-  l 
£  porter  can  hardly  call  a  word  his  own.  I 

^  ^  h  ^ 

B  Lei’s  look  at  some  specific  examples  of  what  we  are  § 
g  talking  about:  I 

W  He  declined  to  say  what  "action”  would  be  taken.  I 

£  The  department  said  "some”  improvement  is  expected.  f 

fc  Secretary  of  Commerce  Sinclair  Weeks  said  1954  would  he 
P  one  of  the  "most  prosperous”  years  in  American  history.  i 
p  That,  he  said,  would  "delay"  victory.  | 

B  It  is  hard  to  see  what  is  accomplished  by  the  quotation  marks  j 

P  in  any  of  these  sentences.  What  happened,  of  course,  is  that 
B  the  speaker  said  something  having  the  same  import,  but  prob-  g 
B  ably  at  greater  length.  The  reporter  summarized  the  statement. 

2  but  when  he  found  himself  using  some  of  the  same  words  the  | 

E  speaker  had,  he  concluded  they  had  been  pre-empted.  ^ 

=  *  ♦  *  *  = 

P  Whai  is  there  to  say  against  using  quote.s  around  innocuous  1=1 
=  fragments  like  the.se?  Well,  nothing  is  gained,  and  they  clutter  ^ 

B  up  the  story.  They  interfere  with  readability,  for  the  reader  = 
g  necessarily  pauses  at  a  fragmentary  quote  to  decide  why  the  | } 
P  quotation  marks  are  there.  And  in  instances  like  this,  he  easily  | 

B  comes  to  the  wrong  conclusion:  that  the  words  are  being  used  j 
£  in  a  special  sense.  | 

#  ♦  i»  #  i 

£  Are  all  fragmentary  quote.s,  then,  undesirable?  By  no  means.  | 

^  For  example;  | 

B  He  accused  the  senator  of  making  "mean,  untrue,  and  dm-  | 

3  tardly”  statements.  j 

B  No  reporter  would  want  to  take  the  responsibility  for  such  | ; 
8  hard  words,  and  although  the  statement  is  cast  as  an  indirect  | 

B  quote  to  begin  with,  the  words  in  quotation  marks  warrant  | 

S  being  .set  off.  | 

B  «  I 

P  In  general,  only  especially  striking  or  significant  matter  | 
fc  should  be  quoted,  and  then  preferably  in  complete  sentences,  i 
g  Using  complete  sentences  minimizes  the  danger  of  giving  the  | 

5  wrong  impression  through  quoting  fragments  out  of  context.  | 

£  It  is  the  reporter’s  job  to  present  the  meat  of  things  in  his  own  | 

B  words,  and  he  ought  not  to  be  excessively  timid  about  it.  | 

s  ♦  ♦  *  «  ’  i 

B  Another  misuse  of  quotation  marks  appears  occasionally,  | 

B  but  it  is  rarely  seen  outside  the  remote  backwaters  of  journal-  | 
g  ism,  and  hence  seems  hardly  worth  mentioning.  This  is  the  |  ^ 
g  use  of  quotation  marks  around  every  word  the  writer  considers  | 
B  cute,  clever,  or  used  in  a  special  sense.  Few  things  are  more  | 
B  exasperating  to  the  reader.  It  is  one  of  life’s  little  tragedies  | 
B  that  the  writer  of  this  kind  of  stuff  does  not  have  a  good  enough  | , 
B  grip  on  the  language  to  know  when  he  is  using  words  in  a  spe-  | 
B  cial  sense.  His  words  are  seldom  cute,  and  least  of  all,  clever.  | 


^  {Mr.  Copperud,  a  longtime  practical  newspaperman —  §  | 
B  rewrite  and  copy  desk — is  a  connoisseur  of  reportorial  foibles  |  i 
B  which  he  clas.ses  under  the  general  term  of  journalese.)  f 

.ii'i!;;ii:'if:iii;;i:i!i!!iiiiii!i!i!:;:i;ii;f'iiii;a^  2  in  a  seriesrujiij  iiii^itBr  | 
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•  The  Advertiser  and  The  I^ewspapcr  • 


Grocery  Sales 
20%  Ahead— 

Full  Pages  Used 

Chicago 

Advertising  budgets  should  be 
the  last  items  to  feel  the  “sharp 
edge  of  the  economy  axe,”  Orville 
W.  Johler.  vicepresident  in  charge 
of  advertising  for  6,000  IGA  food 
stores,  told  the  IGA’s  28th  interna¬ 
tional  convention  here  this  week. 

Mr.  Johler,  who  pointed  out  that 
Independent  Grocers’  Alliance 
members  spend  their  large.st  adver¬ 
tising  dollar  volume  in  newspapers, 
stressed  the  importance  of  con¬ 
tinuing  ad  expenditures  even  if 
this  nation  should  again  be  threat¬ 
ened  with  a  business  recession.  He 
stated: 

Warns  of  Suicide 

“A  Jvertising.  effective  .service 
and  low  prices  are  the  life-blood  of 
our  business.  To  reduce  the  effici¬ 
ency  of  any  of  these  main  arteries 
is  the  best  way  that  I  know  of  to 
commit  basiness  .suicide.  For  years 
it  has  been  the  standard  practice 
of  all  businesses,  large  and  small, 
to  use  the  economy  axe  on  the  ad¬ 
vertising  budget  at  the  first  sign  of 
a  business  slump.  Persons  who  au¬ 
thorize  these  cuts  either  don’t  un¬ 
derstand  their  own  business  or 
have  little  or  no  knowledge  of  the 
science  of  advertising. 

“People  today  are  talking  about 
unemployment.  Others  are  saying 
that  business  Ls  not  as  good  as  it 
used  to  be.  But  look  at  IGA — our 
sales  volume  is  zooming  upward 
and  onward.  During  the  first  five 
months  of  this  year  our  business 
was  16^  ahead  of  a  comparable 
period  last  year.  Before  this  month 
ends.  I  would  be  willing  to  wager 
that  our  business  will  show  an  in¬ 
crease  of  better  than  20%  over 
the  same  period  of  last  year.  Ad¬ 
vertising  has  made  this  all  pos¬ 
sible.  Is  it  not  logical  to  assume 
that  the  force  of  advertising  that 
has  built  our  busine.ss  to  the  second 
largest  retail  food  selling  organ¬ 
ization  in  the  world  is  the  very 
force  that  will  save  it  when  and  if 
things  tighten  up'.’" 

Use  2,180  Newspapers 

Continuing.  Mr.  Johler  said: 

“Our  largest  advertising  dollar 
volume  is  spent  in  the  daily  pre.s.s. 
Each  week  we  place  full-page  ad¬ 
vertisements  in  2,180  newspapers. 
We  support  this  mountain  of  food 
advertising  with  radio  and  tele¬ 
vision  shows. 

“In  our  business  we  must  be 
economy-minded  at  all  times  so 
that  we  may  continue  our  policy  of 
lower  prices  every  day.  Let  us  not 
forget  that  we  corLsider  the  tre¬ 
mendous  amount  of  newspaper  ad¬ 
vertising  we  use,  good  economy, 
and  never  let  that  thought  escape 
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I  for  Th^atre^.  B  Same  fbrTheatnps  B  Lower  for  Theativs. 


Promotion  Package 
For  Fall  Men's  Wear 

The  fifth  edition  of  a  semi-an¬ 
nual  men’s  wear  promotion  pro¬ 
gram  reaching  both  newspapers 
and  retailers  is  being  distributed 
by  the  Men’s  Wear  Inter-lnJustry 
Council. 

The  Council's  newspaper  pack¬ 
age  contains  a  four-page  editorial 
supplement,  providing  complete 
coverage  of  men’s  and  boys’  Fall 
clothing  styles,  and  advertising  lay¬ 
outs  for  use  by  local  merchants. 
As  in  past  seasons,  the  package 


features  the  theme,  "The  Right 
Clothe.s  at  the  Right  Time.” 

Advertising  layouts,  available  to 
newspapers  in  mat  form,  range  in 
size  from  200  lines  to  a  half-page. 

Faced  with  a  big  job  in  combat¬ 
ting  the  men’s  wear  retailer’s  long¬ 
standing  reluctance  to  advertise  on 
an  effective  scale,  the  Council  (16 
W.  46,  N.  Y.  36)  has  developed 
growing  newspaper  and  retailer  ac¬ 
ceptance  for  its  program.  Its  news¬ 
paper  package  was  used  in  approx¬ 
imately  700  cities  in  Spring,  1954 
— an  increase  of  200  over  the  pre¬ 
vious  season. 


Movie  Premium 
In  Direct  Ratio 
To  Circulation 

The  degree  in  which  newspaper 
rates  for  theatre  advertising  tend 
to  be  higher  than  those  for  other 
local  merchants  is  in  direct  ratio 
with  newspapers’  circulation  size. 

This  picture  evolved  from  a  sur¬ 
vey  made  by  the  Theatre  Owners 
of  America  among  its  membership. 
Data  for  the  compilation  was  pro¬ 
vided  by  theatre  operators  in  36 
states  and  covered  224  daily  news¬ 
papers  in  154  cities. 

TOA  emphasized  that  the  sur¬ 
vey  was  not  conducted  for  the  pur¬ 
pose  of  planning  an  “attack”  upon 
newspapers  charging  premium 
rates,  but  rather  to  obtain  facts 
and  figures  that  might  be  of  value 
to  the  local  exhibitor.  . 

“Basically.”  said  TOA,  “it  is  a 
local  problem.”  The  trends  indi¬ 
cated  by  the  survey: 

•  riie  majority  of  newspapers 
with  smaller  circulations  in  smaller 
towns  have  the  same  rates  for 
theatre  advertising  as  other  local 
merchants. 

•  In  metropolitan  areas,  the 
rates  tend  to  be  higher  for  theatre 
advertising. 

•  The  percentage  of  newspapers 
that  charge  less  for  theatre  adver- 
tusing  was  surprising,  however 
small. 

A  supplemental  question  dealt 
with  newspaper  cooperation  with 
theatres.  The  returns  added  up  as 
follov/s:  Good,  26%;  fair,  43%; 
poor,  31%. 


''LINAGE  LEADERi  r  '  ' ,  iiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiifmi^ 

'Newspapers  Will  Always  Be  Considered' 


Donal  J.  O’Brien,  vicepresi¬ 
dent  and  director  of  advertising 
and  sales  promotion,  Hiram 
Walker  Incorporated,  has  been 
prominently  as.sociated  with  the 
advertising  profession  since 
1933,  shortly  after  his  gradua¬ 
tion  from  Notre  Dame  Univer¬ 
sity. 

\  native  of  Long  Island, 
N.  Y.,  Don  embarked  on  his 
business  career  in  the  ad  de¬ 
partment  of  Standard  Oil  Com¬ 
pany  of  New  Jersey,  later  join¬ 
ing  Young  &  Rubicam,  Inc.,  in 
New  York  as  account  executive. 

From  Y&R,  he  went  to  the 
Biow  Company  where  he  be¬ 
came  a  vicepresident  and  ac¬ 
count  supervisor  on  several  of 
Biow’s  package  goods  accounts. 
Don  joined  Hiram  Walker  in 
February,  1954. 

Today  he  supervises  creation, 
production  and  placement  of  all 
advertising  and  point-of-pur- 


Donal  J.  O’Brien 

Hiram  Walker  Inc. 

chase  material  for  the  follow¬ 
ing  Walker  brand-s:  Canadian 


Club,  Imperial,  Walker’s  De 
Luxe.  Ten  High,  Meadow 
Brook,  Hiram  Walker's  gin, 
cordials,  cocktails,  brandy  and 
vodka. 

Don’s  headquarters  are  in 
roit.  He  is  married  and  the 
father  of  two  children. 

Commenting  on  newspapers 
a.s  an  advertising  medium,  Don 
has  this  to  say: 

“In  my  experience,  the  clos¬ 
er  an  ad  gets  to  the  actual  point 
of  sale,  the  more  effective  it 
can  become.  This  is  particularly 
true  with  ads  for  package  goods 
such  as  alcoholic  beverages. 
Newspapers  provide  this  close 
contact  and  in  addition  they 
make  it  possible  to  individual¬ 
ize  a  campaign  for  a  market. 

“For  this  reason,  I  feel  news¬ 
papers  will  always  be  one  of 
the  first  mediums  to  be  consid¬ 
ered  in  setting  up  an  advertising 
budget.” — R.  B.  Mcl. 
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Demand  for  Heating 
Equipment  Up  Over  1952 


Court  Protects 
'Minute  Maid' 


Des  Moines,  la. 

A  1954  Iowa  heating  and  air 
conditioning  survey  has  been  com¬ 
pleted  by  the  research  department 
of  the  Des  Moines  Register  and 
Tribune.  The  37-page  report  will 
be  furnished  to  any  interested 
party. 

A  total  of  897  interviews  were 
completed  for  this  study.  About 
half  of  these  were  among  men 
and  half  among  women.  These 
interviews  were  handled  from  46 
different  points  in  the  state.  From 
these  points,  the  trained  interview¬ 
ers  went  out  to  secure  personal 
interviews  with  lowans  living  in 
cities,  towns  and  on  farms. 

For  the  first  time  in  the  series 
of  heating  surveys  conducted  by 
the  Register  and  Tribune,  a  de¬ 
tailed  account  Ls  reported  showing 
the  method  by  which  lowans  ac¬ 
quired  their  present  heating  equip¬ 
ment.  A  report  of  the  brands  of 
heating  equipment  now  in  use  is 
also  shown  for  the  first  time. 

About  3  out  of  10  lowans  liv¬ 
ing  in  houses  or  duplexes  are 
NOT  satisfied  with  their  present 
heating  equipment.  Reasons  given 
for  not  being  satisfied  include 
“poor  heat,”  “not  automatic”  and 
“dirty.” 

These  findings  were  highlighted 
by  the  survey: 

•  Demand  or  heating  equip¬ 
ment  in  Iowa  is  higher  today  than 
it  was  two  years  ago  with  6.8%  of 
all  families  or  53,000  planning  to 
buy  some  heating  equipment  in 
1954  as  compared  to  4.7%  who 
had  buying  plans  in  the  1952  heat¬ 
ing  survey. 

Among  Des  Moines  Sunday 
Register  subscribers,  8.1%  of  these 
families  plan  to  buy  heating  equip¬ 
ment  this  year. 


20.8%  of  lowans  living  in  houses 
or  duplexes  have  heating  equip¬ 
ment  over  10  years  old.  This 
would  amount  to  about  150,000 
heating  units  over  that  age. 

•  There  is  still  a  need  for  in¬ 
creased  heating  dealer  recognition 
among  consumers,  as  evidenced  by 
the  34.9%  who  were  able  to  name 
a  dealer  they  would  go  to  if  they 
intended  to  buy  heating  equipment. 
The  value  of  dealer  listings  in  ad¬ 
vertising  is  emphasized,  however, 
by  the  fact  that  the  percentage  of 
Sunday  Register  subscribers  who 
named  a  heating  dealer  is  higher 
than  for  the  state  as  a  whole. 

•  Most  lowans — 6  out  of  10 — 
do  not  have  a  brand  preference 
for  new  heating  equipment  .  .  . 
strong  evidence  of  the  selling  job 
which  must  be  done. 

About  9%  of  lowans  living  in 
houses  or  duplexes  have  future 
plans  to  modernize  their  base¬ 
ments.  Among  this  group,  about 
3  out  of  10  will  put  in  new  heat¬ 
ing  equipment  when  they  modern¬ 
ize. 


United  States  Circuit  Court  of 
Appeals  for  the  Fifth  Circuit  has 
upheld  an  order  of  the  district 
court.  Southern  District  of  Florida, 
enjoining  Pure  Foods,  Inc.,  from 
using  the  name  “Minute  Made” 
on  frozen  steaks. 

Judge  John  W.  Holland  entered  a 
judgment  upholding  rights  of  Min¬ 
ute  Maid  Corporation  to  its  regis¬ 
tered  trade  mark,  “Minute  Maid.” 
Up  to  the  time  of  the  infringement 
Minute  Maid  had  spent  more  than 
$6,000,000  for  advertising  the 
Minute  Maid  trade  mark. 


TV  Advertising 
Scdes  Bureau 
Plan  Drafted 


Boston  Post  Readies 
For  2  New  Sections 


Balke  Joins  MONY 
As  Advertising  Ass't 

Henry  A.  Balke  has  joined  Mu¬ 
tual  Life  Insurance  Company  of 
New  York  as  advertising  assist¬ 
ant. 

Mr.  Balke,  29,  is  a  graduate  of 
Columbia  University.  He  was  for¬ 
merly  with  Compton  Advertising, 
Inc.,  and  Fuller,  Smith  &  Ross. 
Before  that  he  was  with  the  Na¬ 
tional  Industrial  Conference  Board 
as  a  writer  on  management,  per¬ 
sonnel  and  marketing  problems. 
At  one  time  he  was  also  with  the 
advertising  department  of  the 
Royal-Liverpool  Insurance  Group. 


Boston 

Two  special  sections,  one  de¬ 
voted  to  career  girls’  clothes  and 
the  other  to  food  advertisers  in 
its  Gas  Cooking  festival,  are 
scheduled  by  the  Boston  Post  for 
September. 

Eleanor  Roberts,  women’s  edi¬ 
tor,  is  assembling  the  career-girl 
fashion  section  which  will  appear 
Sunday,  Sept.  26.  On  Sept.  17, 
Miss  Roberts  will  conduct  a  fash¬ 
ion  show  at  the  Hotel  Somerset  to 
be  attended  by  New  England  re¬ 
tailers,  buyers,  fashion  coordinat¬ 
ors,  stylists,  and  merchandise  man¬ 
agers  in  addition  to  a  panel  of 
career  girls  chosen  from  a  score 
of  New  England  industries. 

The  cooking  festival,  jointly 
sponsored  by  the  A  &  P  stores  and 
the  Boston  Consolidated  Gas  Co., 
the  Cambridge  Gas  Co.,  and  the 
Mystic  Valley  Gas  Co.,  starts  with 
a  special  Post  section,  Sunday, 
Sept.  19.  In  charge  of  the  section 
is  Thomas  J.  Herald,  national  ad¬ 
vertising  manager.  This  will  be  fol¬ 
lowed  on  Sept.  21,  22,  23  and  24 
with  food  cooking  demonstrations 
on  the  Symphony  Hall  stage. 


Away  from  Coal 

•  The  trend  of  heating  fuel  Home  Fumishings 

used  continues  away  from  coal  P/«11 

and  strongly  toward  oil  and  gas.  ^ ©SUval  in  taU 
Bulk  LP  gas  shows  up  noticeably 
among  farmers.  Future  heating 
fuel  preference  shows  an  even 
stronger  trend  toward  gas.  There 
is  substantial  demand  for  bulk  LP 
gas  among  farmers,  with  15% 
saying  they  would  prefer  this  type 
of  fuel  in  the  future.  lowans  still 
name  gas  as  the  most  economical 
type  of  heating  fuel. 

•  Warm  air  type  of  heat  re¬ 
mains  as  the  most  popular  type, 
with  about  9  out  of  10  using  warm 
air  heat. 

•  There  has  been  some  increase 
in  the  use  of  automatic  heat  con¬ 
trols,  with  55.4%  reporting  they 
have  automatic  controls.  About 
one-third  of  Iowa  families  still 
would  like  to  have  automatic  heat 
controls. 

•  The  survey  reports  that 


James  W.  Gunn  Joins 
Metro  Sales  Stoii 


Chicago 

Plans  are  completed  for  the 
1954  Chicagoland  Home  and 
Home  Furnishings  Festival,  spon¬ 
sored  by  the  Chicago  Tribune,  to 
be  held  for  three  weeks,  begin¬ 
ning  Sept.  19. 

A  special  home  and  home  fur¬ 
nishings  supplement  of  the  Sunday 
Tribune,  will  be  published  Sept.  19 
to  mark  the  opening  of  the  festival. 


Chuck  Kline,  president  of  Met¬ 
ropolitan  Sunday  Newspapers,  Inc. 
has  announced  the  appointment  of 
James  W.  Gunn  as  Detroit  man¬ 
ager  succeeding  W.  H.  Larkin  who 
retires  Oct.  1. 

A  native  Detroiter  and  graduate 
of  the  University  of  Michigan,  Mr. 
Gunn  has  worked  for  the  Dodge 
Division  of  Chrysler  Corporation 
since  1945. 


32-Page  Ad  Section 

The  Cleveland  (Ohio)  Press  on 
July  19  published  a  32-page  tab¬ 
loid  advertising  section  featuring 
appliances  distributed  by  Main 
Line  Cleveland,  Inc.  There  were 
several  pages  of  tie-in  advertising 
in  the  regular  part  of  the  paper. 
It  was  the  largest  ad  section  ever 
run  in  the  Press. 


Elly,  Inc.  to  Represent 
Com  Belt  Dailies 


Walter  C.  Elly,  Inc.,  New  York, 
has  been  appointed  eastern  adver¬ 
tising  representative  of  the  Corn 
Belt  Farm  Dailies,  comprising  the 
Chicago  Daily  Drovers  Journal, 
Kansas  City  Daily  Drovers  Tele¬ 
gram,  Omaha  Daily  Journal-Stock¬ 
man  and  St.  Louis  Daily  Livestock 
Reporter. 


Washingtom 
Detailed  recommendations  for 
the  organization  and  implementa¬ 
tion  of  a  single  all-industry  tel^ 
vision  sales  promotion  bureau  to 
be  known  as  the  Television  Bureau 
of  .Advertising,  Inc.  (TvB)  were 
concluded  this  week  by  a  10-man 
committee. 

The  report  of  the  committee 
will  be  tendered  to  the  Television 
Board  of  Directors  of  the  NARTB 
and  the  Executive  Committee  of  ’ 
the  TvAB  for  ratification.  Hope 
was  expressed  that  ratification 
could  be  accomplished  by  mail  not 
later  than  Aug.  20. 

Present  plans  call  for  the  com¬ 
mittee  to  meet  Aug.  30  in  Chicago 
and  to  be  constituted  as  a  tempo¬ 
rary  Board  of  Directors  for  the 
new  TvB. 

A  tentative  budget  for  the  fint 
fiscal  year  of  TvB  operation  was  set 
by  the  committee  as  approximately 
$400,000.  The  monthly  dues  struc¬ 
ture  will  be  based  on  the  highest 
published  quarter-hour  non-net¬ 
work  rate  of  active  members. 

The  No.  1  purpose  for  industry 
sales  promotion  organization  is  “to 
promote  the  broader  and  more  ef¬ 
fective  use  of  television  as  an  ad¬ 
vertising  medium  at  all  levels 
(local,  regional,  national-spot  and 
network).”  . 

The  first  area  of  service  was  <k-  ] 
fined  as  that  designed  to  forcefully 
promote  the  use  of  television  as  an 
advertising  medium. 

Services  which  will  be  rendered 
by  the  Bureau  in  this  connectka  I 
are  as  follows; 

“An  over-all  presentation  on  the 
advantages — at  all  levels — of  tele¬ 
vision  as  an  advertising  medium, 
with  distribution  to  advertisers, 
agencies  and  trade  associations  as 
well  as  members. 

“.Assembly  and  dissemination  of  I 
facts  and  figures  on  television  ad-  ' 
vertising  impact — of  local,  region¬ 
al,  national  spot,  and  network  case 
histories — and  success  stories. 

“Regional  clinics  for  advertisers 
and  agencies. 

“Personal  conferences  with  and 
presentation  to  agencies  and  ad¬ 
vertisers,  irKluding  conferences 
and  presentations  relating  to  spe¬ 
cific  categories  of  television  adver¬ 
tising. 

“Continuing  contact  with  trade 
associations  (such  as  the  National 
Retail  Dry  Goods  Association)  W  , 
promote  television  as  a  sales  im¬ 
plement. 

..“‘Spadework’  with  advertisers 
not  presently  employing  television. 

“Speeches  and  staged  demonstra¬ 
tions  of  television  techniques  and 
effectiveness. 

“Direct  mail  campaigns  to  in¬ 
dustries,  including  reports  on  re¬ 
search  findings,  results  of  testingi 
budget  guidance,  etc.” 
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A  new  era  is  underwray  these  bustling  the  vast  14-county  Greater  Philadelphia 
days  in  Philadelphia  —  city  of  homes  Market.  Here  live  more  than  four  and 
and  history,  of  Franklin  Institute  and  one-half  million  people.  They  are  home- 
Fels  Planetarium,  of  Rittenhouse  owning,  home-loving  family  folks.  They 
Square  and  Chestnut  Hill.  buy  carefully  and  wisely.  They'll  buy 

Penn  Center  is  now  rising  on  the  site  Product  again  and  again  once  con- 

of  the  old  Broad  Street  Station  to  give  vinced  of  its  merit, 
central  city  a  new  face  of  youthful  vigor.  These  are  the  people  who  read  The 
This  $100,000,000  development  will  Evening  and  Sunday  Bulietin-the 

cover  22  acres.  Plans  include  four  20-  newspaper  that  reflects  the  needs  and 

story  office  buildings,  a  1000-room  interests  of  the  entire  region, 

hotel,  a  500-unit  apartment  house  and  The  Bulletin  is  Philadelphia’s  favor- 
a  trans[H)rtation  center  grouped  around  he  newspaper— Philadelphians  buy  it, 
an  open  esplanade,  with  shops.  read  it,  trust  it  and  respond  to  its 

Building  activity  extends  far  beyond  advertising, 
the  city  limits.  It  fans  out  to  encompass  The  Bulletin  is  Philadelphia. 

“This  is  Gieatei  Philadelehia,”  a  64-page  broehure  about  the  Greater  Philadelphia  Uarhet  —  its  people 
and  its  industrial  growth— is  now  available.  Please  use  your  business  letterhead  in  requesting  your  free  copy. 
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In  Philadelphia 
nearly  everybody 
reads  The  Bulletin 

Advartlslng  Offices: 

Phlladslphia,  Fllbart  and  Junipar  Straats; 
Naw  York,  28S  Madison  Avanua; 

Chicago,  520  N.  Michigan  Avanua 

Kaprasanf  oti  va  s  : 

Sawyar  Farguson  Walkar  Company  In 
Datroit,  Atlanta,  Los  Angolas,  San  FraneiKO 


IN  AKRON 
STARTING 
SEPT.  1,  1954 


The  Akron  Beacon  Journal 
will  accept  ONE  COLOR 
and  BLACK,  2  COLORS 
and  BLACK,  and  FULL 
COLOR  R.  O.  P.  advertis¬ 
ing  in  both  DAILY  and 
SUNDAY  issues  starting 
September  1,  1954. 

Take  advantage  of  the 
FULL  COVERAGE  offered 
by  Akron's  ONLY  daily 
and  Sunday  newspaper 
by  selecting  this  rich  mar¬ 
ket  to  receive  your  com¬ 
plete  color  schedmle. 


For  color  rates,  closing 
dates  and  other  informa¬ 
tion,  call  your  nearest 
Story,  Brooks  &  Finley 
man,  or  write  The  Beacon 
Journal  General  Advertis¬ 
ing  Department. 

AKRON 

BEACON 

JOURNAL 

OHIO'S  MOST 
COMPLETE 

NEWSPAPER 

JOHN  S.  KNIGHT 
Publisher 
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Utility  *s  PR  Ads  Educate, 
Interpret  and  Simplify 


By  Robert  B.  McIntyre 


If  public  relations  is  the  pro¬ 
fessional  practice  of  persuading  in¬ 
dividuals  and  groups  to  adopt  an 
attitude  or  pursue  a  course  of  ac¬ 
tion,  then  the  Dayton  (Ohio)  Power 
and  Light  Company  is  doing  a 
high-voltage  job  with  a  series  of 
service  ads  that  interpret,  simplify 
and  educate. 

The  ads  (via  Hugo  Wagenseil 
&  Associates),  measuring  183  lines 
on  five  columns,  started  as  a  series 
early  this  year  in  all  daily  newspa¬ 
pers  published  in  the  West  Central 
Ohio  area.  By  March,  Fred  H. 
Dettmar,  director  of  DP&L’s  pub¬ 
lic  relations  and  advertising,  was 
able  to  report  that  the  series  had 
“caused  so  much  favorable  com¬ 
ment  that  we  are  extending  the 
series  indefinitely.” 

This  week,  DP&L’s  latest  series 
of  public  service  ads  (see  cut)  be¬ 
gan  breaking  in  the  utility’s  s^ed- 
uled  dailies.  Mr.  Dettmar  chose 
the  occasion  to  pinpoint  for  Editor 
&  Publisher  some  of  the  thinking 
behind  the  overall  series  which  has 
proved  particularly  effective  in 
symbolizing  the  fact  that  only 
teamwork  can  provide  DP&L’s 
service  which  so  many  people  are 
inclined  to  take  for  granted. 

Follows  Two  Lines 

“Advertising  for  a  utility  that 
does  a  limited  amount  of  merchan¬ 
dising  follows  two  primary  lines,” 
Mr.  Dettmar  told  E&P.  “One  is 
the  promotion  of  appliances  that 
use  the  utility’s  products — in  our 
case,  gas  and  electricity.  The  other 
job  is  institutional  or  public  rela¬ 
tions  in  character.  Here  the  ob¬ 
jectives  are  manifold.” 

According  to  Mr.  Dettmar,  one 
of  the  most  difficult  problems  faced 
is  that  the  better  DP&L  does  its 
job,  the  less  likely  it  is  to  be  ap¬ 
preciated  by  the  public. 

“All  we  have  to  sell  is  service. 


THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 


ACB  provides  agen¬ 
cies  and  advertisers 
with  one  single  point 
of  contact  if  missing 
or  duplicate  tear- 
sheets  are  needed. 
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and  the  continuation  of  good  serv¬ 
ice  is  often  taken  for  granted,”  he 
said.  “None  of  our  customers  is 
interested  in  our  raw  products — 
only  in  what  those  raw  products 
can  do  for  them.  Our  problem, 
therefore,  is  to  make  an  intangible 
come  alive.  That  is  the  reason  and 
purpose  behind  our  service  ad 
series.” 

Mr.  Dettmar  went  on  to  point 
out  that  the  utility  business  is  full 
of  technical  terms  which  have  to 
be  eliminated  or  interpreted  in  ad 
copy.  “Simplicity,”  he  said,  “was 
an  absolute  must.” 

Ads  Speak  for  Selves 

Good  example  of  how  success¬ 
fully  Mr.  Dettmar  and  his  agency 
were  in  achieving  this  all-impor¬ 
tant  simplicity  can  be  seen  by  tak¬ 
ing  a  brief  look  at  some  of  the  ads 
which  have  now  been  bound 
together  for  distribution  under  the 
title:  “Interpreting  the  Symbol  of 
Service  to  Our  Customers.”  The 
ads  in  this  collection  speak  for 
themselves. 

“Keepers  of  15,000  Keys”  was 
the  headline  on  one  ad  which 
thanked  DP&L’s  15,000  customers 
for  providing  the  utility  with  dup¬ 
licate  keys  to  their  homes  “so  that 
meter  readers  can  get  in  and  read 
meters  at  the  proper  time,  even 
when  no  one  is  home.” 

Another  ad  invited  readers  to 
“Meet  Mr.  Service — an  experienced 
lineman.  One  ad,  headlined,  “The 
Night  the  Old  Elm  Blew  I>own,” 
talked  about  DP&L’s  emergency 
team,  and  still  another,  headed, 
“World’s  Dullest  TV  Program,” 
told  customers  how  DP&L  uses  a 
closed  TV  circuit  to  get  a  “picture 
pattern”  from  inside  the  2,600- 
degree  inferno  of  the  boiler  fur¬ 
naces’  combustion,  and  a  view  of 
the  boiler  water  gauges.  “It’s  dull 
as  TV  programs  go,”  copy  pointed 
out,  “but  a  valuable  aid  in  efficient 
operation.” 

Three-Way  Job 

Ads  in  the  new  public  relations 
series  do  a  three-way  job.  They 
interpret,  simplify  and  educate. 

The  ad,  “No  Electricity  Exists,” 
(see  cut)  is  an  effort  to  simplify. 
Copy  gives  a  terse,  simple  explana¬ 
tion  of  how  “the  electric  current 
that  lights  your  lamp  is  being  made 
while  you  are  flicking  the  switch.” 

Another  ad  in  the  new  series  in¬ 
terprets  substations  this  way: 
“You  Might  Call  It  A  ‘Filling 
Station’  .  .  .  DP&L  Style!”  The 
heading,  “Your  Gas  Burner  is  at 
the  End  of  a  1,500  Mile  Pipe,”  ap¬ 
pears  on  an  ad  that  educates  the 
public  to  DP&L’s  gas  story. 


Simplifying  a  complicated  stoiy. 


Mr.  Dettmar  admits  that  in  pat- 
ting  the  ads  together,  some  were 
relatively  easy;  others  had  to  be 
reworked  a  dozen  times.  Many 
more  were  tried  and  discarded. 

“We  have  had  a  lot  of  help  from 
the  people  concerned,”  he  said. 
“Ideas  pop  up  any  time.  We  have 
nearly  25  newspaper  ads  now  com¬ 
pleted  or  whipped  into  acceptable 
condition.  The  potential  is  ap¬ 
parently  twice  that  many  and  t^ 
whole  series  can  be  repeated  lo 
advantage.” 

Results 

Because  DP&L’s  ads  do  not  call 
for  any  action  on  the  reader’s  part, 
results  are  difficult  to  appraise. 
However,  Mr.  Dettmar  judges  re¬ 
sults  by  these  measures: 

1)  Employe  Education:  Blow¬ 
ups  of  advance  ads  are  sent  to 
DP&L  supervisors  accompanied  by 
material  for  employe  discussion. 
Reaction  to  the  ads  was  termed 
“excellent”  by  Mr.  Dettmar,  wbo ' 
added  that  employes  whose  jobs 
are  specifically  mentioned  in  an  ad 
are  especially  pleased. 

2)  Public  Reaction:  DP&L  em¬ 
ployes  continually  report  that  cus¬ 
tomers  comment  on  the  ads  in  their 
local  newspaper. 

3)  Newspaper  Reaction:  Ac¬ 
cording  to  Mr.  Dettmar,  DP4L 
gets  preferred  position  for  its  ads 
without  requesting  it. 

4)  Industry  Reaction:  A  large 
number  of  utilities  have  requested 
permission  to  use  all  or  part  of 
DP&L’s  series. 


Joins  Harshe-Rotman 
Jack  Bernstein,  formerly  direc¬ 
tor  of  public  information  for  the 
U.S.  Treasury’s  New  York  Savings 
Bond  Division,  has  joined  the  New 
York  staff  of  Harshe-Rotman,  Inc., 
public  relations  firm.  1 


Angus  Named  Director 

San  Diego,  Odif- 
Mitch  Angus,  former  San  Diego 
Union  sportswriter,  has  been 
named  director  of  a  new  agency 
formed  from  the  merger  of  the 
San  Diego  City  and  County  Yis- 
tors’  Bureau  and  Convention  Bu¬ 
reau,  to  promote  tourist  businesL 
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for  media  executives 


An  up-to-the-minute 
LINAGE  REPORT 
from  Washington,  D.C. 


In  the  4  months  following  the  merger  of  2  Washington  newspapers 
(April,  May,  June  and  July)  .  .  .  advertisers  used 

3,301,012  more  lines  in 
The  Washington  Star 

than  in  the  merged  newspaper.  During  May,  J une  and  J uly  . . .  adver¬ 
tisers  used  a  grand  total  of  11,034,033  lines  in  The  Star  .  .  .  and  this 
figure  came  within  369,858  lines  of  equalling  the  combined  linage  of 
Washington  s  second  and  third  newspapers.  The  remarkable,  consis¬ 
tent  pulling  power  of  The  Star  makes  it  Washington’s  first  choice 
by  an  overwhelming  margin  month  after  month. 

Media  Rtcordi  figure}  for  April,  Mery,  June;  publisher'}  figures  for  July 

The  Washington  Star 

EVENING  AND  SUNDAY  WASHINGTON,  D.  C. 

RupruMuntud  nationally  by;  O'Mora  and  Ornitbaa,  Inc.,  420  Lexington  Av«.,  NYC  17;  Chicago  —  Dotroit  —  Lot  Angalcc  —  Son  Francicco 
Spntial  fhrida  npmtonlat'iyo:  Tha  Leonard  Co.,  311  Lincoln  Rood,  Miami  Booch,  Florida 
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Distribution's 
Role  Told  in 
NAM's  Booklet 

The  role  of  distribution  in  mod¬ 
ern  business  and  the  varied  career 
possibilities  it  offers  is  described 
by  the  National  Association  of 
Manufacturers,  New  York,  in  a 
new  vocational  guidance  publica¬ 
tion,  “Your  Opportunities  In  Dis¬ 
tribution.” 

Teachers  of  distributive  educa¬ 
tion,  sales  managers,  merchandis¬ 
ing  directors  and  advertising  exec¬ 
utives  have  long  felt  the  need  of 
presenting  the  marketing  story 
simply,  comprehensively  and  at¬ 
tractively,  The  NAM’s  32-page, 
two-color  pamphlet,  illustrated  by 
line  drawings  and  photographs, 
was  written  to  meet  this  need. 

Copies  will  be  made  available  to 
teachers,  students  and  the  public 
generally  by  NAM’s  Education 
Department.  The  booklet  also  is 
available  for  general  distribution 
by  companies. 

The  five-chapter  pamphlet  dis¬ 
cusses  the  broad  scope  and  critical 
importance  of  distribution.  It  de¬ 
scribes  the  many  fields  it  embraces, 
such  as  market  research,  product 
research  and  development,  adver¬ 
tising,  sales  promotion  and  display, 


packaging  and  the  various  types  of 
selling. 

A  feature  of  the  pamphlet  is  the 
illustrated  side  panels.  They  de¬ 
scribe  the  job  breakdowns  within 
the  various  distribution  fields  and 
list  the  personal  and  educational 
qualifications  necessary  in  each. 

^herever  possible,  and  through 
the  cooperation  of  member  com¬ 
panies,  the  case  history  method  of 
presentation  is  followed.  An  actual 
product  is  followed  realistically 
through  all  the  stages  of  product 
research  and  development.  In  the 
chapter  on  advertising,  the  plan¬ 
ning  and  execution  of  an  actual 
advertising  campaign  is  described 
in  detail. 

■ 

Moran  Joins  W  &  G 
As  Acct.  Executive 

Chicago 

Weiss  and  Geller,  Inc.  has  an¬ 
nounced  the  appointment  of  Roger 
Moran  as  creative  director  and  ac¬ 
count  executive  of  the  agency.  Mr. 
Moran  was  formerly  account  ex¬ 
ecutive  and  radio  and  TV  writer- 
producer  for  the  Earle  Ludgin 
agency  and  was  also  formerly  as¬ 
sociated  with  Young  and  Rubicam 
in  their  radio-TV  department. 

At  Weiss  and  Geller,  Mr.  Moran 
will  serve  as  creative  director  for 
the  following  accounts:  Mogen 
David  Wine  Corp.,  James  Beam 
Distilling  Co.,  Wrigley  Gum  and 
Selby  Shoe. 


Back-to-School 
Folder  Shows 
Way  to  Linage 

This  week  daily  newspapers 
throughout  the  country  joined  in 
a  drive  to  help  retailers  build  extra 
volume  from  the  sharply  increased 
back-to-school  market.  Spearhead¬ 
ing  the  intensive  drive  was  a  new 
four-page  folder-presentation  issued 
to  member  newspapers  by  the  Bu¬ 
reau  of  Advertising,  ANPA.  The 
folder  visualizes  for  both  news¬ 
papers  and  retailer  this  year’s  tre¬ 
mendous  sales  potential,  with  a 
forecast  of  $53,070  in  back-to- 
school  purchase  per  1,000  families 
plus  a  5%  jump  in  enrollment  over 
1953,  and  a  35%  increase  in  the 
past  5  years. 

In  announcing  the  drive,  Edward 
H.  Burgeson,  the  Bureau’s  retail 
director,  stressed  the  importance 
of  the  Back-to-School  folder  as  the 
primary  promotional  vehicle  in 
selling  plus  back-to-school  linage. 
Mr.  Burgeson  pointed  out  that  the 
folder  was  designed  to  help  news¬ 
papers  in  three  specific  ways: 

1)  To  get  regular  accounts  to 
run  more  linage  this  year,  and  to 
sustain  promotions  all  through  the 
season;  2)  Whet  the  appetite  of 
new  accounts,  and  get  them  into 
the  paper  by  dramatizing  the  size 
and  urgency  of  the  seasonal  op¬ 


portunity;  3)  Provide  a  ready-to- 
mail  promotion  piece  as  a  door- 
opener  for  the  newspaper  staff  and 
to  use  in  announcing  special  page 
or  sections. 

The  folder  itself  includes  a  table 
by  which  any  newspaper  can  figure 
its  own  back-to-school  market  po¬ 
tential. 

Member  response  to  the  new 
folder  in  the  first  five  days  after 
mailing  points  to  greatly  increased 
pressure  this  season  by  newspapers 
in  a  bid  for  more  school  linage, 
Some  190  Bureau  members  have 
ordered  over  22,000  extra  copies  in 
the  first  week  for  distribution  to 
local  retailers. 

Mr.  Burgeson  has  urged  news¬ 
papers  to  plan  an  all-out  campaign, 
with  community  -  wide  distribution 
of  the  folder  to  alert  all  types  of 
retailers  to  the  soaring  sales  poten¬ 
tials  offered  in  this  year’s  biggest- 
ever  back-to-school  market,  which 
totals  over  37*/i  million  students. 
■ 

Phila.  News  Names 
2  New  Ad  Managers 

PHILADELPHtA 

Edward  L.  Wingert,  director  of 
advertising,  Philadelphia  Daily 
News,  has  announced  the  appoint¬ 
ment  of  Clifford  W.  Barnhart  as 
local  advertising  manager  and  John 
T.  Condon  as  general  advertising 
manager. 

Both  have  been  members  of  the 
staff  for  the  past  five  years. 


USE  THE  BIG  3  TO  REACH 
THIS  RICH  MARKET  OF 

472,932  PEOPLE 

WHO  SPENT 

$314,525,102.00 

IN  1953! 

There's  plenty  of  purchasing  power, 
available  in  this  prosperous,  com¬ 
bined  industrial  and  agricultural 
market.  It's  easy  to  reach  .  .  .  and 
economical,  too  ...  if  you  take  ad¬ 
vantage  of  the  buying  power  in¬ 
fluence  of  the  BIG  3  COPLEY 
GROUP.  You  get  coverage  where 
it  counts  most — 70%  coverage  of 


coPh^,,.^ 


when  you  buy  all  3  for  only  40c  a  line.  Separately 
they  cost  47c  a  line.  You  save  7c  or  15%! 

FREE:  Write  for  copy  of  Consumer  Study  of 
buying  habits  and  brand  preferences.  See  how  your 
product  compares  with  your  competitors. 


COPLEY  NORTHERN 
ILLINOIS  GROUP 


all  families — 92%  home  delivered! 


r 


Aurora  Beacon-News  Elgin  Courier-News  Joliet  Herald-News 
Represented  by  West-Holliday  Co.,  Inc.  Offices,  All  Principal  Cities 
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no  doubt  about  it 


SHIPPINCi 

OepWWMOiT 


merchandise  really  moves 


It^s  one  of  the  three 
Must  Markets  in  the 
Pacific  Northwest 


There  are '  literally  more  than  a  million  reasons  why  the  Spokane 
Market  makes  a  big  difference  in  a  Pacific  Northwest— or  any  other- 
sales  program  .  .  .  the  1,032,300  residents  whose  earnings  and  spending 
are  above  national  averages. 

Still  growing  vigorously,  the  Spokane  Market’s  population  climbed 
37%  since  1940,  as  compared  with  a  13%  average  increase  in  the  five  U.  S. 
cities  in  the  over-a-million  class.  During  these  14  years,  effective  buying 
income  of  Spokane  Market  residents  Yose  162%,  while  retail  sales  jumped 
297%— as  compared  with  average  gains  of  154%  in  spendable  income  and 
209%  in  retail  sales  for  the  five  largest  cities. 

Recognized  as  the  nation’s  top  test  market,  the  Spokane  "Inland 
Empire"  has  since  pioneer  times  developed  as  a  unified  and  independent 
trading  area  in  the  geographical  heart  of  the  Pacific  Northwest.  ’The  same 
qualities  that  make  it  best  for  tests  make  it  a  must  for  everyone  who 
wants  to  really  move  merchandise  and  enjoy  maximum  sales  in  the 
Pacific  Northwest. 

’The  easy  way— the  effective  way— the  economical  way  to  put  the 
Spokane  Market  on  your  better  business  list  is  through  the  two  big 
home-delivered  news^iapers  that  are  accepted  as  home-town  dailies  the 
length  and  breadth  of  the  Inland  Empire  .  .  .  ’The  Spokesman-Review 
and  the  Spokane  Daily  Chronicle. 


Wf  ZPOKANe  MARKET 
REAUy  MAKES 
>  A  DIFFERENCE 


Accepted  as 

Home-Town  Newspapers 
the  Length  and  Breadth 
of  the  Inland  Empire 


\  I 


Arfvftiting  ReprvMntofivet:  Cfetmer  4  Woodword.  New  York,  Ckko9e, 

Dotroit,  lot  Aii9«lot,  $00  Froocitco,  AHoato.  Color  Ropretonfotivot,  SUNDAY 
SROKCSMAN'RCVlCW.  Comic  Soctiont:  Motfopolifon  Group. 
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Advertiser  •  Newspxiper — AD  AGENCIES 

ANA  Rate  Card  Service 
Lists  879  Newspapers 


ber-newspapers  that  it  was  to  their 

own  advantage  to  supply  their  lo-  WjiirlDOOJ  LaTOG 
cal  rate  cards.  In  addition,  the  i  ’I' 

Pennsylvania  Newspaper  Publishers  U  SGT  Ol  UCtlllGS 
Association,  the  Inland  Daily  Press  St.  Joseph,  Mich 

and  the  California  Newspaper  Pub-  jotal  dealer,  distributor  and  na- 


Nearly  900  U.  S.  newspapers  The  plan  for  gathering  the  local 


have  now  supplied  the  Association  rate  cards  was  suggested  originally 
of  National  Advertisers  with  their  by  the  ANA  Cooperative  Advertis- 


lishers  Association  have  provided  tional  display  newspaper  adverti^ 
the  local  rate  cards  of  their  mem-  j^g  f^j.  whirlpool  gas  and  electric 
ber  newspapers  for  use  in  the  clothes  dryers  led  all  other  manu- 
service.  fa/«fiir^rc  in  71  /*itiM 


facturers  in  71  specified  cities,  se- 
Donald  M.  Bernard,  president  of  jected  by  the  Advertising  Check- 


ot  iNauonai  AOveriLsers  wiin  incii  oy  ine /M^/Aj.oopcrauyc  -----  -  -  -  »  ™ 

local  rate  cards  which  ANA  offers  mg  Committee  chairmanned  by  ,ir<»!ncr  tn 


local  raie  caros  wnicn  oiici.  mg  cnaumai...^  uy  pers  urging  them  to  cooperate.  He  ”°ths  of  1954  (E&P  Aur? 

as  a  service  to  assist  advertisers  in  Walter  Lowy,  The  Formfit  Co.,  aUo  „„inted  out  the  va.t  ^  ^ 


checking  dealer  invoices  for  co¬ 
operative  advertising  charges. 


and  was  carried  out  through 


also  pointed  out  the  vast  improve¬ 
ment  in  advertiser-newspaper  rela- 


series  of  joint  meetings  between  tions  as  a  result  of  the  Joint  ANA- 


The  879  up-to-date  local  rate  the  ANA  Newspaper  Committee,  meetings:  “Five  or  six 

cards  are  reproduced  on  loose-  now  chairmanned  by  George  Ab-  impossible  electrw  clothes  dryer 

leaf  binders  and  offered  to  ANA  rams,  Block  Drug  Co  and  the  (advertiser)  and  ah  mZT" 

_ 1 _  _ ; _ _ _  Mf»u/«nan#»r  Anv^rtiQino  FYP/*iitiv^^  .  .  -  -  '  in  the  71  tCSt  Clties.  All  ITlAKir  drv« 


page  30). 

According  to  the  Checking  Bu¬ 
reau,  280,546  agate  lines  of  Whirl- 


member  companies  on  a  partial  Newspaper  Advertising  Executives  in  ^  f  f 

cost  defravine  basis  of  $15  for  Associations  Advertiser  Relations  mAfit  nr  Viormr^nx/  /^Korn^c  f%r\A  ^  IHAr  TOni  All.  tO  HOC  0| 


cost  defraying  basis  of  $15  for  Associations  Advertiser  Relations  harmony.  Charges  and  account^  for 

each  set  on  a  calendar  year  basis  Committee,^  under  the  present  counter-charges  filled  the  air  .  .  . 


and  are  kept  up  to  date  annually. 
The  set  of  cards  is  available  to  co¬ 
operating  newspapers  for  $25  and 
to  all  other  non-ANA  members  for 
a  charge  of  $50. 


UllUCl  IIIC  UlC^iJl  fiU^A  ♦U^, 

chairmanship  of  Russell  Harris,  hone  nf  1,758,204  lines  of  ad- 

/VT  1  ir _  ’  ‘"c  biggest  bone  of  contention  was 


Buffalo  (N.  Y.)  Courier  Express. 

Cooperation 

The  rate  card  service  has  gained 
the  participation  of  U.  S.  dailies 


rthe  area  of  c^oera^ 

tkino  *  cooperative  adver  j^y  manufacturers  reported  upon 


Suspicion  Wanes 


for  this  period. 

Of  this  total,  14%  was  placed 


Thanks  to  the  fine  work  of  by  the  second  highest  advertiser, 


Well  over  100  ANA  member  largely  through  work  done  by  the  nAEA-ANA  Committee,  this  vidth  third  and  fourth  place  adver- 
- -  .u.-  NAEA  which  convinced  its  mem-  - 


companies  use  this  service. 


area  of  doubt  and  suspicion  has  tisers  accounting  for  13%  each, 
been  almost  completely  cured.  The  Twenty  brand  name  advertisers 


MORE  THAN 
1,100,000  PEOPLE 
IN  THE  2.COUNTY 
METROPOLITAN 
\  AREA  y 


MORE  THAN 
1,400,000  PEOPLE 
IN  THE  8-COUNTY 
WESTERN 
NEW  YORK 
\  MARKET  , 


decent  and  legitimate  national  ad-  placed  96%  of  this  total,  with  all 
yertiser  using  cooperative  advertis-  other  manufacturers  accounting  for 
ing  (needs)  some  central  source  the  remaining  4%. 
to  make  his  estimates  and  budgets  ■ 

on  cooperative  advertising.  NAEA  McCarty  Company  of  Texas  has 


on  its  part  insisted^  that  we  as  news-  been  announced  by  Russ  Jurgens, 


papers,  had  nothing  to  hide 


vicepresident  of  the  national  agen- 


what  we  did  object  to  was  a  flood  cy’s  Dallas  office. 


of  requests  from  all  types  of  ad¬ 
vertisers  for  cards  running  into  the 


THE\  BIG 


A  long-time  New  York  newspa¬ 
perman,  Mr.  Sage  has  been  asso- 


hundreds  from  concerns,  which  ST^ith  a  numbrr 


were  not  directly  advertising  in 
the  paper  concerned. 


agencies,  including  Kenyon  &  Eck- 
hardt,  Inc.,  and  Hill  &  Knowlton, 


BUrFALO 

MARKEr 


’’y  Inc.,  ’in  N;w  York  and  Washing- 
ANA  taking  the  responsibility  of  ton,  D.  C.  He  was  director  of  gen- 


compilation.” 


eral  promotion  of  the  N.  Y.  World’s 


r.! “:r«  Faiv”;;;' .m  w » 


w-,h“w ""  ri'‘“  malen-radTi^T;: 

with  local  rate  cards  from  virtu-  _ 


ally  all  its  member  newspapers. 


NEW  YORK  STATE’S 


Waldie  and  Briggs  Names 
Reitz  as  Media  Director 


MORE  THAN 
3/4  MILLION 
PEOPLE  IN 
THE  NEWS 
ABC  CITY 
ZONE 


SECOND 

LARGEST 


Alexander  E.  Reitz  has  been 
appointed  media  director  of  Wal- 


public  relations  matters. 

r  newspapers.  During  World  War  II,  Mr.  Sage 

ooB  NrnnPB  relations  staff  of 

I?.  North  American  Aviation  in  Grand 

Director  Prairie,  Texas,  and  later  became 

Chicago  director  of  public  relations  of 
Reitz  has  been  Grant  Advertising,  Inc.,  in  Dallas, 
director  of  Wal-  York  he  had  been  on  the 


SELL  THE  ^ 
NEWS  READERS 
AND  YOU  SELL 
THE  WHOLE 
BUFFALO 
^  MARKET 


MARKET 


die  and  Briggs,  Inc.,  Chicago  ad-  editorial  staffs  of  the  World  the 
vertising  agency,  in  addition  to  his  Sun.  the  American.  He  returned 


present  responsibilities  as  produc-  ,o  the  newspaper  field  in  1950,  and 


tion  manager. 


until  1953  was  entertainment  edi- 


As  media  dire^or,  he  will  have  ,<,r,  drama,  music  and  motion  pic- 
full  charge  of  the  agency  s  direct  jure  critic  and  daily  columnist  of 


dealings  with  all  media,  excluding  the  Dallas  (Tex.)  Times  Herald. 
purchase  of  space  and  time. 

Mr.  Reitz  has  been  associated  »»  n  X.  P 

with  the  agency  since  1950.  He  is  Additions  at  B  &  B 

an  alumnus  of  Tulane  University,  ^he  following  persons  have 
served  with  the  82nd  Airborne  Di-  Benton  &  Bowles,  Inc.: 

vision  in  Europe.  After  the  war,  ^^uce  Allen  as  account  executive. 


he  served  as  assistant  advertising  formerly  advertising  and  sate 


manager  of  Powers  Regulator  promotion  manager  for  ^nite 
Company  and  in  the  production  Products  Corporation;  GeiW 


_  _  Ullll 

Buffalo  Evening  News 


department  of  two  other  Chicago  ®rown  as  account  executive,  for- 
advertLsing  agencies  before  coming  jnerly  of  J.  Walter  ^om^ 
to  Waldie  and  Briees.  Company;  William  H.  Fitz  Sim- 


EDWARD  H.  BUTLER 

Editor  and  PublitKor 


KELLY-SMITH  CO. 

Notionol  RoprotontatSvof 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


Former  Newsmem,  PR  Pro 
Joins  McCarty  Co.  of  Texas 
Appointment  of  Clifford  M. 


mons  as  an  associate  account  ex¬ 
ecutive,  formerly  of  Nee^am, 
Louis  &  Brorby,  Inc.,  Chicago: 
and  in  an  executive  capacity,  Cr^ 
Campbell  who  was  previously  with 


Sage  as  account  executive  of  the  Lever  Brothers  Company. 
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He  Has  More  Regular 
Readers  in  Wall 
Street  than  any 
Financial  Writer  on  a 
New  York  Newspaper 


ri’s.-'Er- u 


Leslie  Gould,  New  York  Journal- American  Financial 
Editor,  Leads  All  Financial  Columnists  in  Regular 
Daily  Readership,  According  to  ''Financial  World"  Survey 


For  the  third  consecutive  time,  Leslie  Gould  of  the 
Journol-Americon  leads  all  financial  writers  on  New 
York  metropolitan  newspapers  ...  in  regular  daily 
readership  among  top-level  Wall  Street  executives 
. . .  according  to  facts  revealed  in  a  recent  survey 
by  "Financial  World.”  More  than  that  ...  of 
the  nineteen  columnists  listed  in  the  survey,  the 
Journal-American  placed  three  among  the  first  five! 

Today,  more  than  ever  before,  the  combination  of 
highest  readership  in  Wall  Street  and  overwhelm¬ 
ing  circulation  leadership  in  the  New  York  evening 
field  makes  the  Journal-American  an  advertising 
most.  You  reach  and  influence  two  important  New 
York  markets  .  .  .  the  man  on  the  street  and  the 
man  in  Wall  Street .  . .  when  you  advertise  in  the 
New  York  Journal-American. 


SIND  FOR  YOUR  COPY  OF  THIS 
"FINANCIAL  WORLD"  STUDY  TO 
HEARST  ADVERTISING  SERVICE 
959  EIGHTH  AVENUE 
NEW  YORK  19,  N.  Y. 


JournaltljSIsAnierican 


gv***  AMt  'faiCAwyTAt ;  i77r P  •*  rjiC.'  -l  - 
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Advertiser  •  Newspaper — RETAIL  SURVEY 

Special  Ad  Study  Covers 
Downtown  Stores* Effort 


Chicago 

What  merchants  and  newspapers 
are  doing  to  meet  the  problem 
facing  downtown  shopping  centers 
in  competition  with  the  trend 
toward  large  suburban  shopping 
centers,  is  contained  in  a  special 
advertising  study  prepared  by  Na¬ 
tional  Research  Bureau. 

‘The  customer  drawing  power 
of  downtown  shopping  centers  has 
been  overlooked  by  both  mer¬ 
chant  and  newspaper  and  only  re¬ 
cently  has  any  concerted  effort 
been  made  to  publicize  and  pro¬ 
mote  the  downtown  shopping  cen¬ 
ter,”  says  the  NRB  report. 

Offers  Copy  Angles 

NRB  points  out  that  newspapers 
all  over  the  country  have  been 
concerned  with  the  prospects  of  a 
decline  in  downtown  retailing, 
which  for  many  years  has  made  up 
a  major  portion  of  newspaper  ad 
revenue.  In  studying  downtown 
shopping  center  advertising  from 
18  large  and  mid-size  cities,  NRB 
offers  the  following  copy  angles  as 
being  used  most  often  to  get  more 
people  downtown  to  shop: 

Greater  Selection  of  Merchan¬ 
dise,  Larger  Variety  of  Stores, 
Better  Service,  Parking  Facilities, 


Easy  Bus  Transportation,  Evening 
Shopping  Hours,  Brand  Name  and 
Famous  Fashion  Merchandise, 
Coupon  Day  Sales,  and  Special 
Sale  Events. 

Full-Page  Ads 

It  w^s  also  found  that  three  out 
of  four  merchant  groups  that  ag¬ 
gressively  promote  their  downtown 
areas  do  it  with  full-page  ads, 
some  of  which  use  color  for  added 
attention.  Included  in  the  report 
are  the  remarks  of  Helen  Laycock, 
sales  promotion  manager.  The 
Fair,  Chicago  department  store. 
She  tells  how  the  State  Street 
Council  has  taken  steps  to  meet 
the  situation,  stating: 

“Our  first  effort  took  place  in 
the  Spring.  This  took  the  form  of 
a  series  of  cooperative  advertise¬ 
ments  run  at  lO^ay  intervals,  with 
all  four  metropolitan  newspapers 
scheduled.  These  ads  ran  under 
the  heading,  “Spend  a  Day  on  State 
Street  and  You’ve  Shopped  the 
World.’ 

"The  object  of  these  ads  was, 
of  course,  to  substantiate  our  claims 
for  the  Street  by  presenting  a  true 
panorama  of  items — diversified  in 
appeal  and  interest,  and  with  price 
not  necessarily  an  objec*.  We  do 


A  BRIGHT  SPOT  IN  PinSBURG  AND 
SOUTHEAST  KANSAS  INDUSTRY! 


Nearing  completion  is  the  new  machine  shop  of 
The  McNally  Pittsburg  Mfg.  Corp.,  internationally 
known  manufacturers  of  Coal  Preparation  Plants. 
The  new  building  covers  50,000  square  feet,  with 
facilities  to  handle  large  machining  and  assembly 
operations.  It  is  the  largest  industrial  building 
now  under  construction  in  Southeast  Kansas  .  .  . 
and  perhaps  the  state! 

Pittsburg  is  also  the  home  of  other  nationally 
known  concerns,  including  Spencer  Chemical  Com¬ 
pany  and  the  W.  S.  Dickey  Clay  Mfg.  Co. 

Such  concerns  assure  steady  payolls  ...  a 
ready  market  for  nationally  advertised  products 
...  in  an  area  alert  to  newspaper  advertising. 


Stauger 


EVENINGS 
EXCEPT  SUNDAY 


Publications 


Shannon  &  rrs 

Associates  1  HE  PHTSBURG  SUN 

National 

EXCEPT  MONDAY 

"  MORNINGS 


have  plenty  of  evidence,  however, 
that  many  people  saw  and  respond¬ 
ed  to  this  State  Street  series  of  ads. 
Merchandise  was  sold,  and  plenty 
of  favorable  comment  was  heard 
from  many  sources.” 

Examples  of  similar  promotion, 
the  ad  cost  being  paid  cooperatively 
by  downtown  stores,  are  included 
in  the  NRB  study,  featuring  ads 
from  the  Buffalo  (N.  Y.)  Evening 
News,  Long  Beach  (Calif.)  Inde¬ 
pendent  -  Press  -  T elegram,  Lorain 
(Ohio)  Journal,  Duluth  (Minn.) 
Herald,  Santa  Monica  (Calif.) 
Evening  Outlook,  San  Francisco 
(Calif.)  Chronicle,  Knoxville 
(Tenn.)  Journal,  Racine  (Wis.) 
Sunday  Bulletin  (featuring  “Mon¬ 
day  Is  Coupon  Day”),  Pittsburgh 
(Pa.)  Post  -  Gazette,  and  Canton 
(Ohio)  Repository. 

Helicopter  Used 

“Dollar  Days”  are  being  staged 
with  a  “new  look,”  including  a 
helicopter  flying  over  downtown 
Santa  Monica,  dropping  ping-pong 
balls  containing  more  than  $1,000 
in  cash,  plus  a  certificate  for  a  gas 
range;  giving  away  of  300  silver 
dollars  in  Muskegon,  Mich.;  free 
silver  dollars  presented  with  each 
cash  purchase  of  $10  in  Asheville. 
N.  C.;  checking  store  windows  of 
36  participating  merchants  in 
Greenfield,  Mass.,  with  names 
picked  at  random  to  be  attached 
to  250  dollar  bills  placed  in  the 
display  windows;  and  “King  Korn 
Days”  in  Sioux  Falls,  S.  D.,  in 
which  the  farmers  participated. 

j  20-Pg.  Section  Takes 
I  Merchant  by  Surprise 

]  Long  Beach,  Calif. 

I  The  Long  Beach  Sunday  Inde¬ 
pendent,  Press-Telegram  took  a 
novel  part  in  the  celebration  of  a 
local  department  store’s  50th  an¬ 
niversary  recently.  The  newspaper 
presented  to  Harry  Buffum,  presi¬ 
dent  of  Buffums’,  a  surprise  gift 
in  the  form  of  a  special  20-page 
tabloid  section  of  the  newspaper. 
The  section  carried  the  story  of 
Buffums’  store  from  its  founding 
50  years  ago  to  date  and  some 
63  congratulatory  advertisements 
totaling  14,000  lines  of  advertising 
from  suppliers  of  merchandise. 

Department  managers  of  the 
store  furnished  Don  Nutter,  retail 
advertising  manager  of  the  news¬ 
paper,  and  author  of  the  idea,  lists 
of  firms  from  which  they  buy 
merchandise.  Letters  were  sent  tell¬ 
ing  them  about  the  event  and  date 
of  publication.  No  other  advertis¬ 
ing  solicitation  was  made. 

On  the  Saturday  preceding  pub¬ 
lication  of  the  section  a  luncheon 
was  given  by  the  newspapers  and 
was  attended  by  local  business 
and  civic  leaders.  Copies  of  the 
tabloid,  enclosed  in  a  gold  paper 
cover  containing  reproductions  of 
Buffums’  first  newspaper  advertise¬ 
ment  and  several  subsequent  ones, 
were  distributed.  Until  this  time, 
the  section  was  a  complete  sur¬ 
prise  to  the  store’s  president. 

EDITOR  &  1 


ONLY  ORIGINAL  PARTNEB 
stUI  active  in  BBD&O,  Bruce  l» 
ton  (right)  and  Alex  Osbon  ai 
shown  as  they  celebrated  the  35lk 
anniversary  of  their  associatka  « 
Aug.  1  in  Buffaio,  N.  Y.  (Etf, 
Aug.  7,  page  20).  Buffalo  Evcitai 
News  photographer  was  on  Im 
_ to  record  the  occasiou. 

Parker-Alien 
Using  Color 

Chiooo 

Parker-Alien  Industries,  Inc^  h» 
contracted  for  150  full-page,  four-, 
color  newspaper  ads  in  more  tha 
25  metropolitan  cities  durii| 
August,  September  and  October  to 
promote  its  “Do-It-Yourseir  tool 
outfits  and  electric  home  work¬ 
shops. 

These  ads  will  be  placed  locaBj 
through  department  and  furnitm 
stores,  it  was  announced  by  Sid¬ 
ney  H.  Cohen,  president  of  Parkw- 
Allen.  Both  color  comic  and  rolo 
sections  will  be  used. 

As  pioneers  in  department  store 
“Do-lt-Yourseir’  tool  promotkm 
Parker-Allen’s  sales  have  climbed 
more  than  100%  within  the  pad 
year.  This  firm  has  created  “pidt- 
aged”  tool  sets  and  electric  work¬ 
shops  to  sell  at  popular  pricei, 
with  very  low  credit  terms.  Tbi 
firm’s  plan  of  merchandising  and 
advertising  has  been  consistenflf 
productive  in  many  of  the  leadisg 
department  and  furniture  stortx 
(E&P,  April  17,  page  21). 

■ 

Car  Dealers  Frolic 
At  Las  Vegas  Ranch 

Las  Vegas,  Nev. 

The  West  Coast  Division  of  the 
Lincoln-Mercury  Division,  Ford 
Motor  Company,  recently  con¬ 
cluded  a  three-day  press  party  in 
Las  Vegas  for  automobile  editors 
in  their  sales  area. 

The  party  arrived  by  charter 
flight  and  were  transported  by 
buses  to  the  El  Rancho  Vegas 
for  their  three-day  affair. 

Las  Vegas  Review-Journal,  John 
Daly,  national  advertising  manag¬ 
er,  and  Bert  Todkill,  Las  VegM 
Lincoln-Mercury  dealer,  coordi¬ 
nated  in  hosting  the  visiting  press. 
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This  touching,  dramatic  picture  shows  the  famed  Dionne  Quintuplets  together  for  the  last  time,  just  before 
Emilie's  body  was  removed  from  her  home  for  burial.  It  was  made  EXCLUSIVELY  by  INP  staff  photographer 
Arthur  Sasse,  the  only  cameraman  permitted  inside  the  Dionne  home  to  take  this  remarkable  photo. 

This  latest  INP  EXCLUSIVE  follows  other  big  photo  "beats"  during  the  past  few  weeks  from  Preston,  Connec¬ 
ticut,  (Air  France  crash),  Chestertown,  Maryland  (Kent  Munitions  Plant  explosion),  and  Guatemala  (the  recent 
revolt). 

At  home,  abroad  and  around  the  world,  wherever  BIG  news  breaks,  INP  delivers  the  TOP  pictures. 

INTERNATIONAL  NEWS  PHOTOS 

235  East  45th  Street  New  York  17,  N.  Y. 
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Advertiser  •  Newspaper — CAMPAIGNS 


Westward  Ho 


Chicaao  Pontiac  Oots  To  Sow  Ads  Treks  Provide 

ironuac  jyg  Papers  Oct.  17  _  -  -  J 

DiatrTickrc  Porrilir^  Quaker  Oats  Company,  Chi-  AadeCl  DOHUS 

^  cago,  will  use  178  newspapers  in  _ 

New  Approach  S  qS  1'  JS  “c5 


Added  Bonus 


Featuring  an  approach  similar  .  ,  ,  ^  nave  piuviueu  an  au 

to  that  employed  by  retail  stores  Wherry,  B^ker  &  T  ) 


-  eagu,  win  uac  i/o  „  F«*»jri«;rn 

[ch  ^  Mot^e?!  “Go  West.  Ad  Man”Lks  pro- 

Hall  Oct  17  on  Quaker  and  Mothers  Francisco 

Thousand-line  black  and  white 


have  provided  an  added  bonus  for 


for  promotion  of  “off  season”  mer¬ 
chandise,  Pontiac  Dealers  Associa¬ 
tion  of  Greater  Chicago  is  con¬ 
ducting  a  newspaper  advertising 
campaign  (via  Marvin  Gordon  & 
Associates). 


wil  feature  a  diet  and  rmpe  m-  Lynn  H.  Gamble,  ad- 

sert  plus  a  coupon  worth  $2.00  on  ^ertising  director,  the  Chronicle, 
a  kitchen  clock  and  timer.  thumbing  through  the  latest 

r*  X  B  •  *70  D  file  of  thank-you  letters  from  ad- 

G  &  B  in  79  Papers  vertising  executives  hosted  to  an 

“That  Certain  Man”  —  the  inspection  of  the  Northern  Cali- 


The  30  dealer  members  have  tavern  owner  or  retail  package  fornia  market.  i 

approved  a  campaign  spearhead-  store  dealer — becomes  the  focal  Mr.  Gamble  originated  the  pro-  ] 
ed  by  a  schedule  of  large-size  news-  point  of  an  advertising  campaign  posal  for  a  California  inspection 


paper  ads,  to  run  on  a  consistent  which  Gallagher  & 
basis.  The  campaign  is  one  of  the  launching  Sept.  1. 
largest  ever  undertaken  by  the  as-  Based  on  the  theme 


tour  by  major  space  buyers  back  | 
in  the  days  when  he  had  difficulty 
describing  conditions  here  while 


largest  ever  undertaken  by  the  as-  Based  on  the  theme  of  “Certain”  describing  conditions  here  while 
sociation  and  will  present  a  copy  which  is  dominant  in  all  Gallagher  on  selling  trips  to  the  midwest  and 
approach  that  is  unusual  for  the  &  Burton  advertising,  the  new,  east.  He  was  then  manager  of 
automobile  industry.  high  frequency  series  will  concen-  general  advertising. 

New  Theme  Each  Month  building  prestige  for  the  “I  used  to  go  crazy  drawing 

,  men  who  actually  make  it  possible  maps  and  comparing  the  San 

August  clearance  of  new  cars  jl,e  con-  Francisco  area  to  New  York  and 

w  the  central  theme  for  the  open-  G  &  B  whiskey.  environs.”  he  reported.  “It  is  aw- 

®  campaign  to  run  ex-  jqq  3q0  Ungj  ^ju  describe  California 

clusively  in  Chicago  metropolitan 


sumer  to  enjoy  G  &  B  whiskey.  environs,”  he  reported.  “It  is  aw- 

Ads  of  500  and  300  lines  will  ful  hard  to  describe  California 
appear  once  a  week  during  Sep-  conditions  while  seated  in  a  Man- 


A  -  aU  *11  t-  r  vtaavw  u  vvriiviiiiv/iia  TTiiiiv  ovatvxa  a 

u  !lk  u ^  tember  and  October  in  79  news-  hattan  office,  particularly  if  the 

^  each  momh  for  the  balance  papers  (Dowd,  Redfield  &  John-  person  seen  there  has  never  vis- 

?ni2r^"^":i  stone,  Inc.)  ited  the  Far  West.” 

1  OOOdine  ads  wil  be  used,  avoid-  The  suggestion  “why  don’t  you 


ing  “borax”  layouts  and  presenting  j  h  j., 

the  Pontiac  sales  story  in  editorial 

•yi«  copy.  ^  '“1> 


One  of  Holland’s  oldest  brew¬ 
eries — the  d’Oranjeboom  Brewery, 


The  suggestion  “why  don’t  you 
come  out  and  see  us  some  time” 
was  appreciated,  but  the  visitor 
rarely  arrived.  So  the  idea  was 


Other  Campaigns  . .  . 

•  Kammel  Products,  Brooklyn, 
N.  Y.,  is  readying  a  newspaper 


of  Rotterdam,  established  in  1671,  broached  to  the  Chronicle  man- 


is  now  shipping  its  product  to  the 
U.S.  market. 

ORANJEBOOM  OB  BEER  will 


agement.  The  plan  was  approved, 
but  war  intervened.  Just  six  years 
ago  last  June  the  first  projected 


campaign  (via  Byrde,  Richard  &  be  distributed  in  selected  markets  visitation  became  a  reality 
Pound)  on  ‘Mirroriz,”  a  single-  throughout  the  United  States.  The  25  Per  Tour 


operation  auto  wax. 


use  of  newspapers  is  planned  by 


25  Per  Tour 

Then,  as  on  succeeding  tours. 


GRAVER. 


DETERMINED 


PENNY’ 


The  Waukesha  Daily 
Freeman  never  has 
unforeseen  costs  or 
maintenance  prob¬ 
lems,  because  Fair¬ 
child's  lease  provides: 


•  Periodic  preventive  mainte¬ 
nance. 

e  Latest  model  modifications, 
e  Exchange  for  newer  models. 


maTk^MaIISfactuS^'"£mMnv‘  BYKO.  INC.  (15  W.  44th  Street,  25  adv;rtising  and  agency  cxecu-  Under  the  Fairchild  leasing  agree- 
u  Manuracturing  tympany,  New  York),  the  exclusive  importer  tives  made  the  trip  west,  hosted  vonr  Sean-a-irriver  fs  rivm 

polishes,  will  of  this  Holland  beer,  Ralph  H.  by  the  Chronicle.  Accompanying  a  thorough  free  overhaul  eve^  90 


add  Sunday  supplements  and  na-  Jones  Company,  New  York,  is  the 
tionul  iTtHgsZ'incs  to  its  night~timc  advertising  sgency* 

TV  schedule  (via  Emil  Mogul 

SiiTrused.^'’''"^" King  Sano  Nc 


Mcmuiacturer  Appoints 


King  Sano  Newspaper 
Campaign  Increasing 

Additional  space  for  the  new 


Battery  Products  Co.,  Oakland  filter  tip  King  Sano  cigarettes  is  from  the  beginning  a 
(manufacturer  of  a  new  Arro  Lyte  appearing  in  major  cities,  accord-  fied  by  the  reports  not 
lifetime  guaranteed  battery),  has  ing  to  J.  Whitney  Peterson,  presi-  latest  Chronicle  tour. 


by  the  Chronicle.  Accompanying  a  thorough  free  overhaul  every  90 
the  honored  guests  was  a  team  days.  During  this  inspection  the 
from  the  offices  of  the  newspaper’s  Fairchild  Customer  Engineer 
representatives,  Sawyer-Ferguson-  makes  any  adjustments  necessaiy 
Walker  Co.  to  bring  your  machine  up  to  dale 

To  date  the  advertising  and  with  current  production  inodeb- 
agency  executives  hosted  have  to-  ut  no  expense  to  you.  As  new 

tailed  150.  Typical  comments  Scan-a-graver  models  are  in^ 
from  the  beginning  are  exempli-  8"'^"  your  ophon 


iiviii  iiic  aic  cAciiipii"  r  i  •  .  L' 

»“•  !»'<?'  re,»m  noted  ,h.  “J 


or  exchanging  it  tor  the  newer 
model  at  an  adjusted  rental  rate. 


appointed  Ad  Fried  Advertising  dent  of  United  States  Tobacco  “Wonderful,”  “most  revealing,”  ’ 

Agency.  A  large  scale  newspaper  Company.  The  new  ads,  running  “never  forget  it,”  “left  me  speech- 

campaign  is  being  formulated.  two  to  four  times  each  week,  less,”  and  “never  have  I  done  more  "Budget  controls  ore  more  necessary 

stress  King  Sano’s  filter  tip  and  or  seen  more  in  so  short  a  space 
Coffee  Extender  king  size,  and  show  headlines  as:  of  time”  are  some  of  the  phrases  “*** ‘'^*  **’*  ‘**.P ‘®’ 

Lantheaume,  Inc.,  San  Francis-  “Why  Go  Halfway  When  You  from  the  thank-you  notes.  'T''*  “  profitoble 

CO  importer,  announces  the  an-  Switch  Cigarettes?”  and  “Changing  “More  amazing  is  the  apprecia-  . 


Coffee  Extender  king  size,  and  show  headlines 

Lantheaume,  Inc.,  San  Francis-  “Why  Go  Halfway  When  " 
CO  importer,  announces  the  ap-  Switch  Cigarettes?”  and  “Chanj 
pointment  of  Wyman  Foorman  Brands?  Why  Go  Halfway? 
Co.  as  Northern  California  bro¬ 
kers  and  Umland-Eastman-Becker,  Quale  Is  Krait 
Inc.  as  national  advertising  and  Ad  Monaaer 

merchandising  agency  for  a  new  manager 

product  to  America,  imported  Chic 

from  Germany.  Andrew  C.  Quale  has  joined 

Mr.  Lantheaume  explained,  “It  Kraft  Foods  Company  as  adve 


ward  a  profitable  operation.  With  o 
Scan-a-graver  you  know  exactly  whol 
engraving  is  going  to  cost/'  soys  Henry 


“More  amazing  is  the  apprecia-  ,„g,aving  is  going  to  cost/' soys  Henry 
tion  our  guests  get  from  meeting  a.  Youmons,  Jr.,  Business  Monoger  o» 
with  the  members  of  our  editorial  Woukesho  Doily  Freeman,  Wouke 
staff,”  Mr.  Gamble  reported,  sho,  Wisconsin. 

“Some  have  been  in  advertising 
all  their  life  without  actually  get- 


is  a  coffee  extender  that  will  help  ing  manager  for  cheese  products, 
save  up  to  50%  on  the  cost  of  Mr.  Quale  was  formerly  associ-  of  the  West,”  Mr.  Gamble  ob- 
coffec.  It  is  Diller  Extender  and  ated  with  the  Public  Relations  served.  Sights,  shops,  stores  and 
is  added  to  ground  coffee.  It  is  a  Management  Corporation,  New  ships  have  been  seen  before  the 
pure  vegetable  product  containing  York,  as  a  vicepresklent.  Previ-  journey  ends.  For  Mr.  Gamble, 
no  caffeine — no  chicory.”  ously  he  was  sales  and  advertising  the  bonus  comes  when  he  goes 


Chicago  ting  to  meet  a  newspaper  staff.” 
Andrew  C.  Quale  has  joined  the  'This  year  the  Chronicle  tour 
Kraft  Foods  Company  as  advertis-  went  to  Virginia  City  and  Reno — 
ing  manager  for  cheese  products,  “points  that  display  the  real  spirit 
Mr.  Quale  was  formerly  associ-  of  the  West,”  Mr.  Gamble  ob- 


no  caffeine — no  chicory.” 


the  bonus  comes  when  he  goes 


A  newspaper  ad  schedule  starts  manager,  Walter  Baker  Division,  east  these  days.  The  market  is 


after  Labor  Day. 


General  Foods  Corporation. 


known,  and  he’s  known. 
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SCAN-A-GRAVER 


Waukesha  Daily  Freeman 


boosts  circulation  by  providing 


“Every  department  of  the  paper  shares  in  the  benefits,”  says  Mrs. 
H.  A.  Youmans,  publisher  of  the  WAUKESHA  DAILY  FREE¬ 
MAN,  Waukesha,  Wisconsin.  The  news  staff  can  dramatize  local 
as  well  as  wire-service  stories.  Sports  editors  can  use  action  pho¬ 
tos  to  illustrate  local  athletic  events  that  break  just  before  press 
time.  Feature  writers  use  trick  photography  and  paste-up  com¬ 
posites  to  heighten  interest.  The  circulation  department  reports 
that  it  is  easier  to  sell  subscriptions  when  local  people  see  their 
friends  in  the  pages  of  the  paper.  (Photo-journalism  has  helped 
boost  circulation  from  7,000  to  10,000. )  And,  as  a  result,  adver¬ 
tisers  use  more  photos,  and  more  space,  in  a  paper  that  uses  cuts 
liberally  in  the  editorial  columns. 

This  extensive  use  of  pictures  is  made  practical,  even  for  small 
papers,  by  the  Fairchild  Scan-a-graver— the  electronic  engraving 
machine  that  makes  low-cost,  easy-to-use  plastic  halftones  right 
in  your  own  plant.  For  more  information  write  Fairchild  Camera 
ir  Instrument  Corp.,  Robbins  Lane,  L.  /.,  N.  Y.,  Department 
100-78A. 


DEPARTMENT  HEADS  SAYi 


O.  M.  KOENIG,  G«n*ral  Mon- 
ag«r:  ''Scan-a-grov«r  is  th« 
most  •ff*ctive  alUaround  tool 
for  th«  industry/" 


TOM  SMITH,  City  Editor: 
"'Scon-o-gravings  ar«  lif«sav> 
•rs  on  spot  nov^s  picturo  cov- 
•rogo/" 


101  SPATT,  Sports  Editor: 
"'Scon*o«gravings  add  o  lot 
of  punch  to  locol  sports  cov** 
•rogo/* 


CLIFFOID  WENTHER,  Rotail 
Advortising  Monogor:  ""Scan* 
o*groving^  lovir  cost  holps  soil 
•xtra  odvortising  spoco/" 
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Ads  Can  Spark 
Larger  Market 
For  Jewelers 


Slipping  accidents  skyrocket 
insurance  costs 
cut  into 


What  Readers  Soy 

continued  from  page  2 


particular  bit  of  gruesome  non¬ 
sense  —  unless  it  was  important 
enough  to  warrant  real  editorial 
-this  was 


Retail  jewelers  attending  their 
annual  convention  and  trade  shot 
in  New  York  City  this  week  r. 

ceived  advice  to  go  back  home  and 

two  of  his  most  sickening  prose  newspaper  advertisiaj 

and  quote  it  verbatim  on  the  edi-  -  -  —  *  • 

torial  page,  with  the  simple  intro¬ 
duction  that  “Senator  V.I - !_ 

yesterday  said.”  .  .  . 

In  the  middle  of  the  text  we 
would  insert  the  cut  of  the  bull. 

No  comment.  No  nothing  except 
the  bull.  Effective? 


analysis  and  discussion- 
our  procedure: 

We  would  pick  a  paragraph  or 


to  cultivate  the  gift  market. 
“More  than  a  half-million  of 
Whoozis  Ihe  country’s  teen-agers  regularly 
receive  silver  as  gifts  on  such  occa¬ 
sions  as  Christmas,  birthdays  and 
graduation,”  Craig  D.  Munson, 
vicepresident  of  International  Sfl- 
ver  Company,  told  the  gathering 
He  noted  that  there  were  12,- 
000,000  young  folk  between  15 
and  19  years  old,  of  whom  about 
half  were  girls.  The  total  is  a- 
pected  before  long  to  mount  to 
18,000,000,  he  said. 

Terming  the  teen-age  market  a 
purely  American  phenomenon  that 
could  be  cultivated  profitably  by 
the  retail  jewelers,  he  continued: 
Buying  Power 

“When  one  considers  this  huge 
macket  and  adds  to  it  the  fact 
that  there  are  now  about  1,600,- 
000  marriages  each  year — about 
5,000  a  day — and  that  the  millions 
married  in  the  war  years  are  about  j 
to  celebrate  their  tenth  wedding  - 
anniversaries,  one  gets  some  idea  j 
of  the  direction  in  which  the  jew¬ 
elers  of  the  country  should  point  : 
a  larger  share  of  their  merchandis- , 
ing  and  sales  promotion  efforts."  i 
Teen-agers,  on  the  average,  now  ; 
have  more  money  to  spend  than  ' 
ever  before,  including  those  who 
do  not  work,  he  observed.  Thus 
the  buying  power  of  the  teen-agers 
and  that  of  the  younger  married 
couples,  he  reasoned,  spell  a  siz- 1 
able  market  for  silverware. 

What  He  Does  Hfanself 
Retail  jewelers  were  advised  al¬ 
so  for  their  own  good  and  the 
welfare  of  the  economy  as  a  whole 
to  double  or  greatly  increase  their 
newspaper  advertising  appropria¬ 
tions  in  the  coming  Christmas  sea¬ 
son. 

Addressing  the  American  Na¬ 
tional  Retail  Jewejgrs  Association’s 
annual  meeting,  Irving  N.  Chay- 
ken,  owner  of  “Armstrong’s”  jew¬ 
elry  store  in  Hammond,  Ind.,  said 
that  in  urging  this  he  would  only 
be  recommending  what  he  plans 
to  do  himself. 

Mr.  Chayken  explained  that  he 
had  expanded  his  business  over  the 
last  40  years  through  a  consistwt 
and  steady  newspaper  advertising 
program.  In  doing  this,  however, 
he  had  thought  primarily  of  his 
Post  and  Free  Press  two  weeks  ago  own  store, 
disclosed  big-time,  casino-type  “With  the  public  in  a  buying 
gaming  rooms  were  in  operation  mood,  my  observations  as  a  retail- 


Our  readers 

loved  it. 

Think  of  the  tremendous  saving 
in  the  cost  of  typewriter  ribbons. 

Harold  Duane  Jacobs. 
'Grey  RcKk,  Pikesville,  Md. 


Job  Secrecy? 

To  THE  Editor:  Dwight  Ben- 
tel’s  contention  that  there  are  lots 
of  peachy  job  opportunities  bloom¬ 
ing  from  every  vine  smacks  a  wee 
bit  of  “prune  juice”  itself. 

A  quick  peek  at  the  classified 
section  of  the  July  31  issue  of  E&P 
shows  that  the  “situation  wanted” 
ads  outnumbered  the  “editorial 
help  wanted”  ads  by  53  to  11.  How 
does  he  explain  this? 

Ah,  but  allow  me  to  anticipate 
the  answer.  Clearly,  publishers  are 
keeping  their  job  openings  a  secret. 
Is  that  it,  Mr.  Bentel? 

Max  Zerder 

1642  Kenyon  St. 

Columbus,  Ohio 


ALGRIP 


Headline  Error 

To  THE  Editor:  On  page  34 
(July  31)  the  heading  on  Newspa¬ 
per  Law  story  read:  “Statements 
Before  City  Council  Are  Privi¬ 
leged.”  Shouldn’t  it  have  read: 
“Not  Privileged?” 

Raymond  Simon 

Utica  College, 

Utica.  N.  Y. 

{Reader  Simon  is  correct;  editorial 
error. — ED.) 


Fressroom  floors  slicked  with  ink  mist  are  an  invitation  to  tragedy — 
in  shattered  morale,  in  crippling  accidents,  in  costly  insurance  rates. 

Plants  throughout  the  country  have  already  solved  this  accident- 
and-insurance  problem  with  Alcrip  Abrasive  Rolled  Steel  Floor 
Plate.  For  Alcrip,  installed  wherever  footing 
slip  under  all  conditions- 


is  unsure,  stays  non- 
tven  on  steep  inclines! 

Hundreds  of  tiny  abrasive  particles  impregnated  to  a  controlled 
depth  of  penetration  into  each  square  foot  of  Alcrip’s  tough,  light¬ 
weight  steel  plate  give  it  a  rugged  "grinding-wheel”  grain  surface 
that  takes  a  firm  grip  at  every  footstep.  And  Alcrip  never  becomes 
smooth  because  hard  wear  only  exposes  new  abrasive  particles.  It’s 
Underwriters’  Laboratories  approved  for  safety. 

Alcrip  foot  safety  pays  for  itself  in  savings  on  insurance  premiums. 

Mail  this  handy  coupon  today  for  full  details  _ 

on  how  Alcrip  can  cut  costs  for  you.  There’s  no 
obligation. 

A.W.  ALGRIP 

Abrasive  Rolled  Steel  Floor  Plate 


Editor's  Evidence 
Kills  Resort  License 

Denver 

The  crusade  by  the  Denver  Post 
and  Colorado  Springs  Free  Press 
to  wipe  out  illegal  gambling  in 
the  state  reached  a  new  climax 
with  the  revocation  of  the  liquor 
licease  of  the  Thunderhead  Ranch, 
tourist  resort. 

A  state  gambling  probe  was 


V  m*  > 
sijoaoc*^ 


ALAN  WOOD  STEEL  COMPANY 

CONSHOHOCKEN,  PA. 

Please  send  Booklet  AL-IB  on  cutting  costs  with  ALGRIP. 


Name. 


'Glossy  prints  or  mats  of  this  photo 
available  on  request^' 


This  is  an  air-view  of  Highway 
U.S.  22  in  the  State  of  New  Jersey, 

It  is  also  a  picture  of  what  is 
wrong  with  federal  and  state  trans¬ 
portation  policy  and  why  the  tax¬ 
payer  is  the  inevitable  victim. 

An  inspection  of  the  picture  will 
reveal  that  the  highway  is  peur- 
alleled  by  an  important  railroad 
right-of-way.  This  railroad  right- 
of-way,  its  stations,  its  signaling 
and  its  safety  devices  were  pur¬ 
chased  and  are  maintained  by  the 
railroad  using  them. 

The  highway,  on  the  other 


hand,  was  built  and  is  maintained 
out  of  public  funds. 

Yet  commercial  traffic — in  the 
form  of  big  trucks,  operated  by 
big  trucking  corporations — not 
only  clutters  up  the  highway  but 
burdens  it  with  traffic  that  could 
move  with  greater  real  economy 
over  the  adjacent  rails. 

So  long  as  the  trucking  corpor¬ 
ations  fail  to  pay  their  fair  share 
of  the  cost  of  highway  construc¬ 
tion  and  maintenance— and  con¬ 
tinue  to  benefit  from  a  subsidy, 
paid  out  of  tax  money  —  high¬ 


way  costs  will  remain  dispro¬ 
portionately  great  and  highway 
congestion  and  danger  will  tend 
to  increase. 

The  Eastern  railroads  do  not 
seek  subsidy  or  advantage  for 
themselves.  They  ask  only  the 
opportunity  other  businesses  have 
— of  being  able  to  compete  on  a 
free  and  equal  basis — a  condition 
that,  in  our  competitive  economy, 
works  ultimately  to  the  benefit 
of  all,  particularly  the  taxpayer 
. . .  Eastern  Railroad  Presidents 
Conference,  143  Liberty  Street, 
New  York  6,  N.  Y. 
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AS  GENERAL  ELECTRIC  SEES  IT.., 


Atomic  power  plant  of  type  developed  by  the  A.  E.  C.’s 
Argonne  National  Laboratory.  Fissionable  material 
serves  as  fuel  to  produce  steam  which  powers  turbine. 
For  more  information  from  G.  E.’s  Atomic  Power 
Study,  write  Dept.  H,  2-119,  Schenectady,  N.  Y. 


Prog. 


Our  Most  Important  Product 


Is 


ress 


ELECTRIC 


produce  power 
for  homes  in 
5  to  10  years 

Full-sized  plants  will  generate 
electricity  from  atomic  energy 
without  government  subsidy. 


Biggest  question  in  producing  electricity  with 
atomic  energy  has  not  been:  Can  it  be  done? — 
but:  How  can  it  be  done  economically  on  a  full- 
scale  basis  so  that  many  areas  and  many  people 
can  benefit? 

America  is  now  very  close  to  a  practical 


We  already  know  the  kinds  of  plants  which 
will  be  feasible,  how  they  will  operate,  and  we 
can  estimate  w'hat  their  expenses  will  be.  In  five 
years — certainly  within  ten — a  number  of  them 
will  be  operating  at  about  the  same  cost  as  those 
using  coal.  They  will  be  privately  financed,  built 
w’ithout  government  subsidy. 

Developing  the  right  fuel  element  is  still  a 
problem,  but  the  Atomic  Energy  Commission, 
General  Electric  scientists  and  other  experts 
are  all  working  on  a  solution.  And  real  prog¬ 
ress  is  being  made. 


Protective  plastic  suit  enables  technician  to  work  safely. 
12,000  G-E  employees  are  assigned  to  atomic  projects. 


X 
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The  atom  will  '  ^ 


Paper  Cost 
Group  Plans 
Sept  Meet 

An  entire  session  devoted  to 
“Management  Planning  and  Cost 
Control  for  Newspapers”  will  be 
a  feature  of  the  seventh  annual 
meeting  of  the  Institute  of  News¬ 
paper  Controllers  and  Finance  Of¬ 
ficers,  Sept.  26-29,  in  the  Hotel 
Statler,  E)etroit. 

T.  F.  Mowle,  comptroller.  Wall 
Street  Journal,  who  is  chairman 
of  the  INCFO  Committee  on 
Study  and  Development  of  News¬ 
paper  Cost  Systems,  will  preside 
at  the  session,  scheduled  for  Mon¬ 
day  afternoon.  Sept.  27.  Lambert 
H.  Spronclf  of  the  New  York  ac¬ 
counting  firm  of  Lybrand,  Ross 
Brothers  &  Montgomery,  consult¬ 
ants  on  this  phase  of  the  commit¬ 
tee’s  work,  will  sum  up  and  in¬ 
terpret  the  group’s  Preliminary 
Report. 

Panel  Named 

The  panel  will  comprise  the  fol¬ 
lowing  INCFO  members:  Edmund 
W.  Downes,  Hartford  (Conn.) 
Courant;  Herbert  E.  Hetu,  Sharon 
(Pa.)  Herald;  Peter  King,  Milwau¬ 
kee  Jounutl;  R.  D.  MoGee,  audi¬ 
tor,  Philadelphia  Evening  Bulletin; 
Gordon  A.  O’Brien,  Worcester 
(Mass.)  Telegram  and  Gazette; 
and  Roger  P.  Talmadge,  Boston 
Herald  and  Traveler. 


Paul  W.  McCracken,  professor 
of  economics  at  the  school  of 
business  administration.  University 
of  Michigan,  will  speak  on  “Busi¬ 
ness  Prospects  for  1954-55”  at  the 
luncheon  the  same  day. 

Jensen  to  Speak 

At  the  Tuesday  afternoon  ses¬ 
sion,  Wallace  M.  Jensen,  partner 
in  the  Detroit  accounting  firm  of 
Touche,  Niven,  Bailey  &  Smart, 
will  discuss  “Features  of  the  New 
Revenue  Act  of  1954  Applicable 
to  Newspapers.”  Another  speaker 
will  be  J.  Edward  Gerald,  profes¬ 
sor  of  journalism  at  the  University 
of  Minnesota,  recently  returned 
from  a  year’s  stay  in  England, 
who  will  report  on  “British  News¬ 
papers  under  Economic  Controls.” 

The  guest  speaker  at  the  annual 
banquet,  to  be  held  on  Tuesday 
evening,  will  be  Basil  L.  “Stuffy” 
Walters,  executive  editor,  Knight 
Newspapers,  Inc.,  Chicago. 

According  to  Clark  A.  Renwick, 
controller  and  business  manager, 
Detroit  Free  Press,  program  chair¬ 
man  for  the  event,  “split”  sessions 
will  take  place  on  Tuesday  and 
Wednesday  mornings  of  the  con¬ 
vention  week.  Robert  P.  Hunter, 
second  vicepresident  of  the  Insti¬ 
tute,  who  is  secretary-treasurer, 
Birmingham  (Ala.)  News,  will 
preside  at  the  meetings  for  news¬ 
papers  with  circulations  of  50,000 
and  over. 

Meetings  for  those  in  the  25,- 
000  to  50,000  group  will  be  con¬ 
ducted  by  Hugh  R.  Morick,  as¬ 


sistant  secretary  and  controller, 
San  Diego  (Calif.)  Union  and  Eve¬ 
ning  Tribune.  TTie  chairman  of 
the  third  grouping — newspapers 
with  circulation  below  25,0(X) — 
will  be  Leonard  L,  Crossley,  gen¬ 
eral  auditor.  The  Brush-Moore 
Newspapers,  Canton,  Ohio. 

The  annual  business  meeting  and 
election  of  directors  will  take 
place  at  the  opening  session  on 
Monday  morning.  INCFO  Presi¬ 
dent  Richard  H.  Wills,  treasurer. 
Roanoke  (Vi.)  Times  and  World- 
News,  will  preside. 

Reception  Planned 

Delegates  and  others  attending 
the  convention  will  be  guests  at  a 
reception  on  Sunday  evening.  Sept. 
26.  The  hosts  at  this  party  will  be 
Booth  Newspapers,  Inc.,  the  Free 
Press,  the  Detroit  News  and  the 
■Detroit  Times.  A  buffet  supper 
will  follow  the  reception. 

Robert  M.  Sherwood,  secretary 
and  assistant  treasurer,  Detroit 
News,  is  serving  as  arrangements 
chairman  for  the  convention.  Rich¬ 
ard  N.  Lindau,  assistant  treasurer. 
Booth  Newspapers,  Inc.,  is  chair¬ 
man  of  the  reception  committee, 
and  George  F.  Sweet,  chief  ac¬ 
countant,  Detroit  Times,  is  in 
charge  of  speakers’  hospitality. 

■ 

ROP  Color  in  Ottawa 

Ottawa 

The  Ottawa  Citizen  has  become 
the  first  daily  here  to  use  color 
in  the  pages  of  its  regular  edition. 


Phony  Can-Shaking 
Proves  Charity  Laxity 

Miami,  Fla. 

A  bogus  charity  drive,  “spon¬ 
sored”  by  the  Miami  Daily  News, 
netted  the  “Better  Babies  Fund” 
$5.08  in  a  30 -minute  campaign 
on  Miami’s  main  street. 

The  stunt  was  staged  by  the 
newspaper  to  point  up  the  need 
for  closer  scrutiny  by  the  public 
of  street  solicitation. 

Two  lovely  models  were  enlisted 
by  the  newspaper  to  stand  on  a 
busy  corner  to  accept  the  dona¬ 
tions.  Across  their  chesU  bright- 
colored  ribbons  bore  the  legend, 
“Better  Babies  Fund.”  Each  was 
equipped  with  canisters. 

Standing  nearby  to  observe  the 
people  who  gullibly  donated  their 
nickels  and  dimes  were  Reporter 
Milt  Sosin  and  Photographic  Mike 
Freeman,  the  latter  with  a  candid 
camera.  Their  picture-story  ap¬ 
peared  on  page  one  of  the  News’ 
Aug.  1  Sunday  edition  and  the 
$5.08  was  given  to  the  American 
Cancer  Society. 

■ 

Traffic  Jams  Spotted 

Bridoeport,  C<hio. 

The  weekly  Bridgeport  Herald. 
publishing  Sunday  editions  for 
various  key  sections  of  Connecti¬ 
cut,  has  started  a  “What’s  Worst 
Traffic  Comer”  series  in  its  Hart¬ 
ford  editions,  devotion  a  full  page 
of  photos  to  the  feature. 


MAKE  26^  more 
SALES  CALLS  WITH 
THE  OREGONIAN 


Here  is  your  daily  sales  coverage  of 
the  home  market  in  Portland,  Oregon 

...as  the  result  of  a  recent  survey  of  the  Portland 
A.B.C.  City  Zone  Home  Market  by  Dan  E.  Clark  II 
&  Associates,  these  facts  about  Portland  newspaper 
circulations  and  duplications  were  discovered: 


THE  OREGONIAN  REACHES 


V  OF  PORTLAND  HOMES 
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READ  ONLY  THE  OREGONIAN 


The  Oregonian  Is  FIRST  In . . . 

•  RETAIL  ADVERTISING 

•  GENERAL  ADVERTISING 

•  CLASSIFIED  ADVERTISING 

. . .  because  The  Oregonian  reaches  more 
people  than  any  other  Portland  newspaper. 


15.5%  take 
both  papers 


32.8%  read  only 
the  second  paper 


6.5%  take 
neither  paper 


the  CDregonlan 


POeriAND,  OREGON 


Largest  CircelatioR  in  the  Pacific  Northwest— 229,132  Daily  •  292,332  Sendoy 
Represented  Nationally  by  Moloney,  Regan  &  Schmitt,  Inc. 
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^  IN  THE  ^ 

QUAD-CITIES 


R7o/  OP  THE 
w  I  70  POPULATION 

•  •  • 

Dl  Of  OF  THE 
O  I  70  POOD  SALES 

•  •  • 

CCa/  of  the 

UDyO  DRUG  SALES 

•  •  • 

OF  the 

wl  /O  AUTO  SALES 

•  •  • 

are  on  the 
ILLINOIS  SIDE 

Rock  Island'Moline 
East  Moline 


1 


TO 


CLASSIFIED  CLINIC 


HAMMOND-EAST  CHICAGO 
"SUPER  MARKET" 

you  need 

CONCENTRATED 

circulation! 


Always  use  the  right  tool  to  do  the 
right  job.  And  in  the  Hammond- 
East  Chicago  dual  city  market  .  .  . 
ONLY  the  concentrated  circulation 
of  the  HAMMOND  TIMES  gives 
you  the  effective  penetration  you 
need  to  do  a  COMPLETE  selling 
job.  Reaching  4  out  of  every  5 
homes  in  this  contiguous  market 
of  over  200,000  people  .  .  .  the 
HAMMOND  TIMES  is  your  ‘sales- 
wedge’  into  this  buying  potential 
of  more  than  $300,000,000. 


YOUR 


^“SALES  WEDGE"  in  the  DUAL 
Xammond-East  Chicaeo  Market 


New  Housing  Law  Will 
Spur  Real  Estate  Ads 


By  Daniel  L  Lionel 

CAM.  New  York  Herald  Tribune 


“More  home  ownership  for 
America’s  families”  is  what  the 
Housing  Act  of  1954,  just  passed 
by  Congress  and  signed  by  the 
President,  will  mean,  says  Ronald 
J.  Chinnock,  president  of  the  Na¬ 
tional  Association  of  Real  Estate 
Boards.  He  predicted  that  66%  of 
the  nation’s  families  would  be 
home-owners  by  1960  using  the 
terms  of  the  new  housing  law. 

The  law  which  provides  expand¬ 
ed  credit  to  home  buyers  of  both 
new  and  old  homes,  via  more  lib¬ 
eral  FHA  insurance  of  mortgages, 
will  cause  the  present  boom  in 
building  and  home  buying  to  con¬ 
tinue  and  grow. 

That  classified  advertising,  where 
95%  of  the  nation’s  resale  home 
advertising  and  a  healthy  slice  of 
new  home  advertising  appears,  will 
benefit  mightily  is  a  simple  deduc¬ 
tion. 

Lower  down  payments  as  well  as 
lower  monthly  carrying  charges 
will  bring  thousands  of  erstwhile 
renters  into  the  home  buying  mar¬ 
ket  and,  by  the  same  token,  will 
enable  existing  home-owners  to 
compete  with  new  housing  when 
selling  their  homes  as  buyers  will 
be  able  to  obtain  mortgages  on 
almost  as  favorable  terms. 

Here’s  how  the  law  will  work: 

On  an  old  house  an  FHA  mort¬ 
gage  formerly  required  a  maxi¬ 
mum  of  20  years  to  pay  with  a 
down  payment  of  at  least  20%. 
Today  only  10%  down  payment  is 
required  on  the  first  $9,000  of  cost 
and  25%  on  all  above  $9,000,  with 
30  years  to  pay  but  payment  period 
must  not  exceed  %  of  estimated 
life  of  house.  Thus  a  $12,000  old 
house  which  formerly  required  a 
down  payment  of  $2,400  now 
brings  only  a  $1,650  down  pay¬ 
ment.  Carrying  charges  which 


RcpfMMMd  by:  BU«K[,  KUIKRS  R  MAHONIY,  Inc. 


lOOM’S 

-  m 

UNITED  PRESS 


were  formerly  $64.61  monthly, 
under  the  new  terms  are  $56.61. 

A  new  house  selling  for  $12,000 
which  formerly  required  a  $2,400 
down  payment  now  goes  for  a  $1,- 
200  down  payment  and,  where  the 
monthly  carrying  charges  were  for¬ 
merly  $57.22,  they  are  now  $59.08. 
The  lower  down  payment  on  new 
housing  causes  a  slight  increase  in 
monthly  carrying  costs  in  some 
brackets  but  this  is  by  no  means 
large  enough,  as  the  example  above 
illustrates,  to  offset  the  terrific  in¬ 
ducement  afforded  by  the  sharply 
sliced  down  payment. 

In  a  survey  among  members  of 
the  Editor  &  Publisher  Classified 
Clinic  Panel  of  Advertisers  we  de¬ 
termined  the  reaction  of  CAMs  in 
various  parts  of  the  country  to  the 
new  housing  legislation. 

D.  B.  Barnhart,  CAM,  McKees- 
port  (Pa.)  Daily  News: 

“News  of  the 
new  housing  bill 
has  affected  the 
real  estate  market 
here  but  definite¬ 
ly.  V^ery  favor¬ 
able.  Many  calls 
to  dealers  for 
explanation  and 
promises  of  pur¬ 
chases.  Not  only 
will  it  step  up 
sale  and  building 
of  new  homes 
but  will  increase  sale  of  established 
homes.  One  top  dealer  says,  ‘I 
think  we  have  never  seen  anything 
in  the  real  estate  market — the  likes 
of  which  will  be  seen  from  now 
to  the  end  of  the  year.’ 

“All  dealers  are  enthused  and 
for  it  100%,  and  multiple  list  deal¬ 
ers  are  using  space  to  explain  de¬ 
tails.  Individual  dealers  have  in¬ 
creased  size  of  ads  and  number  of 
listings  already.” 

Lester  P.  Jenkins,  CAM,  Seattle 
(Wash.)  Times: 

‘The  new  housing  bill  just  signed 
by  President  Eisenhower  should  as¬ 
sure  continued  high  sales  activity 
for  the  balance  of  1954  on  both 
new  and  used  homes.  Real  Estate 
activity  in  Seattle  has  been  good 
since  March,  and  there  has  been 
plenty  of  money  available  on  con¬ 
ventional  loans. 

“In  checking  with  the  represen¬ 
tative  of  one  of  the  largest  savings 
and  loan  institutions  in  Seattle,  I 
found  a  reluctance  to  make  any 
statement  on  the  effect  of  the  new 
bill  as  yet.  Details  as  to  the  con- 
I  ditions  under  which  loans  will  be 


Barnhart 


handled  through  FHA  have  not  ytt 
been  released  by  the  FHA  organ¬ 
ization  to  the  loan  companies. 

“I  have  some  indication  from  the 
realtors,  however,  that  this  will 
enable  them  to  make  many  deals 
which  up  to  this  point  they  have 
been  unable  to  make  because  of 
the  down  payment  requirement. 

“At  this  moment  I  do  not  plan 
any  specific  drive  on  the  financing 
side  of  housing,  but  we  do  plan  to 
continue  an  aggressive  program  of 
promoting  the  sale  of  homes 
through  our  classified  columns.” 

Warren  Perry,  CAM,  Minne¬ 
apolis  (Minn.)  Star  and  Tribune: 

“The  big  ques¬ 
tion,  as  I  see  the 
matter  after  hav¬ 
ing  discussed  it 
with  several  lead- 
i  n  g  Minneapolis 
real  estate  firms, 
is  whether  or  not 
lending  agencies 
will  go  along 
with  the  measure. 

The  consensus 
(Republican,  that 
is)  is  that  most  Perry 

will,  while  the  reluctant  lending 
agencies  will  ultimately  be  forced 
to  get  their  feet  wet  if  they’re  to 
remain  competitive.  This  will  mean 
less  ‘secondary’  mortgage  money  or 
fewer  contracts  per  deed  which, 
in  the  long  run,  is  healthy. 

“Without  question,  real  estate 
sales  activity  will  increase — perhaps 
to  an  even  greater  extent  than 
when  rent  controls  were  lifted  in 
this  area  a  year  ago.  However, 
some  real  estate  men  look  for  a 
more  gradual  shot  in  the  arm  in 
real  estate  activity.  In  the  main, 
local  real  estate  men  are  extreme¬ 
ly  enthusiastic  and  optimistic  about 
the  measure,  and  we’ve  experienced 
no  difficulty  in  having  them  mer¬ 
chandise  the  lower  down  payment 
measure.” 

Hu  Stephens,  CAM,  New  Or¬ 
leans  (La.)  Times-Picayune: 

‘The  signing  of  the  Housing  Bill 
by  the  President  should  stimulate 
great  activity  in  Real  Estate  and 
Construction.  Many  families  in 
practically  every  community  in  the 
United  States  will  now,  for  the  first 
time,  be  in  a  position  to  purchase 
homes  or  to  build  new  ones  due  to 
the  low  down  payments  and  more 
modest  monthly  notes.  This  condi¬ 
tion  affords  newspapers  a  marvel¬ 
ous  opportunity  to  lay  particular 
stress  on  Real  ^tate  and  Construc¬ 
tion  classifications. 

“We  are  preparing  an  aggressive 
Real  Estate  promotion  campaign 
based  on  the  theme  of  ‘Now  is  the 
time  to  buy — to  sell  Real  Estate,’ 
with  the  advertisements  describing 
aspects  of  the  new  bill.  Our  sales 
people  who  are  thoroughly  familiar 
with  the  Housing  Bill  and  its  ad¬ 
vantages  are  bending  every  effort 
toward  showing  substantial  in¬ 
creases  in  the  Real  Estate  and 
Construction  classifications  during 
the  immediate  months  ahead.” 
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>^ORLP*_S  LARGEST  MANUFACTURER  OF  NEWSPAPER,  MAGAZINE  AND  ROTOGRAVURE  PRESSES 


FLINT’S  annual  retail  sales  are  63%  above  the 
national  average  and  the  buying  power  of  this, 
Michigan  metropolis  is  the  highest  in  its  history, 
due  to  high  industrial  employment. 

Flint’s  population  is  exp)ected  to  increase  40%  over 
the  1950  census  during  the  present  decade,  to  a  total 
of  380,000. 

A  tremendous  industrial  expansion  program  which 
has  been  started  by  General  Motors  and  the  many  inde¬ 


pendent  manufacturers  has  caused  the  City  of  Flint  to 
expand  all  community  services.  Civic  projects  include 
new  highways  and  widening  of  streets,  new  bridges,  en¬ 
larged  water  pumping  facilities,  new  schools  costing 
$10,000,000  and  scores  of  other  improvements. 

THE  FLINT  JOURNAL,  demonstrating  its  faith  in  the 
growing  community,  likewise  has  expanded  its  facilities 
to  offer  greater  services  to  its  more  than  87,000  daily 
subscribers,  whose  number  is  increasing. 

The  12  new  Goss  Headliner  units  —  with  Tension 
Plate  Lockup,  Continuous  Ink  Feed,  fingertip  Colortrol 
and  other  Goss  exclusive  features — and  three  Uniflow 
folders  will  play  an  important  role  in  better  printing  and 
faster  delivery  for  the  nearly  30  million  lines  of  advertising 
and  up-to-the-minute  news  to  flint  journal  readers. 
And  four  Half-Decks  will  give  a  full  range  of  ROP  color 
for  Flint  merchants  and  national  advertisers. 
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PROMOTION 


Promotion  Via  Dogs 
Grips  Daily*s  Readers 

By  T.  S.  Irvin 


If  you’re  looking  for  something 
to  enliven  your  editorial  promotion 
during  these  dog  days  of  the  year, 
look  at  what  the  Montreal  Herald 
is  doing  with  practically  that — a 
“Dog  of  the  Week”  feature. 

The  idea  started  when  A.  E. 
Whiting,  the  Herald’s  general  man¬ 
ager,  spotted  an  item  in  an  NNPA 
bulletin  about  the  stray  dog  prob¬ 
lem  as  a  promotional  possibility.  A 
conference  with  the  Herald’s  man¬ 
aging  editor  quickly  produced  the 
feature,  which  just  as  quickly  won 
the  cooperation  of  the  local  SPCA 
and  now  is  winning  the  coopera¬ 
tion  of  readers. 

The  feature  started  in  the  mid¬ 
dle  of  July.  The  SPCA  likes  it 
because  during  the  Summer 
months,  it  appears,  lots  of  folks 
take  off  for  the  country  leaving 
their  dogs  behind  to  become  SPCA 
charges.  The  Summer,  it  seems,  is 
the  time  when  the  SPCA  gathers 
in  the  strays  a  lot  more  often  than 
it  finds  homes  for  them. 

Each  week  now,  the  Herald 
selects  as  its  “Dog  of  the  Week” 
an  animal  “preferably  outside  the 
recognized  breed  class  and  one 
which  has  been  in  the  pound  for 
some  days.”  It  runs  its  picture  and 
a  few  lines  about  it. 

Stamped  by  Calls 

“.\fter  the  first  feature  appear¬ 
ed,”  Mr.  Whiting  reports,  “the 
SPCA  got  1,080  personal  and  tele¬ 
phone  calls.  Unexpected  result  was 
that  this  first  dog,  having  been  lost 
for  three  weeks,  was  claimed  by 
its  owner,  who  had  presumed  the 
animal  stolen  and  had  thought  it 
not  worth  while  to  call  the  pound. 
Incidental  result  was  that  within 
four  hours  every  pooch  available 
for  adoption  had  been  snapped  up. 

“The  cat  population  benefited, 
too.  Many  who  found  there  were 


no  dogs  available  took  kittens  in¬ 
stead. 

“When  this  response  was  repeat¬ 
ed  the  second  week,  an  SPCA  of¬ 
ficial  cracked  that  they  would  have 
to  think  of  stealing  dogs  to  keep 
up  with  the  demand. 

“Each  week,  following  the  pho¬ 
tograph  of  the  Dog  of  the  Week, 
we  feature  a  story  of  the  dog  in 
its  new  home.  Since  the  feature 
began,  intake  at  the  pound  has 
been  equalled  by  requests  for  adop¬ 
tion.  After  four  weeks,  there  ap¬ 
pears  to  be  no  abatement  of  in¬ 
terest,  and  a  lively  correspondence 
about  pets  has  developed  in  Let¬ 
ters  to  the  Editor.” 

Making  Friends 

Despite  what  lots  of  experts  tell 
you,  that  you  ought  not  to  talk 
about  yourself  in  advertising  or 
promotion,  it’s  perfectly  all  right 
to  do  so — so  long  as  you  talk  about 
yourself  in  terms  of  what  you  can 
do  or  are  doing  for  the  person  you 
hope  is  reading  your  advertisement. 

Charles  Earnhart,  promotion 
manager  of  the  Dayton  (Ohio) 
Daily  News,  has  discovered  the 
truth  of  this  with  a  series  of  pro¬ 
motional  ads  run  in  the  News  and 
talking  about  the  News.  Or,  rather, 
talking  about  the  News  and  its  peo¬ 
ple  in  terms  of  what  they  are  do¬ 
ing  for  the  reader. 

It’s  an  excellent  series  of  ads, 
the  more  notable  because  the 
theme  is  .so  familiar,  it  could  so 
easily  have  fallen  into  the  routine 
and  mediocre  classification,  as  so 
many  ads  on  this  theme  unfortu¬ 
nately  do  fall.  But  you  can  tell  this 
series  is  different  just  from  the 
headlines;  “How  your  picture  gets 
in  the  paper,”  which  explains  just 
that;  “What  are  the  facts?” — ^which 
explains  how  the  city  editor  and 
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the  city  desk  operate;  “Found;  2500 
boys  with  a  future,”  which  talks 
about  the  carriers,  etc. 

Copy  is  as  simple  and  as  straight¬ 
forward  as  the  headlines,  and  the 
illustrations,  good  big  photographs, 
are  natural  and  effective.  The  ads 
are  all  six  columns  full  in  size, 
plenty  of  room  for  big  pictures 
and  lots  of  explanatory  copy.  The 
signature  has  a  cute  kicker  to  it, 
too,  “where  more  than  600  people 
work  for  you  all  day  for  5c.” 

“We’ve  got  a  wonderful  reaction 
to  these  ads  locally,”  Mr.  Earnhart 
tells  us,  “and  we  intend  to  pub¬ 
lish  them  every  two  weeks  for  the 
next  year.  We  feel  they  will  ac¬ 
complish  these  objectives; 

“1)  Help  readers  understand  how 
the  newspaper  serves  their  entire 
family  as  no  other  medium  can. 

“2)  Help  local  advertisers  under¬ 
stand  why  results  from  their  news¬ 
paper  advertising  often  exceed  their 
fondest  hopes. 

“3)  Serve  as  an  employe  rela¬ 
tions  program. 

“We  feel  a  better  understanding 
of  their  newspaper  and  the  part 
they  play  in  its  production  will 
make  them  better  workers,  better 
‘team’  participants.” 

Shopping  Booster 

Increasingly  a  problem  that 
downtown  stores  are  going  to  face 
is  that  of  getting  more  store  traffic. 
And  when  the  downtown  stores 
start  worrying  about  that,  you’d 
better  start  worrying  about  it,  too. 

In  Pittsburgh,  the  Post-Gazette 
did  some  worrying  about  this  prob¬ 
lem  earlier  this  year.  Result  was 
a  series  of  full-page  advertisements 
about  how  wonderful  you’ll  look, 
and  how  inexpensive  that  wonder¬ 
ful  look  can  be  “when  you  shop  in 
Pittsburgh.”  Ads  were  devoted  to 
various  department  store  classifi¬ 
cations.  men,  women  and  children. 
After  the  ads  ran,  reprints  were 
mailed  to  the  local  merchants  with 
a  note  pointing  out  to  them  how 
the  Post-Gazette  is  telling  readers 
the  “wonderful  story”  the  Pitts¬ 
burgh  stores  have  to  tell. 

“Reaction  from  store  people  was 
fine,”  Promotion  Director  Ange 
DiBernardo  tells  us.  “We’re  pleas¬ 
ed  enough  with  the  reaction  that 
we’re  resuming  the  series  this 
month.  Using  items  that  are  in 
season.” 

In  the  Bag 

Newsday,  which  has  been  mak¬ 
ing  lively  newspaper  history  on 
Long  Island,  N.  Y.,  pulls  another 
cutie.  This  time  with  a  simple  folder 
mailed  to  local  and  national  adver¬ 
tisers.  It  reprints  an  editorial  from 
the  paper,  in  turn  based  on  an  edi¬ 
torial  feature  in  the  New  York 
Daily  News  about  New  York 
City’s  slum  areas.  Newsday  merely 
suggests  that  advertisers  do  what 
lots  of  New  Yorkers  have  done 
and  are  doing — ^“Come  to  Long 
Island.  The  living’s  fine  out  here.” 
As  PM  Mike  Rutman  notes,  thb  is 
“twisting  the  lion’s  tail — ^the  lions 


in  thii  case  being  the  New  York 
City  dailies.” 

Yakima  (Wash.)  Republic  and 
Herald  took  advantage  of  an  EtP 
lead  story  the  other  week  to  build 
an  ad  about  how  the  circulation 
gains  of  its  papers,  morning,  even-  | 
ing  and  Sunday,  are  far  above  the  1 
national  average.  Use  of  two  col¬ 
ors  makes  this  stand  out. 

New  York  Journal- American 
out  with  timely  “Consumer  Com¬ 
ments,”  interviews  with  young 
girls  and  boys  starting  or  return¬ 
ing  to  college  about  their  shopping 
plans.  Useful  stuff  for  merchants. 

Golf  is  a  big  thing  in  Rockford. 
Ill.,  and  so  it  is  a  big  thing  in  the 
promotional  scheme  of  the  Rock¬ 
ford  Morning  Star  &  Register-Re¬ 
public.  And,  as  Promotion  Man¬ 
ager  Bill  Klusmeier  reports,  it’s 
getting  bigger  all  the  time. 

The  papers  sponsor  four  tourna¬ 
ments  every  Summer.  One  is  the 
men’s  city  tournament,  another  the 
women’s  city  tournament,  another 
the  boys’  and  the  fourth  the  girls’. 
Entries  for  each  of  the  tourna¬ 
ments  this  year  were  far  ahead  of 
last  year.  The  men’s  tournament, 
the  biggest,  drew  261  entrants  last 
year,  with  more  signing  up  for  this 
year’s.  Last  year’s  gallery  for  the 
men’s  play  ran  close  to  5,000,  it 
was  reported. 

Parade  comes  up  with  another  of 
their  excellent  result  story  folders, 
this  one  for  Spredon,  an  easy-to- 
make  jelly.  Parade,  it  appears, 
outpulled  other  media  two  to  three 
times  better.  This  folder  is  given 
an  extra  kick  by  having  a  sample 
of  the  jelly-making  powder,  in  a 
little  envelope,  attach^  to  it.  Only 
thing  that  bothers  us  is  that  the 
sample  is  one  the  Spredon  people 
used  in  a  householder  mailing  and 
the  covering  card  notes  that  “you’ve 
seen  it  advertised  on  television  . . . 
heard  it  on  radio.” 

New  York  Post  out  with  a  folder 
announcing  winners  in  its  contest 
to  see  who  could  come  closest  to 
guessing  their  linage  gains  first  six 
months  of  this  year.  Agency  man 
won,  only  33  lines  off  the  actual 
gain. 

■ 

What  Small  Daily  Did 
To  Win  Safety  Citation 

Bicknell,  Ind. 
Bicknell  Daily  News  has  won 
a  Public  Interest  Award  from  the 
National  Safety  Council  for  ex¬ 
ceptional  service  to  safety. 

Editor  Don  Radler  cites  these 
factors  contributing  to  his  paper's 
recognition; 

The  News  published  50  front¬ 
page  safety  stories  and  editorial 
columns  during  the  year.  Included 
was  intensive  coverage  of  all  local 
traffic  accidents. 

Editorially,  the  News  persuaded 
the  Pennsylvania  Railroad  to 
shield  its  lights  from  the  highway; 
effected  installation  of  a  marker 
for  a  dangerous  curve  in  the  area 
by  the  state  highway  department, 
and  caused  additional  stt^  signs 
to  be  erected  in  Bicknell. 
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BIRDS  OF  A  FEATHER... 

The  worlds  best  air/iners 
are  bmit  in  A/n erica 


LOCKHEED  SUPER  CONSTELLATION 


DOUGLAS  DC-7 


No  passenger  planes  out-perform  those  built  in  the  U.S.A. 
Measured  by  accepted  standards  — dependability,  speed, 
comfort,  safety,  economy  of  operation  and  maintenance  — 
American-made  air  transports  are  the  backbone  of  world 
aviation.  Almost  every  major  airline  in  the  world  flies  one 
or  more  types  of  U.  S.  passenger  planes. 

In  military  aviation,  too,  America’s  airliners  are  serving 
best.  Versions  of  every  modern  type  are  a  part  of  the  Military 
Air  Transport  Service,  ready  for  any  national  emergency. 
When  even  better  passenger  planes  are  built,  it  will  be  done 
in  America— where  aviation  was  bom.  This  advertisement  is 
published  in  the  interest  of  America’s  air-  AA&||f||  in 
craft  industry  and  its  customer  airlines  by  ||||IUuUln 
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Oakland  Tribune’s  new  G-E  electronic  press  drive 
accelerates  smoothly,  reduces  web  breaks 


pHii 


Powered  through  electronic  control,  10 
G-E  d-c  drive  motors  rolled  the  Oakland 
Tribune’s  new  Hoe  Press  for  the  first 
time  early  in  March,  1953. 

A  G-E  Service  Engineer  worked  closely 
with  the  Tribune  and  on  the  day  following 
final  mechanical  adjustments,  March  13, 
the  first  edition  came  off  this  50,000  pph 
press.  Since  that  time  it  has  been  in  con¬ 
tinuous  operation. 

Joining  a  long  list  of  newspapers  using 
the  G-E  Electronic  Press  Drive,  the  Oak¬ 
land  Tribune  is  now  taking  advantage  of 
this  drive’s  flexibility  and  smooth  operating 
characteristics.  Like  the  other  newspaper 
publishers  across  the  country  using  this 
press  drive,  the  Tribune  realizes  that — 


1.  The  smoothness  of  operation,  both  start* 
ing  and  stopping,  results  in  fewer  web 
breaks  and  more  production. 

Stepless  speed  adjustment  eliminates 
web-breaking  jerky  speed  jumps.  The 
press  climbs  from  threading  to  full-speed 
smoothly  and  easily.  When  stopping, 
dynamic  braking  on  each  unit  brings  the 
press  to  a  smooth  stop.  The  cost  of  brake 
adjustment  and  maintenance  is  eliminated. 

2.  The  wide  variety  of  press  combinations 
makes  this  an  extremely  versatile  and 
flexible  drive. 

With  an  individual  drive  motor  for  each 
press  unit  and  folder,  each  motor  handles 
threading,  inching,  running,  and  braking 


for  its  unit.  Since  any  combination  of  press 
units  can  be  arranged,  the  Tribune  can 
meet  varying  production  schedules  as  well 
as  possible  color  runs. 

Besides  flexibility,  the  individual  drive 
system  is  “production  insurance.”  In  the 
event  of  motor  failure,  two-thirds  of  the 
motors  will  operate  all  units  of  the  press 
at  above  two-thirds  speed. 

Investigate  this  modern  drive  for  use  on 
your  newspaper  press.  G.E.’s  application 
and  sales  engineers  will  be  glad  to  discuss 
it  with  you.  Contact  your  nearest  General 
Electric  Apparatus  Sales  Office  or  write 
for  Bulletin  GEA-5523.  General  Electric 
Co.,  Section  653-33A,  Schenectady  5,  N.Y. 


GENERALB  ELECTRIC 


m. 


land  Tribuna’c  naw  He*  Color  Convortiblo  ProM 
with  10  individual  G-E  drivo  molors.  Individual 
odjuilabU-tpood  drivot  on  ooch  prots  and  foldor 
unit  oliminole  the  nood  for  slow  motion  motor*, 
ovar-running  clutch**,  and  drivo  and  pr*** 
brak*t.  Fir*  hazard*  aro  roducod,  mointonanco 
costs  low*r*d  by  fore*  vontilating  of  motor*. 


Giving  th*  Oakland  Tribuno  oconomical 
floxibility  and  clos*  *p**d  control,  th* 
ignitron  roctifior  control*  and  power* 
th*  drivo.  Oporoting  to  supply  adjust¬ 
able  voltage  to  the  motor,  the**  unit* 
or*  designed  in  "building-biKk"  fash¬ 
ion  to  accommodate  future  units.  All 
components  or*  easily  occessibl*  through 
full  front  and  back  doc 


APPLAUSE  FOR  GUILD 

WE  applaud  the  American  Newspaper  Guild 

for  taking  steps  to  make  all  Communists 
and  Communist  sympathizers  ineligible  for 
membership. 

The  fight  against  Communist  influence  with¬ 
in  the  Guild  has  been  going  on  for  almost  15 
years.  In  1941  an  anti-Red  slate  of  national 
officers  was  elected  but  pro-Communists  con¬ 
tinued  to  hold  important  Guild  posts,  partic¬ 
ularly  in  a  few  large  and  influential  locals.  By 
the  end  of  1947,  with  election  of  a  new  and 
stronger  group  of  anti-Communist  national 
officers,  and  the  ouster  from  office  of  Red 
sympathizers  by  the  locals  in  cities  like  New 
York,  the  loyal  Americans  in  the  Guild  had 
regained  control  of  their  own  union. 

But  the  Guild’s  position  has  been  some¬ 
what  inconsistent  on  this  important  subject. 
While  its  national  officers  and  its  national  con¬ 
ventions  have  honestly  proclaimed  their  anti- 
Communist  beliefs,  they  have  had  to  harbor 
within  the  union,  and  sometimes  protect  in 
their  jobs,  some  known  and  suspected  Com¬ 
munists.  In  the  cause  of  unionism,  the  Guild 
has  at  times  been  forced  to  back  up  some 
known-Communist  members  in  disputes  with 
employers.  Most  Guildsmen,  having  no  sym 
pathy  for  the  principals  involved,  would  have 
preferred  not  to  fight  for  principles  in  such 
cases. 

The  Guild  convention  last  week  vowed  its 
intention  “to  hold  ineligible  for  membership 
in  the  Guild  any  proven  or  admitted  member 
of  the  Communist  Party  or  any  person  who 
consistently  adheres  to  the  policies  and  ac¬ 
tions  of  the  Communist  Party  or  of  any  sim¬ 
ilar  subversive  organization.” 

It  is  a  long-overdue  and  welcome  appreci¬ 
ation  of  the  threat  of  the  Communist  con¬ 
spiracy — an  expression  of  faith  in  American 
principles  to  which  the  vast  majority  of 
Guildsmen  have  freely  given  their  allegiance. 

McCarthy  and  tv 

THE  QUESTION  before  the  Senate  should 

be:  When  to  televise  and  when  not  to  tele¬ 
vise?  It  seems  to  be  an  off  and  on  proposition 
with  the  Senators,  depending  on  which  way 
the  political  winds  are  blowing. 

After  the  public  had  the  dubious  pleasure 
of  watching  the  Army-McCarthy  hearing  for 
seemingly  endless  weeks.  Senator  Arthur  Wat¬ 
kins,  chairman  of  the  committee  to  study  cen¬ 
sure  charges  against  Senator  McCarthy 
(some  of  those  charges  growing  out  of  the 
previous  hearing),  has  announced  that  this 
time  reporters  and  the  public  will  be  permit¬ 
ted  to  attend  but  radio  and  television  broad¬ 
casts  prohibited. 

We  think  it  is  important  to  air  the  forth¬ 
coming  hearings  to  the  fullest  extent,  and 
we  share  the  indignation  of  the  broadcasting 
industry  at  being  excluded. 

Frank  Stanton,  president  of  CBS,  is  the 
one  who  is  widely  quoted  in  condemning  “this 
gross  discrimination.” 

Although  we  agree  with  his  words  we  think 
he  is  a  poor  one  to  uphold  the  principle.  His 
network  was  one  of  those  that  found  it  too 
expensive  to  broadcast  the  Army-McCarthy 
hearings  in  full.  Nevertheless,  we  are  con¬ 
strained  to  uphold  broadcasters’  claim  to  the 
right  to  broadcast  these  sessions  even  though 
they  do  not  exercise  that  right. 


Hold  fast  that  which  is  good. 


— ^Thessalonians,  V;  21. 


WORDS  OF  TRUTH 

“ADVERTISING,  effective  service  and  low 

prices  are  the  life-blood  of  our  business. 
To  reduce  the  efficiency  of  any  of  these  main 
arteries  is  the  best  way  that  I  know  of  to 
commit  business  suicide.  For  years  it  has 
been  the  standard  practice  of  all  businesses, 
large  and  small,  to  use  the  economy  axe  on 
the  advertising  budget  at  the  first  sign  of  a 
business  slump.  Persons  who  authorize  these 
cuts  either  don’t  understand  their  own  busi¬ 
ness  or  have  little  or  no  knowledge  of  the 
science  of  advertising.” 

These  words  are  applicable  in  varying  de¬ 
gree  to  every  business  in  America.  They  hap¬ 
pened  to  have  been  said  by  Orville  W.  Johler, 
vicepresident  in  charge  of  advertising  for  the 
Independent  Grocers’  Alliance  and  were  meant 
to  apply  to  the  6,000  IGA  food  stores.  But 
they  should  be  axiomatic  for  every  adver¬ 
tiser. 

Manufacturers  and  retailers  have  a  bad 
habit  of  looking  at  the  sales  chart  instead  of 
the  sales  potential  as  a  guide  for  their  adver¬ 
tising.  Food  grocers  and  some  department 
stores  are  among  the  few  exceptions  in  the 
retail  field.  The  automobile  manufacturers 
are  exceptions  in  the  national  advertising 
field  where  the  worst  offenders  are. 

Most  advertisers,  looking  for  a  quick 
economy,  forget  that  they  worsen  their  sales 
pictures  when  they  start  to  trim  their  promo¬ 
tion  budgets.  Sooner  or  later  the  sales  curve 
will  follow  the  advertising  curve.  Instead  of 
saving  money  the  advertiser  has  lost  more 
sales.  The  long-run  economy  lies  only  in 
harder  selling  and  more  advertising  when  sales 
are  harder  to  get. 

SAFETY  CAMPAIGNS 

MORE  and  more  newspapers  are  starting  ag¬ 
gressive  traffic  safety  campaigns  in  their 
communities.  They  run  the  range  from  a 
series  of  articles  on  safety  to  contests  for  safe 
drivers  with  cash  awards.  Whatever  the  tech¬ 
nique  used,  it  has  been  proven  by  traffic  ac¬ 
cident  figures  that  newspaper  safety  cam¬ 
paigns  bring  results. 

Traffic  safety  is  a  never-ending  problem 
calling  for  constant  attention  by  all  civic 
forces  and  all  media.  The  traffic  toll  of  dead 
and  injured  cannot  be  reduced  by  sporadic 
editorials  or  articles.  The  automobile  driver 
is  a  strange  breed  that  must  be  reminded  re¬ 
peatedly  of  the  lethal  qualities  of  the  weapon 
he  operates. 

It  is  never  too  late  for  a  newspaper  to  start 
a  safety  campaign — but  once  started  it  should 
be  continued  at  length. 

EDI 


ON  STATING  OPINIONS  , 

WOULD  baseball  fans  have  any  respect  for 

the  decisions  of  a  sports  writer  who  wa  , 
asked  to  call  the  plays  at  first  base  after  he  • 
had  written  that  one  team  was  a  bunch  of  ' 
bums  and  the  other  team  was  going  to  via  . 
the  pennant  anyway?  We  don’t  think  so. 

In  our  opinion,  the  answer  to  the  position 
of  the  American  Newspaper  Guild  on  whether 
or  not  a  newspaperman  should  be  allowed  to 
express  opinions  on  controversial  subjects  is 
as  simple  as  that. 

The  Guild’s  International  Executive  Board 
states  “newspapermen  have  the  right  to  opin¬ 
ions  and  the  right  to  express  them,  and  do  ' 
have  opinions  and  do  express  them.”  We  do 
not  quarrel  with  that  statement  but  believe 
it  is  an  over-simplification  of  the  problem. 
The  basic  problem  is:  where  and  how  does  he 
express  them? 

We  don’t  think  an  editor  would  have  faith 
in  the  objectivity  of  a  reporter  writing  about 
one  political  candidate  if  he  had  written  an 
article  or  made  a  speech  endorsing  the  coo- 
didacy  of  an  opponent.  The  readers  wouldn’t 
have  any  respect  for  his  objectivity,  either. 

Would  an  editor  send  a  man  to  do  an  ob¬ 
jective  appraisal  of  TVA  if  the  reporter  had 
publicly  pronounced  his  opposition  to  the 
whole  idea  of  public  power?  Certainly  not! 
Nor  would  an  editor  send  a  reporter  to  cover 
a  debate  on  foreign  aid  who  was  a  proclaimed 
and  well-known  isolationist. 

The  point  is:  if  a  reporter  has  a  label  on 
him,  in  the  eyes  of  the  editor,  and  the  public 
as  well,  his  objectivity  on  certain  issues  is 
suspect  and  his  usefulness  therefore  destroyed. 

Certainly,  newpaperman  are  supposed  to 
have  opinions  on  the  issues  of  the  day.  But 
the  very  fact  that  they  are  newspapermen 
presupposes  they  have  an  open  mind  and  are 
able  to  listen  to  and  appreciate  the  arguments 
of  others.  It  is  the  hallmark  of  an  objective 
mind.  But  when  a  newsman  indicates  that  he 
has  a  closed  mind  on  these  issues,  that  his 
mind  is  made  up  on  one  side  and  there  is  no 
use  listening  to  the  claims  of  the  other  side, 
how  can  he  possibly  be  considered  to  be  an 
objective  observer? 

PRESS  REGISTRY 

TIME  will  prove,  we  believe,  that  President 
Eisenhower  made  a  mistake  in  signing  the 
Welker  Bill  (E&P,  July  31,  page  28)  which 
requires  subversive  organizations  to  register 
all  printing  presses  and  duplicating  equip¬ 
ment. 

This  country  has  never  had  such  a  legal 
requirement  on  the  use  of  a  printing  press  in 
its  whole  national  history.  It  is  tantamount  to 
licensing  a  category  of  printers — failure  to 
register  will  presumably  bring  penalties.  H 
can  only  result  in  driving  the  Communist 
printers  further  underground. 

This  is  an  example  of  Congess  rushing  into 
something  with  its  eyes  clased  in  the  last 
minute  scramble  before  adjournment.  The 
Welker  Bill  was  passed  unanimously  (with¬ 
out  debate)  in  either  House. 

A  national  desire  to  protect  ourselves  from 
the  threat  of  Communism  is  understandable 
and  admirable,  but  slowly  and  surely  we  are 
going  to  do  the  Communists’  work  for  them 
by  destroying  our  own  Bill  of  Rights  if  we  do 
not  have  the  insight  and  courage  to  avoid  it- 
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Executive  Spotlight 

J,  BOYD  STEPHENS,  AFTER  20  years’  newspa¬ 
per*  experience  with  Scripps-Howard  newspapers, 
to  been  appointed  assistant  managing  editor  of 
the  Indianapolis  Times.  A  native  of  Elmira,  N.  Y. 
and  a  graduate  of  the  University  of  California,  Mr. 

Stephens  has  been  managing  editor  of  San  Diego 
(Calif.)  Sun  and  the  Houston  (Tex.)  Press  and  most 
recently  news  editor  of  the  New  York  World- 
Telegram  and  Sun. 

*  *  * 

GEORGE  H.  BE  VAN,  managing  editor  since  1946,  has  been  pro¬ 
moted  to  editor  of  Coming  (N.  Y.)  Leader.  He  will  share  direction 
of  the  news  department  with  WALTER  A.  VALERIUS,  a  20-year 
Leader  staffer  who  has  been  named  associate  editor. 

•  ♦  * 

JOSEPH  B.  RAILEY,  a  newspaperman  for  20  years  and  sports  edi¬ 
tor  of  the  West  Point  (Ga.)  Valley  Daily  Times-News,  has  been  named 
editor  of  that  newspaper  succeeding  JOHN  McCUNE  who  purchased 
the  weekly  Hawkinsville  (Ga.)  Dispatch  and  News. 

•  «  « 

ROBERT  E.  TUSHINGHAM,  retail  advertising 
manager  for  the  Charlotte  (N.  C.)  Observer  and 
I  former  classified  advertising  manager  of  the 
Camden  (N.  J.)  Courier-Post,  has  been  appointed 
advertising  manager  of  the  Wichita  Falls  (Tex.) 

Record  News  and  Times.  He  will  be  in  charge  of 
classified  and  display  advertising.  His  brother 
Herbert,  is  retail  advertisng  manager  of  Scripps- 
Howard  newspapers  in  Memphis. 

•  *  * 

DOUGLAS  R.  WILDEY,  a  member  of  the  editor-  .»>.•• 
iai  staff  of  Yonkers  (N.  Y.)  Herald-Statesman  for  20  Tushingham 
years  has  been  appointed  city  editor  of  Ossining  (N.  Y.)  Citizen-Reg¬ 
ister.  He  succeeds  HARRY  DONSKY,  now  co-city  editor  of  White 
Plains  (N.  Y.)  Reporter-Dispatch. 

*  *  * 

JOHN  W.  THOMPSON  JR.,  assistant  city  editor  of  Washington 
(D.  C.)  Star,  has  been  elected  president  of  Evening  Star  Broadcasting 
Co.,  owner  of  stations  WMAL  TV,  AM,  and  FM.  He  succeeds 
SAMUEL  H.  KAUFFMANN,  who  continues  as  a  member  of  the 
board  of  directors. 
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PERSONAL 

MENTION 


Roy  W.  Howard,  president  and 
editor  of  New  York  World-Tele¬ 
gram  &  Sun,  is  traveling  in  Africa. 
His  itinerary  also  includes  a  tour 
of  Europe  before  he  returns  to  the 
United  States  in  the  Fall. 

*  *  V 

Frank  D.  Schroth,  publisher  of 
Brooklyn  (N.Y.)  Eagle,  has  been 
appointed  by  Governor  Dewey  to 
a  spwial  state  commission  to  study 
public  school  finances. 

♦  ♦  * 

Lee  Shaw,  editor  of  Lakeview 
(Ore.)  Lake  County  Examiner, 
has  been  elected  president  of  the 
Lakeview  Rotary  Club. 

*  *  * 

Elbert  Hawkins,  co-publisher 
of  Beaverton  (Ore.)  Valley  News, 
has  been  elected  vicepresident  of 
the  Beaverton  Chamber  of  Com- 
incrce. 

*  *  • 

Robert  W.  Ruhl,  editor  of 
Medford  (Ore.)  Mail  Tribune. 
who  has  been  recuperating  from  a 
^nod  of  illness  in  San  Francisco, 
has  resumed  writing  his  signed  edi¬ 
torials  for  that  paper. 


Ludwell  Denny,  foreign  editor 
of  Scripps-Howard  Newspaper  Al¬ 
liance  and  Dorothy  Detzer, 
author  of  “Appointment  on  the 
Hill”  were  wed  Aug.  3  and  imme¬ 
diately  the  couple  left  for  Europe 
where  Mr.  Denny  will  represent 
the  S-H  newspapers. 

*  *  * 

M.  F.  Frey,  publisher  of  Port¬ 
land  (Ore.)  Oregonian,  and  Wil¬ 
liam  M.  Knight,  publisher  of 
Portland  Journal,  have  been  named 
to  the  Portland  Chamber  of  Com¬ 
merce  committee  to  explore  the 
feasibility  of  holding  a  Worlds 
Fair  in  Portland  in  1959. 

«  *  * 

Mrs.  Frank  W.  Boyd,  long-time 
Kansas  newspaperwoman,  was 
given  the  honor  of  presenting  a 
diploma  to  her  grand-daughter, 
Patricia  Marie  Boyd,  at  Summer 
scnool  commencement  exercises  at 
Kansas  State  College,  Manhattan. 
Mrs.  Boyd  is  a  1902  graduate  of 
K-State  with  a  major  in  printing 
and  journalism. 

*  *  « 

Don  W.  Anderson,  publisher  of 
Madison  (Wis.)  State  Journal,  and 
Mrs.  Anderson,  Aug.  2  left  for 
New  York  on  the  first  leg  of  a 
journey  which  will  take  them 
around  the  world.  Mr.  Anderson 


in  September,  will  celebrate  his 
30th  anniversary  with  the  news¬ 
paper. 

*  *  * 

L.  D.  Felsheim,  publisher  of 
Bandon  (Ore.)  Western  World,  re¬ 
cently  underwent  surgery  at  a  Port¬ 
land,  Ore.,  hospital.  His  convales¬ 
cence*  is  report^  entirely  satisfac¬ 
tory  by  the  hospital. 


On  The  Business  Side 


Ray  C.  Anderson,  advertising 
manager  of  the  La  Grande  (Ore.) 
Evening  Observer,  is  the  first  ad¬ 
vertising  man  to  be  awarded  the 
Eric  W.  Allen  Memorial  Fellow¬ 
ship.  He  will  study  next  school 
year  at  the  University  of  Oregon. 
Prior  to  joining  the  Observer  staff 
13  years  ago  he  was  advertising 
manager  of  the  Eugene  (Ore.) 
Daily  News. 

9k  * 

Bruce  Bishop,  recent  graduate 
of  the  University  of  Oregon,  has 
joined  the  advertising  staff  of  the 
Ashland  (Ore.)  Daily  Tidings. 


In  the  Editorial  Rooms 


Joe  Parsley,  reporter  and  wire 
editor  for  six  years,  is  now  manag¬ 
ing  editor  of  Orange  (Tex.)  Lead¬ 
er,  and  Robert  W.  Axelson,  for¬ 
merly  on  Norman  (Okla.)  Tran¬ 
script,  has  succeeded  Ralph  Ra¬ 
mos,  resigned,  as  city  editor. 

*  *  * 

Terry  Turner,  formerly  on  the 
staff  of  Charleston  (W.Va.)  Ga¬ 
zette,  has  joined  the  Sunday  staff 
of  the  Akron  (Ohio)  Beacon 
Journal. 

*  ♦  * 

Kathleen  Fraser,  1954  grad¬ 
uate  of  the  University  of  Oregon 
school  of  journalism,  is  the  new 
womens  editor  of  Springfield 
(Ore.)  News. 

*  •  * 

John  Bunker,  formerly  aviation 
reporter  for  Dayton  (Ohio)  Jour¬ 
nal-Herald,  has  joined  the  San 
Diego  (Calif.)  Evening  Tribune  as 
general  assignment  reporter. 

*  «  • 

Teenus  Cheney  has  entered  his 


second  decade  as  a  columnist.  He 
began  his  columnal  career,  a  week¬ 
ly  war  with  words,  on  D-Day, 
June  6,  1944,  and  has  been  turning 
out  his  “Postscripts”  feature  in  the 
Salisbury  (N.C.)  Post  ever  since. 

*  *  * 

Jean  McGhie  who  graduated 
from  Iowa  State  College  as  a  ma¬ 
jor  in  home  economics  technical 
journalism,  has  joined  the  Akron 
(Ohio)  Beacon  Journal  as  home 
economics  reporter. 

*  •  * 

Marian  Boylan  has  resigned 
from  the  reporting  staff  of  the 
Montgomery  (Ala.)  Journal  to  ac¬ 
company  her  husband  to  Colum¬ 
bia,  Mo.  where  he  will  be  a  Uni¬ 
versity  of  Missouri  instructor. 

*  *  * 

Joanne  Braunberns,  who  re¬ 
cently  came  to  Oregon  from  Hol¬ 
lister  Publications  in  Chicago,  has 
joined  the  news  staff  of  the  Red¬ 
mond  (Ore.)  Spokesman. 

*  *  * 

Dick  Robb,  formerly  of  the  Los 
Angeles  Examiner  sports  staff,  has 
been  named  executive  sports  edi¬ 
tor  of  the  San  Diego  (Calif.) 

Union. 

*  *  * 

Bob  Plowden  has  joined  the 

state  staff  of  the  Montgomery 
(Ala.)  Advertiser. 

*  *  * 

Mrs.  F.  Ruth  McCord  has  join¬ 
ed  the  office  staff  of  the  Melbourne 
bureau  of  the  Orlando  (Fla.)  Sen¬ 
tinel-Star. 

*  *  « 

Jack  Kassewitz,  night  news  ed¬ 
itor  of  the  old  Washington  Times- 
Herald,  is  now  women’s  editor  of 
the  Miami  (Fla.)  Daily  News. 

*  «  « 

Wendell  H.  Coltin,  formerly 
with  the  Haverhill  (Mass.)  Ga¬ 
zette  for  seven  years,  has  joined 
the  staff  of  the  Boston  Herald  as 
general  assignment  reporter. 

*  *  * 

Bob  Duffy,  a  one-time  man¬ 
aging  editor  of  the  Quebec  Chron¬ 
icle  Telegraph,  has  left  CBC,  and 
is  undergoing  an  indoctrination 
period  with  the  Toronto  Globe 
&  Mail  in  preparation  to  being  as¬ 
signed  in  (juebec  City. 

{Continued  on  page  40) 
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Personal 

continued  from  page  39 

Donald  J.  Dundon  is  now  night 
wire  editor  of  Walla  Walla  (Wash.) 
Uunion  Bulletin  and  Ed  Lundy, 
farm  editor,  has  resigned  to  re¬ 
enter  the  University  of  Washington 
this  Fall. 

*  *  * 

Mel  Elfin,  former  publicity  di¬ 
rector  for  the  Theater-on-the- 
Green,  Wellesley,  Mass.,  has  join¬ 
ed  the  editorial  staff  of  the  Long 
Island  (N.Y.)  Press. 

*  *  * 

Mrs.  Barbara  Armitage,  has 
joined  the  staff  of  the  Tampa  (Fla.) 
News  bureau  as  assistant  to  George 
H.  Miller,  bureau  manager. 

*  * 

Paul  Spindler,  former  part-time 
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sports  writer  for  Philadelphia  Bul¬ 
letin  before  entering  the  military 
service,  is  now  covering  the  labor 
beat  for  Elyria  (Ohio)  Chronicle- 
Telegram. 

m  *  * 

James  Sheppard,  a  former  re¬ 
porter  for  Albany  (Ga.)  Herald, 
and  correspondent  for  Atlanta 
(Ga.)  Journal,  has  joined  the 
Shelby  (N.C.)  Star  as  a  photog¬ 
rapher-reporter.  Jack  Kiser,  for¬ 
mer  sports  editor  for  Kingsport 
(Tenn.)  Times  and  News,  has 
taken  over  as  sports  editor  of  the 
Star. 

w  *  * 

Joan  Ann  Nevins,  former  wom¬ 
an’s  page  editor  of  Times  News¬ 
papers  in  Northeast  Philadelphia, 
has  been  appointed  women’s  page 
editor  of  Bristol  (Pa.)  Daily  Cour¬ 
ier. 

WWW 

Al  Martin,  son  of  W.  C.  Mar¬ 
tin,  publisher  of  Cottage  Grove 
(Ore.)  Sentinel,  has  succeeded 

Laura  Olson  as  news  editor  of 

that  newspaper.  Miss  Olson  has 
joined  the  news  staff  of  Roseburg 
(Ore.)  News-Review. 

*  Hfi  Hfi 

Julius  Frandsen  Jr.,  news  edi¬ 
tor  for  United  Press’  Washington 
bureau,  and  Ruth  Gmeiner,  a  for¬ 
mer  reporter  and  feature  writer  for 
U.P.  in  Washington,  were  wed  Aug. 
8. 

*  n  n 

Leslie  M.  Parr  has  joined  the 
staff  of  the  Enterprise  (Ore.)  Wal¬ 
lowa  County  Chieftain  handling 
news  and  advertising  while  Pub¬ 
lisher  Gwen  Coffin  and  family 
are  vacationing  in  Canada  and 
Alaska. 

*  ♦  ♦ 

Carl  Schuck,  of  the  Tampa 
(Fla.)  News  copy  desk,  has  joined 
the  copy  desk  of  the  San  Diego 
(Calif.)  Union.  Another  addition 
to  the  Union  copy  desk  is  Franos 
B.  Kent,  formerly  on  general  as¬ 
signment  for  the  Hammond  (Ind.) 
Times.  Richard  Habein,  former 
reporter  on  the  Rochester  (Minn.) 
Post-Bulletin,  has  joined  the 
Union’s  telegraph  desk. 


Where  They  Are  Now 

Ray  Ghent,  veteran  political 
writer,  is  resigning  from  the  New 
York  World-Telegram  &  Sun  staff 
to  become  public  relations  direct¬ 
or  of  the  New  York  State  Repub¬ 
lican  Committee. 

*  *  * 

Dick  Shelton,  national  adver¬ 
tising  salesman  for  the  Portland 
(Ore.)  Journal  for  the  last  three 
years,  has  resigned  to  become  ad¬ 
vertising  and  sales  promotion  man¬ 
ager  for  the  North  Pacific  Supply 
Co.,  Portland  appliance  distrib¬ 
utors. 

#  # 

Raymond  J.  Buck  Jr.,  former 
correspondent  for  the  Manchester 
(N.  H.)  Union-Leader,  has  com¬ 
pleted  two  years  Army  service 


THE  FOURTH  ESTATE 


By  Tieni  ' 


“Tell  my  wife  I’m  tied  up  too!” 


with  the  pubhc  relations  office  at  Hartzell  New  CE 
Fort  Bragg,  N.  C.  and  has  joined  ^  n 

the  staff  of  the  Ohio  Wesleyan  UiU.  AUlOriCan 

University  Publicity  Office,  Del-  Chicm» 

aware,  Ohio,  as  Assistant  Director.  When  Wesley  Hartzell  first  cm 
*  *  ,  to  Chicago  as  a  high  school  sb- 

n  r  e  i  dent,  he  had  ambitions  to  play  the 
Walter  St.  Onge  Jr.,  formerly  ^orn  in  the  Chicaio  Sym- 

;  the  editorial  staffs  of  the  phony  Orchestra.  Today  L  is 

—  city  cfitor  of  .he 


on  tne  eoitorial  starts  ot  the  -Uonv  Orr 
Waterbary  (Conn.)  Republican 
and  Torrington  (Conn.)  Register,  American 
has  been  appointed  advertising  w  u-j 

manager  of  the  Torrington  Co.,  ' 
Torrington  manufacturing  concern.  ^  ^  u--. 


UGG.I  auvciiiMiis  Mr.  Hartzell,  whose  entire  news- 

manager  of  the  Torrington  Co.,  j,  0^. 

Torrington  manufacturing  concern.  ^earst  Newspapers,  succeeds 

"  ^  Robert  Kipp  as  city  editor  of  the 

Two  MEs  Appointed  American.  Mr.  Kipp  continues  as 

To  APMFA  rommitfA**  ^  editor  in  the  news  depart 
lO  yommittee  ^  announced  by  Harr) 

Appointment  of  two  managing  Reutlinger,  American  managia? 
editors  to  the  Associated  Press  gjjtQj. 

Managing  Editors  Association’s  Hartzell  started  in  1935  as 

1954  committee  on  Technical  De-  ,  .>1.4  i-i,-.,  u„ 

velopment  in  the  Newspaper  Field  m  ^  i  !  xi 
was  announced  last  we?k  by  Wal-  ^b^^^rfea  ^rw^i  ef^^^ 
lace  Lomoe,  APMEA  president  ^  ‘  ® 

and  Frank  Eyerly,  general  chair-  .  »»  u  „  r 

man  of  APMEA’s  Continuing  As  a  young  man  Mr  Hartze 

Studies  committee. 


Wes  Hartzell  started  in  1935  as 


Conservatory  of  Music  and  later 
played  the  French  horn  in  the  Chi- 


m  n^  committee  members  played  the  French  hoi 
are  Teii  Durein  managing  editor  civic  Orchestra, 

of  the  Montery  (Calif.)  Peninsula  , 

Enterprise  and  Quinton  Beauge,  n  -i#  viv. 

executive  editor  of  the  Williams-  ■OraZll  S  NlOSOS  WUIS 
port  (Pa.)  Sun-Gazette.  Inter-Americoii  Cup 

The  committee  is  headed  by  New  ( 

John  Colburn  of  the  Richmond  Herbert  Moses  foi 
(Va.)  Times-Dispatch.  rector  of  the  Rio  d 


Tower  to  Write  Tennis 
For  Sports  Illustrated 


New  Orleans,  La- 
Herbert  Moses,  founder  and  di¬ 
rector  of  the  Rio  de  Janeiro  0 
Globo,  has  been  winner  of  tit 
first  ITieodore  Brent  Inter-Amw- 
ican  Cup  for  contributions  to  im¬ 
proved  hemispheric  relations. 
The  award  will  be  presented  an- 


Whitney  Tower  has  left  the  Cin-  The  award  will  be  presentea  an- 
cinnati  (Ohio)  Enquirer  staff  to  nually  in  ineniory  of  the  late  Ne» 
write  on  tennis  and  horses  for  Orleans  shipping  and  civic  leader 
Sports  Illustrated,  Time,  Inc’s  new  who  fostered  better  intcr-.American  ^ 
publication.  relations. 

Richard  W.  Johnston,  also  a 


former  newspaperman,  has  been  efforts  to  improve  j 

appointed  as  assistant  managing  nolism. 
editor  of  SI.  Prior  to  service  ^s  ■ 

foreign  correspondent  for  Time  and  EdltOr-CartOOniSt 
Life  he  had  been  sports  editor  of  Harold  C.  Yingling,  editor  of 
Eugene  (Ore.)  Rigister-Guard  and  the  Sayre  Evening  Times,  is  dra*- 
a  reporter  on  Portland  Oregon  ing  daily  cartoons  which  replai^ 
Journal.  syndicated  cartoons. 
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New  Jersey  publisher  calls  Teletypesetter... 


since  the 


invention 


of  the 


linecasting 


machine 


twice  the 


Type  is  produced  at  a  rate  of  1Vi  galleys  an  hour 


by  means  of  Teletypesetter  at  the 


rate  of  manual  linecasting 


Oakhurst  Home  News,  reports  E.  N.  Klein,  publisher.  Mr.  Klein 


stands  beside  the  tape-fed  Teletypesetter  Operating  Unit. 


Here  Publisher  Klein  points  to  the  Perforator  Unit  which 


punches  Home  News  copy  at  a  rate  of  two  galleys  an  hour. 


During  slack  times,  the  Perforator  operator  punches  filler 


matter  which  is  stored  in  tape  form  for  future  use. 


Edward  N.  Klein,  publisher  of  the  Oakhurst 
Home  News  (2,650  weekly  circulation),  told 
it  this  way  at  the  Mid-Atlantic  Mechanical 
conference; 

"When  I  first  heard  of  Teletypesetter,  I 
thought  that  it  would  only  be  good  for  the 
larger  papers  with  wire  services  which  would 
receive  punched  tape.  I  also  felt  that  the  cost 
of  a  high  speed  linecasting  machine  upon 
which  to  install  it  would  be  too  much  of  a 
financial  burden  for  a  shop  of  our  size. 

"After  consultation,  I  found  that  the  Oper¬ 
ating  Unit  could  be  easily  installed  on  any 
machine  in  our  shop.  We  decided  upon  using 
a  High  Base  Model  Five  Single  Magazine  Lino¬ 
type  even  though  it  was  fifty  years  old  and  to 
all  appearances  had  outlived  its  usefulness. 
For  less  than  $500  we  were  able  to  put  this 
machine  in  top-notch  working  order. 

"At  the  time  of  installation,  our  operation 
required  three  full  time  Linotype  operators 
plus  additional  overtime  help,  setting  news 
matter  mainly.  Now  the  Perforator  operator 
has  released  one  Linotype  operator  for  floor 
work  by  setting  80  percent  of  the  news  mat¬ 
ter.  And  the  other  two  Linotype  operators  are 
allowed  more  time  for  setting  ads  and  job 
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work.  The  overtime  help  is  no  longer  required. 

"Before  Teletypesetter  the  job  work  could 
be  set  on  Mondays  and  Fridays  only,  as  all 
the  machines  were  tied  up  setting  news  mat¬ 
ter.  We  now  find  that  job  work  can  be  handled 
whenever  it  comes  in,  regardless  of  the  day. 
There  has  been  a  substantial  increase  in  the 
amount  of  work  we  are  able  to  handle  since 
straight  matter  setting  no  longer  monopolizes 
our  operator’s  time. 

"In  closing,  I  would  like  to  point  out  that 
the  former  universal  production  figure  of  a 
galley  an  hour  is  changed  to  two  galleys  per 
hour  with  Teletyi)esetter.  And  it  is  obvious 
to  me  now,  after  a  year  of  this  operation  that 
the  setting  of  news  matter  manually  today  is 
like  setting  it  with  a  composing  stick  after 
the  advent  of  the  linecasting  machine.” 

For  more  information  and  a  copy  of  Mr. 
Klein’s  complete  remarks,  just  drop  a  card  to 
Dept.  E8,  Teletypesetter  Corporation,  2752 
North  Cly bourn  Avenue,  Chicago  14,  Illinois. 


TELET/PESETTER 


CIRCULATION 


Small  Daily  Winner  Tells 
Of  Carrier  Promotion 


By  Oscar  F.  DeSoto 

Circulation  Manager,  Willows  (CaliL)  Journal 


(Second  of  Three  Articles) 

Our  carrier 
staff  is  the  heart 
of  our  organiza¬ 
tion.  Our  boys 
are  a  sample  of 
democracy  in  ac¬ 
tion. 

We  are  a  big 
happy  family  in 
our  carrier  organ¬ 
ization.  None  of 
our  boys  feels  as 
a  selfish  individ- 
ual.  They  all  take 
part  in  deciding  the  basis  of  our 
programs. 


Editorial  Comment  1  1^1 

When  the  Journal  received  word  ^  A  lUlll 

■WT*  nr>  If  winning  first  honors  in  the  PvTVmClrtn  PIiim 

§  Ot § C  ICMA  contest,  our  paper  carried  IT ICul 

CfCfCwf  M  wf-t-O  the  following  editorial  comment:  Pm/Jo  j-yf 

•  “Even  more  than  the  award  it-  tXlQS  Ul  X16IIO 

f’owever,  we’re  proud  of  the 

•  program  which  won  the  award— a  Final  stages  of  a  14-year  pro- 

program  to  which  Mr.  DeSoto  has  gram  of  remodeling,  expansion 
devoted  a  great  deal  of  effort.  and  modernization  work  on  the 
s  (CaliL)  Journal  “In  forming  a  basketball  team,  plant  of  Reno  Newspapers,  Inc 

taking  part  in  the  Willows  Little  are  now  under  way,  ’  ^ 

FniTOR’.!  Notf-  The  Willows  whose  members  include  The  last  major  step  was  taken 

(Cant.)  Journal  won  p  ing  boys  on  trips  to  San  Francisco  of  an  adjoining  building  for  the 

in  the  ICMA  Newspaperboy  r  -  Sacramento,  and  undertaking  use  of  the  circulation  department 
morion  Cont^t  for  ^Pers  under  constructive  activities  for  Now  rearrangements  to  pS 

15,000  circulation.  The  Jou  s  DeSoto  is  looking  toward  more  efficient  operation  of  all  de. 

circulation  is  approximately  3,000.  ^^eir  future.  partments  of  the  Reno  EveL 


partments  of  the  Reno  Evening 
Gazette  and  Nevada  State  Journal 
are  in  the  course  of  completion. 


1  D  K0I1  o.  Con  Cron  PossIblc  ScrvIce  f^azette  ana  JVevaaa  State  Joumd 

ciS  “He’s  interested,  yes,  in  stimulat-  of  completion, 

't  Football  name  at  Berkeley  '"8  carriers  to  give  their  customers  .  activities  have  included 

T  Se  FaifaTsaJramento  ‘he  best  possible  service  so  they  transformation  of  an  under- 

4  Seo  a  Red  BhiT  will  contifme  to  subscribe  to  the  ^ 

4.  Koaeo  at  Kea  Bmit.  irnimoi  storage  room.  The  concrete  vault 

5.  TV  station  at  Chico.  ^  formerly  carried  waters  of  the 

6.  Summer  vacation  at  Lake  But  he  s  also  interested  in  hav-  Riverside  Ditch  across  the  c(»ner 

Tahoe,  Nevada.  ittg  the  boys  make  wholesome  use  of  ^  piece  of  recently  acquired 

111.  Sport.  Baseball,  basketball,  ‘heir  spare  time  and  to  grow  up  property. 

imming,  and  bicycle  riding,  hik-  res^nsible  and  successful  Buildings  Acquired 


ograms.  swimming,  and  bicycle  riding,  hik-  res^nsible  and  successful 

Outlines  Program  ing  programs.  This  is  training  in  ^  former  Mrrier, 

Following  is  an  outline  of  the  sportsmanship,  teamwork,  group 

urnal’s  carrier  program:  participation  and  cooperation.  managing  the  car- 


Journal’s  carrier  program:  participation  and  cooperation.  r-  . . ^  v«.  ^ 

I.  Educational.  Carrier  of  the  IV.  Social  Participation.  Parties,  program  and  not  the  award  ^rick  building  occupied  by  the  Red 

Month  Award,  and  Carrier  of  the  carrier  meetings,  movies,  lamb  P^gram  ana  ^ - ^  -  ^  ^ 

Year.  Based  on  dependability,  derby.  Scouts,  cubs,  troopers  and  "e  received,  counts  most  with  him. 
school  grades,  business  manage-  finally  our  Christmas  party  for  the  ■ 

ment,  personal  conduct,  service,  carriers.  ..  .  .  ICMA  Committee 


The  new  circulation  office  was 
provided  through  the  lease,  from 
the  City  of  Reno,  of  a  smaD 


salesmanship,  and  sport  participa¬ 
tion. 

11.  Educational  Trips. 


Print  it  in 
the  Westv 


FOR 

WISTFRN 
DISTRIBUTION 


Save  time  and  money  ...  let  us 
print  your  magazine,  newspa¬ 
per,  catalog,  comic  book,  adver¬ 
tising  circular,  etc.,  on  news¬ 
print.  Black,  color  or  process 
colors.  Fast,  modern  rotary 
presses.  Fly  us  the  copy  and  lay¬ 
outs,  mats  or  plates.  Let  us 
quote  on  your  needs. 

Rodgers  & 
McDonald 

PUBLISHERS,  INC. 

Rotary  Printing  Soocialists 
Exclusively  on  Newsprint 

2421  West  54th  Street 
Los  Angeles  43,  Californio 


V.  Educational  Movies.  Bicycle 
safety  and  handling,  fire  preven¬ 
tion,  world  traveling. 

Carrier  Awards 


ICMA  Committee  and  mail  1 

Chairmen  Assigned 

President  Charles  W.  Staab,  main  plant. 
Cincinnati  (Ohio)  Enquirer,  has  The  serie 


Cross  for  35  years.  This  has  been 
renovated  to  conform  with  the  ad¬ 
joining  newspaper  plant.  Delivery 
and  mail  room  space  was  pro¬ 
vided  by  the  purchase  of  a  small 
office  building,  also  adjoining  the 


Cincinnati  (Ohio)  Enquirer,  has  The  series  of  steps  began  when 
Weekly-Show  pass  for  good  n^^ed  the  following  1954-55  com-  Speidel  Newspapers,  Inc.  acquired 
service  and  comportment.  mittee  chairmen  for  International  the  two  newspapers  in  1936.  Me- 

Monthly _ (1)  Certificate  of  ^'•‘culation  Managers  Association:  chanical  plants  of  both  dailies 

Honor  Carrier;  (2)  Sweater  Block.  Newspaperboy— James  Rankin,  were  merged  in  the  Gazette  build- 
Honor  Carrier;  (3)  Golden  Show  Capper  Publications,  Topeka,  Kan.  «ng.  which  was  modernized.  The 
Pass  good  for  a  full  month;  (4)  Audit  Bureau  of  Circulations —  program  included  a  ceramic  fac- 
Circulation  Manager  serving  for  a  F.  R.  Hatton,  Detroit  (Mich.)  •^'g  fbe  structure.  The  subse- 
^av  Free  Press.  quent  steps  have  been  compli- 


Free  Press.  quent  steps  have  been  compli- 

Yearly _ Carrier  of  the  Year  Tro-  Advertising  —  Walter  Aronoff,  cated  by  a  succession  of  necessary 

phy.  A  21 -inch  gold  trophy  with  Detroit  (Mich.)  Times.  moves  for  expanded  production 

carrier's  name  inscribed.  Education — Phelps  Gates,  Chris-  facilities. 


carrier's  name  inscribed.  tdiication — rhelps  Uates,  Chris- 

Sports  Awards— (1)  Sweater  Science  Monitor,  Boston, 

block  for  athletic  participation;  (2) 

Team  Pictures  Membership  George  Hicks, 

Carrier  Code 


Carrier  Code  Pittsburgh  (Pa.)  Post-Gazette. 

,  ,  .  ,  ,  ,  ,  Nominations — Jere  Healy,  New- 

1.  Make  a  boy  feel  that  to  be  a  (jq  j  j  jVcws. 

carrier  is  an  honor.  Co-op  Advertising — C.  K.  Jef- 


’troit  (Mich.)  Times.  moves  for  expanded  production 

Education — Phelps  Gates,  Chris-  facilities. 

rn  Science  Monitor,  Boston.  Today  the  plant  provides  ground 
ass.  floor  activities  for  all  but  the  two 

Membership  —  George  Hicks,  separate  newsrooms,  the  office  of 


Publisher  Joseph  F.  McDonald, 
the  bookkeeping  department  and 
the  bureau  offices  of  the  two  wir* 
services.  These  arc  on  the  sec- 


2.  Develop  the  boys  so  when  ferson,  Des  Moines  (la.)  Register  floor.  The  third  and  fourth 


they  in  later  years  enter  the  field  Tribune. 


of  life  they  will  be  prepared  to 
meet  the  public. 

3.  Win  the  boy’s  heart  and  you 
will  win  the  parents. 

4.  Treat  all  boys  equal  but  as 
individuals. 


floors  of  the  main  building  are 


5.  Respect  the  boys  so  that,  in  News. 


Publicity  and  Attendance— Dar  "ow  rented  out  as  offices,  except 
Sims,  Columbus  (Ohio)  Citizen.  for  an  employes’  recreation  room. 

Local  Entertainment  —  Stowell  All  facilities  are  now  linked  be- 
Abbott,  Boise  Idaho  Statesman.  hind  walls  of  similar  exterior. 

Newspaperboy  Training  —  John  ^  ■ 

Shank,  Dayton  (Ohio)  Daily  Non-CairierS  Share 


turn,  they  will  respect  us.  State  and  National  Regulations 

6.  Give  the  boys  more  responsi-  —Harry  Gladstein,  Washington 

bility  and  they  will  become  more  (D.C.)  Post  and  Times-Herald. 
dependable  and  better  carriers.  Post  Office  and  Transportat 

7.  Treat  the  boys  in  all  respects  — Ray  E.  Houk,  Indianap 

as  they  were  our  own  sons.  (Ind.)  Star  and  News. 

8.  Take  interest  in  their  school  Safe  Drivine  —  Clark  Farl 


In  Comp  Program 

Spartanburg,  S.  C. 
The  Spartanburg  (S.  C.)  Herald- 


Post  Office  and  Transportation  Journal  not  only  is  sending  out- 
Ray  E.  Houk,  Indianapolis  standing  young  carriers  on  expense- 


(Ind.)  Star  and  News. 


paid  beach  and  Summer  camp 


I  LETS  DISCUSS  IT  .  .  .  writ,  for  I  i"  which  the  boys  take  part. 


work  as  well  as  all  outside  activities  Tampa  (Fla.)  Tribune. 


Safe  Driving  —  Clark  Farber,  trips  this  season  but  is  providing 


j  MmplM  Olid  pries. 


9.  Be  honest  and  truthful  with  Chicago  Daily  News. 


Convention — Kenneth  Johnston,  with  them 


for  other  worthy  boys  to  go  along 


boys  so  that  they  in  turn  would  be 
honest  and  truthful  with  you. 

10.  Encourage  boys  to  take  full 
part  in  all  community  affairs. 


Ways  and  Means  —  Ray  Gilli¬ 
land,  Lancaster  (Pa.)  Newspapers. 


Herald-Journal  Circulation  Man¬ 
ager  Joe  Hart,  outlining  the  pro¬ 
gram,  said  about  half  of  each 


Resolutions — John  Potts,  Toron-  group  are  boys  whose  families  wei* 


to  (Ont.)  Telegram. 


unable  to  send  them  to  camp. 
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SDX  Report 
Blasts  Secrecy 
Rule  in  Congress 

CmcAGo 

Sigma  Delta  Chi,  Professional 
Journalistic  Fraternity,  is  continu¬ 
ing  its  fight  against  secret  execu¬ 
tive  government,  it  was  announced 
this  week  by  Victor  E.  Bluedorn, 
executive  director. 

A  Sigma  Delta  Chi  committee, 
named  to  advance  freedom  of  in¬ 
formation,  has  released  a  26-page 
report,  blasting  the  rule  of  the  Leg¬ 
islative  Reorganization  Act  of  1946 
which  is  the  key  to  the  general 
practice  of  secret  executive  meet¬ 
ings  of  Congressional  committees. 
The  act  reads  as  follows: 

“Section  133  (f):  All  hearings 
conducted  by  standing  committees 
or  their  subcommittees  shall  be 
open  to  the  public,  except  execu¬ 
tive  sessions  for  marking  up  bills 
or  for  voting,  or  where  the  com¬ 
mittee  by  a  majority  vote  orders 
an  executive  session.” 

Precedent  for  School  Boards 

A  comment  from  the  report  on 
this  act  was:  ‘Thus,  under  this 
ruling,  any  Congressional  commit¬ 
tee  for  any  excuse  may  order  its 
doors  locked  at  any  time  and  de¬ 
prive  the  people  of  their  inherent 
right  to  know  about  their  govern¬ 
ment.” 

According  to  the  committee, 
headed  by  V,  M.  Newton,  Jr., 
managing  editor,  Tampa  (Fla.) 
Tribune,  “.  .  .  editors  wrote  .  .  . 
and  laid  the  blame  for  the  secret 
executive  sessions  of  their  local 
school  boards  directly  to  the  prece¬ 
dent  of  the  secret  executive  ses¬ 


sions  of  Congressional  committees. 

“Essentially,  there  is  little  differ¬ 
ence  between  the  secret  Com¬ 
munistic  Government  of  Soviet 
Russia  and  the  secret  executive 
government  of  an  American  school 
board,  city  council  or  Congres¬ 
sional  committee.” 

The  committee  acted  on  the  ques¬ 
tion  raised  in  the  report,  “With 
the  precedent  of  a  secret  executive 
government  firmly  entrenched  in 
Congress,  why  shouldn’t  our  public 
officials  on  the  lower  levels  of 
American  government  follow  suit 
and  also  eliminate  the  restraint  of 
public  opinion  in  favor  of  the 
somewhat  tarnished  philosophy  of 
political  privilege?” 

Mr.  Newton  wrote  last  March 
to  each  of  the  96  Senators.  He 
called  attention  to  the  fact  that  in 
1953  Congressional  Committees 
held  1,357  secret  meetings  which 
constituted  44%  of  the  total  3,105 
meetings  held  by  those  groups. 
(E&P,  July  17,  page  64). 

“Very  few  of  these  secret  meet¬ 
ings  were  concerned  with  matters 
of  national  security,”  his  letter 
stated.  “Much  of  the  legislation 
conceived  and  congealed  behind 
the  locked  doors  of  these  secret 
Congressional  committee  meetings 
was  railroaded  through  Congress 
with  a  minimum  of  public  debate 
and  with  little  opportunity  for  the 
restraint  of  public  opinion  to  he 
exerted.  Some  of  it  did  not  see  the 
light  of  public  print  until  it  was 
adopted.” 

The  report,  just  issued  on  the 
Sigma  Delta  Chi  campaign,  con-t 
denses  the  correspondence,  running 
into  hundreds  of  thousands  of 
words  over  a  period  of  100  days, 
with  the  Senators  and  includes 
many  quotes  from  them. 


Summer  'Pull' 
Demonstrated 
On  Weakest  Day 

Birmingham,  Ala. 

Even  on  the  dullest  day  of  the 
week  at  the  “slump”  time  of  the 
year  you  can  pull  the  big^t  crowd 
ever — if  you  throw  behind  it  the 
combined  pulling  power  of  two 
newspapers,  two  radio  stations,  and 
a  television  station. 

Management  of  the  Birmingham 
News  wanted  to  test  the  Summer 
pulling  power  of  the  News  and 
Birmingham  Post-Herald  in  com¬ 
bination  with  the  News’  stations, 
WAPI,  WAFM,  and  WABT. 

Ray  Furr,  vicepresident  of  Tele¬ 
vision,  Inc.,  which  operates  the 
NBC-affiliated  stations,  and 
Vincent  Townsend,  executive  nows 
editor  of  the  News,  were  asked  to 
set  up  a  promotion  to  make  the 
test. 

News  General  Manager  Harry  B. 
Bradley  and  Henry  P.  Johnston, 
president  of  Television,  Inc.,  asked 
that  some  promotion  be  selected 
in  a  “weak  area”  so  that  the  com¬ 
bined  media  would  have  to  pull 
against  habit,  season,  and  timing. 

Middle  of  the  Week 

City-owned  Fair  Park  was  se¬ 
lected.  It  was  determined  that  a 
middle-of-the-week  date  in  August 
would  provide  the  “weakest  day.” 

R.  H.  McIntosh,  manager  of  the 
amusement  park,  was  reluctant  to 
enter  a  promotional  tie-up  on  such 
a  deliberately-selected  normally 
dull  day.  He  felt  that  the  promo¬ 
tion  should  be  timed  to  take  ad¬ 
vantage  of  habit,  but  was  convinced 
finally  that  while  it  might  not  be 


wise  show  business  to  pick  a  weak 
date,  it  would  be  interesting  to 
join  the  experiment. 

It  was  subsequently  decided  to 
expand  the  event  to  two  days, 
Aug.  4-5,  even  though  it  would 
dilute  the  crowds.  The  two-day  de¬ 
cision  was  made  because  it  was 
feared  the  park  just  possibly  might 
not  be  able  to  take  care  of  the 
crowds.  And,  as  it  turned  out,  it 
was  a  fortunate  decision. 

The  promotion  was  called 
“Mom’s  Day  Out  at  Fair  Park.” 
Big  idea  was  for  the  youngsters  to 
clip  coupons  from  the  newspapers, 
listen  to  the  radio,  look  at  televi¬ 
sion,  keep  up  with  the  coming  big 
party,  and  be  sure  to  bring  “Mom.” 

Prizes,  Gimmicks,  Etc. 

All  the  orthodox  amusement 
park  promotion  tie-ins  were  used, 
including  a  pony  as  a  grand  award. 

WAPI,  WAFM,  and  WABT 
local  talent  began  a  big  buildup. 
Coupons  offering  rides  for  a  nickel 
were  printed  in  the  News  and  Post- 
Herald  along  with  publicity. 

Fair  Park’si  normal  operating 
hours  are  1  p.m.-lO  p.m.,  but  the 
opening  for  “Mom’s  Day”  was 
pushed  up  to  10  a.m. 

The  crowds  started  coming  early 
and  stayed  late.  It  was  11:15  p.m. 
before  the  park  could  be  closed  on 
the  first  day,  11:45  p.m.  the  sec¬ 
ond. 

Twenty  thousand  flocked  into 
the  grounds  on  Wednesday  and 
30,000  came  Thursday.  In  all, 
160,000  coupons  from  the  news¬ 
papers  were  presented  for  ride 
tickets. 

The  park  management  said  it 
was  by  far  the  biggest  two  days  in 
its  five  years  of  city  operation  dur¬ 
ing  even  State  Fair  weeks. 


InUBBW 
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A  Tale  of  Two 
Steers 


or —  Why  we  have  beef  the  year 
round  instead  of  just  at 
roundup  time 


1.  Tex  and  Buck  were  two 
steers  which  grew  up  on 
adjoining  ranches.  At 
roundup  time  (in  late 
summer  and  fall,  when  the 
grass  began  to  dry  up) 
they  left  their  home  on  the 
range  to  go  to  the  city. 


2.  At  the  stockyards  the  steers 
were  sized  up  by  two  kinds  of 
buyers:  (1)  Meat  packers,  who 
estimated  how  much  beef  they 
could  get  out  of  them;  (2)  Cattle 
feeders,  who  estimated  how 
much  beef  they  could  put  on 
them. 


3.  Tex,  and  others  like  him,  was 
bought  by  a  meat  packer,  and 
shortly  thereafter  contributed 
his  share  of  fine  pot  roasts, 
stews,  and  hamburgers. 


4.  Buck,  on  the  other  hand, 
wasn’t  so  well  "finished”  and 
was  bought,  along  with  some 
other  steers,  by  a  cattle  feeder 
— a  man  who  runs  a  "boarding 
house”  for  cattle. 


5.  Here  Buck  lives  a  life  of  ease 
— with  nothing  to  do  but  eat. 
(Actually  this  is  very  useful 
work,  because  he  is  turning 
grains  and  grasses  that  people 
don’t,  or  can’t,  eat  into  extra 
pounds  of  fine  beef  that  they 
do  want.) 


6.  In  3  to  6  months — after  Buck 
has  put  on  a  lot  of  weight  (200 
to  450  lbs.) — he  will  return  to 
the  stockyards.  He  will  arrive 
at  the  time  of  year  when  less 
beef  is  coming  from  the  cow¬ 
boy  country 


farmers  buy  many 
cattle  like  "Buck”)  and  add  to 
their  weight  and  quality,  the 
supply  of  beef  is  evened  out.  If 
they  didn’t,  we’d  have  much 
less  beef  in  the  winter,  spring 
and  early  summer — and  prices 
of  all  beef  would  be  much  higher 
between  one  year’s  roundup 
time  and  the  next. 


AMERICAN  MEAT  INSTITUTE 

Headquarters,  Chicago  Members  throughout  the  U.  S. 


PHOTOGRAPHY  I 

Reporter-Photographer  [ 
A  Specialist^  Len  Says  I 

By  lames  L  Ceilings 


Len  Kolasinski,  a  young,  nice- 
looking  reporter-photographer  for 
the  New  Castle  (Pa.)  News,  was 
vacationing  in  town  the  other  day. 

Over  a  few  tall  cool  ones  he  was 
discussing  his  work  with  a  newly- 
found  acquaintance. 

Did  he  feel,  his  luncheon  com¬ 
panion  wanted  to  know,  that  by 
splitting  his  time  and  talent  and 
energies  between  the  two  newspa¬ 
per  stints  that  he  could  do  full 
justice  to  either? 

Yes,  he  said,  it  can  be  done,  de¬ 
pending  upon  the  man  operating 
both  lens  and  typewriter. 

Not  a  Freak 

“The  reporter-photographer,”  he 
said,  “isn’t  a  freak,  but  might 
be  considered  a  specialist  who  can 
do  justice  to  the  job  of  producing 
both  good  copy  and  good  pictures. 

“For  more  than  a  year.  I’ve  been 
combining  typewriter  and  camera 
to  cover  spot  news  and  feature 
material.  Apparently  the  job  is 
being  done  to  the  satisfaction  of 
the  city  editor  and  the  publisher 
because  I’m  still  drawing  top  as¬ 
signments.” 

Perhaps,  Len  added,  the  com¬ 
bination  man  has  an  occasional 
advantage. 

“Not  too  long  ago,  “he  said,  “I 
covered  a  story  with  pictures  of 
the  Wampum,  Pa.,  limestone 
mines.  The  Air  Force  reportedly 
will  use  the  mines  to  store  machine 
tools. 

“When  I  arrived  at  the  mines, 
my  contact  was  with  the  foreman 
of  the  surveying  crew,  and  he  was 
wary  about  my  taking  pictures. 
Second-guessing  prompts  me  to  be¬ 
lieve  two  men  on  this  assignment 
— a  reporter  and  a  photographer 
— may  have  caused  the  foreman  to 
nix  the  pix  and  the  story. 

“But  for  one  man  it  was  not 
difficult  to  overcome  initial  resist¬ 
ance.  Anyway,  my  paper  used 
three  pictures  and  my  story,  and 
we  sold  the  photos  for  reproduc¬ 
tion  in  an  aviation  journal.” 

Often  the  Ace 

Combination  men — “not  rarities 
on  the  small-city  daily” — often  are 
the  city  editor’s  “ace-in-the-hole 
when  the  staff  photographer  is  al¬ 
ready  on  assignment,”  according 
to  Len.  He  said  they  sometimes 
eliminate  sending  two  men  on  a 
one-man  assignment. 

Len,  of  course,  has  a  regular 
beat,  and  h  e  considers  himself 
first  of  all  a  reporter,  which  seems 
to  be  the  way  it  is  with  most  re- 
porter-photographers. 

“Secondarily,”  he  said,  “I’m  a 
photographer,  and  experience  has 


taught  me  that  pictures  can  be  J 
grabbed  in  a  few  seconds  before,  ' 
during  and  after  a  story. 

“Each  year  I  cover  the  gradu¬ 
ation  exercises  of  Westminster  i 
College  in  New  Wilmington,  Pa, 
with  both  copy  and  pictures.  > 

“Armed  with  a  handout  on  the 
commencement  day  speaker’s  talk, 

I  can  shoot  all  the  pictures  I  need 
— crowd  shot,  close-up  of  speaker, 
processional  of  graduates  and  so 
on. 

Plenty  of  Time 

“The  news  bureau  also  furnishes 
pertinent  board  of  trustees  action 
while  I  prowl  around  the  campus 
catching  whatever  human-interest  i 
pictures  I  want.  Later  the  hand¬ 
outs  can  be  checked  and  elaborated 
upon.” 

The  reporter-photographer  said 
he  takes  his  camera  along  no  mat¬ 
ter  what  the  news  break. 

“Often,”  he  said,  “I’ve  covered 
stories  with  photo  which  never 
would  have  had  a  picture,  except 
that  I’m  a  combination  man.  If  ' 
the  small-city  daily  is  to  do  a  job  \ 
of  covering  the  city  to  the  best  of 
its  ability,  it  needs  a  combination  I 
man.  1 

“You’ve  got  to  remember,  too,  [ 
that  operating  budgets  on  the  smal¬ 
ler  papers  frequently  don’t  allow 
for  more  than  one  staff  photog¬ 
rapher,  and  he’s  overworked. 

“But  the  reporter-photographer, 
or,  if  you  prefer,  the  photographer- 
reporter,  is  a  valuable  staffer  and 
should  be  paid  accordingly. 

“Yes.”  he  repeated  thoughtfully, 

“I  realize  I  may  get  a  lot  of  argu¬ 
ment,  especially  from  the  big-town 
boys,  on  the  subject,  but  I  honest¬ 
ly  believe  a  man  can  do  both  jobs 
and  do  them  well.” 

Kindness  Exposed 

Art  Bucmwald  told  this  story 
this  week  in  his  “Europe’s  Lighter 
Side”  column  appearing  in  the 
New  York  Herald  Tribune. 

He  said  he  overheard  two  Life 
cameramen  talking  in  a  bar. 

“I  was  walking  in  the  Bois  de 
Boulogne,”  Dimitri  Kessel  said  to 
Tom  MacAvoy,  “when  I  saw  t 
bundle  of  rags  on  a  park  bench.  I 
went  over  and  discovered  it  was 
a  woman. 

“When  I  spoke  to  her,  she  said 
she  was  once  a  countess,  one  of 
the  most  beautiful  women  in  Paris. 
But  she  lost  all  her  money  and  now 
was  forced  to  sleep  on  a  bench  in 
the  Bois  de  Boulogne.” 

“The  poor  thing,”  MacAvoy 
said.  “What  did  you  give  her?" 

“Well,  it  was  sunny,  so  I  gave 
her  f.ll  at  100.” 
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DIRECTOMAT  praised  by  HARPELIS  PRESS  CO-OPERATIVE 

"Twenty  years  of  continuous,  dependable  service . . . 
thousands  upon  thousands  of  quality  mats  produced 
. . .  negligible  expenditures  for  maintenance.”  That’s 
the  way  Harpell’s  Press  Co-operative  of  Gardenvale, 

Quebec,  summarizes  its  years  of  satisfaction  with  the 
first  Directomat  ever  built.  This  first  Directomat, 
and  the  latest  1000  ton  model,  are  compared  at 
the  right  to  show  the  big  improvement  in  design 
that  has  occurred  in  20  years.  Naturally,  the  newer 
Directomats  have  features  undreamed  of  even  a  few 
years  ago.  Let  us  tell  you  about  them.  No  obligation. 


LAKE  ERIE  ENGINEERING  CORP. 

General  Offices  and  Plant 

508  Woodward  Avenue,  Buffalo  17,  New  York 

District  Offices  in  NEW  YORK  •  CHICAGO  •  DETROIT  •  PITTSBURGH 
Representatives  in  Other  US.  Cities  and  Foreign  Countries 

•  Leading  manufacturer  of  hydraulic  presses  for  all  industry  . . .  3,300 
designs  from  5  to  22,000  tons  capacity — rubber  and  plastic  plate  mold¬ 
ing ...  newspaper  mat  molding ...  plastics  molding ...  rubber  vulcanizing 
...laminating... metal  working... forging... metal  extrusion ...wallboard 
LAKE  ERIE  ®  and  plywood ...  die  casting  and  special  purpose.  DIRECTOMAT  ® 


•  Nearly  300  Directomats  serve  newspapers  and  commercial  plants 
in  the  United  States,  Canada  and  9  other  countries.  7  out  of  the 
10  leading  newspapers  in  ROP  color  advertising  use  Directomats. 
For  mats  with  uniform  quality  .  . .  and  for  accurately  registered 
color  mats  .  . .  Directomat  has  no  equal.  Write  for  Bulletin  349. 
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BOOKS  IN  REVIEW 


An  Editor*s  Peace  Plan 
And  Our  Foreign  Policy 

By  ProL  Roscoe  EUard 

Graduate  School  oi  Journalism,  Columbia  University.  N.  Y. 


NEW  FRONTIERS  OF  FREEDOM. 
By  Erwin  D.  Canham.  New  York: 
Lon^ans,  Green,  and  Co.  116  pp. 
$2.25. 


One  such  book  is  “New  Front¬ 
iers  of  Freedom”  by  Spike  Can- 
ham,  editor  of  the  Christian  Sci¬ 
ence  Monitor.  ‘The  greatest  chal- 


he  says,  is  to  convince  those  peo¬ 
ple  that  our  ways  have  values,  not 
to  be  exported  “as  is,”  but  to  be 
adapted  for  light  and  liberty  and 
the  dignity  of  man. 

“Nothing,”  Mr.  Canham  admits, 
“is  more  seriously  misunderstood 
throughout  the  world  than  the  na¬ 
ture  of  mid-century  American  cap¬ 
italism.”  Yet  he  believes  the  most 
powerful  urge  in  the  world  today 
is  neither  guns  nor  money  but  “the 
idea  of  freedom  in  the  hearts  of 
men,”  speaking  to  them  down  the 
centuries. 

He  proposes  a  two-point  pro- 


didn’t  “lose”  China  or  Indo-Chi||y 
Mr.  Marshall  argues:  they  woT 
never  our  boxcars  to  lose.  Diplo.^ 
mats  do  what  they  can  within  thi 
limits  of  their  jurisdiction,  the  a*  I 
thor  points  out.  But  the  state,  u4 
its  agent,  government,  in  Plated 
phrase,  is  “man  written  larn* 
But,  Mr.  Marshall  efflplains,  “it hi 
only  man — not  Superman.  It  g 
man  written  large,  not  limitless." 

This  is  an  editorial  writer’s  be^ 
side  volume,  if  there  ever  was  om 
— and  a  Washington  correspcafl 
ent’s  and  a  voter’s.  ^ 


American  freedom  came  as  a 
compromise.  A  hard-fought  com¬ 
promise.  The  debate  at  Philadel¬ 
phia  that  forged  it  blazed  in  a  fur¬ 
nace  at  full  draft.  Our  singularly 
gifted  leaders  at  that  first  Congress 
sought  power  for  their  special 
states — and  safeguards  against  sis¬ 
ter  states  as  well  as  against  the 
new-born  Federal  government. 

Today’s  debate  about  freedom  in 
the  world  seems  an  echo.  A  ma¬ 
cabre  echo,  because  if  some  com¬ 
promise  is  not  reached,  the  long 
bloody  road  will  have  to  be  trod 
again.  And  it  must  be  a  compro¬ 
mise  from  which  freedom  for 
much  of  the  world  can,  as  at 
Philadelphia,  walk  erect  and  watch¬ 
ful. 

As  one  reads  today’s  books  by 
our  ablest  men,  and  listens  to 
speeches  by  world  leaders,  there  re¬ 
sounds  a  cacaphony  of  confusion, 
disagreement,  and  suspicion. 

That  is  why  it  seems  to  me  that 
thoughtful  books  on  plans  for  even 
different  types  of  compromise  are 
good  grist  for  mills  of  the  men 
who  feed  the  presses  from  which 
can  come  light.  News  will  never 
again  in  our  lifetime  be  simple. 
And  it  must  be  made  as  clear  as 
possible,  not  for  a  few  but  for 
millions. 

Emanuel  Kant  wrote  that  men 
sometimes  face  problems  that  tran¬ 
scend  human  reason — yet  prob¬ 
lems  with  which  men  must  grapple, 
because  some  solution  must  be 
found.  The  best  may  not  be  pos¬ 
sible;  but,  in  Bismarck’s  phrase, 
the  next  best  should  be  sought.  For 
the  problems  also  transcend  any 
ignoring  of  them. 


lenge  facing  men  everywhere,”  Mr. 
Canham  writes,  “is  the  totally  ur¬ 
gent  need  to  avoid  a  third  world 
war.” 

He  suggests  an  unabated  support 
for  the  United  Nations.  It  is  an 
instrument  of  countries  that  cannot 
act  beyond  the  wisdom  of  its 
members,  the  author  points  out. 
And  Communist  powers  hamper  it. 
But  in  some  respects  that  is  an  ad¬ 
vantage,  Mr.  Canham  argues, 
“since  the  United  Nations  becomes 
a  meeting  ground  where  some  day 
it  may  be  possible  to  negotiate  a 
genuine  peace.” 

Yet  Mr.  Canham,  always 
thoughtful  and  realistic,  agrees 
that  our  first  need  remains  a  strong 
system  of  self-defense.  But  the 
line  between  adequate  defensive 
armament  and  an  armament  race, 
he  urges,  must  be  clearly  drawn. 

“We  are  irrevocably  commit¬ 
ted,”  he  writes,  “to  the  war  of 
ideas  —  the  conflict  between  the 
truth  expressed  in  the  rights  of 
man  in  free  society,  and  the  lie 
embodied  in  the  police  state.  .  .  . 
But  we  are  not  committed  to  the 
military  suppression  of  the  totali¬ 
tarian  states.  ...  Is  there  no  step 
short  of  guaranteeing  the  present 
frontiers  of  Eastern  Europe  to  let 
the  Communists  know  that  if  they 
will  give  up  their  aggressive  de¬ 
signs,  they  can  work  out  their  own 
destinies  within  their  own  front¬ 
iers?” 

Mr.  Canham  points  to  what  he 
calls  “in-between  peoples”  —  the 
majority  of  the  human  race,  some 
of  whom  lean  toward  us,  some 
toward  Communism,  but  most  of 
whom  are  not  sure.  Our  big  job. 


gram  of  principles,  for  closing  the 
gap  between  our  promises  and  our 
performance.  They  are  self-deter¬ 
mination  and  interdependence.  To 
make  those  principles  flesh  before 
the  world,  he  suggests  first  a  clear 
statement  of  America’s  dedication 
to  the  right  of  choice  for  men  and 
nations  in  the  setting  of  a  world 
where  the  well-being  of  one  is 
clearly  dependent  on  the  well¬ 
being  of  all.  Then  he  would 
strengthen  our  economy,  and  seek 
a  fuller  integration  of  it  into  the 
economies  of  our  friends  abroad, 
partly  by  a  freer  trade. 

Mr.  Canham’s  “New  Frontiers” 
examines  the  extent  of  government 
regulation,  and  suggests  steps  busi¬ 
ness  might  take  to  avoid  the 
growth  of  statism.  The  thought¬ 
ful,  stimulating  volume  presents  a 
way  to  use  our  American  system  as 
an  effective  answer  to  Marxism. 

Statesmen  Can't  Play  God, 
A  Policy  Planner  Sa^ 

THE  LIMITS  OF  FOREIGN  POL¬ 
ICY.  By  Charles  Burton  Marshall. 

New  York:  Henry  Holt  and  Co. 

128i  pp.  $3. 

The  world  is  no  switchyard, 
Mr.  Marshall  explains.  Nor  is  the 
United  States  a  locomotive  shunt¬ 
ing  the  other  nations  as  boxcars 
onto  sections  of  track  determined 
at  Washington.  Our  foreign  policy 
can’t  work  that  freely,  points  out 
this  former  newspaperman  and 
Harvard  professor  who  served  re¬ 
cently  as  a  member  of  the  policy 
planning  staff  of  our  Department 
of  State.  They  aren’t  our  boxcars, 
and  other  national  entities  own 
some  of  the  tracks. 


Brooklyn  (N,  Y.) 
Eagle  Records 
Negro  History 

The  Brooklyn  Eagle  on  Aug.  S 
ended  a  15-installment  series  of 
stories  on  Brooklyn’s  Negroes  and 
their  steady  rise  in  the  community 
since  1633.  The  stories  were  writ¬ 
ten  by  Sid  Frigand. 

The  overline  to  the  headlines  on 
the  stories,  which  began  on  the 
front  page  and  were  set  two-column 
width,  read:  “3  Centuries  of  Pio¬ 
neering.” 

An  explanatory  note  accompany¬ 
ing  the  first  story  on  July  25  read: 

“On  May  17,  the  Supreme  Court 
of  the  United  States  stirred  the 
conscience  of  the  nation  and  the 
admiration  of  the  free  world  with 
a  decision  upholding  the  rights  of 
our  Negro  citizens.  The  historic 
ruling,  which  broke  the  back  of 
Moscow’s  pet  propaganda  line, 
caused  many  persons  in  Brooklyn 
to  look  with  new  interest  at  hit 
Negro  neighbor.  Who  is  he? 
Where  did  he  come  from?  What  is 
he  doing? 

‘This  series  of  articles  is  d^ 
voted  to  a  study  of  the  Negro  in 
our  community,  his  achievement! 
and  his  hopes.” 

Headings  to  the  stories  indicate 
the  wide  scope  of  the  survey: 

Racial  Cooperation  Eased  Ten¬ 
sions  in  Bedford-Stuyvesant.  Muac 
of  Negroes  Is  Cultural  Trump  That 
Stops  Scoffers.  Brooklyn  a  Meca 
For  Negro  Artists  and  Intellectuali 
Negro  Furniture  Dealer  Won 
Gamble  In  All-White  Area.  Church 


Breakfast  Briefs 

A  British  doctor  has  turned  up 
what  he  believes  is  evidence  that 
when  a  man  snores  it  is  because  he 
loves  his  wife.  All  that  a  woman 
needs  for  a  happy  marriage,  there¬ 
fore,  is  a  pair  of  ear  plugs. 

*  *  * 

Vacationers  are  warned  that  the 
Poison  Ivy  Season  is  now  at  its 
height.  Ivy  may  be  encountered 
unexpectedly  in  the  fields  and 
woods,  or  she  may  be  getting  up  a 
game  of  charades  at  the  summer 
hotel. 

From  th*  Cltvtlani  Plain  Dealer 


RALEIGH,  North  Carolina... 

l8t  City  In  North  Carolina  .  .  .  33rd 
City  in  the  Nation  ...  in  Per  Family 
Income — 

$6,537 

(Copr.  1964  SM  Survey  ol  Buyin:; 
Power,  further  reproduction  not  licensed ) 


News  and  Observer! 

MORNING  &  SUNDAY 


North  Carolina 


118,799  Morning 
128,305  Sunday 

(ABO  Publisher’s  Statement,  3/31/64) 


R«p:  The  Branham  Company 


This  enlightening  and  scholarly  Attendance  Among  Negroes  Scan 
analysis  of  our  policy  consists  of  Brooklyn.  Negroes  in  Search 
five  lectures  delivered  at  Hollins  Of  Decent  Housing  Caught  in 
College.  They  point  out  the  right  Squeeze.  Obstacles  to  Decent 
and  unavoidable  limits  of  any  civil-  Housing  for  Negroes  Begin  to  Give 
ized  foreign  policy.  Then  they  Way.  Families  of  Negroes  Livi^ 
trace  the  course  of  our  past  in  Amicably  in  White  Neighborhoods, 
dealing  with  other  countries;  how  Does  ‘Jim  Crow’  Plague  Brookljm 
circumstances  quite  external  to  the  Schools?— -Two  Leaders  Offer  Dif- 
United  States  have  changed  enorm-  fering  Opinions, 
ously,  revising  attitudes  toward  Negroes  Gain  in  Battle  Against 
world  affairs  made  habitual  in  our  Disease;  Hampered  by  Crowded 
historic  past;  and  finally  how  the  Living  Quarters.  Negroes  Getting 
concept  of  limitation  in  foreign  Bigger  Political  Plums  As  Party 
policy  relates  to  the  issues  that  di-  Leaders  Realize  Their  Power.  More 
vide  the  world  today — ^with  a  con-  Employers  Are  Hiring  Negroes 
eluding  hindsight  perspective  on  For  Skilled  Jobs  and  in  New 
world  politics.  Fields.  Tells  Proud  Story  of  Brook- 

There  is  wisdom  as  well  as  learn-  lyn’s  Early  Negro  Celebrities.  Ne- 
ing  in  the  book.  It  is  clear  and  gro.  Like  Earlier  Minorities, 
logical  —  and  enlightening.  We  Thrives  in  Brooklyn’s  Freedom. 
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^  fonts  do  the  work  of  18 
■  on  thejntertype 

MI^tosetter 


This  means  to  you,  ISi.  Printer,  that  you  save  . . . 

1.  As  much  as  9^  on  the  number  of  fonts. 

2.  99%  on  the  numb^  of  maga:rincs. 

3.  90%  of  the  tune  needed  for  handling  the  16  extra  fenta^ogi 
magazines^ 

4.  90%  of  the  sp2u:e  required  to  store  magazines  and  magazaM^ 
racks.  Here’s  why: 


At  the  turn  of  the  lens  turret  dial,  the 
Fotosetter  machine  can  provide  thirteen 
sizes  of  each  of  two  different  type  faces 
from  TWO  fonts  of  1 2  point  Fotomats. 
Compare  this  saving  and  flexibility  with: 
your  present  methods  of  setting  type^ 
on  conventional  casting  equipment^" 


These  savings  of  time  and  money  are  an  exclusive  advantage  of 
the  circulating  matrix  principle  utilized  in  the  Intertype  Fotosetter 
photographic  line  composing  machine,  which  sets  type  directly  on 
film  fiom  4  to  36  points  inclusive. 


If  it  isnH  made  ty  Intertype 
it  isn’t  a  Fotosetter 


Intertype  Corporation 


360  Furman  Street,  Brooklyn  1 ,  New  York 

Chicago,  Son  Francisco,  Los  Angeles,  New  Orleans,  Boston 

bi  Canoda  ;Toronto  Type  Foundry  Co.  Ltd.,  Toronto 
Montreal,  Winnipeg,  Vancouver,  Halifax 


'Set  in  mwwbnf*  of  BcwkorvUlo  and  Pidura  famtliot 


PLANT  and  EQUIPMENT 

SECTION 


GENE  DENTON  (at  right) 
press  foreman  at  the  Klamath 
Falls  (Ore.)  Herald  and  News, 
shows  how  easily  the  gear  is 
slipped  onto  the  end  of  the 
shaft  that  drives  the  fountain 
roller  on  the  plate-up  side  of 
the  press. 


BOTTOM  FRONT  color  fountain  showing  necessary  cut  in  the  press 
frame  and  the  special  bracket  which  holds  the  fountain  in  place.  This 
fountain  allows  one  more  color  on  second  impression  runs. 


Color  Flexibilily 
On  Duplex  Press 

Klamath  Falls,  Ore. 

The  press  crew  at  the  Herald 
and  News  has  proved  that  ROP 
color  can  be  handled  as  success¬ 
fully  by  an  intermediate-size  news¬ 
paper  as  by  any  large  daily. 

The  paper’s  four-unit  decker- 
type  Duplex  press  is  30  years  old, 
but  it  remains  the  pride  and  joy 
of  Gene  Denton,  pressroom  fore¬ 
man. 

Mr.  Denton  insists  he  has  “just 
been  lucky.”  Part  of  the  “luck” 
he  attributes  to  the  fact  that  his 
publisher  has  encouraged  him  to 
experiment  and  try  anything  new 
that  hits  the  market. 

Color  ads,  up  to  three  colors 
and  black,  run  on  an  average  of 
every  other  day  all  year  and  it 
was  possible  to  run  a  total  of  18 
color  ads  in  one  day  when  the 
sale  of  colored  margarine  became 
legal  in  Oregon.  Gene  Denton  had 
a  good,  clear  butter  yellow. 

He  uses  three  portable  ink  foun¬ 
tains.  All  three  are  righthand 
fountains.  One  color  and  black 
can  be  run  on  either  the  top  or 
bottom  front  color  fountain  on 
second  impression  runs  of  the  pa¬ 
per.  The  third  portable  color  foun¬ 
tain  can  be  wheeled  into  position 
on  a  specially  built  “horse”  on 
casters  and  used  as  either  a  right- 
hand  or  lefthand  fountain  without 
dismantling  the  fountain.  (See 
cuts.) 

To  dismantle  the  fountain,  of 
course,  the  small  shaft  has  to  be 


removed,  the  fountain  roller  taken 
out  and  turned  around  and  the 
shaft  attached  to  the  lefthand  side. 

This  process  is  eliminated  by 
the  use  of  a  special  gear  to  be 
used  on  the  plate-up  side  of  the 
press.  This  gear,  No.  T  3547  Du¬ 
plex  press  gear,  is  placed  on  the 
end  of  the  shaft  that  drives  the 
fountain  roller.  When  the  fountain 
is  wheeled  into  position,  the  two 
nuts  on  the  shaft  are  loosened 
and  the  shaft  driven  through  to 
extend  on  the  opposite  side  onto 
which  the  gear  is  placed.  The  bore 
of  this  gear  must  be  enlarged  from 
1%  inches  (which  is  the  factory 
bore  size)  to  2'/i  inches  to  fit  the 
shaft  that  carries  the  cam  for  the 
distributing  ink  rollers.  Adding  the 
gear  to  the  plate-up  side  makes  a 
normal  righthand  gear  into  a  left- 
hand  gear. 

Mr.  Denton  frequently  runs  one 
or  two  colors  and  black  on  second 
impressions,  using  the  top  and  bot¬ 
tom  front  fountains,  and  by  using 
the  third  fountain  in  reverse  posi¬ 
tion  (see  cut)  color  is  run  for  dou¬ 
ble  truck  on  the  first  impression 
run. 

When  the  bottom  front  color 
fountain  was  installed,  it  was  nec¬ 
essary  to  cut  out  a  portion  of  the 
frame  for  installation.  The  foun¬ 
tain  is  held  in  position  by  a  special 
bracket  (number  available). 

“With  the  three  portable  color 
fountains,  we  can  produce  practi¬ 
cally  any  desired  combination  of 
ROP  color  in  the  Herald  and 
News,”  Mr.  Denton  declared.  “The 
third  fountain  can  be  used  in 
either  right  or  left  hand  position 
which  I  believe  makes  ours  a  very 
flexible  color  setup.” 


PORTABLE  COLOR  FOUNTAIN  in  position  for  running  second  im¬ 
pression  color  in  normal  right  hand  position.  It  can  he  used  for  run¬ 
ning  one  or  two  colors  and  black. 


LEFT  HAND  POSITION  of  portable  color  fountain  for  running  first 
impression  color.  At  lower  right  is  the  added  drive  gear  on  the  plate-up 
side  of  the  press. 
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Spartan  Bold 
For  Evening 


- j— *- -  New  Press  in  Texas  ipanan  doio  1952.  By  Fall  we  bad  come  to  the 

fs  Dubbed  'Ike'  _  _  conclusion  that  the  36  point  Spar- 

nydrauiK  Quadder  Oakland, t,x  PorEvenina  i“.S"Y=rw°‘„S'd*a‘’L': 

*  Deep  to  the  Democratic  South-  fOI  tTCIIIIIU  a  ,i  .  ,Tc  ?  u 

Ca.  All  west,  a  “Republican”  press  is  ,  ,  ®  ,  dress  that  could  keyb^rded. 

rOr  All  LInOtYDCS  being  installed  at  the  Garland  A  complete  senes  of  Spartan  At  this  i»mt  wf  felt  weU 

Daily  News  plant.  italic,  in  display  sizes  enough  acquainted  with  the  Spar- 

A  truly  hydraulic  quadder  has  The  press,  a  Duplex  tubular,  point,  has  been  added  to  tan  series  to  suggest  to  Mergen- 

en  Tveloped  by  was  bought  from  the  Columbus  halers 


A  complete  series  of  Spartan 


through  the  Spring  and  Summer  of 
1952.  By  Fall  we  had  come  to  the 
conclusion  that  the  36  point  Spar¬ 
tan  Heavy  wasn’t  quite  what  we 
wanted.  Yet  we  needed  a  head 
dress  that  could  be  keyboarded. 

“At  this  point  we  felt  weU 


Bold  and  its  italic,  in  display  sizes  enough  acquainted  with  the  Spar- 
14  to  36  point,  has  been  added  to  tan  series  to  suggest  to  Mergen- 


been  developed  by  the  Mergen-  was  bought  from  the  Columbus  vl  u.c  me.  gcu- 

thaler  Linotype  Company  it  is  an-  (lud.)  Evening  Republican.  In-  thaler  Linotype  Cornpany. 
nounced  by  J.  W.  Reid,  vicepresi-  stallation  began  on  July  24,  the  director  of  typo- 

dent  in  charge  of  sales.  Named  the  day  Texans  voted  in  their  first 

Hydraquadder,  it  has  established  GOP_primary  electiM  in  20  years.  1“°®’ 


for  weight.” 

Re-designing  is  no  simple  job. 
It  takes  skill,  time  and  money  to 
redraw  faces,  cut  punches  and 


records  in  we^^en’t  ill  at  ease  about  ^’*°w  greater  emphasis  to  heads  Louisville  and  consulted  with 

^  adding  a  Renublican  Dress  ”  ^id  “"d  display  with  no  increase  in  Times  executives.  He  agreed  to 


field  testing,  Mr.  Reid  said. 

The  Hydraquadder,  available  for 
both  manual  and  tape-operated 
Linotypes,  speeds  production  and 
reduces  costs  wherever  composi¬ 
tion  requirements  call  for  setting 
quadded  lines.  Typical  examples  of 
such  composition  are  heads,  dis¬ 
play  and  some  classified  advertis¬ 
ing.  Setting  such  composition  with¬ 
out  a  quadder  involves  keyboard- 


adding  a  Republican  press,”  said  ...  t  u  . 

Publisher  W.  H.  Bradfield.  “We  width,  and  its  crisp,  open  de-  test  some  sample  characters.  From 
mav  name  it  Tke’.”  makes  for  clean  printing,  there  on  in  it  was  a  steady  proc- 

_ ’  Intermediate  in  weight  between  css  utilizing  all  of  the  know-how 

..  _  Spartan  Medium  and  Spartan  of  various  Mergenthaler  depart- 

New  CR  I  oremdn  Heavy,  it  tends  toward  the  vigor  ments.  After  one  or  two  pauses  for 

of  the  Heavy.  further  consultation  and  redrafting 

Af  Offiflon  Journsl  The  spartan  Bold  series  is  ideal-  a  few  characters,  the  new  fonts- 

vivyvii  ifVHiiiui  ly  suited  for  use  in  newspaper  from  14  to  36  point  and  in  Roman 

Portland,  Ore.  heads,  foodstore  composition  and  and  Italic — were  delivered  to  the 

Appointment  of  W  i  1 1  i  a  m  C.  all  classes  of  advertising.  The  in-  Louisville  paper. 

Murphy  as  composing  room  fore-  creasingly  used  narrow  newspaper  Normally,  the  Times  uses  thre^ 


ing  and  counting  individual  quads  man  of  the  Oregon  Journal  has  columns  are  served  to  advantage  by  *nd  four-column  heads  at  the  top 

to  space  the  line  to  the  required  been  announced  by  Publisher  Wil-  this  new  cutting,  Mr.  Burke  said.  right-hand  side  of  the  page.  Occa- 

measure.  With  the  Hydraquadder,  ijam  W.  Knight.  Cut  for  LouisvUle  Times  sionally,  they  make  it  two  lines  of 

no  keyboarding  or  counting  of  Mr.  Murphy,  assistant  foreman  tIka  ,k,oc  a...: _ a  60-point;  more  frequently,  it  will 

quads  is  necessary.  for  several  years,  has  been  with  ^  be  three  lines  of  48-point.  This 


Cut  for  LouisvUle  Times 
The  new  Spartan  was  designed 


sionally,  they  make  it  two  lines  of 
60-point;  more  frequently,  it  will 
be  three  lines  of  48-point.  This 


- - - ycais,  lias  mrcil  WUII  mppt  tVlP  cnp/^;f^p  npprie  fK-P  wtsAww  K/a.  -TV,  auw 

The  Hydraquadder  design  uses  the  Journal  since  1914.  He  sue-  r  it  le  obviously,  is  Ludlow.  The  rest  of 

A  fixr/iro.iiiA  .,..0.4..  *1,0  io*o  /"'i.-.jo  Louisville  (Ky.)  Times.  It  is  now  .u-  nnoA  hnwAVA.r  will  Na  mm. 


the  hydraulic  principle  of  con-  ceeds  the  late  Clyde  Gregoire. 
stantly  circulating  hydraulic  fluid.  Richard  Richards,  form 
This  enables  instant  vise  jaw  re-  with  Coos  Bay  (Ore.)  Times 
sponse  with  perfect  centering  and  the  Pendleton  East  Oregonian, 


•5.  r  R  Richards  formerly  ^  six  the  different  weights  in  this 
with  Coo5  Bay  (Ore.)  Times  and  j  f, 


the  page,  however,  will  be  com¬ 
pletely  Spartan. 

“We  still  hold  to  30-point  for 
single-column  top  heads,  moving 


wiiii  pviicvi  aiiu  iiic  r vriuiciun  uum  Pnr  enmp  vparc  thp  TSmuv  KaH 

margin  accuracy.  There  is  no  me-  who  has  been  with  the  Journal  .  variAtv  f^^Ac  point  for  larger  two-column 

chanical  linkage,  and  the  jaws  for  the  past  seven  years,  is  the  - .  RnHoni  idWaH  in  heads,”  Mr.  Isaacs  said, 

close  smoothly  at  low  pressure,  new  assistant  foreman  in  charge  .  ‘  “Our  inside  pages  are  patterned 


then  exert  a  strong,  positive  pres-  of  the  day  shift, 
sure  for  casting. 

The  ideal  pressure  for  trouble-  ReVeridOe  (O.  OOeHS 
free  quadding  is  predetermined  miiw 

and  is  maintained  by  a  pump  op-  UfAfI  TAacI 
crating  off  of  the  Linotype’s  main  "wll  VVhJI  JvI  vliv 
drive.  Timing  is  controlled  by  the  William  W  1 


with  some  Bodoni  mixed  in.  “Our  inside  pages  are  patterned 

“We  decided  to  move  toward  similarly.  We  like  color.  We  like 


the  principle  of  a  ‘single  family’  to  spread  stories  across  the  tops 

_  a1-?_  _ _ 


explained 


of  pages  and  for  this  we  go  to 


Isaacs,  Times  managing  editor.  42-point  and  48-point  Ludlow 
All  of  us  were  very  much  attract-  heads  and  the  rest  of  the  page 


William  W.  Pezdirtz  has  been 


cam  shaft,  so  the  Hydraquadder’s  named  to  establish  West  Coast 
functions  are  completely  independ-  service  for  Beveridge  Paper  Com- 
ent  of  line  length  or  machine  pany,  Indianapolis,  Ind.  He  will 


speed. 

There  is  only  one  control,  situ- 


work  out  of  San  Francisco. 


ed  to  the  Ludlow  version  of  the 
sans  serif  face.  It  had  color,  and 
firmness,  yet  a  distinctive  style. 
It  seemed  to  us  to  befit  a  paper  of 
quiet  strength;  a  newspaper  which 
desired  to  be  vigorous,  yet  not  of 
the  shouting  type.  (Parenthetical- 


Pezdirtz  has  been  with  the  Bev-  ]y^  jbe  Courier-Journal,  morning 


ated  for  easy  left  hand  use  by  the  eridge  company,  makers  of  news-  partner  of  the  Louisville  Times,  is 
operator  who  turns  it  to  any  one  paper  mats,  among  other  prod-  one  of  the  better  examples  of 
of  four  positions:  quad  left,  cen-  ucts,  for  eight  years.  Previously  Bodoni-styling  in  the  nation.  It 
ter,  quad  right,  or  regular  opera-  he  was  with  the  Mitincapolis  was  and  is  our  combined  feelins 


will  be  completely  the  new  Spar¬ 
tan.  They  work  together  beauti¬ 
fully.” 

■ 

Myers  Newspapers 
Add  New  Equipment 

Myers  Publishing  Co.,  publish¬ 
ers  of  Chicago  North  Side  News¬ 
papers,  is  remodeling  its  mechan- 


ter,  quaa  rignt,  or  regular  opera-  he  was  witn  me  Minneapolis  ^^s,  and  is,  our  combined  feeling  remoaeimg  us  mctiKui- 

tion.  Response  is  instant  and  auto-  Star-Journal  of  which  his  father,  jjjat  Bodoni  is  the  ideal  morning-  department  to  the  tune  of 


rnatic  because  of  the  constantly  Joe  Pezdirtz,  was  production  paper  headline  type;  the  modern 


circulating  hydraulic  fluid. 

S(lea£ 

(  Flome-resistont 
^  Newspaper  press  roHers 


manager  for  many  years. 


paper  headline  type;  the  modern  pOO.OOO,  it  was  announced  by 

sans  serif  faces  better  suited  for  PV“  '  ^ 

evening  papers).  Remodeling  includes  new  stereo- 

typing  equipment,  additional  ma- 
In  our  cornposing  room  was  a  gbines  in  the  composing  room  and 
complete  family  of  the  old  Spar-  units  of  Goss  presses, 


tan  Heavy.  There  was  a  similarity 
and  we  decided  that  we  would  try 
teaming  the  Ludlow  Tempo  with 


The  NEW  IDEAL  DX  roller  pro¬ 
duces  the  finest  quality  news  print¬ 
ing — by  design. 

They  last  longer  between  regrinds 
than  any  other  rollers. 

They  improve  the  safety  of  your 
pressroom  by  their  flame-resistance. 


along  with  a  new  front  for  the 
plant  to  match  that  of  the  new 
$175,000  building  that  houses  the 


Mergenthaler  s  Spartan  and  pro-  business  and  editorial  offices  of 


duce  our  own  family.  North  Side  Newspapers,  comrau- 

Result  of  Experimentation  nity  weeklies. 

There  were  problems,  though.  ■ 

The  Spartan  36  point  was  heavier  CwnanCIAII  In  M  T 
in  weight  than  the  60  point  Tern-  tA|JOIIJIUII  III  lii  %■ 
po.  This  compelled  the  Times  to  Washington,  N.  C. 

pull  down  to  30  point  for  top-of-  The  Washington  Daily  News 
the-page  heads  and  corresponding-  has  disclosed  plans  for  expansion, 
ly  down  the  line  in  the  progres-  Ashley  B.  Futrell,  editor  and 
sion.  To  relieve  what  they  thought  publisher,  said  the  newspaper 
was  too  much  typographic  black-  corporation  has  leased  a  building 
ness,  staffers  used  more  Spartan  on  Market  Street  with  option  to 
Light  than  previously.  buy  and  soon  will  install  a  24- 

Mr.  Isaacs  continued:  ‘There  page  press  representing  an  out- 


buy  and  soon  will  install  a  24- 
‘There  page  press  representing  an  out- 


was  steady  experimentation  all  lay  of  $75,000. 
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Fairchild  Promotes 
Hyall  and  Trachl 

Appointment  of  Judson  A.  V. 
Hyatt  as  director  of  commercial 
sales  for  Fairchild  Camera  and 

Instrument 
Corporation  has 
been  announced 
by  John  H . 

Clough,  presi¬ 
dent. 

Formerly  sales 
manager  for  the 
Graphic  Arts  Di¬ 
vision,  Mr.  Hyatt 
will  now  be  in 
charge  of  the 
graphic  arts  and 
commercal  cam¬ 
era  divisions  and  supervise  the 
staff  functions  of  advertising,  mar¬ 
keting  and  public  relations  with 
respect  to  those  divisions.  These 
duties  were  formerly  exercised  by 
the  vicepresident  in  charge  of 
commercial  sales,  John  M.  Case, 
recently  made  executive  vicepresi¬ 
dent. 

Mr.  Hyatt  came  to  Fairchild 
in  1952  in  charge  of  market  evalu¬ 
ation.  In  World  War  II  he  was  a 
Navy  photographic  officer. 

Promotion  of  Edward  P.  Tracht 
to  sales  manager  of  the  Graphic 
Arts  Division  of  Fairchild  has  ^en 
announced  by  Mr.  Hyatt. 

Mr.  Tracht  joined  the  customer 
engineering  department  in  1949  to 
take  charge  of  Scan-A-Graver 
service  in  the  Philadelphia  area. 
He  became  assistant  sales  manager 
in  January,  1952. 

Fairchild  Service 
in  Northwest 


Opens 


Creation  of  a  new  Scan-A-Graver 
sales  and  customer-engineering 
service  area  in  the  northwestern 
United  States  and  a  portion  of 
Canada  has  been  announced  by  the 
Fairchild  Camera  and  Instrument 
Corporation.  George  L.  Peltcher 
has  been  appointed  as  Fairchild’s 
representative. 

The  new  area  includes  the  west¬ 
ern  part  of  Washington,  northwest 
Oregon,  northern  Idaho,  the  west¬ 
ern  half  of  Montana  and  parts  of 
Alberta  and  British  Columbia. 
Forty  percent  of  the  territory,  for- 
n»erly  a  remote  area,  will  now  re¬ 
ceive  full  customer-engineer  serv¬ 
ices  for  the  first  time. 

Mr.  Peltcher  was  formerly  a 
partner  in  Schneider  Peltcher  Pho¬ 
tography  Ltd.  of  La  Jolla,  Calif. 
The  firm  specialized  in  all  types 
of  photography,  publicity,  promo¬ 
tion  and  the  production  of  engrav¬ 
ings,  including  Fairchild  Scan-A- 


Comet  Is  Publisher's 
Birthday  Present 

Fremont,  Nebr. 
What  to  give  for  a  birthday 
present  was  no  problem  to  Lester 
A.  Walker,  publisher  of  the  Fre¬ 
mont  Guide  and  Tribune  when  the 
newspaper  marked  its  71st  anni¬ 
versary  as  a  daily.  The  gift  was  a 
new  Linotype  Comet. 

The  machine  was  completed 
May  11  at  the  Brooklyn  plant  of 
the  Mergenthaler  Linotype  Com¬ 
pany  where  it  helped  mark  another 
birthday,  the  100th  one  of  Ottmar 
Mergenthaler,  inventor  of  the 
Linotype. 

The  Tribune  began  as  a  daily 
on  May  12,  1883,  about  three 
years  before  the  first  page  of  type 
was  set  on  the  new  machine  built 
by  Ottmar  Mergenthaler. 

One-Day  Conference 
For  Indiana  Group 

Indiana  Newspaper  Mechanical 
Ckmference  will  take  place  Oct.  16 
in  the  new  Department  of  Jour¬ 
nalism  Building  at  Indiana  Uni¬ 
versity  in  Bloomington.  This  will 
be  the  first  year  in  which  the  con¬ 
ference  has  been  concentrated  in 
a  one-day  program. 

The  planning  committee  is  head¬ 
ed  by  Virgil  Perkins,  Indianapolis 
Times. 

Discussion  leaders  include: 
Copy  preparation,  Lee  Mattox,  , 
Buffton  News-Banner;  Shop  pro-  ! 
duction,  D.  B.  McMurtrie,  Sheri-  \ 
dan  News;  Stereotyping,  Jack  In- 
nis,  Indianapolis  Newspapers; 
Pressroom  operations,  Robert  G. 
Huneke,  Batesville  Herald  Trib¬ 
une;  Line  Casting  and  Material 
Making  Machine  Maintenance, 
Harold  Nelson,  Greensburg  Daily 
News;  Composing  Room  Opera¬ 
tions,  Paul  Spaulding,  Lafayette 
Journal  Courier. 

Carl  P.  Lawrence 
Moves  to  Des  Moines 

Des  Moines,  la. 

Harry  T.  Murphy,  62,  veteran 
of  34  years’  service  with  the  Des 
Moines  Register  and  Tribune,  has 
announced  his  retirement  as  su¬ 
perintendent  of  composing  room. 

His  successor  is  Carl  P.  Law¬ 
rence,  48,  who  moved  here  from 
Tulsa,  Okla.,  where  he  was  su¬ 
perintendent  of  the  Tulsa  World’s 
composing  room.  Mr.  Lawrence 
recently  was  elected  chairman  of 
the  western  division  of  the  SNPA 
mechanical  conference. 


Color  Ink  Tanks 
Benealh  Press  Units 

Chicack) 

Installation  of  new  tanks  for  yel¬ 
low,  red,  and  blue  inks  has  been 
completed  beneath  the  color  press 
units  at  the  Chicago  Tribune. 
From  these  tanks  colored  inks  are 
piped  directly  to  the  comic  press 
units. 

Prior  to  completion  of  this  in¬ 
stallation,  colored  ink  was  carried 
from  nearby  tanks  to  the  fountains 
of  each  color  press  unit  in  buckets. 
Under  the  new  method,  turning 
of  a  valve  on  a  comic  press  unit 
releases  ink  from  the  pipes  into 
the  fountains. 

The  flow  is  controlled  by  an 
electric  pump  attached  to  each 
tank.  Each  tank  has  two  control 
buttons  and  a  light  which  indicates 
when  the  pump  is  in  operation. 
To  prevent  the  ink  from  settling, 
it  is  circulated  within  the  tanks 
and  through  the  pipes  that  circle 
each  press  unit.  Circulation  is 
maintained  for  a  short  period  each 
hour,  even  though  the  press  units 
may  not  be  in  operation. 

The  yellow  ink  tank  holds  2,500 
gallons,  and  the  blue  and  red  ink 
tanks  hold  1,300  gallons  each.  A 
1,000  gallon  black  ink  tank  from 
which  ink  is  piped  to  Tribune  press 
units  on  the  floor  above  has  been 
in  operation  for  several  years. 


New  (R  Foreman 


Sheboygan  (Wis.)  Press  has  pro¬ 
moted  Arthur  Dexheimer  to  com¬ 
posing  room  foreman,  succeeding 
the  late  Joseph  Brunnbauer.  Mr. 
Dexheimer  has  been  with  the  Press 
for  27  years  and  was  assistant 
foreman  for  the  past  three  years. 
His  place  has  been  taken  by  Glenn 
Spira,  a  16-year  employe  of  the 
daily  and  on  make-up  the  past 
three  years. 

New  (R  'Super' 

Ogden,  Utah 
William  Glasmann  Jr.  has 
been  appointed  composing  room 
superintendent  of  the  Ogden 
Standard  -  Examiner,  succeeding 
the  late  Jack  She  well,  it  is  an¬ 
nounced  by  Joseph  F.  Breeze,  gen¬ 
eral  manager  of  the  newspaper. 
Mr.  Glasmann  was  formerly  as¬ 
sistant  superintendent,  and  worked 
in  the  composing  room  previous¬ 
ly. 

A  lawyer's  Refuge 

Cincinnati 
After  enduring  “40  years  of 
hell”  resulting  from  two  World 
Wars,  Frank  Mailath,  67,  once  an 
eminent  lawyer  in  Hungary,  has 
found  haven  at  last  in  the  Enquirer 
composing  room  as  a  clerk  to  its 
foreman. 


EVERY  NEWSPAPER  NEEDS 


THE 


TYPE  METAL  SERVICE  PLAN 


Honor  Jack  Reid 


J.  W.  “Jack”  Reid,  vicepresident 
in  charge  of  sales  of  Mergenthaler 


Cravings,  for  newspapers  and  other  Linotype  Company,  was  given  a 
publications.  He  is  also  an  Air  testimonial  dinner  on  the  occasion 
Force  veteran.  He  will  operate  of  his  40th  anniversary  with  the 
under  the  supervision  of  E.  J.  firm.  He  started  in  the  accounting 
Heronen.  department  on  June  21,  1914. 
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•  With  constantly  rising  costs  in  tho  newspaper 
business,  the  economy  of  the  Imperial  Type  Metal 
Service  Plan  becomes  increasingly  significant. 

The  Imperial  Sarvic*  Plan: 

1.  Maintains  a  uniform  working  supply  of  type  metal 
both  in  quantity  and  quality, 

2.  CentreU  each  metal  formula  within  the  range 
recogniied  at  most  satisfactory  for  newspaper  use 
—or  at  a  formula  specified  by  the  customer. 

3.  Provides  regular  analyses  of  each  metal  supply. 

4.  Aids  in  controlling  purchases— avoids  ever-buying. 

5.  Eliminates  the  purchase  of  expensive  toning  or 
adjusting  metal. 

4.  Distributes  costs  evenly  throughout  the  year. 

7.  Placet  complete  responsibility  on  us  at  all  times 
for  the  satisfactory  operation  of  the  customer's 
type  metal  supplies. 

Hundrtdt  of  daily  newspapers  use  the  Imperial  Serv¬ 
ice  Plan.  If  you  do  not,  please  write  far  complete  infor¬ 
mation  or  consult  our  representative  tailing  on  you. 


IMPERIAL  TYPE  METAL  COMPANY 

SEUVINO  THE  GRAPHIC  ARTS  Cxctasively 

PHILADIlWHIA  34  •  NfW  YORK  7  •  CHICAGO  SO 
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Even  Containers 
Sold  As  Waste 


Klamath  Falls,  Ore, 

Pressmen  and  stereotypers  at 
the  Herald  and  News  have  their 
own  method  of  making  tint  blocks 
for  ROP  color  ads. 

To  save  the  time,  and  particu¬ 
larly  the  extra  cost  of  color  sepa¬ 
ration  plates  in  the  engraving 
room,  to  the  advertiser,  Gene 
Denton,  press  superintendent,  has 
figured  a  satisfactory  shortcut. 

It  worked  recently  with  very 
good  effect  when  a  home  appli¬ 
ance  firm  scheduled  a  three  color 
and  black  ad  to  show  the  new 
full  color  major  home  appliance 
line  that  was  being  introduced 
locally. 

The  black  and  white  plate 
showed  the  outlines  of  the  range 
and  refrigerator  models.  To  em¬ 
phasize  the  color,  it  was  decided 
to  run  three  separate  tint  blocks 
to  back  the  line  drawings,  rather 
than  try  to  run  each  appliance  in 
color. 

Mr.  Denton  put  the  black  and 
white  plate  on  the  press  cylinder 
and  then  tore  out  the  web.  He 
started  the  press  and  allowed  that 
plate  to  print  directly  onto  the 
blanket.  Then  a  solid  plate  was 


4  More  Press  Units 
For  Vancouver  Sun 


Linotype  Honors 
Dwiggins  With  Pin 


Vancouver,  B.  C. 

Instaliation  of  four  press  units 
at  the  San  witl  commence  in  Sep¬ 
tember,  The  new  units,  pur¬ 
chased  from  the  Detroit  (Mich.) 
News,  wilt  provide  the  Sun  with 
two  presses  of  seven  units  each 
and  will  release  two  units  on  each 
press  for  color.  Substructure  is 
being  built  in  the  Scott  press 
plant  for  shipment  to  Vancouver. 

Bill  Hughan,  mechanical  super¬ 
intendent  of  the  paper,  also  re¬ 
ports  that  a  Sheridan  stuffing  mO" 
chine  is  being  installed  in  the 
new  mailing  room.  A  third  Wall- 
astar  bundling  machine  has  been 
added  to  the  mailing  room  also. 


/IccctAocV 


A  very  vital  word  where  the  fin¬ 
ished  work  is  concerned  .  .  .  mats 
without  a  flaw;  plates  that  leave 
nothin?  to  be  desired. 
Satisfactory  results  cannot  be 
bad  It  Chases  are  time-consum- 
in?  in  the  lock-up,  due  to  warp- 
in?,  worn  screws  and  screw  slots. 
And.  without  quite  realizin?  it. 
you  may  be  losin?  both  time  and 
money.  Extra-filler  pieces  are  an 
a??ravation.  There  are  numerous 
Chase  faults.  Why  not  replace 
the  guilty  ones  in  YOUR  shop? 
You  have  onI.v  to  write  us  for 
cooperative  advice.  And  the 
Chases  are  available  at  all  repu¬ 
table  Dealers. 
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when  the 


more  for  his  money 


What  has  the  newspaper  publisher  to  offer  the  advertiser  who  is 
insisting  on  greater  returns  from  his  newspaper  advertising? 

COLOR  is  the  answer  being  given  by  leading  newspapers  in  all 
parts  of  the  country. 

And  since  the  use  of  color  in  new'spaper  production  is 
untjuestionably  a  permanent  development,  no  make-shift  color¬ 
printing  arrangement  will  meet  long-range  requirements  profitably. 
To  furnish  ROP  color  most  effectively  and  economically, 
the  press  must  be  designed  specifically  for  color  printing. 

It  is  because  of  these  conditions  that  more  and  more  progressive 
newspapers  are  installing  the  HOE  COLOR-CONVERTIBLE  PRESS. 
Designed  so  that  the  publisher  need  invest  initially  in  only  such 
color-printing  facilities  as  may  be  required  when  the  press  is 
installed,  further  color  equipment  can  readily  be  added  at  any 
time  to  meet  increasing  demands  for  ROP  color. 


910  East  138th  Straat  •  Naw  York  54.  N.  Y. 

BRANCHES;  BOSTON  •  CHICAGO  •  SAN  FRANCISCO 
BIRMINGHAM  •  PORTLAND,  ORE. 


i 


editor  &  PUBLISHER  for  August  14,  1954 


53 


Plant  •  Equipment 

New  NEA  Color 
Process  Tested 

Electronic  color  separation  tech¬ 
niques  developed  by  Newspaper 
Enterprise  Association  were  used 
for  the  first  time  in  any  newspaper 
to  produce  the  full-color  cover  of 
the  88-page  Cap  and  Gown  section 
published  a  few  weeks  ago  as  a 
tabloid  supplement  to  the  Al/en- 
town  (Pa.)  Sunday  Call-Chronicle. 

Pictures  of  4,893  seniors  in  50 
high  schools  in  the  eight-county 
area  served  by  the  Call-Chronicle 
Newspapers  were  featured  in  the 
supplement. 

Using  a  Call-Chronicle  color 
transparency  showing  two  high 
school  graduates  against  a  back¬ 
ground  of  blossoms,  NEA  techni¬ 
cians  separated  the  colors  into  po¬ 
sitive  black  and  white  tranparen- 
cies  from  which  color  plates  were 
engraved. 

The  new  process,  NEA  con¬ 
tends,  will  eliminate  taking  coIot 
transparencies  into  the  dark  room 
for  making  color  separation  nega¬ 
tives  and  prints.  When  perfected, 
the  machine  is  expected  to  make 
color  separations  in  less  than  an 
hour. 

In  the  process  the  color  trans¬ 
parency  is  placed  on  a  revolving 
drum  where  it  is  scanned  by  a 
photo  electric  cell  which  breaks 
down  the  red,  blue,  yellow  and 
black  values  into  separate  impuls¬ 
es.  Transmitted  to  the  other  end 
of  the  cylinder,  the  impulses  of 
each  color  are  recorded  on  sepa¬ 
rate  pieces  of  black  and  white  film 
by  narrow  beams  of  light.  When 
developed,  the  four  pieces  of  black 
and  white  film  provide  the  positive 
black  and  white  transparencies 
used  by  the  engravers. 

During  the  separation  process, 
the  operator  may  add  to  or  sub¬ 
tract  from  the  color  value  of  the 
original  transparency. 

The  engraving  camera  must  be 

Tempo 

Black 

Condensed 

Here  is  the  latest  addition  to  the 
growing  Ludlow  Tempo  family. 
There  are  16  roman  and  italic 
series  now  available  in  this  most 
useful  typeface.  The  size  range 
is  from  14  to  72  point  inclusive. 

Ludlow  Typograph  Company 

2032  Clybourn  Ave.,  Chicago  14 


ideal  Roller  Names 


Lyell  in  Tennessee 


NEW  DAY  for  the  Kingston  (N.  Y.)  Daily  Freeman  arrived  recently 
when  General  Manager  Harry  duBois  Frey  pushed  the  starter  button 
on  the  new  Goss  Dek-A-Tul^  presses  capable  of  printing  36  pages. 
The  presses  replace  units  that  were  installed  in  1911  and  1923.  Plan¬ 
ning  and  installation  of  the  new  units  required  about  a  year;  they  had 
to  be  “tailored”  to  fit  the  press-pit  space  in  the  Freeman  building. 

equipped  with  a  copy  board  ca¬ 
pable  of  mounting  a  transparency 
in  such  a  position  that  light  may 
be  projected  through  it  toward  the 
lens,  it  also  must  be  equipped 
either  with  a  circular  holder,  per¬ 
mitting  the  copy  to  be  rotated  be¬ 
tween  exposures  for  each  color 
negative,  or  must  have  a  circular 
screen  capable  of  producing  the 
same  results. 


Shifb  to  Morning, 

Ereds  Larger  Plant 

Growth  following  its  transfer 
from  the  afternoon  to  the  morn¬ 
ing  field  is  the  factor  behind  the 
provision  for  expanded  facilities 
for  the  San  Leandro  (Calif.) 
News-Observer,  reports  Abraham 
Kofman,  publisher. 

Plans  are  now  being  laid  for 
transfer  to  the  new  building  late 
in  September,  he  advised.  The 
new  structure  provides  15,600 
square  feet  of  floor  space.  Pres¬ 
ent  quarters  comprise  6,400 
square  feet 

Circulation  of  the  News-Ob¬ 
server,  published  daily  except 
Sunday  and  Monday,  has  gone 
from  5,600  to  7,100  since  the 
shift  from  afternoon  to  morning 
publication  on  Feb,  1,  Mr.  Kof¬ 
man  said. 


Popper  Fixes 


Fossil,  Ore. 

When  failure  of  the  mouthpiece 
heating  element  on  the  typeset¬ 
ting  machine  of  the  weekly  Fossil 
(Ore.)  Journal  threatened  to  de¬ 
lay  publication,  a  small  kerosene 
burner  from  a  popcorn  popper 
was  pressed  into  service — and  did 
the  job  until  repairs  were  made. 


Amer.  Type  Founders 
Add  3  New  Faces 

Elizabeth,  N.  J. 

Three  new  type  faces  have  been 
added  to  the  American  Type 
Founders  line  of  foundry  types. 

Brody  was  designed  to  make 
available  in  type  a  much  used, 
popular  style  of  free-hand  display 
lettering.  The  characteristic, 
brushy  contours  of  the  letters  are 
faithfully  preserved  by  ATF’s  new 
method  of  pattern  making.  Cast 
on  a  regular  square  body,  Brody 
has  no  fragile  kerns.  This  brand- 
new  face  provides  the  appearance 
of  authentic  hand-lettering. 

Dom  Bold  is  new,  too.  Dom 
Casual  was  ATFs  best  seller  in 
1953.  It  found  immediate  accept¬ 
ance  and  was  used  well.  But 
many  felt  that  it  could  absorb 
more  weight  for  extra  emphasis. 
So  Dom  Bold,  casual  as  ever,  was 
the  answer. 

Franklin  Gothic  Wide  is  a  re¬ 
cent  addition  to  the  Franklin 
Gothic  family.  This  new  width 
will  make  the  entire  Franklin 
Gothic  family  more  versatile. 
Sizes  6,  8,  10  and  12  point,  just 
added,  are  remarkably  legible 
body  sizes  in  blocks  of  copy  and 
captions. 

Steelplate  Gothic  bold,  in  30 
and  36  point  sizes,  has  been  re¬ 
vived  to  satisfy  a  widespread  de¬ 
mand  for  a  larger  companion  for 
the  Copperplate  Gothics. 


Foreman  Retires 

I.  C.  Wagner,  foreman  of  the 
press  department  at  the  Norwalk 
(Conn.)  Hour,  retired  July  31, 
after  nearly  30  years  of  service. 
He  is  80  years  old. 


Ideal  Roller  and  Manufacturiai 
Company,  makers  of  printing  and 
lithographic  rollers  and  supplies, 
announced  the  appointment  of  Al¬ 
fred  W.  Lyell  of  Nashville,  as  their 
new  sales  representative  for  the 
state  of  Tennessee. 

Mr.  Lyell,  a  native  and  life 
long  resident  of  the  Volunteer 
State,  is  a  veteran  of  34  years’  ex¬ 
perience  in  the  graphic  arts  field, 
embracing  a  wide  variety  of  litho¬ 
graphic  and  typographic  processes. 
He  began  his  career  as  an  appren¬ 
tice  pressman.  After  a  time  he  wu 
appointed  pressroom  foreman  by 
the  Francis  &  Lusky  Company  o( 
Nashville,  which  position  he  occu¬ 
pied  for  five  years.  He  later 
came  associated  with  the  Cullom 
&  Ghertner  Company  of  Nashville 
as  their  general  superintendent  in 
which  capacity  he  served  for  seven 
years. 

Bigger  Body  Type  Being 
Used  in  (harleslon 

Charleston,  S.  C. 

The  Charleston  News -Courier 
and  Post  have  started  using  a  new 
and  larger  body  type. 

To  make  the  type  more  legible 
and  easier  to  read,  it  is  set  in  a 
slightly  more  narrower  column 
width  and  more  white  space  is 
provided  between  type  and  col¬ 
umn  rules. 

Other  improvements  designed 
to  provide  better  service  to  the 
reader  include  addition  of  photo¬ 
graphic  and  engraving  depart¬ 
ments,  use  of  Associated  Press 
Wirephoto  and  the  use  of  color 
printing.  Additional  color  print¬ 
ing  equipment  is  being  installed 
as  part  of  an  investment  of  more 
than  $50,000. 

Tucson  Newspapers 
Occupy  More  Space 

Tucson,  Ariz 

Tucson  Newspapers,  Inc.,  com¬ 
prised  of  the  Arizona  Daily  Star 
and  Tucson  Daily  Citizen,  has 
moved  into  new  quarters. 

The  new  addition  has  43,500 
square  feet  of  floor  space,  mak¬ 
ing  a  total  of  66,000  square  to 
for  the  entire  newspaper  facility. 
It  will  house  the  mechanical  de¬ 
partment,  including  four  16-page 
Goss  Headliner  presses  with  one 
double  folder  and  color  deck. 

Rosberg  to  Linotype 


Hans  E.  Rosberg  has  joined  the 
sales  division  of  Mergenthaler 
Linotype  Company.  He  has  been 
mechanical  superintendent  of  the 
Norristown  (Pa.)  Times-Herm 
since  1946. 
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'Eledric  Eye'  Keeps  ROP 
Color  Plales  in  Register 


Electric  Eye  web  scanners  are  mounted  just  ahead  of  each  plate  cylin¬ 
der  to  keep  ROP  color  plates  in  register,  as  shown  above  on  Milwaukee 
(Wis.)  Journal  press. 


Sk-months’  use  of  Electric  Eye 
equipment  to  keep  ROP  color 
plates  in  register  by  the  Washing¬ 
ton  (D.  C.)  Post  and  Times- 
Herald  has  led  Harry  Eybers,  pro¬ 
duction  manager,  to  assert  “this  in¬ 
stallation  is  the  most  amazing 
piece  of  equipment  I  have  seen 
installed  in  my  33  years  in  the 
newspaper  business.” 

Mr.  Eybers  was  referring  to  the 
Hurletron  Circumferential  Regis¬ 
tration  Control  System  made  by 
the  Electric  Eye  Equipment  Co., 
Danville,  Ill.  The  Post  and  Times- 
Herald  has  installed  the  equipment 
on  three  of  its  color  presses. 

This  type  of  equipment  was  for¬ 
merly  available  only  for  color 
Roto  presses. 

Performs  Faultlessly 

“From  the  day  it  was  turned 
over  to  us  by  the  factory  repre¬ 
sentative  it  has  performed  fault- 
nessly  and  above  expectations,” 
Mr.  Eybers  told  E&P.  “The  Hurle¬ 
tron  Registration  Control  System, 
like  other  equipment  electronically 
controlled,  appears  and  sounds  so 
complicated  that  most  mechanical 
and  maintenance  men  shy  away 
from  them.  We  have  not  had  any 
trouble  with  this  equipment  since 
it  was  installed,  nor  has  this  equip¬ 
ment  been  any  mystery  to  our 
maintenance  electricians.” 

(The  Milwaukee  (Wis.)  Journal 
has  instaled  Electric  Eye  equip¬ 
ment  on  its  color  presses  and  like¬ 
wise  reports  the  registration  con¬ 
trol  system  works  well  for  color 
printing,  according  to  J.  E.  Mc¬ 
Mullen,  production  manager). 

Before  installation  of  the  Elec¬ 
tric  Eye  equipment,  the  Post  and 
Times-Herald  had  a  registration 
control  problem  on  its  Scott  press¬ 
es.  “This  probably  applied  to  our 
type  of  press  more  so  than  other 
pressM  as  we  have  the  complete 
superimposed  color  units,”  ex¬ 
plained  Mr.  Eybers. 

Tells  of  Operation 

“This  type  of  color  printing  in¬ 
stallation  consists  of  an  extremely 
long  lead  from  the  reel  to  the 
folder,”  he  continued.  “There  is 
also  quite  a  distance  between  the 
first  printing  couple  printing  the 
yellow  and  red  and  the  second 
printing  the  blue  and  black. 

“Since  the  installation  of  the 
Hurletron  Registration  Control 
System  our  registration  control  has 
been  perfect.  We  have  pulled  pa¬ 
pers  out  of  the  folder  before,  dur¬ 
ing  and  after  the  paster  cycle  and 
found  the  color  in  perfect  regis¬ 
tration.” 

Mr.  Eybers  explained  the  opera¬ 
tion  of  the  equipment  as  follows: 

“1.  A  web  scanner  is  mounted 
just  ahead  of  each  plate  cylinder 
•nd  is  constantly  ^ert  for  the 
passing  of  the  register  mark  print¬ 


ed  by  the  first  color.  The  Hurle¬ 
tron  system  relies  on  a  single  mark 
per  cylinder  revolution  for  con¬ 
trol.  The  mark  printed  is  3/64" 
long  and  approximately  wide 
with  the  short  dimension  parallel 
to  the  direction  of  travel  of  the 
web.  The  mark  used  for  control 
is  printed  by  a  slug  inserted  on 
the  center  clip  of  the  plate  cylin¬ 
der.  The  mark  must  be  clean  and 
sharp  with  no  ragged  edges.  When 
the  register  mark  passes  the  view¬ 
ing  window  of  the  web  scanner, 
a  signal  is  sent  to  a  remotely 
located  amplifier,  establishing  the 
exact  position  of  the  web  in  the 
press  at  that  instant.  Each  scanner 
is  pressurized  to  repel  the  ink  mist 
common  to  newspaper  printing 
units,  thus  eliminating  the  necessity 
of  frequent  cleaning  of  the  optical 
system. 

“2.  A  selector  switch  or  timing 
mechanism  is  installed  in  connec¬ 
tion  with  each  plate  cylinder  fol¬ 
lowing  the  first  down  color.  This 
switch  establishes  the  position  of 
the  plate  cylinder  in  its  360*  rota¬ 
tional  path  at  the  instant  the  target 
signal  is  received  from  the  scanner. 
Each  selector  switch  consists  of  a 
fabricated  aluminum  case  contain¬ 
ing  elements  for  electronic  timing 
together  with  manual  adjustment 
for  initial  registering-in. 

“3.  An  amplifier  housed  in  its 
own  cabinet  is  located  in  our  main 
control  room  along  with  the  press 
controls  and  other  electrical  equip¬ 
ment.  This  brain  center  receives 
and  analyzes  signals  from  both 
the  selector  switch  and  the  scanner 
and  decides  what  corrections,  if 
any,  are  desired  and  in  what  di¬ 
rection.  When  the  control  detects 
a  deviation  from  absolute  register 
of  a  sufficient  magnitude  to  war¬ 
rant  an  immediate  correction,  relays 
are  actuated,  causing  the  proper 
movement  on  the  compensators  to 
return  the  press  to  register  auto¬ 
matically. 

Master  Control  Panel 

“4.  Each  compensator  roller 
utilized  in  the  control  of  color  has 
been  mechanized  through  the  use 
of  a  reversible  high  speed  hydrau¬ 
lic  motor.  This  motor  and  its  asso¬ 
ciated  components  are  capable  of 
initiating  the  necessary  movements 
on  the  compensator  to  advance  or 
retard  the  web  according  to  the 
dictates  of  the  electronic  equip¬ 
ment. 

“5.  A  master  control  panel  con¬ 
sisting  of  a  fabricated  aluminum 
and  steel  unit  housing  indicating 
meters,  indicating  lights,  selector 
switch  and  compensator  remote 
push  buttons  and  on-and-off 
switches  is  located  at  the  press 
delivery  in  a  position  convenient 
for  the  pressman  in  charge. 


“Running  register  is  visually  in¬ 
dicated  on  the  master  control  panel 
by  indicating  meters  with  zero 
center.  Illuminated  bulls  eyes  fur¬ 
nish  visual  indication  of  compen¬ 
sator  motor  action  during  a  run. 
These  bulls  eyes  also  are  used 
during  make-ready  to  provide  a 
reference  point  for  initial  register¬ 
ing-in. 

“When  the  system  notes  a  con¬ 
dition  of  mis-register,  a  correction 
proportional  to  the  deviation  is 
initiated.  During  the  time  the  field 
service  representative  from  the 
Electric  Eye  Equipment  Company 
was  in  our  plant,  tolerances  and 
compensating  rates  were  adjusted 
to  give  optimum  operation  at  all 
speeds.  This  allows  us  to  register- 
in  at  six  thousand  per  hour  and 
experience  no  loss  of  papers  due 
to  mis-register  as  the  press  speed 
increases  up  to  normal  production 
level.  During  pasters,  the  Hurle¬ 
tron  automatically  compensates 
rapidly  for  the  extreme  variables 
then  to  be  found  in  the  web,  and 
we  have  found  a  substantial  redue- 
tion  in  waste  papers  and  greatly 
improved  quality. 

“In  normal  practice,  the  press¬ 
man  starts  the  press  on  manual 
operation,  using  the  compensator 
push  buttons  on  the  master  con¬ 
trol  panel  for  initial  registering- 
in.  After  satisfactory  register  has 
been  acquired  manu^ly,  the  press¬ 


man  then  notes  the  illuminated 
bulls  eyes  on  the  master  control 
panel  and  depresses  the  corre¬ 
sponding  selector  switch  push  but¬ 
ton  which  rotates  the  selector 
switch  until  the  lights  on  the  mas¬ 
ter  control  panel  go  out.  A  ‘no¬ 
light’  condition  indicates  the  selec¬ 
tor  switch  is  now  in  perfect  reg¬ 
ister  with  the  mark.  If  acceptable 
papers  are  then  being  produced  at 
the  folder,  the  automatic  switch 
is  turned  on,  and  the  Hurletron 
Control  will  continue  to  control 
automaticaly.  It’s  that  simple. 

“It  may  be  necessary  to  move 
the  point  of  control  during  initial 
stages  of  a  run.  This  is  accom¬ 
plished  by  using  the  appropriate 
selector  switch  buttons  at  each 
station  where  changes  are  indicat¬ 
ed.  While  the  indicating  meter  lo¬ 
cated  on  the  master  control  panel 
provides  a  continuous  indication 
of  running  register,  it  may  also  be 
used  to  indicate  incremential 
moves  of  the  selector  switch  when 
it  is  necessary  to  split  register  be¬ 
cause  of  faulty  placement  of  plates 
or  to  improve  initial  register  con¬ 
ditions.” 

Illinois  Meeling  Set 

The  annual  Illinois  Newspaper 
Mechanical  Conference  will  take 
place  Sept.  25-26,  at  Hotel  Custer, 
Galesburg,  111. 
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NEWSPAPER  PLANTS 

Complete  Architectural  and  Engineering 
services  for  the  design  and  construction 
of  new  buildings,  remodeling,  production 
layouts,  and  plant  locations. 

Our  new  brochure  on  request. 

MORTON  L.  PEREIRA  &  ASSOCIATES 

Architects  &  Engineers 

316  North  Michigan  Ave.  Chicago  1.  III. 
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Detroit,  Mich. 

The  Howard  Flint  Ink  Co.  bis 
published  a  new  “ArrowTonen" 
catalog,  including  newsprint  sam¬ 
ples  of  ROP  colors.  Included  ii 
the  catalog  are  the  exact  shades  of 
three-color  and  four-color  process 
inks  adopted  by  the  joint  commit¬ 
tee  of  the  American  Newspaper 
Publishers  Association  and  tk 
American  Association  of  Advertis¬ 
ing  Agencies. 

“They  (ArrowToners)  can  be 
used  ‘straight’  or  mixed  with  one 
another  to  produce  an  endless  se¬ 
lection  of  any  and  all  shades  your 
advertisers  or  editors  may  desire," 
states  the  Flint  Ink  Co.  “Match¬ 
ing  colors  is  easy  with  Arrow- 
Toners.  All  customers  will  be  pro¬ 
vided  with  a  chart  fully  explaining 
a  simple  and  practical  way  of 
matching  any  special  color.” 


Akron,  Ohio 

With  more  than  two-thirds  of 
its  $4,500,000  building  expansion 
completed,  the  Beacon  Journal 
moved  into  its  new  mechanical 
plant  recently.  The  new  building 
adjoins  the  old  building  to  the  east. 

The  new  building  has  been  un¬ 
der  way  for  three  years.  Within 
a  short  time  construction  crews 
will  tear  out  the  walls  separating 
the  old  composing  room  from  the 
old  news  room.  Part  of  the  com¬ 
posing  room  will  go  to  the  new 
photographic  and  engraving  de¬ 
partments  with  the  rest  going  in¬ 
to  an  enlarged  news  room.  The 
editorial  department  is  now  locat¬ 
ed  in  a  huge  warehouse  room  di¬ 
rectly  behind  the  new  composing 
room. 

The  new  18-unit  Hoe  color  con¬ 
vertible  press  is  capable  of  turning 
out  three  96-page  papers  at  a  rate 
of  55,000  copies  an  hour.  First 
use  of  color  is  scheduled  for  early 
September.  Cost  of  the  press  was 
estimated  at  $1,800,000. 

Approximately  three 


Addition  to  Akron  Beacon  Journal  plant  makes  the  entire  structure 
a  block  long  and  half-a-block  wide. 


The  Mechanical  Conference  for 
the  Western  Nebraska,  Colorado, 
Wyoming,  New  Mexico  and  Utah 
district  will  take  place  in  Denver 
Oct.  2-3.  John  Barron  of  the  La 
Salle  (III.)  News  Tribune  and 
Steven  Watts  of  American  Type 
Founders,  Chicago,  will  be  con¬ 
ference  headliners. 

Emory  Cross,  head  machinist  at 
the  Scottsbluff  (Neb.)  Daily  Star 
Herald,  is  president  of  the  confer¬ 
ence.  Ralph  Myers,  Rocky  Moun¬ 
tain  News  printer,  and  Robert 
Kruml,  Denver  Post  machinist, 
will  chairman  the  composing  room 
session. 

Monotype  Offers 
Financing  Pian 

Lanston  Monotype  Corporation 
has  completed  arrangements  with 
C.I.T.  Corporation  to  enable  buy- 
ARTISTS  CONCEPTION  of  the  ultra-modern  brick  and  glass  plant  ers  of  equipment  to  finance  over  a 
which  will  house  the  Bucks  County  (Pa.)  Press.  period  of  five  years.  Down  pay¬ 

ments  of  about  25%  to  Lanston 
will  be  required,  the  remainder 
^  ^  paid  to  C.I.T.  in  monthly  install- 

^  Executive  officers  of  Lanston  are 

f:~-4i|e  — "I  tTW  Madison  Avenue,  New  York. 


months’  — — 

in  the  new  building.  A  former  al-  ' 

ley  that  adjoined  the  old  building  Modem  mechanical  department  annex  recently  occupied  by  the  Hearst- 

on  the  east  has  been  widened  to  ‘  . _  .  «  ~  . 

four  times  its  original  size  and 
bridged  over.  Trucks  will  back  up 
to  the  loading  docks  in  this  alley. 

One  of  the  unique  features  of 
the  new  building  is  the  1 00-foot 
tunnel  under  Broadway,  from  the 
Erie  Railroad  freight  depot  into 
the  press  room.  Newsprint  will  be 
moved  from  the  railroad  siding 
through  the  tunnel  into  the  build¬ 
ing  on  a  conveyor. 

Three  organizations  have  pur¬ 
chased  the  Beacon  Journal’s  old 
press.  Five  units  are  going  to  the 
Portsmouth  (Ohio)  Times,  three 
to  the  Kokomo  (Ind.)  Tribune, 
and  four  to  the  Scripps-Howard 
Supply  Corp. 

The  old  Beacon  Journal  build¬ 
ing  was  constructed  in  1929-30  by 
Scripps-Howard  for  the  Times- 
Press.  When  the  Beacon  Journal 
purchased  the  Times-Press  in  1928, 
the  former  newspaper  took  over 
the  plant,  then  considered  suffi¬ 
ciently  large  for  its  operation. 

Clemmer  Construction  Co.  of 
Akron  is  building  the  new  plant 
under  the  direction  of  William 
Ginsberg  Associates,  architects  and 
engineers.  James  Curry  is  the 
Beacon  Journal’s  mechanical  su¬ 
perintendent. 


Cornerstone  Is  Laid 
For  $1,000,000  Plant 


Ottawa 

Rt.  Hon.  Thibaudeau  Rinfret, 
who  retired  recently  as  Chief 
Justice  of  the  Supreme  Court  of 
Canada,  laid  the  cornerstone  of 
the  $1,000,000  building  which 
will  house  the  French-language 
daily  Le  Droit.  Ottawa’s  firs* 
French-language  daily  was  started 
in  1913.  Construction  of  the 
building  is  to  be  completed  by  the 
end  of  this  year. 
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FINAL 


Registers  R.O.P.  Color  Automatically 

Hurletron  Automatic  Register  Control  maintains 
multi-color  register  at  all  operating  speeds 


Readers  and  advertisers  have  benefit  of  excellent 
multi-color  printing  in  editorial  and  advertising  sec¬ 
tions  of  Washington’s  leading  newspaper. 

★  ★  ★ 


it  .  .  .  and  paying  a  premium  to  get  this  quality.  This 
equipment  will  pay  for  itself  within  a  reasonable  length 
of  time  in  increased  production,  improved  quality,  and 
reduced  waste. 

Simple  to  operate 


Washington  D,  C.,  1954.  One  of  the  ^eatest  improve¬ 
ments  in  newspaper  color  printing  equipment  is  now  in 
successful  operation  at  the  plant  of  the  Washington  Post 
&  Times  Herald.  This  device,  the  Hurletron  Automatic 
Circumferential  Register  Control,  is  an  amazing  develop¬ 
ment  with  a  capacity  for  efficiency  and  accuracy  far 
beyond  that  of  the  most  experienced  and  conscientious 
pressman. 

The  Hurletron  Control  continuously  observes  the  con¬ 
dition  of  register  in  the  press  at  all  speeds.  When  vari¬ 
ables  cause  minute  deviations  in  register,  the  device 
automatically  initiates  compensating  mechanisms  to 
return  the  colors  to  perfect  register  before  the  error 
becomes  visible  to  the  human  eye.  Where  extreme  devi¬ 
ations  occur,  as  in  splices,  the  Hurletron  high  speed 
compensation  greatly  reduces  waste  copies. 


This  shows  the  Hurletron 
web-viewing  scanner 
in  operating  position. 


Accurate  within  thousandths  of  an  inch 

With  this  modern  electronic  equipment,  specifically 
designed  and  engineered  for  the  control  of  R.O.P.  color, 
the  Washington  Post  &  Times  Herald  is  able  to  produce 
multi-color  printing  of  a  quality  never  before  approached 
in  newspaper  printing.  The  same  is  true  of  the  Milwaukee 
Journal  and  other  color  printing  plants  where  Hurletron 
Color  Register  Controls  are  also  in  operation. 

A  profitable  investment 

R.O.P.  color  is  more  and  more  in  demand  by  both 
national  and  local  advertisers.  Furthermore,  ordinary 
R.O.P.  color  is  no  longer  acceptable  to  many  progressive 
advertisers.  Quality  is  a  “must.”  And  that  means  con- 
®istently  accurate  register  throughout  the  press  run. 

With  Hurletron  Controls  providing  this  consistently 
accurate  renter,  the  Washington  Post  &  Times  Herald 
18  able  to  oner  the  finest  quality  R.O.P.  color  reproduc¬ 
tion  to  any  advertiser.  As  a  result,  advertisers  are  buying 


It  is  really  remarkable  how  simple  it  is  to  operate  this 
equipment.  The  controls  and  indicators  are  housed  in  a 
metal  cabinet  mounted  at  a  convenient  location.  Dials 
provide  pressmen  with  a  continuous  indication  of  run¬ 
ning  register.  Colors  are  first  brought  into  register  by 
manual  push-button  controls,  the  corrections  being 
shown  on  the  dials  in  known  increments.  As  soon  as  all 
colors  have  been  brought  into  register  manually,  the 


controls  are  switched  to  “automatic.”  All  further  cor¬ 
rections  are  made  automatically  and  are  held  to  an 
accuracy  of  a  few  thousandths  of  an  inch.  Of  particular 
importance  is  the  fact  that  corrections  at  splices  are 
made  at  high  speed,  thus  materially  reducing  the  number 
of  bad  copies. 

Also  used  for  web-fed  letterpress  and  rotogravure 
Hurletron  Register  Controls  were  originally  developed 
for  use  in  color  rotogravure  printing.  Today,  practically 
eve^  producer  of  outstanding  color-roto  has  his  presses 
equipped  with  Hurletron  Controls.  Likewise,  most  of  the 
country’s  largest  magazine  printers  have  installed 
Hurletron  Controls  on  their  web-fed  letterpresses.  The 
exceedingly  fine  quality  work  now  being  produced  by 
these  printers  is  evidence  of  the  accuracy  and  efficiency 
of  this  equipment. 

Further  details  available  without  obligation 
For  more  information  about  Hurletron  Automatic 
Circumferential  Register  Controls,  write  today  to 

ELECTRIC  EYE 
EQUIPMENT  COMPANY 

1932  EAST  FAIRCHILD  STREET  •  DANVILLE,  ILLINOIS 

Manufacturers  of  Hurletron  Center  and  Side  Web  Guide;  Cut-Off  and  BKk-Up 
Controls;  Moisture  Controls;  Caliper  and  Weifht  Controls  for  Paper  and  Paperboard. 


editor  &  PUBLISHER  for  August  14,  1954 


(Advertisement) 


SYNDICATES 


The  Lady  of  Etiquette 
Drops  Hairpin  at  Lunch 

By  James  L.  Collings 


Two  GUYS  of  uncertain  manners 
were  having  lamb  chops  with  the 
Lady  of  Etiquette.  Amy  Vander¬ 
bilt. 

Miss  Vanderbilt,  ash  blonde, 
gray-eyed,  touched  the  mechanical 
part  of  her  French-style  coiffure 
with  a  deliciously  manicured  hand 
and  a  hairpin  dropped  on  the  table¬ 
cloth. 

“There,”  she  laughed,  looking  at 
the  guy  who  had  picked  up  the 
wrong  fork  to  start  the  meal  with, 
“that  should  make  you  happy!  I 
made  a  faux  pas.” 

The  suspicion  here  is  that  Amy 
is  such  a  warm,  real,  friendly  per¬ 
son  she  may  have  done  it  on  pur¬ 
pose  to  put  her  tablemates  at  ease, 
American  style.  (On  the  other 
hand,  she  also  stepped  on  one  of 
our  heels  as  we  left  the  place. 
Hmmm. ) 

Eating  Natural 

■W  any  rate,  she’s  a  lot  of  fun, 
and  from  the  hairpin  incident  on 
all  three  of  us  put  our  elbows  on 
the  table,  interrupted  each  other’s 
conversation,  made  notes  on  the 
linen  and  reached  for  things,  a  la 
boardinghou.se. 

That’s  Amy  Vanderbilt  for  you. 
She’s  as  natural  as  greenery  to 
Spring,  as  graceful  as  an  August 
cloud. 

This  is  the  lady  who  on  Sept.  6 
will  do  a  daily  column,  “Amy  Van¬ 
derbilt’s  Etiquette.”  for  United 
Featdrfs  Syndicate,  who  will 
soon  have  a  TV  show,  handled  by 


Amy  Vanderbilt 


UF;  and  who  wrote  the  best-seller, 
“Amy  Vanderbilt’s  Complete  Book 
of  Etiquette.”  More  than  200,000 
copies  have  been  sold,  she  said. 

Tell  us  about  the  column,  Amy. 

“Well,”  she  said,  “as  1  say  in  my 
first  column.  ‘Etiquette  deals  with 
people  and  how  those  whose  man¬ 
ners  seem  most  acceptable  solve 
daily  social  problems.  Knowing 
how  makes  living  more  pleasant 
at  home,  in  business,  at  school,  in 
diplomacy. 

“‘The  new  etiquette  plays  down 


A  new  Peter  Dawson! 


^Bif;  Outfit,”  by  the  author  of  “Royal  Gorge” 
...  is  an  exciting  saga  of  a  squeeze-out  on  the 
grazing  lands,  romance  and  fast-paced  adventure 
.with  human  characters,  often  blunt,  high  tempered 
and  high  triggered,  but  lovable  in  spite  of  their 
shortcomings. 

Hlue  Ribbon  Fietioii 


for  more  than  a  third  of  a  century  has  offered  the  best  of  the  first 
run.  never  before  published  novels ...  played  an  important  role 
in  the  growth  of  .America’s  largest  newspaper,  the  largest  standard 
size  newspaper,  and  leading  papers  in  leading  cities!  Carefully 
selected,  edited  for  maximum  suspense  and  continuity.  Blue 
Ribbon  Fiction  gets  and  holds  readers,  builds  loyal  following,  is  a 
dependable  all-family  attraction!  For  synopses,  starting  dates, 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager... 

TrihuMne^IVeu?  Yark 

Trlhmn^  Toirer,  I'Mrmm* 


Society  with  a  capital  S  and  con¬ 
cerns  itself  with  society.  It  is  this 
new  etiquette  that  I  shall  discuss 
through  the  medium  of  my  mail, 
as  space  permits.’  ” 

And  your  personal  life? 

“I  live  on  IV2  acres  in  West- 
port,  Conn.,”  she  said.  “I  have  a 
bloodhound,  18  cats,  one  house¬ 
keeper,  one  gardener,  one  secre¬ 
tary,  one  cleaning  woman  and 
three  lawyers. 

“I’ve  been  married  three  times 
and  have  three  sons.” 

She  was  powdering  her  nose 
while  she  talked.  In  a  public 
eatery,  mind  you. 

Is  that  proper.  Amy?  Now  I’ve 
said  to  my  wife — 

“Sure  it  is,”  she  smiled.  “Just 
so  long  as  I  didn’t  put  any  mas¬ 
cara  on.” 

One  more  question,  Amy.  I  hesi¬ 
tate  to  ask  this,  but — heck,  what 
I’m  trying  to  ask  is — is  it  correct 
to  blow  your  nose  at  the  table?  I 
mean,  can  you  get  away  with  it? 

“Yes.”  she  laughed,  “it’s  all 
right.  There  are  times  when  you 
simply  have  to  blow  your  no.sc, 
table  or  not.” 

Amy  is  very  human — and  very 
tactful.  Etiquette  at  last  has  a 
common-sense  exponent. 

Posting  Gems 

Mrs.  Price  Post,  known  in  the 
newspaper  business  as  Emily  Post 
(Bei.i.  Syndicate)  has  pre.sented 
to  the  Museum  of  the  City  of  New 
York  a  collection  of  jewels  in  an 
ebony  jewel  chest  that  has  a  his¬ 
tory  to  it. 

In  1872,  Bruce  Price,  Mrs.  Post’s 
father,  married  a  Miss  Jo.sephine 
Lee.  He  was  a  bustin’-out  architect 
at  the  time.  Mr.  Lee  said  he  would 
treat  young  Price  to  a  year  abroad 
for  study  and  pleasure  if  he  would 
take  Josephine  along  with  him. 

In  Europe,  the  bride’s  mother 
collected  pieces  of  period  jewelry 
for  her  daughter,  and  when  they 
returned  home,  Mr.  Price  built  a 
chest  to  hold  the  collection. 


pair,”  a  presentation  in  form  of  1 
16-page  tabloid  supplement  with 
two-color  cover.  The  service  pant¬ 
ed  out  that  “the  material,  all  set 
or  engraved  in  standard  column 
widths,  is  just  as  useful  in  a  stand¬ 
ard  size  or  on  regular  depart¬ 
mental  pages.” 

Post-Hall  Offers 
Christmas  Feature 

Post-Hall  Syndicate  announced 
this  week  that  it  has  a  new  Christ- 

Qllfp  (EljriBtmaa  ^tory 

Refold  in  the  words  of  the  Holy  Bible 
by  Norman  Vincent  PcaJe 
Illustrated  by  Valenti  Angelo 


mas  feature,  ‘The  Christmas 
Story,”  retold  in  the  words  of  the  | 
Bible,  by  Dr.  Norman  Vincent  , 
Peale,  author  of  the  P-H  weekly  , 
column,  “Confident  Living.” 

The  feature,  illustrated  by  Val¬ 
enti  Angelo,  prominent  ecclesiast¬ 
ical  artist,  consists  of  an  introduc¬ 
tion  and  24  instalments,  offered  in 
proofs  or  mats.  Each  running  is 
two  column.s  by  about  seven  inches. 


D-I-Y  Cartoon  Contest 

As  a  tie-in  with  a  Do-It-Your- 
self  and  Hobby  Show,  to  be  spon¬ 
sored  by  the  Cleveland  (Ohio) 
Press,  Mike  Lapine,  public  service 
director  of  the  newspaper,  will  offer 
readers  a  chance  to  test  their  gag¬ 
writing  ability  with  a  Do-It-Your¬ 
self  Cartoon  Contest.  The  contest 
will  run  from  Sept.  16  through 
Sept.  29. 

The  Press  will  run  additional 
cartoons  of  their  regular  comic- 
page  Do  It  Yourself  panel,  with 
Arti.st  Morrie  Brickman  supplying 
12  special  cartoons — sans  gag  lines. 
Brickman’s  panel,  handled  through 
National  Newspaper  Syndicate. 
is  a  gentle  satire  on  America’s 
newest  preoccupation. 


AP  How-to-Do-It 

AP  Newspeatures  has  mailed 
out  to  AP  member  aewspapers 
samples  of  a  new  special  promo¬ 
tion  called  “Home  Care  and  Re- 


Won't  Miss  a  Thing 

A  demonstration  of  the  hold  a 
cartoon  strip  can  get  on  its  reader 
audience  was  pointed  up  last  week 
when  the  sailing  of  a  slow  Army 
Transport  from  the  European 
Theatre  to  the  United  States  was 
almost  delayed  by  a  new  kind  of 
strike. 

The  story  in  “Steve  Canyon”  had 
nearly  reached  its  climax,  and  the 
Army  and  Air  Force  wives  and 
children,  who  read  the  strip  daily 
and  Sunday  in  Stars  and  Stripes, 
were  about  to  embark  on  a  leis¬ 
urely-paced  trip  to  the  states  which 
would  cut  them  off  completely 
from  the  answer  “Summer  Olson 
would  give  to  “Canyon’s”  proposal 
of  marriage. 

The  editors  of  Stars  and  Stripes 
.solved  the  dilemma  by  promising 
the  anxious  dependents  that  back 
issues  of  the  service  newspaper 
would  be  flown  ahead  and  waiting 
when  the  vessel  docked  in  Amer- 
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^parel  stores  would  give  their  shirts! 


See  the  14  Pennsylvania  cities  listed  on  the  bottom  of  this  page? 
They  support  580  clothing  stores  to  the  tune  of  $37,770,000  a  year! 
1'hese  apparel  jjeople  are  strong  advertisers  in  their  local  news¬ 
papers.  They’re  strong  for  nationally  advertised  brands — feature 
them  all  the  time.  They’d  give  the  shirts  off  their  bac  ks  to  see  your 
advertisements  in  their  hometown  new.spapers. 


where  local  newspapers  sell  national  products 


beaver  falls  news-tribune  (E)  •  CHAKABERSBURG  PUBLIC  OPINION  (E)  •  COATESVILLE  RECORD  (E)  •  CONNELLSVILLE  COURIER. 
(E)  •  INDIANA  GAZEHE  (E)  •  JEANNETTE  NEWS-DISPATCH  (E)  •  LOCK  HAVEN  EXPRESS  (E)  •  NEW  CASTLE  NEWS  |E)  •  SUNBURY 

Daily  item  (e)  •  towanda  review  (m)  •  warren  times-mirror  |e)  •  Washington  observer  reporter  (m»e)  •  Williamsport 

GAZETTE-BULLETIN  (M)  •  WILLIAMSPORT  SUN  |E)  •  YORK  DISPATCH  (E) 
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(Advertisement) 


From  where  I  sit 
Jy  Joe  Marsh 


Good  Turn  at 
the  End  of  the  Line 


Maybe  you  don’t,  but  you  should 
know  Shorty,  the  new  driver  of  the 
little  bus  that  goes  out  to  the  hospital 
near  Parkersville. 

The  hospital  couldnlt  rightfully  put 
up  a  bench  at  the  bus  stop,  so  some  of 
the  passengers  often  had  a  ^'standing 
wait.’*  But  they  didn’t  stand  very  long. 

Second  day  on  the  job  Shorty 
brought  along  some  old  lumber  for  a 
bench.  Next  trip  out  he  brought  some 
tools  and  put  it  together.  That  was 
fine,  but  the  next  day  it  rained.  You 
guessed  it — in  a  few  days  Shorty  built 
a  snug  little  shelter. 

From  where  I  sit,  thoughtfulness 
towards  our  neighbors  is  always  ap¬ 
preciated.  And  actually,  we  all  ought 
to  practice  it  a  little  more.  Even  where 
incidental  things  are  concerned — like 
asking  a  guest  if  he’d  prefer  milk, 
coffee,  ginger  ale  or  a  temperate  glass 
of  beer.  When  a  host  or  neighbor  is 
really  thoughtful,  it’s  truly  appreci¬ 
ated — '‘all  along  the  line.” 


Copyright,  1954,  United  States  Brewers  Foundation 


$10  Million  Space 
For  Public  Service 

Newspapers  and  their  advertisers 
contributed  more  space  to  national 
public  service  projects  last  year 
than  in  any  year  since  World  War 
II,  according  to  the  Advertising 
Council’s  12th  annual  report. 

Supporting  14  different  public  in¬ 
terest  campaigns,  such  as  U.  S. 
Savings  Bonds,  Forest  Fire  Pre¬ 
vention,  Stop  Accidents,  National 
Blood  Program,  Better  Schools  and 
Religion  in  American  Life,  the 
newspaper  advertising  contributed 
was  worth  an  estimated  $9,830,420. 
This  marks  an  increase  of  $700,000 
over  the  previous  fiscal  year. 

Unpaid  Fine 
Action  Aroused 
By  N.  C.  Paper 

Goldsboro,  N.  C. 

An  unpaid  court  fines  and  costs 
campaign,  initiated  by  the  Golds¬ 
boro  News  Argus,  has  brought 
about  action  to  collect  $45,000  in 
Wayne  County. 

The  campaign  opened  with  an 
editorial  on  July  23  showing  that 
Wayne  had  1,000  court  cases  in 
which  fines  or  costs  had  not  been 
paid.  Question  of  why  was  asked. 
The  problem  was  again  discussed 
in  an  editorial  on  July  29.  The 
editorials  were  titled  “$45,000  of 
Your  Money.” 

Following  through  in  the  news 
columns,  the  News-Argus  ques¬ 
tioned  clerks  of  court  in  each  of 
the  100  North  Carolina  counties 
on  the  record  of  unpaid  court  fines 
and  costs  in  their  counties.  This 
supplied  facts  for  an  8-part  series 
of  articles. 

The  fourth  of  these  special  re¬ 
ports  had  appeared  when  the 
Wayne  County  sheriff  announced 
he  was  assigning  a  deputy  to  the 
special  job  of  collecting  the  unpaid 
balances.  The  deputy  sought  out 
one  man  to  bring  in  an  unpaid  sum. 
Said  the  man: 

“Here’s  your  money.  ‘Tve  been 
reading  about  this  in  the  News- 
Argus.  I  knew  you  were  coming.” 

Editor  Henry  Belk  prepared  the 
editorials  which  opened  the  cam¬ 
paign  and  wrote  the  final  news 
article  of  the  series.  City  Editor 
Eugene  Price  wrote  .seven  of  the 
special  reports  showing  results  of 
the  survey.  Editorial  Assistant 
Clara  Bradshaw  tabulated  the  re¬ 
plies  which  came  in  from  68  of 
North  Carolina’s  100  counties. 

■ 

Wicklein  with  CQ 

John  Wicklein  has  joined  the 
staff  of  Congressional  Quarterly 
News  Features  in  Washington,  as 
a  political  writer.  He  formerly  was 
with  a  McGraw-Hill  magazine;  be¬ 
fore  that  he  spent  three  years  as  a 
reporter  on  the  .Newark  (N.  J.) 
Evening  News. 


St.  Paul  Papers 
Award  $1,000 
For  Safe  Driving 

St.  Paul,  Mins, 

Money  talks. 

And  during  the  past  thret 
months  it  talked  loudly  enough  to 
Minnesota  drivers  to  help  whittle 
the  state’s  highway  death  toll  by 
a  startling  percentage. 

The  money  that  shouted  “Drive 
Safely!”  to  Minnesota  motorists 
was  a  $1,000  cash  award  given  by 
the  St.  Paul  Dispatch-Pioneer  Press 
newspapers  in  their  copyrighted 
“Safety  Sweepstakes”  campaign. 

Use  Cash  Incentive 

In  an  effort  to  combat  the  acci¬ 
dent  toll,  the  Dispatch-Pioneer 
Press  approached  the  problem 
from  a  new  angle — the  cash  incen¬ 
tive  plan. 

When  the  contest  opened,  the 
traffic  death  toll  in  Minnesota  was 
25%  higher  than  1953.  It  dropped 
to  only  4.3%  over  the  previous 
year  during  the  “Safety  Sweep- 
stakes”  campaign.  The  campaign 
emphasized  the  increasing  fatali¬ 
ties  on  the  highways,  and  pounded 
at  the  $1,000  cash  award  for  safe 
driving. 

How  Plan  Worked 

The  “Safety  Sweepstakes”  idea 
was  basically  a  simple  one.  $1,000 
cash  was  to  be  awarded  to  a  Min¬ 
nesota  or  Wisconsin  motorist  who 
maintained  a  spotless  traffic  record 
for  the  three-month  period  of  the 
Sweepstakes.  The  winner  was  se¬ 
lected  in  this  manner: 

The  Sweepstakes  opened  on 
April  28  and  closed  July  27.  Each 
day  for  the  first  seven  weeks  of 
the  Sweepstakes,  license  numbers 
of  automobiles  registered  in  Min¬ 
nesota  and  Wisconsin  were  select¬ 
ed  at  random  and  published  daily 
in  the  St.  Paul  Dispatch  and  Pio¬ 
neer  Press  until  a  total  of  568,000 
license  numbers  was  reached. 

Beginning  June  16,  and  continu¬ 
ing  for  the  last  six  weeks  of  the 
Safety  Sweepstakes,  25  license 
numbers  were  determined  by  lot 
each  day  from  the  568,000  num¬ 
bers  previously  entered.  These  25 
numbers  were  published  in  the 
Dispatch-Pioneer  Press,  and  their 
owners  placed  in  the  Sweepstakes 
“Award  Pool.” 

Driving  Records  Checked 

Driving  records  of  owners  in 
the  Award  Pool  were  checked 
each  day  as  the  license  numbers 
were  drawn.  If  the  automobile 
owner  had  been  charged  with  a 
recorded  driving  violation  since  the 
start  of  the  Sweepstakes,  his  or 
her  number  was  eliminated  from 
the  Award  Pool,  and  a  new  num¬ 
ber  drawn  as  a  replacement.  That 
procedure  continued  through  the 
last  day  of  the  Sweepstakes,  at 
which  time  the  Award  Pool  listing 
had  swelled  to  1,050  numbers. 

Climax  of  the  campaign  was  the 
drawing  of  the  winning  number 
from  the  Award  Pool. 
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700  TONS  OF  COAL  EVERY  MINUTE 
Every  Hour  of  the  Day,  Every  Day  in  the  Year 


Production  of  bituminous  coal,  though  presently  much  lower 
than  in  recent  years,  averages  out  to  more  than  one  million 
tons  every  24  hours.  Enough  to  fill  a  train  of  coal  cars  ( 50  tons 
to  the  car)  that  would  reach  from  Pittsburgh  to  Cleveland. 


In  the  first  six  months,  to  June  30th,  production 
of  bituminous  coal  amounted  to  183,168,000  tons. 
This  was  40  million  tons  less  than  in  the  first  six 
months  of  1953,  It  was  18  percent  below  ’53. 

U.  S.  consumption  of  bituminous  coal  through  May* 
(plus  exports  including  Canada)  showed  a  decrease 
of  12  per  cent  from  a  year  ago.  That  means  that  the 
country  has  been  burning  coal  at  a  slightly  faster 
rate  than  it  was  being  produced,  drawing  the  differ¬ 
ence  from  stock  piles  of  coal  in  the  hands  of  indus¬ 
trial  and  other  consumers. 

Stocks  of  coal  at  the  end  of  May  (os  reported  by  the 
U.  S.  Bureau  of  Mines)  amounted  to  69  million  tons 
as  compared  to  80  million  tons  at  the  end  of  Decem¬ 
ber,  a  decrease  of  11  million  tons. 

The  electric  utilities  are  bituminous  coal's  largest 
customer.  The  output  of  electrical  energy  gen¬ 
erated  by  fuels,  (as  reported  by  the  U.  S.  Bureau  of 
Mines)  ran  8  percent  ahead  of  1953  in  the  first  4 
months  of  this  vear. 


Consumption  of  bituminous  coal  by  the  electric 
utilities  is  likewise  running  slightly  ahead  of  last 
year.  It  amounted  to  46  million  tons  in  the  first  5 
months. 

CoaVs  share  of  the  electric  energy  generated  by 
fuels  amounted  to  65  percent. 

Iron  and  steel  ranks  next  to  the  electric  utilities 
in  coal's  picture.  Iron  and  steel  production  so  far 
this  year  ( through  May)  was  24  percent  below  1953. 
Coal  consumed  by  iron  and  steel  is  usually  figured 
as  ton  for  ton,  so  it,  too,  was  down  24  percent.  Con¬ 
sumption  amounted  to  37  million  tons. 

Other  industrial  consumption  of  bituminous  coal 
in  the  first  5  months  amounted  to  51  million  tons, 
which  was  15  percent  less  than  last  year. 

Bituminous  coal  delivered  through  retail  coal  yards 
is  about  the  same  as  last  year,  27  million  tons  in  the 
first  5  months. 


(♦figures  for  later  months  not  yet  available) 

Former  President  Hoover,  an  engineer  of  the  highest  attainment,  recently  declared: 

“There  is  no  engineer  who  believes  this  nation  can  do  without  huge  supplies  of 
coal.  Despite  the  encroachment  of  water  power,  oil,  gas  and  the  possible  atomic 
power,  the  nation  will  need  increasing  coal  production.” 


BITUMINOUS  COAL  INSTITUTE 

A  D«panm«nt  of  Notional  Cool  Association 
Southorn  Building,  Washington  5,  D.  C. 

(/Idvfrtifemeut) 
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Peoria  Plant 

continued  from  pane  9 

a  railroad  siding  has  been  laid  to 
be  used  for  handling  construction 
materials  during  building  and  for 
paper  and  supplies  after  comple¬ 
tion. 

Actual  construction  will  begin 
in  September. 

The  echeloned  one,  two,  and 
three-story  structure  will  house  all 
the  facilities  of  the  Journal  Star, 
including  a  new  Goss  Headliner 
eight-unit  press  now  under  con¬ 
struction,  and  morning  and  eve¬ 
ning  papers  will  be  published  there 
daily. 

Plans  are  also  underway  for  the 
construction  of  studios  and  offices 
for  the  Hilltop  Broadcasting  com¬ 
pany,  op>erators  of  WTVH  and 
WTVH-TV,  at  the  same  location. 
The  Peoria  Journal  Star  holds 
91%  of  the  Hilltop  stock. 

There  are  also  indications  that 
some  advertising  agencies  and 
other  related  businesses  are  plan¬ 
ning  construction  in  the  same  area. 

“The  emphasis  in  all  our  plans 
has  been  for  speedier  production 
and  speedier  distribution  through 
the  use  of  modern  facilities  and 
modern  techniques  throughout  the 
entire  newspaper  operation,”  said 
H.  P.  Slane,  executive  editor  of 
the  Journal  Star. 

Cushioned  Press  Base 
The  $800,000  Goss  press  will 
be  capable  of  60,000  papers  an 
hour  with  a  normal  “cruising 
speed”  of  45,000  papers  an  hour. 
It  can  produce  96  pages  with  color 
in  a  single  or  “collect”  run  and  64 
pages  with  color  in  a  normal  two- 
printings-at-a-time  straight  run. 

The  presses  will  rest  on  a  cush¬ 
ioned  concrete  base  to  reduce 
vibration  and  be  housed  in  a  three- 
story  room  with  acoustic  ceiling 
in  which  humidity  will  be  con¬ 
trolled.  The  reels  will  be  at  the 
first  floor  level  along  with  storage 
space  for  2,000  rolls  of  paper; 
the  press  will  occupy  the  .second 
story  level,  and  a  pair  of  balloon 
formers  will  extend  the  entire  sys¬ 
tem  up  into  the  third  floor  level. 

Conveyor  belts  will  be  used  to 
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Corning  Leader 
In  One-Floor  Plant 


Atchison  (Kans.)  Globe  is  remodeling  its  two-story  plant  and  building 
at  Fifth  and  Main  streets  into  a  new  one-story  45  x  60  foot  addition. 
Composing  room,  now  on  second  floor,  will  be  moved  to  new  addition 
to  eliminate  weight  and  facilitate  operation.  Basement  of  new  addition 
will  store  newsprint. 

transport  papers  to  and  within  the 
mail  room. 

The  location  offers  freeways  for 
distribution  of  newspapers  north 
and  east.  One-way  streets  lead 
south  directly  into  the  city,  and 
the  building  overlooks  McClugage 
bridge  by  which  trucks  can  cross 
to  Tazewell  county  and  an  effi¬ 
cient  highway  net  there  without 
encountering  downtown  traffic  or 
heavy  congestion  on  downtown 
bridges. 

The  new  building  in  two  wings 
forming  a  shallow  V  or  L  shape 
will  also  house  the  Journal  Star 
editorial,  advertising,  and  business 
office  staffs,  and  in  addition  a 
downtown  office  will  be  maintained 
for  the  convenience  of  subscribers 
and  advertisers. 

Of  functional  design,  the  steel¬ 
framed  structure  will  include  a 
fifth  of  a  mile  of  windows,  includ¬ 
ing  1,000  lineal  feet  of  strip  win¬ 
dows  four  feet  high  which  wrap 
around  the  building.  The  entrance 
of  Indiana  limestone  slab  will 
open  on  a  large  parking  area  in 
addition  to  parking  areas  tied  in 
with  the  loading  ramp  entrance. 

The  third  entry  will  be  the  rail¬ 
road  siding  which  will  bring  the 
plus-27  tons  of  paper  consumed  by 
the  Journal  Star  daily  “to  the 
door”  of  the  reel  room. 

Inside  the  main  entrance  will 
be  a  large  lobby.  There  will  also 
be  a  cafeteria  capable  of  serving 
100  persons  at  a  time. 


Corning,  N.  Y. 
The  Corning  Leader,  covering 
Steuben  County  and  Northern 
Pennsylvania  with  12,500  circula¬ 
tion,  moved  into  a  new  publishing 
plant  over  the  weekend  of  Aug. 
7-8. 

Included  in  the  expansion  of  the 
newspaper  are  two  new  16-page 
Goss  Dek-A-Tube  presses,  which 
will  give  the  Leader  eight  pages 
of  additional  capacity  and  will  per¬ 
mit  a  limited  printing  of  color. 

Construction  of  the  18,500 
square  foot  building  was  begun  in 
late  December,  1953.  It  is  one 
story  without  basement.  The  com¬ 
posing  room  runs  across  the  width 
of  the  building,  and  is  approxi¬ 
mately  square,  without  columns, 
for  maximum  efficiency  of  layout. 

Makeup  is  in  the  center  of  the 
composing  room,  and  production 
flows  into  the  stereotype  depart¬ 
ment,  which  joins  the  press  and 
composing  rooms. 

The  new  home  of  the  Corning 
Leader  is  primarily  of  steel  and 
concrete  block  construction,  faced 
with  light  brick.  Continuous  alum¬ 
inum  windows  almost  completely 
around  the  building  provide  a  max¬ 
imum  of  light  for  all  operations. 

Floors  in  the  office  area  are  of 
asphalt  tile,  ceilings  are  of  Owens- 
Corning  fiberglas.  Stonhard  added 
over  concrete  on  the  floor  of  the 
mechanical  areas  increases  em¬ 
ploye  foot  comfort  and  windows 
in  the  mechanical  areas  are  of 
glare-reducing  glass. 

Other  additional  equipment  pur¬ 
chased  for  the  new  building  in¬ 
cludes  a  combination  stereotype 
and  remelt  pot  with  immersion 
burners,  several  new  pieces  of 
printer’s  furniture  and  new  office 
equipment.  During  the  planning 
stages  of  the  building  a  power 
miterer,  slug  stripper  and  water 
cooled  pig  mold  were  added  to  the 
composing  room  equipment. 

The  new  presses  were  manufac¬ 
tured  to  use  32-inch  newsprint, 
and  the  Leader  changed  its  column 
width  from  12  picas  to  11  Vi  picas 


$200,000  Invested 
In  Lawrence  Plant 

Lawrence,  Kas 
Construction  of  a  new  building 
for  the  Lawrence  Journal-WorU 
is  under  way.  The  new  plant  b 
scheduled  to  be  in  full  operation 
in  about  six  or  seven  months. 

The  pre.sent  building  at  720-22 
Mass  Street  has  been  outgrown. 
The  newspaper  and  its  commerciai 
printing  plant  were  doubled  in  sia 
in  1924  and  at  that  time  it  seemed 
to  be  large  enough  to  “last  for¬ 
ever.” 

Increases  in  Journal-World  cir¬ 
culation  and  in  advertising  space 
have  continued  through  the  yean, 
but  the  rate  of  growth  has  stepped 
up  more  rapidly  the  past  three 
years.  Severe  strains  have  ban 
put  on  existing  quarters  and  facil¬ 
ities  during  this  recent  period,  ac¬ 
cording  to  Dolph  Simons,  Journal- 
World  publisher  and  a  member  of 
the  Associated  Press  board  of  di¬ 
rectors. 

The  Journal-World  will  invest 
$200,000  in  the  new  plant,  the 
publisher  said.  The  one-storv 
building  will  be  located  on  the 
west  side  of  the  600  block  of  New 
Hampshire  Street.  The  tract  has 
a  260-foot  frontage  and  a  depth 
of  117  feet.  Parking  will  be  pro¬ 
vided  for  about  50  employes  and 
customer  cars. 

Modified  colonial  style  has  been 
followed  in  the  architecture  with 
Williamsburg  old  rose  brick  spe¬ 
cified  for  the  facing. 

The  building  will  be  almost  en- 
tierly  air-conditioned  with  a  50- 
ton  refrigeration  unit. 

The  forerunner  of  the  present 
Journal-World  was  the  Herald  of 
Freedom,  founded  just  100  years 
ago.  During  the  past  century,  more 
than  104  newspapers  have  started 
publication  in  Lawrence.  More 
than  40  of  them  have  been  con¬ 
solidated  into  the  Journal-World. 

The  family  of  the  present  man¬ 
agement  first  became  identified 
with  the  business  in  1891  when  the 
late  Wilford  C.  Simons  came  from 
St.  Joseph,  Mo.,  to  start  the  Daily 
World  in  an  upstairs  room  on 
East  Eighth  Street.  There  were 
eight  newspapers  being  published 
here  at  the  time.  With  his  brother, 
L.  A.  Simons,  and  brother-in-law, 
J.  L.  Brady,  W.  C.  Simons  made 
it  nine. 

In  1911  the  world  was  merged 
with  the  Journal,  a  direct  descend¬ 
ant  of  the  first  paper  circulated  in 
Lawrence.  W.  C.  Simons  died  May 
15,  1952.  His  son,  Dolph  C. 

Simons  Sr.,  is  the  present  editor 
and  publisher. 


50  Years  at  Keyboard 

Herman  Gerling.  Bloomington 
(111.)  Pantograph  printer,  recently 
completed  50  years  of  service  as  a 
compositor.  He  was  presented  with 
uc  a  $100  check  by  the  management 
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Can 
do  a 
than 


newspapers 
better  job  in  New  England 
Womans  Home  Companion? 


Lot’s  look  at  tile  Hf^uros  uiul  Hiul  out  .  .  . 

'I'he  Woman’s  Home  Companion  is  one  of  the 
top  iiia)(azines  in  the  country.  Total  circulation 
is  close  to  iy^  million.  How  much  of  this  cir¬ 
culation  gets  around  the  cities  of  New  England? 

Let’s  examine  four  New  England  communities 
and  compare  WHC’s  coverage  with  their  daily 
newspapers’  circulations.  Let’s  begin  with  Man¬ 
chester.  New  Hampshire.  The  Companion  has 
here.  'Fhe  Manchester  Union  Leader 
— 'rravel  south  to  Pittsfield,  Mass.  Com¬ 
panion  puts  2,7.50  copies  into  Pittsfield.  The 
Pittsfield  Berkshire  Eaole — 27..346.  Over 
to  New  Bedford.  Mass.  WHC’s  circulation — 


.‘1.207.  'Phe  New  Bedford  Standard  'I’imes — 
.59. 4.3  f.  I^ast  stop.  Hartford,  Conn.  The  Com¬ 
panion —  (5.4(59.  'Fiie  Hartford  Cocrant  — 
79.938. 

How  about  all  of  New  England?  Woman's 
Home  Companion  sends  in  approximately  330,- 
000  copies  every  month.  But  every  <laif  you  can 
buy  3,t3(5,442  circulation  from  the  New  England 
newspapers  listed  below. 

If  you  want  to  cover  New  England’s  highly  con¬ 
centrated  population,  you’ll  head  for  the  bigger 
circulation.  And,  in  all  likelihood,  come  out  of 
it  with  bigger  profits. 


Sell  New  England 
with  newspapers 


This  campaign  sponsored  by  these  newspaper  leaders: 


MAINE — Isngor  Dsily  N«wi  (M). 
VEKMONT— B«rra  Timas  (E).  Ban- 
ninqton  Bannar  (E),  Burlington 
Fraa  Brass  (M).  Rutland  Harald 
|M). 

MASSACHUSEnS— Boston  Globa 
(MBE),  Boston  Globa  (S),  Brock¬ 
ton  Entarprisa  t  Timas  (E),  Fall 
Rivar  Harald  Naws  (E),  Fitch¬ 
burg  Santinal  (E),  Gardnar  Naws 
(E),  Havarhill  Gaiatta  (E),  Law- 
ranca  Eagla-Tribuna  (MBE),  Lynn 
Itam  (E),  North  Adams  Tran¬ 
script  (E),  Pittsfiald  Barkshira 
Eagta  (E),  Taunton  Gaiatta  (E), 
Waltham  Naws  Tribuna  (E), 
Worcastar  Talagram  and  Evaning 
Gaiatta  (MBE),  Worcastar  Sun¬ 
day  Talagram  (S). 

NEW  HAMPSHIRE  —  Concord 
Monitor-Patriot  (E),  Manchastar 


Union  Laadar  and  Naw  Hamp- 
shira  Sunday  Naws  (M,EBS). 

RHODE  ISLAND— Wast  Warwick 
Pawtuiat  Vallay  Daily  Timas  (E). 
Providanca  Bullatin  (E),  Provi- 
danca  Journal  (M),  Providanca 
Journal  (S),  Woonsockat  Call  (E). 

CONNECTICUT— Ansonia  Santi¬ 
nal  (E),  Bridgaport  Post  (S), 
Bridqaport  Post-Talagram  (MBE), 
Bristol  Brass  (E),  Danbury  Naws- 
Timas  (E),  Hartford  Courant  (M), 
Hartford  Courant  (S),  Hartford 
Timas  (E),  Maridan  Racord-Jour- 
nal  (MBE),  Naw  Britain  Harald 
(E),  Naw  Havan  Ragistar  (EBS), 
Naw  London  Day  (E),  Norwich 
Bullatin  and  Racord  (MBE),  Tor- 
rington  Ragistar  (E),  Watarbury 
Rapublican  B  Amarican  (MBE), 
Watarbury  Rapublican  (MBS). 


*  lUunt ration  at  the  top  of  the  jMije  if  a  fketeh  of  the  nefr  addition  to  Acunknet 
I'rnrexx  Co.,  Seir  Bedford,  Ma.f.f.,  another  example  of  the  conutantly  groicing 
.5  err  England  indn-ftrial  ncene. 
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mTwip'aPER  NEWS^l 


’^ounJ  Dk  eir  I^eal6 

Montreal  Star  Reveals 
Runner’s  Foot  Injury 


Montreal,  Que.  “I  apologize  sincerely  to  John 
Andy  O’Brien,  sports  columnist  Landy  but  I  believe  the  sports  fans 
for  the  Montreal  Star  and  sports  of  the  world  will  agree  it  should  be 
editor  of  Weekend  Magazine,  made  told.  Certainly  when  the  news 
the  Star’s  front  page  Aug.  9  with  a  services  carry  this  to  Australia 
cleancut  scoop  gained  at  the  they  will  have  all  the  more  reason 
British  Empire  and  Commonwealth  to  respect  the  gallant  sportsman 
"  *’  “  "  who  ran  the  four  gruelling  laps  of 

mighty  Empire  Stadium  at  a  pace 
of  more  than  15  miles  an  hour 

‘because  I  can’t  let  the  team  and  .  ,  ^  .  .  ... 

in  general  and  O  Brien  in  particular 

will  now  turn  to  rapping  Landy  for 
leading  them  astray.  C’mon,  boys, 
take  it  out  on  me — not  on  J<rfin 
Michael  Landy. 

“The  fact  remains  that  the  ‘bash¬ 
ful  Landy’  as  a  sarcastic  scribe  in 
Vancouver  began  painting  him  last 
night,  is  a  performer  in  the  finest 
of  the  breath-taking  British  Empire  tradition  of  sport.  Any  other  man 
and  Commonwealth  Games— some-  position  would  have  with- 

thing  England  has  always  re-  drawn  from  the  race.  But  he 

wouldn’t  let  his  team  down  nor 
It  was  late  Monday  evening  be-  ^ould  he  disappoint  the  35,000  at 
fore  the  story  was  confirmed.  Most  Empire  Stadium  and  the  tens  of 
newspapers  played  it  safe  but  some  millions  ‘attending’  by  radio  and 
radio  “sports  experts”  put  in  the  television. 

hours  being  rude  to  the  sports  beat 

writer  and  the  Star.  In  his  regular  ,^0  four-minute  mile  again.  It  is 
s^rts  section  corner  on  Tuesday,  belief  that  the  heated  blood  of 
Mr  OBnen  dealt  with  this  aspect  Jn^p^tition  carried  him  most  of 
ot  the  story.  ^be  way.  But  at  the  last  turn  when 

‘The  first  inkling  John  Landy  he  looked  left  and  Bannister 
got  that  I  had  broken  the  story  slipped  around  his  right  the  sore 
was  a  ’phone  call  from  a  news  serv-  foot  refused  his  will’s  order  to 
ice  writer.  Just  how  he  put  the  “dig”  for  the  final  100  yards, 
question  I  don’t  know.  But  I  can  “He  had  set  the  pace  from  the 
he  understand  Landy,  thoroughly  beginning — a  strategy  courageous 
irked,  thoroughly  desirous  of  see-  but  foolish— because  he  didn’t 
ing  that  Bannister  got  all  the  credit  know  if  he  could  last.  His  first 
•  ..  r-  .  .  ‘utterly  silly.’  comment  after  it  was  over  was  a 

chased  Roger  Bannister  of  England  Then  he  was  stuck  with  it.  He  question;  ‘Was  it  a  good  race?’ 
across  the  finish  line  under  four  didn’t  mean  to  fib  but  unless  you 

minutes  he  cornered  me  on  the  in-  were  in  his  spot  you  cannot  under-  ^  your  lifetime  and  mine  we  II 

field  at  Empire  Stadium  and  again  stLd.  He  Tnli  a  prafesstonll  hfjrsi^llmmanfMn  tLT'S  dls 
refused  to  allow  me  to  break  the  schooled  in  the  value  of  it  all.  To  J  aJed^bv  ^oh?  M  Sel  ^lindT 
story  ‘because  it  would  sound  like  Landy  it  was  all  a  nuisance.  S  not  allow  it  ^o  t:  belM^d  ” 

an  ahbi,  but  coming  back  on  the  “The  one  thing  I  regret  keenly  °  a  ^  i  n 

TCA  North  Star  v«t*»rdav  I  •  .u  u-r.  .u  .  ti  Landy  admitted  on  Aug.  10 

dded  ‘o  break  he  Srv^tnanLian’s  ‘Je  news-  ,bat  he  ran  the  race  with  a  deep 

c^e  o^off  ?L  ?iord^iXm^tL  ?  ?  his  foot.  The  Australian 

code  on  oft  the  record  information  yesterday  afternoon  and  evening  insisted  however  that  the 

dehberately.  .belittling’  the  Montreal  Star  story  lTnothin7  o  do  ihh  fi 


Games  at  Vancouver,  B.  C. 

“John  Michael  Landy  of  Aus¬ 
tralia,”  he  wrote,  “ran  in  the  Mile 
of  Miles  on  Saturday  afternoon  at 
Vancouver  with  four  stitches  in  the  Crown  down, 
sole  of  his  right  foot.” 

The  Star  played  Mr.  O’Brien’s 
story  with  a  three-column  top-of- 
page  heading  and  a  two-column 
cut  of  Mr.  Landy  and  Dr.  Roger 
Bannister,  winner  of  the  race. 

Three  quarters  of  the  second  front 
was  devoted  to  race  sequence  pic¬ 
tures  and  the  sports  section  gave 
the  Mile  and  other  Empire  Games 
closing  events  the  fullest  coverage.  - 
But  nowhere  except  in  Mr. 

O’Brien’s  story  was  reference  made 
to  the  Landy  injury. 

After  the  first  edition  of  the  Star 
hit  the  street,  news  services  were 
permitted  to  make  their  own  sum¬ 
maries  of  the  copyrighted  story 
with  credit  to  Mr.  O’Brien  and  the 
Star. 

Mr.  O’Brien  told  Star  readers 
why  he  decided  to  break  the  best 
kept  secret  of  the  games: 

‘Should  Be  Told’ 

“I  have  been  sitting  on  The  story 
since  Friday  morning  when 
showed  me  the  ugly  gash  only  on 
strictest  promise  not  to  divulge  it. 

And  on  Saturday  after  he  had 


Tony  Spina  at  work  at  nudist  camp. 


Lonis  Cook 

Pipe  was  a  concession 


lY  you  have  international  business 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  fant  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  “Down  Under." 


Clme-Westittgbouse 

DRIVE  EQUIPMENT 

Unit  and  Group  Press  Drives 
Controls . . .  Reels . . .  Tensions 
Speed  Pasters 

...provide  tesl  production  econoay  in 
leading  newspaper  pressrooms  all  over 
America  and  throughout  the  world. 

Cline  Electric 

MANUrACnillNO  COMPANY 
a40S  W.  47th  St.,  Chkage  32 
Lea  Angelas  17  •  New  York  17 


IS  Hamilton  St.,  Sydney,  Australia 
Aaaual  Subacription  to  U.  S.  $3.20 
Writt  tar  tmmpla  capy. 
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>ciety  from  sub-  goals,  full  union  and  job  security,  publishers  at  the  time  our  presi- 
thout  destroying  and  unqualified  severance  pay  dent  was  elected  from  there,”  he 
s”  in  its  human  clauses  also  were  stressed.  Opposi-  asserted.  President  Collis  is  assis- 
report,  accepted  tion  to  two-year  contracts  lacking  tant  managing  editor  of  the  Wilkes~ 
The  five  points  wage  reopening  clauses  was  em-  Barre  Record.  In  the  fund  collec- 
e  “real  meaning  phasized.  tion  period  that  followed,  Mr, 

ression — ^that  any  New  proposals  are  for  “all  local-  Pesavento  was  presented  with 

link  or  say  any-  ly  recognized  holidays”  instead  of  $1,625  in  cash  and  pledges, 
titutional  limita-  nine  paid  holidays,  and  for  voting  A  budget  of  $440,303  was  adopt- 
ow  much  we  dis-  time  rather  than  an  election  day  ed  for  1954-55. 

holiday.  Field  surveys  of  adver-  Plans  also  were  made  for  a 
nd  Curb  tising  and  circulation  department  Wilbur  E.  Bade  Memorial  Award 

...  operations  were  advocated  to  pro-  of  $500  annually  for  outstanding 

icy  dwision  was  vide  1955  convention  reports.  The  local  guild  leadership.  The  first 
istitutionai  Pro^  committee’s  report  as  accepted  also  award  will  be  paid  by  Twin  Cities 
j  tun  s  are  o  recommends  an  increase  in  night  Local  (Mr.  Bade’s  own)  and  ANG 
t  .u’  differentials  with  10%  for  the  will  provide  the  money  after  that. 

I  \%\r  TPn  ft 

1  tjy  tnc  It  .  Acknowledging  that  Sunday  has 

become  a  normal  working  day  in 
without  a  poll  of  convenfion  rec- 

ommended  that  bargainers  strive 
aSTb^  a  Iroke  differential”  rather  than 

j  u  ^  c  “PO”  1**”®  and  one-half  for 

ed  by  George  E 

y  W.  Rank  and  , .  ^  .  .. 

Los  Angeles;  Ed  Toronto  in  56 

ifman.  New  York;  The  delegates  voted  to  hold  the 
yrgan,  and  A1  Spi-  convention  in  Toronto.  It  last 

j.  met  there  in  1938. 

declare  the  Na-  . 

ce  Council  “shall  delegates  and  six 


ANG  Convention 

continued  from  page  11 


World's  Largest  for  Day 

Cheyenne,  Wyo. 

Wyoming  State  Tribune  claimed 
the  world’s  largest  newspaper  on 
July  27  with  164  pages  in  the  an¬ 
nual  Cheyenne  Frontier  Days  edi¬ 
tion. 


EMltor  &  Publisher’s  Classified 
Columns  can  serve  as  your  In¬ 
troduction  to  many  of  the  finest 
dealers — as  well  as  the  ma¬ 
chinery  and  supply  companies 
throughout  the  world. 

Whether  you  are  selling,  buying 
or  Just  Inquiring — follow  and 
use  the  ads  In  the  Classified 
Section  each  week! 

FOR  DETTAILS  OF  LOWER  26 
AND  52  TIME  RATES: 


pictures 
i  to  du* 


Write  Editor  &  Publisher 
Classified  Dept. 

1700  Times  Tower,  N.  Y.  36.  N.  Y. 
Phone:  BRyant  9-3052 


Newspaper-TV  Bids 
Win  and  Lose  in  FCC 


Washington 

Newspaper  interests  tipped  the 
balance  in  favor  of  a  non-newspa¬ 
per  applicant  for  a  television  sta¬ 
tion  in  Beaumont,  Tex.  in  a  deci¬ 
sion  by  the  Federal  Communica¬ 
tions  Commission  this  week  which 
reverses  the  recommendation  of  a 
hearing  examiner. 

Application  of  Beaumont  Broad¬ 
casting  Corporation  for  a  con¬ 
struction  permit  in  Beaumont. 
Tex.  was  granted  by  the  FCC 
and  the  applications  of  Enterprise 
Co.  and  KTRM,  Inc.  were  denied. 

“To  give  Enterprise  one  more 
powerful  medium  in  an  area 
where  it  already  publishes  two 
newspapers  of  wide  circulation,  in 
preference  to  Beaumont,  which 
has  only  an  AM  station  serving 
that  area,  is  a  responsibility  we 
do  not  wish  to  assume,”  the  ma¬ 
jority  of  the  FCC  stated. 

The  factor  that  weighed  against 
KTRM's  application,  the  FCC 
said,  was  the  extent  of  the  interest 
held  by  former  Gov.  W.  P.  Hobby, 
president  of  Houston  Post  Com¬ 
pany. 

The  Commission  found  “defi¬ 
nite  superiority”  in  the  Beaumont 
bid  for  the  station. 

Commissioners  Lee  and  Doerfer 
dissented,  agreeing  with  the  ex¬ 
aminer  that  KTRM  should  receive 
the  permit,  principally  because  of 
the  large  percentage  of  local  own¬ 
ership. 

In  another  ruling,  to  which 
Commissioner  Hennock  took  ex¬ 
ception  because  of  the  concentra¬ 
tion  of  media  control,  the  FCC 
made  final  its  decision  to  give  a 
permit  to  Tribune  Company  of 
Tampa  for  a  station  in  St.  Peters¬ 
burg,  Fla. 

On  the  question  of  media  con¬ 
trol  here,  the  Commission  stated 
that  “ordinarily  we  will  incline  to¬ 
ward  an  applicant  not  associated 


with  the  local  channels  of  com¬ 
munication  of  fact  and  opinion 
over  an  applicant  having  such  as¬ 
sociation.” 

But,  it  was  emphasized  in  the 
decision,  this  is  only  one  factor 
that  must  be  weighed  in  compar¬ 
ing  applications. 

“We  have  determined,  on  the 
basis  of  the  full  record  that  the 
public  interest  would  best  be 
served  by  a  grant  of  the  Tribune 
application,”  the  majority  stated. 

Pinellas  Broadcasting  Company 
and  Tampa  Bay  Area  Telecasting 
Corporation  were  the  other  appli¬ 
cants.  Controlling  stockholders 
in  Tribune  are  members  of  the 
Bryan  family  which  own  the 
Tampa  Tribune  and  have  major 
interests  in  the  Richmond,  Va. 
newspapers.  President  of  Pinellas 
is  Nelson  J.  Poynter,  publisher  of 
St.  Petersburg  Times. 

In  the  comparison  between 
Tribune  and  Pinellas  the  commis¬ 
sioners  said  they  were  “impelled 
to  prefer  Tribune”  because  the 
comprehensive  local  live  program 
proposal  of  Tribune  is  clearly  su¬ 
perior  to  that  of  Pinellas. 

Disposing  of  Tampa  Bay’s  ap¬ 
plication,  the  commission  stated: 

“We  are  cognizant  of  the  bene¬ 
fit  to  be  obtained  by  a  grant  to 
Tampa  Bay  which  would  add  a 
medium  for  the  dissemination  of 
news  and  information  independent 
of  other  such  media  in  the  area. 
However,  this  fact,  although  al¬ 
ways  requiring  careful  evaluation, 
loses  some  emphasis  when  there 
is  a  variety  of  diversely  owned 
stations  and  newspapers  in  the 
community. 

“We  conclude  that  Tribune’s 
overall  superiority  clearly  out¬ 
weighs  the  comparative  advantage 
enjoyed  by  Tampa  Bay  because  of 
its  lack  of  other  newspaper  and 
radio  interests  in  the  area.” 
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Burch  to  Judges 

continued  from  page  10 

is  that  the  British  had  already 
hanged  another  man  for  killing 
two  of  these  women.  England,  re¬ 
member,  is  a  country  where  an 
editor  can  be  fined  for  assigning 
his  own  men  to  investigate  a  case 
and  publishing  the  findings  after  a 
suspect  has  been  arrested.  It  is 
quite  possible  that,  if  some  enter¬ 
prising  crime  reporters  had  worked 
on  the  case,  they  wouldn’t  have 
hanged  the  wrong  man  before  they 
hanged  the  right  one. 

In  the  United  States,  certainly, 
many  an  innocent  man  owes  his 
liberty  or  even  his  life  to  the  enter¬ 
prise  of  investigating  reporters. 

Endless  statistics  could  be  cited 
to  illustrate  the  difference  between 
the  crime  problem  in  England  and 
the  United  States.  In  1952  there 
were  only  19  armed  robberies  in 
all  of  London  and  its  suburbs.  Chi¬ 
cago,  with  considerably  less  than 
half  the  population  of  I^ndon,  had 
4,400  armed  robberies  that  year. 

Notwithstanding  the  evil  reputa¬ 
tion  Chicago  gained  in  the  old 
Capone  days,  Chicago’s  crime 
rates  are  no  worse  than  those  of 
other  big  cities. 

Are  the  newspapers  to  stand  pas¬ 
sively  by,  mere  spectators  of  this 
awful  anarchy?  It  is  not  merely 
their  privilege  but  their  duty  to 
combat  it,  by  every  legitimate 
means  in  their  power. 

The  real  complaint  that  should 
be  made  against  American  news¬ 
papers  is  that  they  do  not  fight  it 
hard  enough  or  effectively  enough. 

The  arrogance  of  organized 
crime  is  a  provocation  not  only  to 
honest  indignation  but  (human  na¬ 
ture  being  what  it  is)  to  blind  rage. 

The  newspaper  doing  its  duty 
should  stay  angry,  but  it  should  not 
go  blind. 

The  noblest  services  of  American 
newspapers  to  their  readers  have 
been  their  exposures  of  public  cor¬ 
ruption  and  politically  protected 
crime. 

From  the  Tweed  ring  in  1870  to 
the  New  York  racetrack  and  water¬ 
front  rackets  in  1953,  there  has  not 
been  a  year  when  American  news¬ 
papers  have  not  exposed  and  de¬ 
stroyed  conspiracies  against  the 
public  purse  and  the  public  safety. 

In  the  course  of  these  crusades 
they  have  printed  some  matter 
prejudicial  to  potential  defendants. 

Sometimes — and  you  should  be 
grateful  for  it — they  have  used  their 
columns  to  prove  the  guilt  of  pub¬ 
lic  enemies  by  evidence  so  indis¬ 
putable  that  no  shyster  was  slick 
enough,  no  prosecutor  weak 
enough,  no  machine  -  kept  judge 
crooked  enough,  to  refute  it  or 
evade  it. 

It  is  the  newspaper’s  duty  to 
print  facts,  not  to  try  them.  That 
is  the  duty  of  the  courts.  We  want 
them  to  do  it  thoroughly  and  fairly. 
We  do  not  want  to  threaten  them 
or  coerce  them  or  influence  them 


improperly.  But  we  don’t  want  a 
pack  of  thieving  politicians,  wh« 
help  may  be  far  more  useful  than 
ours  to  a  judge  at  election  time,  to 
coerce  them,  either. 

We  want  every  defendant  to  have 

the  benefit  of  due  process _ the 

whole  treatment,  with  all  the  trim¬ 
mings.  But  we  see  too  much  of  the 
undue  processes  that  help  armies 
of  dangerous  malefactors  to  escape 
conviction,  indictment,  or  arrest. 

If  we  seem  to  “usurp”  the  in¬ 
vestigating  functions  of  the  police 
and  the  prosecutor’s  aides  once  in 
a  while  it  is  merely  because  they 
are  not  doing  the  job  themselves. 
Actually,  it  has  never  been  a  usur¬ 
pation  of  anything  for  a  citizen  to 
holler  “stop  thief’  when  he  sees  a 
pocket  being  picked  or  to  yell 
“bloody  murder”  when  one  takes 
place  before  his  eyes.  We  mean 
to  keep  on  hollering. 

Some  day  the  American  people 
may  become  so  law-abiding  that 
newspapers  can  lay  down  their 
arduous  and  expensive  duty  to  in¬ 
vestigate  everything.  Then  they  i 
can  give  more  of  their  effort  to  | 
such  topics  as  the  irreconcilable  | 
conflict  between  Christian  Dior  and 
Marilyn  Monroe. 

But  if  we  are  going  to  make  it 
a  crime  for  newspapers  to  investi¬ 
gate  crime,  let’s  wait  until  some 
year  when  there  are  only  19  armed  j 
robberies  in  Chicago. 

■  j 

Ralph  N.  Byers,  52, 
Michigan  Editor 

Ann  Arbor,  Mich. 

Ralph  N.  Byers,  a  Michigan 
newspaper  man  for  thirty  years 
and  editor  of  the  Ann  Arbor 
News,  died  Aug.  10  of  coronary 
thrombosis  at  University  of 
Michigan  Hospital.  He  was  52. 

A  graduate  of  the  University  of 
Michigan  in  1924,  where  he 
served  as  sports  editor  on  the 
Michigan  Daily,  campus  newspa¬ 
per,  he  later  became  a  reporter 
for  the  Detroit  News. 

He  moved  on  to  Flint,  Mich., 
to  become  Sunday  and  automotive 
editor  of  the  Flint  Journal  and 
later  to  Ann  Arbor,where  he  was 
news  editor  of  the  News  before 
being  named  editor  in  1950. 

Mr.  Byers  was  a  member  of  the 
National  Society  of  Newspaper 
Editors  and  this  year  served  as  a 
judge  for  the  annual  Raymond 
Clapper  Award. 

■ 

Chicago  Tribune  Co. 
Officers  Appointed 

Chicaot 

Two  official  appointments  in 
the  Chicago  Tribune  Company 
were  announced  this  week  by 
Col.  Robert  R.  McCormick,  pres¬ 
ident. 

Russell  F.  Stephens  becomes  as¬ 
sistant  treasurer  and  continues  as 
manager  of  the  insurance  depart¬ 
ment.  F.  J.  Byington  Jr.  is  named 
assistant  to  the  vicepresident  and 
continues  as  assistant  business 
manager  for  traffic  operations. 
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,  1,  iVlUlUIiaXlf  Golf  tournaments,  Aug.  4. 

Wis.  Publisher,  W.sLLACE  T.  Bassett.  73.  retired 

_ ,  ,  nA  26-year  telegraph  editor  of  Scran- 

J)l0S  Ut  /w  ton  (Pa.)  Times,  of  a  heart  attack 

Green  Bay,  Wis.  Scranton,  Aug^  10^ 

Victor  I.  Minahan,  73,  editor  .  ^  c 

and  president  of  the  Green  Bay  John  F.  McKiernan.  57.  assis- 

N'ewspaper  Co.,  publisher  of  the  ‘^nt  night  editor  of  the  Journal  of 

Green  Bay  Press-Gazette  and  op-  Commerce,  after  a  long  illness  in 

erator  of  radio  station  WJPG,  Queens,  N.  Y  Aug  5. 


Wallace  T.  Bassett.  73.  retired 
26-year  telegraph  editor  of  Scran¬ 
ton  (Pa.)  Times,  of  a  heart  attack 


Aug.  5  died  suddenly  of  a  heart 
attack  at  his  summer  home  near 


Frank  J.  Wheeler,  82,  publksher 


Fi!B  Harbor,  Door  County,  Wis.  of  Milton  (Ore.)  Eagle  from  1926 


Mr.  Minahan  also  was  vicepresi¬ 
dent  and  editor  of  the  Appleton 


until  his  1945  retirement,  and  pres¬ 
ident  of  the  Oregon  Press  Con- 


(Wis.)  Post-Crescent.  He  had  sud-  ference  in  1934,  in  Milton-Free- 
denly  collapsed  while  wading  in  water.  Ore.,  recently^ 


the  bay  waters  near  his  summer 
home. 


Walter  E.  Dobbins.  51.  sports 


Mr.  Minahan  was  a  highly  sue-  editor  of  the  Lincoln  (Neb.)  Jotir- 
cessful  lawyer  at  Green  Bay,  when  nal  since^  1942  and  a  member  of 


he  became  interested  in  the  news-  its  staff  since  1923,  after  a  long  ill- 
paper  business  in  1914  and  headed  ness,  Aug.  9. 
a  local  syndicate  that  launched  <.  *  • 

the  Free  Press.  Soon  John  K.  Joe  D.  Thomison.  67,  veteran 
Kline,  telegraph  editor,  and  Andrew  Oregon  newspaperman  who  edited 
B.  Turnbull,  advertising  manager,  the  Madras  Pioneer,  Dallas  Op- 
both  of  the  Saginaw  (Mich.)  timist  and  Hood  River  Glacier, 
Sews,  came  to  Green  Bay  and  July  21. 
purchased  control  of  the  Free  ♦  ♦  ♦ 

Press.  A  year  later  the  Press  and  Timothy  Brownhill,  84,  for- 
the  older  Green  Bay  Gazette  were  mer  owner  of  the  Ramona  (Calif.) 
consolidated  by  the  Green  Bay  Sentinel,  in  Ramona,  .Aug.  2. 


Newspaper  Co.,  which  Mr.  Min¬ 
ahan  headed  as  president. 


James  Hunter  McKechnie.  78, 


In  1920,  the  company  acquired  a  member  of  the  staff  of  Spokane 
control  of  the  Appleton  Post  and  (Wash.)  Spokesman-Review,  from 
the  Crescent,  combining  them  as  1917  to  his  retirement  in  1948  an.l 
the  Post-Crescent,  published  by  formerly  with  the  Associated  Press 
the  Post  Publishing  Co.,  of  which  in  Denver  and  Spokane,  in  Spo- 
Mr.  Turnbull  is  president,  and  is  kane,  Aug.  4. 
also  executive  vicepresident  of  the  ■ 

Press-Gazette.  Mr.  Minahan,  then  p  g  Colton 
treasurer  of  the  Post-Crescent,  _*  .  ‘  ___  '  _ . 

dropped  his  law  practice  in  1930  SCIGIIC©  Wnt©r»  Dl©S 

and  became  editor  of  both  dailies.  Washington 

His  editorials  were  forceful,  inci-  Ferry  Barrows  Colton,  assistant 
sive  and  often  colorful.  He  served  editor  of  National  Geographic 


as  a  captain  in  World  War  I. 


Magazine,  died  Aug.  10  after  an 


Religious  News 
Coverage  Cited 
By  Churchmen 

Minneapolis 
The  press  has  greatly  improved 
its  coverage  of  religious  afhairs 
during  the  past  decade,  according 
to  two  leading  churchmen  at  the 
worldwide  Anglican  Congre.ss  in 
Minneapolis  .Aug.  4-13. 

The  Most  Rev.  and  the  Rt.  Hon. 
Geoffrey  Francis  Fisher,  arch¬ 
bishop  of  Canterbury  and  primate 
of  the  Church  of  England,  and  the 
Rt.  Rev.  Henry  Knox  Sherrill,  pre¬ 
siding  bishop  of  the  Protestant 
Episcopal  Church  in  the  United 
States,  gave  their  views  at  a  lunch¬ 
eon  Aug.  5  for  correspondents  cov¬ 
ering  the  Congress. 

The  luncheon,  attended  by  50 
persons,  was  given  by  the  Minne¬ 
apolis  Star  and  Tribune,  with  John 
Cowles,  president  of  the  news¬ 
papers.  presiding. 

L^t  10  Years  Noted 
Dr.  Fusher  noted  that  in  the  last 
10  years  there  has  been  “an  im¬ 
mense  advance  in  the  place  the 
press  gives  to  religious  affairs.” 
The  press  has  recognized,  he  said, 
the  need  of  people  to  “find  spiritual 
anchorage.” 

At  the  same  time.  Dr.  Fisher 
criticized  some  newspapers  for  “ex¬ 
ploiting  sex”  and  for  “playing 
down  to  a  lower  level  than  what 
the  public  wants.”  Other  papers 
have  followed  their  lead  for  the 
sake  of  competition,  he  noted. 

He  described  the  pres.s  “as  one 
form  of  university  education”  and 
told  the  editors  and  correspond¬ 
ents  present  that  “our  citizens  are 
getting  part  of  their  mental,  moral 
and  spiritual  outlook  from  you.” 


(Mo.)  Journal  and  Chicago  Amer- 

NewsL"np'T‘'  Mr.  (Zolton  was  a  past  president 

mem  KL  7  K  ?  ‘he  National  As.sociation  of 

C-  ri^r  f’  X  "  q"'*  Science  Writers,  a  fellow  of  the 

Carmel,  Calif.,  Aug.  9.  American  Association  for  the  Ad- 

WiLftA.,  T  c-x  vancement  of  Science  and  a  mem- 

wiLLiAM  J.  McCullough.  52,  u  r  ^  «  vt  i 

'Portswriter  for  Brooklyn  (N.  Y.) 

£«ff/e.^in  Kings  County  Hospital,  Washington. 
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Bishop  Sherrill  said  interest  in 
religion  Ls  growing  throughout  the 
country.  He  said  religious  news  in 
the  secular  press  during  the  past 
decade  has  grown  not  only  in 
quantity  but  in  understanding  and 
thanked  the  newspaper  representa¬ 
tives  everywhere  “for  all  you  have 
done.” 

■ 

Fr©d  Chitty,  Dir©ctor 
Of  Or©gon  Daily.  Di©s 

Vancouver,  Wash. 

Fred  F.  Chitty,  56,  member  of 
the  board  of  directors  of  the  Coos 
Bay  (Ore.)  Times,  and  longtime 
radio  executive,  died  Aug.  6  fol¬ 
lowing  a  heart  attack.  He  had 
served  in  the  marine  corps  in  both 
World  War  1  and  II. 

He  was  formerly  general  man¬ 
ager  of  the  Olympia  (Wash.)  Daily 
Olympian  and  ex-publisher  of  the 
Eugene  (Ore.)  News. 

Mr.  Chitty  was  general  manager, 
vicepresident  and  secretary-treas¬ 
urer  of  station  KVAN,  Vancouver, 
and  KOOS.  Coos  Bay,  and  was  as¬ 
sociated  with  Sheldon  Sackett  in 
operation  of  station  KROW,  Oak¬ 
land,  Calif.  For  two  terms  he  was 
president  of  the  Washington  State 
As.sociation  of  Broadcasters  and  of 
the  Washington  Allied  Daily  News¬ 
paper  Union. 

■ 

Battl©  Cr©©k  Pap©r 
Not  in  9-Col.  Group 

Battle  Creek  (Mich.)  Enquirer 
and  News  was  incorrectly  listed 
among  nine<olumn  papers  in  the 
survey  report  by  the  American 
Newspaper  Publishers  As.sociation 
(E&P,  Aug.  7.  page  57),  E&P 
has  been  advised.  The  data  attribu¬ 
ted  to  Battle  Creek  was  that  of 
Quincy  (Mass.)  Patriot-Ledger. 


Mr.  Minahan  is  survived  by  his  operation  at  Heaton  Hospital, 
wife,  a  son,  Victor,  Jr.,  now  treas-  Montpelier,  Vt.,  his  native  city.  He 
urer  of  the  Appleton  Post  Publish-  was  51  yeans  old. 
ing  Co.;  a  daughter,  Mrs.  John  Mr.  Colton  had  been  a  member 
Walter,  whose  husband  is  manag-  of  the  National  Geographic  staff 
er  of  WJPG;  and  a  stepson,  John  for  19’  years.  Before  his  service 
Torinus  Sr.,  news  editor  of  the  there,  he  had  been  for  four  years 
Press-Gazette.  assistant  science  editor  of  the  As¬ 

sociated  Press  on  the  staff  of  the 
Washington  bureau. 

^  II  He  was  graduated  from  Amherst 

College  in  1926  and  went  into 
_ ,,,  -  t  newspaper  work  as  a  reporter  for 

mor  ‘he  Springfield  (Mass.)  Repuh- 

nL  editor  of  K«„.s«.s  Cty 
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ANNOUNCEMENTS 
_ Newspaper  Brokers 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

For  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 
ODETT  A  ODETT,  Brokers 
P.  O.  Box  527,  San  Fernando,  Calif. 

SALES,  Appraisals,  Management  Con¬ 
sultants.  NEWSPAPER  SERVICE  CO.. 
610  Georgia  Bank  Bldg.,  Atlanta,  Gs. 


ANNOUNCEMENTS 
Newspaper  Brokers 

JOSEPH  A.NTHONY  SNYDER 
Western  Newspapers 
10150  Culver  Blvd.,  Culver  City,  Calif. 

LEN  FEIGHNER  AGENCY 
A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential,  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 

Mount  Pleasant,  Michigan. _ 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 
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T>RTr.vn  u-  X,  .  X.  u.  S.  District  Court,  So.  Dist.,  N.  Y.  put  your  reading  time  and  save  count- 

IKlChD  Risht!  No  Other  Brokers  Matter  of  W.  J.  S.MITH  PUBLISH-  less  hours  with  an  EDITOR  &  PUB- 
Have  Our  California  Listings.  Both  ING  CORPORATION,  Bankrupt  No,  USHER  subscription — $6.50 — 52  is- 

iiaiiies  And  Weeklies  Properly  Priced.  90294.  Notice  is  hereby  given  that  on  «««*  (one  full  year), 

nan-  r,  August  24,  1954,  at  11  A.M.  at  Room  Write  GMCB,  Editor  &  Publisher 

Grange  Riverside,  California  1601,  U-S.  Court  House,  Foley  Square, 

Borough  of  Manhattan,  N.  Y.  C.,  N.  Y., 
the  trustee  will  sell  free  and  clear  of 
all  liens  and  encumbrances  all  hia 
right,  title  and  interest  in  and  to  “EV- 
mid  -  WEST  Newspaner  Opportunities  ^^YBODY'S  DIGEST,”  “WORiLD 

HERMAN  DIGEST,”  “THE  FUNNYBONE,” 

2010  Nebraska  St.,  Sioux  City  Iowa  “OFF  LIMITS,”  mailing  lists  used 

'  in  connection  therewith,  and  various 


★★THE  ”Golden  Rule**  is  our  yard¬ 
stick.  A.  W.  Stypes  &  Co.,  625  Market 
Street,  San  Francisco  5,  California. 


2010  Nebraaka  St.,  Sioux  City,  Iowa 


Ne 


newspaper  valuations 

Tax  all  oilier  parpotea 

experienced  cottrt  wHneu 
85  yoara  in  newspaper  work 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  T. 


APPRAISALS  ANYWHERE  FOR 
Fire  Insurance,  Taxes,  Mergers,  Re- 

Slacamaat,  Purebaaet,  Refimanciiig, 
lortgage  Liana,  Liquidations,  etc. 

PRINTCRAFT 

REPRESENTATIVES 


Write  GMCB,  Editor  &  Publisher 


_  Press  Engiaeers 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 

in  conneciion  inerewiin,  ana  various  |  V/eb,  OtFset,  Flat  Bed  ^Experts! 
cuts,  dies  and  engravings  used  in  con-  We  will  move,  erect  or  repair  presses 


nection  therewith,  owned  by  the  above 


ANYWHERE 


bankrupt,  which  may  be  examined  at  28  E.  4Ui  Street,  New  York  8,  N.  Y. 
Scribner  Printing  Corp..  811  W.  43rd  I  Phone  SPring  7-1740 

Street,  N.  Y.  C.,  on  August  23,  1954, 
between  9:30  A.M.  and  11:30  A.M. 

VICTOR  M.  TYLER,  Trustee 
120  Broadway,  New  York  City 


SKIDMORE  &  MASON.  INC. 

ERECTING 

MOVING 

,  DISMANTLING 

FOR  SALE:  Excellent  weekly  news-  551  W.  22nd  St..  New  York  11,  N.  Y. 


paper  serving  several  rich  communi¬ 
ties.  Without  plant  $20,000.  Write 
PNPiA,  TeloCTapb  Building,  Harris¬ 
burg,  Pennsylvania. 


.ARKANSAS  DAILY  IN  $100,000 


WEEKLY  Newspaper  in  Nassau  coun¬ 
ty  with  own  printing  equipment  must 
Racriflee,  $10,000  down.  Box  3335, 
Editor  &  Publisher. 


Publications  Wanted 


277  Broadway  New  YnrV  7  N  v  State  available  cash.  Bailey-  Tel.  8-4164 

“Newspaper  Plant  Specialists’*'  '  Srehbiel,  Box  396,  Salina,  Kansas.  Rockford 


Newspaper  Consultants 


NEWSPAPER  -  TV  sales,  purchases, 
management,  finance,  personnel  prob¬ 
lems.  Publishers  Service,  P.  O.  Box 
8132,  Greensboro,  North  Carolina. 


Publications  for  Sale 


MONEY  AVAILABLE  for  investment 
in  daily  newapapera  contemplating  re- 

wwirK-T  V  _ _  •  organisation,  outright  sale  or  liquida- 

*300  000  partial  holdings.  Write  confi- 

Area  2  Box  32^*  George  Little.  General 

Area  2.  Box  3241,  Editor  &  Publisher.  Features  Corp.,  250  Park  Avenue, 

HLORpAI  Excellent  weekly,  unop-  York.  N._  Y. - 

P®8ed  in  2,250  town.  Partially  equip-  $50,000  HERE  to  buy  daily  with 

ped.  Grossing  over  $20,000;  profit-  preference  given  to  Chart  Area  3  and 

S-  .Unusual  buy  at  $8,000,  with  4.  Write  Box  3310,  Editor  &  Pub- 

$3,000  down.  The  DIAL  Agency,  640  Usher. 

^V .  IVillis,  Detroit,  Michigan 

’  ’  WANTED  Small  Weekly  newspaper. 

Unopposed,  with  own  printing  plant. 


PHONE  ORegon  6-7760 


E.  P.  WALLMAN  ft  OO. 
Machinists,  Movers,  Erectors,  ^psirs. 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  3-4164  975  N.  Church  Street 

Rockford  Illinois 


LORENZ 

Printing  Machine  Co.,  Ine. 
Printing  Press  Engineers,  Machinists: 
dismantle,  move  and  erect  anywhe<re. 
36-26-31  St.,  Long  Island  City  6,  N.  Y. 
STillwell  6-0098-0099 


DISMANTLEIi— MOVED— ERECTED 
Service — Maintenance — Repairs 

TRUCKING  AND  RIGGING 
We  Do  Export  Boxing 

SAM  S.  PUNTOLILLO  CORP. 

SPECIALIZING  in  Duplex 
and  Goss  Flat-bed  Webs 


WEST  MEMPHIS,  ARKANSAS  Unopposed,  with  own  printing  plant, 

OPPORTUNITY  to  convert  weekly  to  P>‘«f«ra'>ly  pleasant  community  New  311  Lincoln  Ave.,  Lyndhnrst,  N 
daily.  Faatest  growing  town  in  Mid-  KuKland  or  New  York  state.  Not  too  Phone  Geneva  8-3744 

south.  Will  sell  up  to  one  third  inter-  '*'8  town.  Within  radius 

est.  Volume  now  above  $50,000.  Big  miles  New  York  City,  but  at  least 
industrial  develo-pment,  expect^  to  20  miles  away.  Must  be  going  con- 
donble  population  of  13,000.  Illness  of  r*™.  Need  not  be  boom-town,  but 


PLANT  LIQUIDATION 

Offering  Piece-Meal 
All  of  the 

Mechanical  Plant  Equipment 
of  the  former 
Press  &  Plate  Co. 

4610  Beidler  Rd.,  Willloughby,  Oh'o 
(20  miles  East  of  Cleveland 
on  Route  20) 

PRESS  ROOM 

3  UNIT  HOE  Newspaper  Press— 
22%";  double  folder,  balloon  for¬ 
mer,  AO  drive. 

On  Substructure  with  HOE  3  Ara 
Reels,  Tensions,  and  pasters.  RnV 
ber  Rollers,  2  CAPCO  Color  Fens- 
tains,  etc. 

4  UNIT  HOE  Newspaper  Press— 
— 23-9/16";  Steel  cyUnderi,  roUit 
bearings,  spAay  fountains,  donblo 
folder,  balloon  former,  DC  BriTe. 
On  Substructure  with  3  Arm  reeli 
and  tensions.  This  Press  wti  he- 
moved  from  the  Cleveland  News  ud 
is  now  in  storage. 

•  •  •  •  • 

STEREOTYPE 

STAHI  Curved  Master  Router,  22\' 
41  Steel  Makeup  Turtles 
COMPLETE  Flat  Stereo  equipment 
consisting  of  casting  boxes,  stereo 
saw,  flat  shaven,  trimmer,  Royil 
router,  jig  saw  and  drill,  scorcher 
remelt  pot,  Margach  water  cooled 
molds. 

C0MP0*SIN(5  room 

2  MODEL  8  Linotypes  $32719— 
$32711 

1  MODEL  14  Linotype  $39758 
1  MODEL  33  Display  Linotype 
$55291  1/72 — 3/90  Wide  Magsdnet 
6  molds,  blower,  saw,  feeder, 
gas  pot. 

20  FULL  Length  and  Split  magsiinei 
43  FONTS  Linotype  mats,  modem 
faces.  (Send  for  list) 

HAMMOND  Glider  saw.  Model  G-S 
C  AND  G  MORRISON  de  luxe  s»w 
AMSOO  power  mitering  machine 
CHALLENGE  proof  press,  2028  KP 
GALLEY  Cabinets,  gallleys,  proof 
desk,  makeup  tables,  dump  tmeki, 
Miscellanous  equipment. 


double  population  of  13,000.  Illness  of  Need  not  be  boom-town,  but  MACHINERY  and  SUPPLIES  CHALLENGE  proof  press.  2028  KP 

^bluher  reason  for  offer.  Write  John  not  interested  m  dying  town.  State  - - - - - - -  GALLEY  Ckibinets,  gallleys,  proc 

Ward,  Kennedy  Va  Hospital,  Mem-  niinimum  price  and  full  particulars.  _ Compoalng  Koom _  j  jj  makeup  tables  dump  tmcki 

phU,  Tennessee. _  Box  3318,  Editor  ft  Publisher.  LINOTYPES  and  Intertypes,  Models  Miscellanous  equipment. 

TirnnuTi  n  I — — I - T  SMALL  Business  Magaiine.  May  be  5,  8,  14,  26,  Intertypes  B — C — CSM,  - 

1-**- Afv .  ^unty  Seat  week-  inactive  now  but  must  have  title  and  thoroughly  rebuilt,  also  many  good  65  TONS  Newsprint — 66" — 25)4*— 

!  *!u**L- possibilities  along  with  some  other  used  machines  available  sttrsotively  16  %" 

X-  loothill  physical  assets.  South  or  Southeastern  priced.  Eight  page  Goss  Comet.  North-  35"  SEYBOLD  Auto  Clamp  cutter 

location  preferred.  P.  Buford  Harris,  ern  Machine  Works  323  North  Fourth  2  SIMPLEX  Electric  Time  clock*. 

11  **  health  and  199  Lindbergh  Drive  N.E.,  Atlanta,  St.,  Philadelphia  6,  Pensylvanla.  DeVILBISS  Air  Compressor,  2  HP 

living  condiUona ;  well-equipped ;  rea-  Georgia  -  •  •  •  •  • 

CMh  b*alance‘^ovirTo“yt2^°° - $25,000  TO  $50,000  CASH -  MODEL  14  LINOTYPE.  Ser.  52.2M  REASONABLY  PRICED 

fa.c?  g^lif®^  MaVlSSr-Stt-sYn  ^ent  for  y^^^  fi"thfnlin”?^a1...''^%el^id^‘ul^  .Al  P 

Francisco,  Calif.  oj  xotx  ^  Equipped  qnadder.  Mohr  saw.  IMMEDIATE  SALE 


location  preferred.  P.  Buford  Harris, 
109  Lindbergh  Drive  N.E.,  AUanU, 
living  condiUons ;  well-equipped ;  rea-  Georgia 
Bouably  priced  at  groat  $65,000 — half 


St.,  Philadelphia  6,  Pensylvanla. 


MODEL  14  LINOTYPE,  Ser.  52,267. 


cash  balance  over  10  years.  A.  W.  _  $25,000  TO  $50,000  _  Bine  Streak  model  One  72  and '  two 

FrJSdsco  0^lif®“  w^lGy^orsmau’’daC'’New  chfrmai”m«gs..®tiree  wide  aux" 

Francisco.  Oalif.  T^.lJipe”  ma^  vltefaT'now  on  Jwst  qnadder  Mohr  saw. 


U.  S.  District  Court,  So.  Dist.,  N.  Y. 

Matter  of  FIARRELL  PUBLISHING 
CORPORATION,  Bankrupt.  No.  90293. 


looking  for  right  property.  Wire  or  Pocket  disk.  *rhorougWy  rwondi-  1111^1^1^1  ^  ATCC 

write  Ray  Lapica,  c/o  M  P.  Novak.  V^rUct  Bargain  at  BEN  SHULMAN  ASSOCIATES 


Notice  is  hereby  given  that  on  August  I  California. 


1811  Effie  Street,  Los  Angeles  26, 


24,  1954,  at  11  A.M.  at  Room  1601, 
U.S.  Court  House,  Foley  Square,  Bor¬ 
ough  of  Manhattan,  N.  Y.  C.,  N.  Y., 


Business  Opportunines 


C.VPITAL  WANTED.  Partner  needed  1 


$5,250  crated  and  loaded.  Inland 
Newspaper  Supply  Co.,  422  West  8th, 
Kansas  City  5,  Missouri. 


4610  Beidler  Rd.,  Willoughby,  Ohio 
Telephone  Willoughby  2-7003 


Press  Room  _ _ 


the  trustee  will  sell  free  and  clear  of  who  knows  newspaper  and  commercial  ONE  ROLL  OR  CARS — Pine  Canadian,  -1,14,,  wide  maximum  9"  x  12"  sifss- 
all  liens  and  encumbrances  all  his  job  printing.  Printing  plant  now  In  Samples.  Past  delivery.  Low  Prices.  F  mndel  drvwr  worth  mow 

right,  title  and  interest  in  and  to:  operation.  Require  approximately  ALgonquln  4-8728,  New  York  City.  ‘  -»  an-tiis  outfit  AC  eleetri- 

“THE  MAN”  “THE  WOMAN  “  eOX  rvnn  -nymrymm  Bn-r  _  ^  .  EC**-'  _ . 


“THE  MAN,”  “THE  WOMAN,”  $25,000  for  expanaion  program 
"THE  WORKING  PRESS  3336,  Editor  ft  Publisher 

OP  THE  NATION,”  mailing  - . . 

lists  used  in  connection  therewoth,  Dlatiomil  AOVtlHSlIH 

and  various  cuts,  dies  and  engravings  m..,  qantvepq  at 

used  in  connection  therewith,  ow^  . 

V  the  above  bankrupt,  which  may  LIVINGOTON^fJOUVry 

be  examined  at  Underwriters  Salvage  n 

Co..  121  Sixth  Avenue,  N.  Y.  C.,  8n  Geneseo,  N.  Y, 

August  23,  1954,  between  1  P.M.  and 
3  P.M. 

VICTOR  M.  TYLER,  Trustee 

120  Broadway,  New  York  City 


National  Adveitfafaig  Space 

Test  SANDERS  ABC  3 
Avon  Herald  News — Nunda  News 
LIVINGSTON  COUNTY  LEADER 
Geneseo,  N.  Y. 


NEWSPAPER  SERVICES 
Circulation  Supplies 
MR.  CIRCULATION  MANAGER 


EXCELLENT  MIDWEST  WEEKLY  t. 

i"  a  Wer Sloppy  Condluon  lt^^ 
over  $10,090  net.  Excellent  equip-  j.ai„a  or  snows  this  fall  and 


Press  Room _ 

HOE  ROTARY 
32  Page  Press 

Preas  22Ij  Cutoff. 

AC  or  DC  Drive; 

Stereotype  available. 

TOMPKINS 

712  So.  Clark,  Chicago  5,  Ill. 


NEWSPAPER  PRESSES — TYPESET- 
ment;  leading  paper  in  exceptional  win'^r!  **“*  •*““  TING  MACHINES, 

area;  over  2,500  paid  circulation ;  qur  waxed,  printed,  water  Bousht  and  sold.  Midwest’s  Isrgest 

fully  staffed.  One  of  year’s  l>e<t  buys  repellent  bags  can  stop  that  PERMA-  v  nn 

Sell  for  less  than  groas,  with  half  nenTLY.  Send  for  Simplea,  Prices.  INLAND  NEWSPAPER  SUPPLY  CO. 
down.  WrUeJtoiUy.  Broker,  Box  3228.  j  hAIjSTEAD  A  CO.,  Ohlc»KO  27,  Ill.  ^22  W.  8,  Kansas  City,  Missouri 

Syndicates— Features 


down.  Write  today.  Broker,  Box  3228,  j  hALS'TEAD  ft  CO  Chicago  27  Ill  ^22  W.  8,  Kansas  City,  Missouri 
Editor  ft  Publisher.  '*  a  ■  •  - 

WRITE  for  our  free  Bulletin  of  West-  Syudicatca  Features  TWO  100-h.p.  AC  motor  drives,  com- 

ern  Newspaper  buyt.  Jack  L.  64olI  ft  SYNDICATED  FEATURES — As  Low  plete  with  control  boards.  Also  SO,  35, 
Assoeiwtes.  4958  Melrose  Avenue.  Los  at  $.25  per  week.  EDWARD  DICKIN-  40  h.p.  AC  drives.  George  C.  Oxford, 


Angeles  29,  California. 


at  $.25  per  week.  EDWARD  DICKIN-  40  h.p.  AC  drives.  George  C.  Oxford.  500  Fifth  Avenue,  New  York  30,  >• 

SON,  126  Argyle  St.,  Rochester  7,  N.Y.  I  Box  903,  Boise,  Idaho.  I  BRyant  9-1132 

EDITOR  &  PUBLISHER  for  August  14,  1954 


cal  equipment.  'See  running.  Save  thoi- 
sands.  Turner  Printing  MachiW. 
Inc.,  2630  Payne  Avenue,  ClevelsM 
14.  Ohio.  TOwer  1-1810.  Branchw: 
Chicago— Detroit. _ 

AVAILABLE  THIS  FALL 

Out  of  the 

PHILADELPHIA  BULLETIN 
60  HOE  UNITS  with  20  FOLDERS 
available  as  Sextuples  or  Octaplt*- 
Steel  Cylinders  —  Roller  Besrinp  — 
Spray  Fountains — Reels  and  Tentiosi. 

Very  reasonably  priced. 

INSPECTION  BY  APPOINTMENT 

DUPLEX  STANDARD  TUBULARS 
12-20-24  pages  with  Stereo. 

HOE  AND  GOSS 

Single  and  Double  Width  Presses 
Every  siae  and  Description. 

*  *  * 

Write  Us  your  RequlremenU. 

BEN  SHULMAN  ASSOCIATES 
500  Fifth  Avenue,  New  York  36,  N.  J- 
BRyant  9-1132 


I 


MACHINERY  and  SUPPLIES 
Press  Room 


Used  Presses 

#Sir«e  newip«pers  constantly  are 
replacing  presaes  with  new  OOSS 
anita,  we  usually  have  a  list  of 
good  used  presses  sTsilable  or  which 
msy  be  arailsble  soon,  for  newspa¬ 
pers  of  all  sixes. 

#0083  engineers  can  adapt  anch 
eauipment  to  your  specifle  needs. 

#  0ORR£SPONDENCK  inrited. 

THE  GOSS 
PRINTING  PRESS  CO. 

5001  W.  31  Street  Chicago,  Illinois 


32-PAOd]  single  width  Qoss  Press, 
Combination  reversible  top  deck  with 
Color  Cylinder 

23-9/16  cut-off 
40  h.p.  AC  motor 
Cutler-  Hammer  conveyor 
Ink  tank  with  pump. 

In  daily  operation  and  will  be  avail¬ 
able  about  January  1,  1955. 

Call  or  write  Frank  Dnncan 

THE  PORTSMOUTH  TIMES 

Portsmouth,  Ohio 


SACRIFICE 

4-6  OR  8  UNIT  HOE  VERTICAL.— 
22  Doable  Folder,  Steel  Cylinder. 
Roller  Bearing,  Kohler  Reels. 
AVAILABLE  IMMEDIATELY 
Located  At  Brooklyn  Eagle. 


MACHINERY  and  SUPPLIES 
Photo  Engraving  Equipment 

FOR  SALE — Engraving  equipment — 
Camera  11x14,  Tasope  vacuum  print¬ 
er,  etcher,  router  with  high  speed 
motor,  plate  whirler,  halftone  screens, 
all  8600,  or  by  units.  Spirit  Publish¬ 
ing  Company,  Punxsutawney,  Penn¬ 
sylvania. 

_ Stereotype _ 


EQUIPMENT  FOR  SALE 

ONE  Goss  Model  3-45  Mat  Roller 

ONE  Lake  Erie  Directomat,  top  and 
bottom  heated. 

ONE  Wood  Pony  Antoplate,  complete 
with  3-ton  pot,  electrically  heated, 
pneumatic  pump,  vacuum  back  on 
casting  box. 

THIS  equipment  three  years  old.  Used 
very  little  and  in  perfect  condition. 
Write  or  Call: 

HARRY  EYBERS 
THE  WASHINGTON  POST  ft 
TIMES  HERALD 
WASHINGTON,  D.  C. 


7-COLUMN,  sliding  knife,  flat  shaver 
with  2  HP,  AC  motor,  $195.  Tribune 
Publishing  Co.,  Omaha,  Nebraska. 

_ Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


8  PAGE  DUPLEX  and 
GOSS  Flatbed  preaaea. 

SAM  S.  PUNTOLIILO  CORP. 

311  Lincoln  Ave.,  Lyndhnrat,  M.  J. 


BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  86,  N.  Y. 


OCTLER-HAMMER  paper  oonveyor 
80  feet  long.  AO  motor.  George  0. 
Oxford,  Box  903,  Boiie,  Idaho. _ 

16-PAOE  HOE  with  Stereotype  Equip¬ 
ment. 

24-PAOE  Hoe  StraightUne,  single 
width  press  with  stereotype  equipment. 

32  and  48  HOE  Presses  with  double 
folder — 22 K*  cutoff. 

HALL  Form  Tables  and  elevating 
Tables. 

Furnaces — all  sizes 
FLAT  and  curved  casting  boxes. 
ROYLE  and  Wesel  Flat  Rooters. 
WESEL  Electric  Proof  Presses  and 
other  makes. 


Send  for  current  lists: 
THOMAS  W.  HALL  CO. 
Stamford,  Conn. 


OOSS  High  Speed  Magazine  or  news¬ 
paper  press,  capable  of  producing  64 
page  comic,  32  page  tabloid,  16  page 
newspaper,  9”  x  12"  signature.  22M" 
cut-off.  Four  plates  wide.  Color  cylin¬ 
der.  ModemiMd  high  speed  folder,  AC 
electrical  equipment.  Stereotype  equip¬ 
ment.  Available  at  once.  See  operating. 
Tamer  Printing  Machinery,  Inc.,  2630 
^yne  Avenue,  Cleveland  14,  Ohio. 
TOwer  1-1810.  Branches:  Chicago— 
Detroit. 


HOE  32  Page  Prees 
2  Units  22H  Cutoff. 

HOE  84  Page  Press 
„  4  Units  23-9/16  Cutoff. 

HOE  Octuple  Press 
4  Units  22H  Cutoff. 
Substructure  ft  Reels. 

John  Griffiths  Co.  Inc. 


415  Lexington  Ave.,  New  York  17 


autoplate  casting  machine 
v’,'^  cut-off  press  available  now. 

E*ony  pump. 
908,  Boise, 


-  press 

Also  44  metsi  pot  and  Pony 


George 

Idaho. 


C.  Oxford,  Box 


NOW  AVAILABLE  dne  to  Consolida- 
“?J-  hoe  Semi-Oyliudrical  double 
I'"***  S^traight  Pattern  Five  Unit 
22  cntoff.  Twin 
Folders.  Contact  Gordon  H.  Meador, 
Uarion  Ledger-Daily  News,  Jackson, 
Missisaippi. 


4  MAKE-UP  Tables,  all  ateel  impos¬ 
ing  surface,  steel  frame  and  storage 
ahelvee,  preferably  8  foot  each.  AIio 
one  dozen  stereotype  chases,  outside 
measurement  preferred  22  wide  by 
25%*  deep  to  conform  with  21 
press  cut-off.  H.  P.  Haas,  Times 

Union,  Albany.  New  York. _ 

GOOD  need  Pony  autoplate  23-9/16" 
cut-off,  8ta-Hi  mat  scorcher,  23-9/16" 
chopping  block.  Contact  Fred  Koehl, 

-Ashland  (Ohio)  Times-Gazette. _ 

WANTED  8  page  model  E  Ituplex  or 
16  Page  Tubnlsir.  Write  Publisher, 
News  Herald,  Kilgore,  Texas. 


HELP  WANTED 
Administrative 


EDITOR-MAN.AGER  for  major  week¬ 
ly,  commercial  plant.  Modern  equip¬ 
ment,  Ludlow,  2  Linotypes,  Oox-O- 
Type  Newspaper  Press,  Automatic 
Job  equipment.  Mnst  be  thoroughly 
trained,  experienced  to  aesume  full 
responsibility.  Mnst  know  how  to  sell, 
layout  advertising,  get  production 
from  back  shop,  write  good  features 
and  do  straight  reporting,  meet  dead¬ 
line,  operate  econonurally.  Not  expect¬ 
ed  to  do  job  as  a  "one  man”  opera¬ 
tion  but  must  have  “know-how”  to 
manage  staff,  front,  back,  get  along 
with  fussy  publisher  who  wants  news¬ 
paper  to  excel  editorially  and  he  a 
profitable  bnsineas  operation.  Man 
should  be  30  to  40.  Publisher  manag¬ 
es  4  radio  stations,  needs  completely 
dependable  man.  Write,  giving  age, 
salary  you  think  you're  worth,  family 
status,  training,  experience  back¬ 
ground,  sample*  of  new«paper  or  pa¬ 
pers  you’ve  produced.  Unless  yon  fur¬ 
nish  information  on  each  item  we'll 
not  reply.  We’ 11  employ  you  on  a 
salary  pins  percentage  of  groas  and 
net.  You  may  buy  in  after  you’ve 
proven  yonr  ability  and  eompatibiiity. 
MX  3315,  Editor  ft  Publisher. 


_ Clwhrtkm _ 

WANTED  experienced  circolation 
manager  by  18,000  daily  in  Ohart 
Area  7.  Must  be  thoroughly  familiar 
with  carrier,  dealer  and  mail  promo¬ 
tion  and  able  to  take  full  responsibil¬ 
ity  of  department.  Fine  opportunity, 
permanent  position  in  exeellent  city 
and  fertile  field.  Address  Box  3304, 
Editor  ft  Publisher. 


_ HELP  WANTED _ 

_ Circulation _ 

CIRCULATION  MANAGER  wanted  for 
11,000  ABO  p.m.  daily.  Must  be  thor¬ 
oughly  experieoced  and  auccessfnJ  in 
carrier  and  dealer  circulation  develop¬ 
ment  ;  able  to  direct  mail  and  distribu¬ 
tion  activities.  A  good  job  for  a  pro¬ 
ducer  with  good  record.  Permanent. 
Write  fully.  TRIBUNE.  Fremont.  Neb. 
AGGRESSIVE  Circulation  manager, 
thorou|;hly  experienced,  for  Pennsylva¬ 
nia  daily.  Write  fully.  Box  3207,  Edi- 

tor  ft  Publisher. _ 

ASSISTANT  CIROULATTON  MAN¬ 
AGER  wanted  for  21,000  ABC  AM- 
PM-Sunday.  Primarily  interested  in 
young  man  experienced  in  promoting 
suburban  and  country  circulation. 
Salary  open.  Growing  newspaper  in 
East  Tennessee's  fastest  growing  city. 
Wonderful  place  to  live  and  excellent 
opportunity.  Write  fully.  Kingsport 
Times-News,  Kingsport,  Tennessee. 
CIRCULATION  executive,  28-38.  Mid- 
wstern  newspaper.  25-35  thousand 
circulation  bracket.  .Aggressive  pro¬ 
motional  thinker,  knowledge  little 
merchant  plan  plus  country  circula¬ 
tion  required.  Opportunity  for  good 
second  man  on  staff  to  go  np.  Write 

Box  3339,  Editor  ft  Publisher. _ 

COMBINATION  circulation-claasifled 
job  on  small,  progressive  daily.  Moat 
have  had  eorae  experience  in  either 
field.  Write  Box  3314,  Editor  ft  Pub- 
lieher. _ 

Classified  Advertising _ 

EXCELLENT  Opportnnity  for  experi¬ 
enced  man  or  woman  to  organise  and 
develop  department  on  6,000  clreula- 
tien  dailjr.  Salary  and  attractive  bonus. 
Please  give  complete  background  and 
svallabiTity  in  first  reply.  Write  M.  D. 
Glover,  The  Inter  Lake,  KalUpedi, 
Montana. 


_ Diaplay  Advertiaing _ 

ADVERTISING  SALESMAN  on  his 
way  np,  to  handle  majoir  advartMng 
clasaificsiions.  One  who  has  had  expa- 
rienee  with  Retail  Food  Aecotmta  moat 
desirable.  Wo  want  the  kind  of  man 
who  is  anxioo*  and  able  to  move  into 
a  .pofition  of  greater  reaponaibllitiea. 
Prefarenca  given  to  a  man  presently 
employed  on  a  omaller  Midwestern 
daily  newspaper.  There  are  exceptional 
opporiunities  hare  for  sneh  a  man, 
whose  fntnre  is  before  him.  All  appli¬ 
cations  held  coofidential.  Write  or  wire 
Lonii  D.  Young,  advertiaing  director. 
The  IndianapoUs  Times,  Indiana,  A 

Serippa-Howard  Newapapar, _ 

EXCELLENT  OPPORTUNITY  for 
Experienced,  aggressive  young  sales¬ 
men  on  tnburban  New  York  Oity  daily. 
Good  salary  plus  incentive  plans.  In 
replying  state  educational  background, 
sales  experience,  salary  range,  family 
status  and  avaflabUity,  ^x  303i9, 

Editor  ft  PnMiaher. _ 

ADVERTISING  Salieaman,  who  can 
write  copy  and  make  attractiva  lay¬ 
outs  wanted  by  progreaaive,  old  estab¬ 
lished,  Daily  and  Sunday  newspaper 
oif  15,300  lOireailation.  Good  salary 
with  incentive  bonnsea,  insnranoe,  8 
weeks  psid  vsrstion.  Writs  H.  0. 
Hiller,  Laredo  Times,  Laredo,  Tex. 


EXCELLENT 

OPPORTUNITY 

EXPERIENCED  and  able  advertiaing 
salesman  wanted  to  fill  important  va¬ 
cancy  on  22,500  circulation,  ABO, 
Ohio  Catholie  weekly  named  one  of 
the  coon^’s  3  best  in  nstionri  com¬ 
petition.  xou  will  handle  a  volume  of 
established  bnaineas  from  the  start. 
Attractive  financial  arrangement  Im¬ 
mediately  and  nnrastrietad  field  for 
new  bnsinasa  soHeitation  to  build  in¬ 
come  higher.  Pension  plan  and  other 
desirable  benefits.  Give  complete  de¬ 
tails  of  experience,  edneation,  age  and 
marital  status.  Box  3103,  E^tor  ft 
Publiaher. _ 


WE  WANT  A  SALESMAN 

SOMEONE  that  really  likes  to  meet 
people  and  loves  to  aeli.  Fair  layouts 
aecoptable.  Fine  working  conditiona, 
good  salary,  nice  job  with  a  futare. 
9.600  ABO,  5-man  staff,  beantifnl  city. 
Write  Charlie  Barma,  Advertiaing 
Manager,  The  Tribune,  Albert  Lea, 
Minnesota. 


_ HELP  WANTED _ 

Display  AdvertisiDg 

ACTIVE  youngmsnor  woman  with  some 
experience  in  copy  writing,  layout,  tell¬ 
ing,  wanted  for  permanent  position  in 
Advertising  Dept,  in  city  of  25,000  in 
New  York  State.  A  splendid  oppor¬ 
tunity  with  a  futare  for  the  right  per¬ 
son.  State  all  about  yourself,  your  ex¬ 
perience,  and  starting  salary  expected, 
in  answering  to  Box  3236,  Editor  ft 
Publisher. 

ADVERTISING  MANAGER  for  amaU 
daily,  open  September  1.  Present  man 
buying  own  paper.  Salary  or  aalary 
and  commission.  Should  have  car. 
Town  7,000,  Ohio,  good  living  condi- 
tionz.  Box  3235,  Editor  ft  Publiaher. 
ADVERTISING  SALESMAN  by  daUy 
and  Sunday  in  100,000  class  to  handle 
major  claaiificstions.  We  want  a  man 
with  3  to  5  years’  experience  who 
wants  to  move  up.  Preference  given  to 
a  man  now  employed  by  a  small  East¬ 
ern  newspaper.  Salary  plus  incentive 
plan  for  top  man.  Give  details  of  train¬ 
ing,  experience  and  personal  data. 
Box  3203,  Editor  ft  Publisher. 

ADVERTISING  SALESMAN 

EXCELLENT  opportunity  lor  second 
man  on  advertising  staff.  Intereated 
primarily  in  a  good  saleeman.  Some 
copy  writing  and  layout  ability  nec¬ 
essary.  You  will  enjoy  working  on 
this  100  year  old  small  daily  news¬ 
paper  that  haa  recently  moved  into 
new,  modern,  air-conditioned  quar¬ 
ters.  Good  future.  Fine  little  city, 
splendidly  located  in  Northern  Illinois 
lake  and  resort  region.  Within  one 
hour  of  Chicago  and  Milwaukee.  Con¬ 
tact  Publisher  or  Advertieing  Man¬ 
ager,  Woodstock  Daily  Sentinel, 

Woodetock,  Illinois. _ 

ADVERTISING  salesman,  fully  expe- 
rienced  all  phases.  Permanent.  Excel¬ 
lent  opportunity  for  alert  young  man 
who  wants  to  progress  with  expand¬ 
ing  Daily  on  Eastern  Coast  North 
Carolina.  Modern  plant,  excellent  cli¬ 
mate.  Write  fully.  W.  K.  Glasgow, 
Daily  News,  JacksonTllle,  North  Caro¬ 
lina; _ _ 

ADVERTISING  ealeaman  for  daily 
newspaper  near  Phlladelpliia.  Must 
^  experienced  in  selling  snd  in  ail 
phases  of  retail  layouts  and  copy  writ¬ 
ing.  Permanent.  Starting  salary  $116 
week  with  advancement.  Car  neces- 
aarv.  Box  3312.  Editor  A  Publisher. 

ADVERTISING  MANAGER,  small 
Vermont  daily.  Must  be  capable  of 
Iselluig  personally  and  managing  2 
person  dept.  $110  weekly  to  start. 
Raise  to  $125  end  of  first  year  if 
still  with  us.  Must  have  top  refer¬ 
ences.  Write  Gordon  Smith,  Caledoni- 
an-Record.  St.  Johnsbnry.  Vermont. 
ADVERTISING  saleaman  with  expe- 
perience  in  selling  and  layouts  for 
growing  paper  in  growing  city.  $75 
week  plus  incentive  plan  for  right 
man,  employe  benefits.  Permanent  po¬ 
sition  in  excellent  community.  Write 
or  wire  details  to  Richard  Dawee,  Ad¬ 
vertiaing  Director,  Daily  Newe,  Well- 

ington,  Kansas. _ 

EXPERIENCED  display  salesman  28 
to  45  for  8  man  combination  paper  in 
desirable  aouthern  city.  Furnish  com¬ 
plete  confidential  information  with 
phone  number,  availability,  remunera¬ 
tion,  etc.  Box  3338,  Editor  ft  Pub¬ 
lisher^^ _ 

IMMEDIATE  opening  for  young  ex- 
perience  advertising  saleaman.  Must 
be  alert,  aggressive,  gosd  copy  writer 
and  have  pleasing  personality.  Splen¬ 
did  advancement  possibWitiea  to  the 
right  man.  Good  starting  salary  with 
incentive  bonus  plan.  Write  full  de¬ 
tails  to  Roy  H.  Morton,  Advertiaing 
Director,  Dixon  Evening  Teiegraph, 
Dixon,  IHinoii. _ 

Editorial 

REPORTER  for  Paat-Growing  North- 
*m  Westchester  (New  York)  week¬ 
lies.  None  to  eeveraJ  years’  experience. 
Include  salery  expected  and  back¬ 
ground  when  writing.  Box  3223,  Editor 

ft  Publisher.  _ 

NEWS  EDITOR,  male  or  female,  ex- 
perience  preferred,  good  aalary  tor 
right  person;  on  16-page  community 
newspaper  in  western  Wisconsin  city 
of  3,000,  recreation  area,  close  to 
Twin  Cities.  New  Richmond  (Wis.) 
News. 
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_ HELP  WANTED 

Editorial 

EDIToRlAX.  and  proofroom  positions 
available  on  large  National  Catholic 
weetly  newapapen  Chart  Area  10. 
Standard  wages,  conditions,  etc.  Col¬ 
lege  graduates  preferred.  Submit  qual¬ 
ifications  with  letter  of  application  to 
The  Register,  P.O.  Box  1620,  Denver 

1.  Coloradv. _ 

EDITOBlALi  WiRITER,  metropolitan 
daily,  city  over  200,000,  Chart  Area 
2;  permanent  for  competent  man;  give 
education,  experience,  salary  require¬ 
ments  in  first  letter.  Box  3104,  Editor 

&  Publisher. _ 

NEW'S  EDITOR,  assistant  news  editor, 
and  slot  man,  heavy  experience,  for 
Pacific  edition  of  Stars  and  Stripes  lo¬ 
cated  in  Tokyo,  Japan.  Salary  plus 
housing  allowance  on  two  year  con¬ 
tract.  State  complete  newspaper  back¬ 
ground  and  present  salary.  Replies 
confidential.  Apply  Pacific  Stars  and 
Stripes,  APO  500,  c/o  Postmaster,  San 

Francisco,  California. _ 

EXPERIENCED  w  o  m  a  n  reporter. 
Good  at  features  and  capable  of  han¬ 
dling  fashion  column.  Good  opportu¬ 
nity  on  leading  newspain-r.  Box  3348, 
Editor  A  Publieher. 

MANAGING  EDITOR,  small,  strong  i 
I’.M.  daily  combiiKition,  Chart  Area 
12.  Incumbent  buying  own  paper. 
Isolated,  rich  agricultural  area,  ex¬ 
clusive  field.  W’arm,  dry  climate.  No 
theorists,  drifters.  W'rite  fully,  for 
interview.  Box  3323,  Editor  &  Pub- 

li  slier. _ 

NEW'S  EDITOR  for  weekly  newspa¬ 
per  in  New  York  metropolitan  area 
(Connecticut).  Recent  journalism 
school  graduate,  or  young  man  with 
some  practical  experience  preferred. 
State  salary.  Box  3349,  Editor  &  Pub¬ 
lisher^ _ 

OPPORTUNITY  to  grow  under  direc¬ 
tion  of  veteran  editor  for  ambitious 
young  man  unafraid  of  hard  work, 
long  hours.  Must  handle  sports,  social 
and  general  news.  Write  Box  3313, 
Editor  &  Publisher. 

W'ANTED  —  Beginning  reporter-pho¬ 
tographer  for  small  Ohio  daily.  Should 
l>e  Siingle,  draft  »*xcmpt,  car  help¬ 
ful.  Prefer  recent  .T-Sohool  grad  or 
i-quivalent  in  experience.  Box  3301, 
Editor  &  Publisher. _ 

W'.VNTED-Man  or  woman  as  assistant 
to  editor  on  pris<-  winning  weekly. 
Some  experience  ncceseary.  Chief 
requisites  are  w-illingness  to  work  and 
pleasant  personality.  W'rite  North- 
liampton  County  News,  Rich  Square, 
North  Carolina. _ 

Want  To  Write 
Your  Own  Ticket? 

THEN  tell  us  in  iiiiiptccn  thousand 
words  or  less  why  you  rccoinincnd 
YOU  for  the  “position”  of  editor  on 
our  brand  new  weekly  trade  magazine 
for  auto  dealers.  First  issue  set  for 
Nov.  3,  so  w’e’re  in  a  hurry. 

DON’T  bother  to  write  one  word  if 
you  can’t  imagine  yourself  living  in 
Nashville,  Tenn. 

DON’T  even  bother  to  read  any  fur¬ 
ther  unless  you’re  willing  to  work 
like  h  -  -  -1 

NOW,  if  you're  still  with  us,  lot's 
have  that  letter  recommending  you. 
Recommend  yourself  not  only  for 
straight  news  writing,  but  for  feature 
and  editorial  stuff  as  well.  Your  let¬ 
ter,  of  course,  is  top  se<-ret. 

SAD.VRTI  All  you  can  talk  ns  out  of 
.  .  .  based  on  your  experience,  your 
ability,  your  vanity,  and  our  dige«- 
tion.  Box  3300,  Editor  &  Publisher. 


WIRE  Editor,  cover  local  sports,  some 
general  local  news.  Could  use  begin¬ 
ner.  Town  7,000,  daily.  Bryan,  Ohio, 
Times. _ 

YOUNG  NBWSAIAN,  at  least  two 
years’  experience,  for  news  director 
of  radio  station  in  small  Illinois  City. 
Excellent  opportunity,  top  salary  for 
right  man.  Box  3353,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 
Mechanical 


COMBINATION  Press  and  Stereotype 
Foreman  wanted  for  rotary  press  op¬ 
eration  in  Ohio  daily.  State  qualifica¬ 
tions  and  wage  requirements.  Write 

Box  3202,  Editor  &  Publisher. _ 

.SUPERINTENDENT,  composing  and 
press  room,  small  P.M.  combination 
union  daily  in  Chart  Area  12.  Good, 
periiiaiient  jiosition  for  top  man  who 
knows  jiroduction.  leads  men.  Write 
fully,  for  interview,  Box  3324,  Editor 
&  Publisher. 


WRITERS  SERVICES 
_ Literary  Agency 

WRITERS  I  — Have  you  a  book  manu¬ 
script  for  sale!  Evaluation  and  place¬ 
ment!  Write  for  particulars!  MEAD 
AGENCY,  419 — 4th  Ave.,  N.Y.16,N.T. 

_ Free  Lancing 

SELL  your  free  lance  stories  to  the 
huge  house  organ  field — a  rich  market  I 
Free  literature  from  Gebbie  Press 
Services,  19  E.  48  St.,  New  York  City, 
•New  York. 


INSTRUCTION 
Classified  Adyertising 


BIG  CLASSIFIED  REVENUES 
DON’T  “JUST  HAPPEN’’... 

IN  most  markets  lineage  limits  are 
determined  ONLY  by  skill  and  know¬ 
how  of  classified  staff  people. 

THE  20-WEEK  Howard  Parish  Clas¬ 
sified  Training  Program  pays  off  BIG 
and  F.ViST.  Scores  of  distinguished 
newspapers  now  use  the  Parish  cor¬ 
respondence  course. 

TIGHTLY'  organized  plan  stays  under 
your  control  at  all  times.  Staffers  re¬ 
ceive  full-range  drilling  in  sales,  copy, 
classified  competence  that  gets  busi¬ 
ness.  Wiritten  exams  positively  re¬ 
quired — plionys  tlunked. 

FULL  20-week  Course  .$60.  Registra¬ 
tion  $10,  per  enrollee — balance  $2.50 
jver  enrollee  yn-r  week  for  *20  weeks. 
Enroll  selected  staffers  imnwdiately — 
or  request  full  data  return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
2900  W.  79th  St.,  Miami  47,  Florida 


I  NOTICE^ 

i  ARE  YOU  MOVING? 

Please  allow  two  weeks  for  a  change 
of  address  and  be  suire  to  give  us  the 
OLD  as  well  as  the  NEW  address, 
f^ves  timet 

Editor  k  Publisher  Oireulation  Dept 


SITUATIONS  WANTED 
AdmintotratiYc 

NEW'SPAPEai  ACCOUNTANT  experi¬ 
enced  in  all  phases  of  newspaper  work 
Age  37.  Box  3117,  Editor  k  Pub 

'isher. _ 

UNiyUE  COMBINATION  of  experi¬ 
ence  and  education,  varied  printing 
background,  experience  in  all  depart¬ 
ments  of  composing  rooms  (large  and 
smctll.  iiewspaiier  and  commercial);  eol- 
lege  graduate,  union,  31.  Seeking  op¬ 
portunity  to  realise  potential:  quMk 
1  learner,  willing  worker.  For  details. 
Box  3319,  Editor  k  Publisher. 


Artfata — Cartooalrti 

EDITORIAL  CARTOONIST  7  yeara 
free-lance  experience  seeking  daily  edi¬ 
torial  job.  Age  36.  Samples  on  request. 
Go  anywhere.  Box  3126,  Editor  & 
Publisher. 


_ drcuhitioB _ 

POSITION  by  msture  man  with  suc¬ 
cessful  experience  in  all  phases  of 
circulation  operation.  Emphasis  on 
City  Little  Merchant  Plan,  on  former 
publication  over  quarter  million. 
Available  September  Ist.  Immediate 
interview  after  resume  desirable.  Box 
,3328,  Editor  &  Publisher. 


SITUATIONS  WANTED 
_ Cireulation _ 

TWENTY  YEARS  a  Circulation  Man¬ 
ager,  considerable  experience  in  Dis¬ 
play,  Classified,  Editorial  and  some 
Business  office.  Desire  to  relocate 
South  or  Southwest.  Will  consider  any 
reasonable  offer.  Confidence  respected. 
Write  Box  3022,  Editor  k  Publisher. 


.ASSI'ST.YNT  Circulation  Manager  now 
employed  desires  change  to  circnlation 
manager  on  paper  up  to  75,000.  Fa¬ 
miliar  with  all  phasea  of  circulation. 
Top  references.  19  years’  experience. 
Looking  for  a  paper  that  offers  a  chal¬ 
lenge.  Chart  Area  3,  4  or  5.  Box  3212, 
Editor  &  Publisher. 


Consultants 


EDITORIAL  CONSULTANT  avail¬ 
able  for  troubleshooting  assignments. 
Conscientious  advisory  service  to  in¬ 
sure  pulling  power,  lift  staff  morale, 
cliiiiiiiute  waste.  increase  paper's 
lirestige.  Outstanding  references.  Box 
3346,  Editor  &  Publisher. 


_ Classified  Advertising _ 

CLASSIFIED  MANAGER 
PAST  Records  show  consistent  gains. 
Now  manager  on  Metropolitan  Daily, 
seeks  better  opportunity.  Likes  chal¬ 
lenge,  therefore  can  handle  any  size 
operation.  Go  anywhere.  Available 
thirty  days.  Write  in  confidence  to 
Box  3226.  Editor  &  Publisher. 


_ Display  Adyertishig 

.\DM.IN.  26,  married,  ambitious,  de- 
j  sires  chance  to  show  capabilities  on 
progressive  newspaper  offering  a  fu- 
!  tore,  city  of  9,000  up.  Chart  Area  11, 

I  10  or  7  preferred.  7  years’  experience 
on  paper  of  90.000  circulation  and 
convinced  that  eomplcte  service  for 
aceouiits  is  best  means  of  building 
lineage.  .Vddreas  “Future’’,  Box  3210, 
Editor  &  Piihtisher. 


.ADVERTISING  director  chain  of  suc¬ 
cessful  -ABC  weeklies  desires  larger, 
more  cohesive  operation  preferably 
daily  with  opportunity  for  stock  own¬ 
ership.  Ideas  will  build  lineage  eco¬ 
nomically.  20  years  copy,  layout  pro¬ 
motion.  proven  leadership.  Write  Box 
3233,  Editor  &  Publisher. 


A  DVERTI  SING  MAN.AGER— Young, 
aggressive.  Missouri  graduate.  15  years’ 
experience  3  midwest  dailies.  Family. 
Top  references.  Box  3220,  Editor  k 
I’lililisher. 


EXPERIENCED,  dependable,  30  and 
stymied — making  permanent  change 
soon  to  sound  daily  with  promising 
future.  9  years  selling  with  own  lay¬ 
outs  and  eopy.  Prefer  West  but  will 
consider  any  genuine  offer.  Dietails 
please.  Box  3237,  Editor  &  Publisher. 


SITUATKWS  WANlS^I 

Display  Advertising''^  | 

CREATIVE  ADVERTISING  MDi  I 
Journalism  Grad,  25,  single.  Just** 
of  Service.  Can  write  fresh,  I 

copy.  Produce  finished  layouts.  j 

on  small  daily  and  Army  publicstku  ! 
Go  anywhere.  Prefer  New  York  iH, 

Box  3239,  Editor  &  Publisher. 

E X PER  1 E N C E D  Salesman.  HtSiY- 
top  accounts  on  400,000  daily.  Ejm 
tional  record.  Age  27.  Family,  Ooll»  , 
grad.  Seeks  opportunity  on  in2p  j 
pajier  to  prove  abilities  as  salesaii  ! 
or  manager.  Dedicated  career  mwim.  i 
pernian  with  faith  in  our  economj  ui 
strong  belief  in  intelligent,  aggreuiT, 
ai>i>r(iach  to  sales  problems  and  oppn 
tiiiiities.  AVill  go  anywhere.  Box  3115 
Editor  &  Publisher. 

PUBLISHERS :  Can  Create  and  Sif 
Special  Editions  double  your  cuni' 
rates.  Box  3208,  Editor  &  Publhhe 
SOUTH ERN  California  locatioii  k 
sired,  display  man  currently  emplojq 
for  a  daily  with  a  plus  market.  Soi 
3238,  Editor  &  Publisher.  j 


ADVERTISING  M.ANAGK,R,  ten  yn  '• 
solid  experience,  must  locate  in  Ck»r 
-Area  6.  Y'oung,  aggressive.  coDipetn: 
Knows  small  daily  national  and  Ion. 
sides.  Family,  eollcge.  sober,  fci  ‘ 
3347,  Editor  &  Publisher.  j 

AGENCY  ACOoUnT  EXECLTOl 
Four  years  newspai>er  advertising  n 
jMTience,  including  space  salesmia 
pi'oiiiotiun  manager;  and  two  yeori  tl 
agency  experience. 
Understands  marketing  and  reseorrli.  ■ 
Wants  sales  position  with  ! 

NEWSPAPER  ' 

REPRESENTATIVE-S 
ORGANIZATION 

Young,  aggre.seive,  veteran,  inairW 
Wants  opportunity  for  further  inun's 
Presently  employed  in  Chart  Are* !. 
Will  travel.  For  personal  intenin 
write  or  wire  Box  3302,  Editor  i 
Publisher. _ 

4%  Y'E'.ARS  space  sales  with  our  il 
U.S.’s  top  3  newspapers,  2  jrsn 
sales,  sales  promotion.  Know  ropy 
layout,  produetion.  Journalism  gnl 
■advertising  eurripujum.  ORE.ATfVX 
Married.  30,  top  refereneea.  New  Tori 
City,  Westchester,  Long  Island.  Bn 
3351.  Editor  &  Publisher. _ j 

MR.  PUBLISHER  .  .  . 

THIS  MAN  is  available  to  )>ni 
your  staff.  Leadership,  skilled  in  Uy 
out.  Sales  ability  and  promotion', 
’’know-how’’,  revenue  con»fki»» 
Plenty  of  ideas.  Civic  Worker.  B«i 
3306.  Editor  &  Publisher. _ 

ADVERTISING  MANAGER  avaiUW- 
at  once.  Completely  successful  11 
year  linage  building  record  o»  1 
dailies.  Age  42.  Unqualified  rK» 
mendations.  C.  A.  Bartlett,  49*2  I’m* 
Portsmouth,  New  Hampshire. 


EDITOR  &  PUBUSHER  S  CHART  AREA 


Um  chart  area  Nabcr  fm  Ai  topf  for  Aowii« 
LOCATION  wtdioirt  IDENTinCATION 
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srruATioNS  wanted 

EdMorfaU 

COPtAi^ADER.  momins  dAilj,  WAnU 
chang«  to  afternoon  ipot.  Box  3014, 

Editor  k  PubliBher. _ 

accurate,  reliable,  experienced  re- 
porter-deskman  seeks  challengins  job 
with  good  pay  in  Chart  Areas  1  or  2. 
Msrried,  32,  vet.  Box  3004,  Editor  & 

Pnblither. _ 

EDITOR  Ohio  weekly  wants  aimilar 
job  Florida  or  Southweat.  Also  take 
reporting  or  slot  job  PM.  daily.  Top 
qnaliflcataons,  $5,000  minimum.  Box 

3038.  Editor  &  Publisher. _ 

XEW  JERSEYAN,  employed  u 
deetman-reporter,  wants  to  relocnte 
here  or  New  York.  Offers  youth,  imag¬ 

ination,  six  years’  varied  editorial  ex¬ 
perience.  A.  B.,  Box  3021,  Editor  Sc 

Publisher. _ 

NEWSMAN  with  15  years  daily  and 
syndicate  experience  wants  rewrite  or 
city  editorship.  Box  3003,  Editor  Sc 
Publisher. _ 


COPYREADER,  28,  six  years’  experi¬ 
ence,  general,  features,  desk.  Calm, 
efficient,  dependable.  Seeks  permanent 
post.  Box  3113,  Editor  Sc  Putlielter. 

ROTOGRAVURE  editor  and  featunre 
writer  six  years.  Now  directing  col¬ 
lege  news  bureau,  teaching  journalism. 
D^re  employunent  on  metropolitan 
daily  or  magazine.  Age  31.  Excellent 
references.  Box  3025,  Editor  Sc  Pub¬ 
lisher. 

EXECUTIVE  SPORTS  EDITOR,  met¬ 
ropolitan  experience.  Well  qualified. 
Desire  change  to  any  section  where 
conditions  suitable.  Box  3139,  Editor 
i  Publisher. _ 


LOCAL  Sport  Sagging  Sports  Editor 
daily  17,000  6  years  may  be  solution 
Some  wire,  photo,  art  copy  desk  work. 
Vet,  28.  B.A.  Box  3125,  Editor  Sc 
Publisher. 


SPORTS  EDITOR — Experienced.  Will 
work  long  hours  for  yon.  Don’t  drink. 
Write  breezy  column.  Well  versed  in 
editing,  layouts  and  making  good 
clean,  readable  aports  section.  Box 
3107,  Iditor  Sc  Publisher. 

HUSBAND-WIFE  TE.AM  desiree  daily 

newspaper,  .Metropolitan  New  York. 
HUSB.AND,  31,  B.A.  English,  5  years 

general  assignment  reporting;  3  years 

magazine  staff  writer,  photo-illustrated 

own  work.  WIFE,  23,  B.A.  English,  3 

years  magazine  staff  writer;  features, 

books,  fashions.  Box  3218,  Editor  & 
Publisher. _ 

NEWS  ANALYST  and  lecturer,  with 

new  book  on  World  Crisis,  will  do  edi¬ 
torials  part  or  full  time.  For  samples, 
experience  and  references  write  Box 
3219,  Eiditor  Sc  Publisher. 

POLmCAL  WRITER,  employed, 
wants  statehouse  assignment  or  other 
fnll  time  political  writing  job;  12 

years’  experience  all  beats,  six  years 

poljtics,  four  years  political  columning, 
legislative  coverage;  Republican  and 
Democratic  papers;  still  believe  in 
ethical  journalism,  objective  coverage. 

Box  3240,  Editor  Sc  Publisher. _ 

REPORTER-PHOTOGRAPHER  heavy 
on  features,  pictures,  civic  news.  Age 
31.  Msrri^.  No  children.  8  years,  week¬ 
lies,  dailies,  magszines.  Chart  Areas 
10,  12.  Box  3217,  Editor  t  Publisher. 
REP()RTER,  single  vet,  32.  three 
years’  experitocs,  now  working,  seeks 
post  on  50,000  up  morning  paper,  eve¬ 
ning  daily  night  side.  Prefer  Chart 
■Areas  2,  6.  JGrad.  Box  3227,  Editor 
«  Publisher. 

REPORTER’S  position  sought.  B.A  in 
•Toumaliem,  24,  vet.  Experience  and 
opportunity  primary  factors;  salary 
secondary.  Will  relocate  anywhere,  im- 
m^iately.  for  right  paper.  Box  3234, 
Editor  A  Publieher. _ 

REPORTER.  3  months’  general  assign- 
on  14,000  daily.  Single,  24, 
'et.  B.A  Journalism.  Relocate  any¬ 
where.  immediately.  M.  Berman,  1483 
Longfellow  Are.,  Bronx  40,  N,  Y. 

reporter,  29,  3  years  metropolitan 
travel  experience;  language 
™'***yi  fine  Mademic  background. 
^•“"  opportunity  promiiing  overaeas 
work  for  large  daily,  news  service  or 
mlormation  organisation.  Box  3231, 
Editor  Sc  Publisher. 


SITUATIONS  WANTED 

Editorial _ 

REPORTER,  Two  years’  experience, 
seeks  to  relocate  In  Fieature,  General 
assignment  or  Reporter-Photographer 
spot  on  lively  Daily;  28,  married, 
MiSJ,  own  Graphic,  Auto.  Box  3232, 
Editor  &  Publisher. _ 


SEEKING  desk  job,  reporter  or  re¬ 

porter-photographer  post  on  daily. 
Have  been  Number  2  editorial  man  on 

semi-weekly  and  2  weeklies  for  past 

2'A  years.  J-Grad  with  English  Litera¬ 

ture  minor.  I'A  years  ad  man  on  9- 
paper  weekly  chain.  1  year  newsstand 

circulation  manager  fur  regional  maga¬ 

zine.  Own.  operate  Speed  Graphic. 
Midwest,  California  or  New  England 
preferred.  252  West  St.,  Boston  36, 

Massachusetts. _ 

SOCIETY  REPORTER.  Experienced. 
J-Grad.  Relocate  Chart  .Areas  2,  3,  4. 
Suburban  or  college  town  P.M.  Box 
3230,  Editor  &  Publisher. _ 

SPORTS  EDITOR  over  25  years’  ex¬ 
perience  seeks  change  to  more  popu¬ 
lated  area  along  Atlantic  Coast  or 
Midwest.  Excellent  promotional  ideas. 
Box  3225,  Editor  &  Publisher. _ 

VEHS.ATILE  reporter-public  relations 
man.  Seeks  reporting,  editing  job  on 
newspaper,  trade  magazine  or  challeng¬ 
ing  work  in  public  relations.  Doing  pub¬ 
lic  relations  work,  but  not  fully  using 
knowledge  and  ability.  Three  years’ 
experience  general  assignment,  city 
beats  and  desk  work  130,000  circula¬ 
tion  Sunday  and  85,000  circulation 
daily  in  New  England.  Box  3224,  Edi¬ 
tor  &  Publisher. _ _ _ 


CHALLENGING 
News  features  berth  desired  by  award 
winning  reporter.  Virile  ideas  man ; 
30,  married;  BS,  B.A  degrees;  SDX 
member.  Excellent  metroimlitan  daily 
experience,  fine  references.  Currently 
in  East,  but  available  anlywhere.  Box 

3332.  Editor  Sc  Publisher.  _ 

EDITOR,  weekly,  top  all  around  man. 
long  experience.  Box  3334,  Editor  & 
I’uMisher.  _  _ 


EDITORIAL  EXFXIUTIVE 
Exceptional  professional,  civic  and 
educational  background.  Has  directed 
new-s  operation  on  papers  of  8.000  to 
400,000  circulation.  Experieieted  in 
problems  of  costs,  personnel,  produc¬ 
tion  and  policy.  Qualified  to  ad¬ 
vise  publisher,  assist  chief  eilitor,  or 
take  full  charge  of  putting  out  paper, 
including  editorial  page.  High  stand¬ 
ards.  Top  references.  Box  3345,  Edi¬ 
tor  &  Publisher. 


EDI’TORIAL  or  publishing  adminis¬ 
tration,  planning,  fact-finding.  Excel¬ 
lent  general  and  technical  background, 
U.S.  and  overseas.  Magazine,  book  and 
contract  publishing  experience.  Box 
3341,  Editor  8c  Publisher. _ 

ESTABLISHED  book  columnist  will 

supply  weekly  column  free  to  several 

more  small  newspapers.  Box  3320, 
Editor  Sc  Publisher. 

PERCEPTIVE  REPORTER.  Feature 
writer  with  lucid,  humorous  style.  3 
years’  daily  experience.  Vet,  27,  sin¬ 
gle,  Phi  Beta  Kappa,  M..A.  in  English. 
Box  3331.  Editor  Sc  Publisher. _ 

REPORTER.  Beginner,  27,  B.A.  5 
months  editorial  on  New  York  paper, 
wants  job  on  small  town  paper  in 
Chart  Area  1,  2,  3.  Good  at  Features 
and  Travel  news  as  well  as  General 
.Assignments.  Box  3342,  Editor  St 
Publisher. _ 

REPORTERPHOTOGR.Ai»UER.  Four 
years’  experience  Northwest  dailies, 
looking  for  position  with  new'apaper, 
house  organ,  specialized  piibHcation ; 
Ko  anywhere.  Box  3327,  Editor  Sc 
Publisher. _ 

REWRITE  or  copy  editing  on  Mid¬ 
west  daily  sought  by  veteran,  ’24, 
single.  Journslism  degree,  some  expe- 
rience.  Box  3303,  Editor  Sc  Publisher. 

RESPON'SIBLE,  hard-working  and 
experienced  newspaper  man  seeking  a 
l>ermanent  key  spot  on  afternoon 
daily.  Mature  judgment,  good  health, 
and  both  sober  and  reliable.  Presently 
employed  but  seeks  change  by  .Sept. 
1.  Top  references.  Write  Box  3344, 
I  Editor  Sc  Publisher. 
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situations  wanted 

Editorial 

Editorial 

EXPERIENCED  sports  writer  seeks  job 
as  sports  editor  on  small,  medium 
sized  daily.  Box  3309,  Editor  &  Pub¬ 
lisher. 

INTERX.VTIO.N.VL  specialist,  lucid 
writer  seeks  spot  covering  U.X.  ex- 
cln.sive  or  cooperative  basis.  Former 

editor  foreign  affairs  periodicals,  over¬ 

seas  wire  exjierience.  Box  3353,  Edi¬ 
tor  &  i’ublisher. 

SEEK  MANAGING  EI>TTOR  ? 

1  want  such  position,  good  medium 
daily,  minimum  $10,000.  Now  top  re¬ 
write  man,  same  big  city  daily  13 
years,  earning  $9,200;  earlier  editor, 
reporter  siiwller  dailiea.  Healthy.  40. 
family,  Protestant.  Box  3308.  Editor 
&  Publisher. 

JOURNALISM  grad,  plus  four  years’ 

experience  weekly-monthly  magazine. 

Editorial.  advertising,  )ihotography. 
Vet.,  no  reserve.  Jack  Collins,  Y.MC.A, 
Oklahoma  City.  Oklahoma. 

Photography 

PHOTOGRAPHER  29,  6  years’  expe¬ 
rience  wants  change  to  Chart  Areas 

1,  2,  3.  4,  5.  Some  reporting.  Available 
now.  Box  3140.  Editor  Sc  Publisher. 

tunity  for  advancement  and  responsi¬ 

bility.  Hard-luttinif,  accurate,  imaifi- 
native,  alert,  adept  at  handling  i>er- 

sonnel,  sober.  Box  3333,  Phlitor  & 
Publbsher. 

NEWS  EDITOR  REPORTER,  now  em- 
l»loyed  as  managing  editor  on  small 
daily,  wants  general  assign-iiient  or 
beat  on  larger  paper.  Writes  lively 
features.  slightly  off-beat  column. 
Goml  iihotographer.  32.  Married. 
Steady,  sober.  J.-grad.  Prefers  Chart 
Area  4.  Box  3337,  Editor  &  Publisher. 

ST.VKK  Photographer  1550,000  Sun¬ 
day  eirculation)  wants  to  move  to 
more  inspiring  atmosphere  —  where 
good  i.ietures  are  demanded.  1  win 
well  versed  in  all  phases  of  the  art. 
with  the  equipment  to  do  any  type 
of  work.  24  years  old,  single.  B.A., 
car.  It  your  paiMT  needs  a  feature 
or  |iieture  iiage  "shot  in  the  -i™ 
write  for  my  portfolio.  Box  .13..9. 
Editor  &  Poblisher. 

Piomotloa— PobUc  Relations 

SPORTS  PUBLICITY,  public  relations 
position  in  Midwest  desired.  Expert 
knowledge  of  spectator  spsrts;  experi¬ 
enced  with  all  publicity  tools,  media. 
Box  3114.  Editor  Sc  Publisher. 

SKlUsFUL,  imaginative  writer-editor- 
col  u  ni  n  i  s  t,  31,  wants  respbn- 
sihle  jiusition  with  a  challenge  and  a 
future.  .\P  award  winner,  six  years’ 
experience  in  daily  field  in  sports, 
features,  iiliotograpliy,  general  news. 
College  graduate,  married,  ambitious. 
Box  3322.  Editor  &  Publisher. 

VET,  J-GR.AD,  experience  in  public 
relations,  dailies,  weeklies,  radio  and 
TV  desires  public  relations  or  house 
organ  position  anywhere.  Box  3131, 
Editor  Sc  Publisher. 

SL()T>rAX  bii:  motroi>olitan  seeks  ad¬ 
vance  on  smaller,  aggressive  growth- 
area  daily.  40,  A.B.,  family,  executive 
caliber.  19  years  standards,  tabloid, 
mgazine.  Available  Oetober.  Box  3320. 
Kditor  &  Publisher. 

DESIRE  national  travel.  Promotion- 
public  relations.  Single,  ’29,  college 
grad.  Five  years  agency  advertising, 
newspaper.  radio-TV.  Want  reimtable 
contact.  Box  3305,  Editor  &  Pub¬ 
lisher. 

SOLID  i“xi.erience  sports  writing, 
general  reporting,  desk.  S»*ek  position 
with  future  in  East  or  Midwest.  Mar¬ 
ried.  26,  dgree.  Box  3352,  Editor  & 
Publisher. 

I’VE  GOT  THE  J  OB  BLUES 

I’ve  studied  at  Columbia, 

And  Yale,  and  Harvard  too. 

My  I.Q.  is  amazing — 

Urn  listed  in  ” Who’s  Who.” 

I’ve  read  so  much  of  Shakespeare 
That  I’m  just  a  ball  of  knowledge. 

I’ve  learned  a  lot  of  stuff  be-sides 
Wlhat  I  got  in  college. 

But  one  thing  has  me  puzzled — 

If  makes  my  mind  fee4  frail — 

Mv  P.H.D.  won’t  help  me  see 

Why  THE  job  I  cannot  nail. 

SERIOUSLY  tho’,  have  8  years  solid 
Iwckground,  publicity  of  all  types — 
institutional,  personality,  hotel,  res¬ 
taurant.  food,  transportation,  liquor, 
brewery,  fashion,  beauty,  and  what 
have  you.  Now  with  top  Public  Rela¬ 
tions  firm,  but  future  limited  .Any 
offers’  Navy  vet,  34.  married,  one 
child.  Box  3354,  Editor  &  Publisher. 

S1*()R.TS  copy  reader,  slot  man  seeks 
change.  Kxperienced  all  pha.se8  desk 
work,  writing,  reporting.  Box  3350. 
Kditor  &  Publisher. 

SPORTS  Editor  Midwest  daily  wants 
sports  or  feature  writing  task  in 
•Southeast,  preferably  Florida.  Age  29, 
single,  vet.  colb>ge  grad.  Top  person¬ 
ality,  qualifications.  Box  3316,  Kditor 
&  Publisher. 

SPORTS — 4^port8  writer,  slot  man, 
makeup,  columnist.  Sober,  reliable 
and  exiierienced,  wants  No.  1  or  No. 

2  spot  on  middle  sized  jNiper.  Fully 
qualified  to  handle  staff  or  fit  into  de- 
IMirtmcut  seeking  strength  for  foot¬ 
ball  season.  Permanent  job  only. 
Write  Box  3343,  Editor  Ac  Publisher. 

WASHINGTON  coverage  by  reporter, 

feature  writer,  long  experience  Wash¬ 

ington  newspapers,  ii-ational,  interna¬ 
tional,  social  scene.  Box  3321,  ^itor 
A  Publisher. 

SELLING  Wisconsin  weekly  alter 
eight  years  successful  operation.  B.A., 
M  A  degrees,  married,  experieneeil 
printer  and  press  photographer,  veter¬ 
an.  Desires  public  relations,  hous*’  o'’- 
gan,  personnel.  Box  3317,  Editor  & 
Publisher. 

WTRE  Flditor,  39,  on  54,000  -AM. 
seeks  PM  job  in  Chart  Areas  4,  5,  9, 
or  10  on  desk;  would  consider  combi¬ 
nation  wire  and  spurts  or  responsible 
job  on  10-15,000  paper  with  chance 
later  to  buy  in.  Five  yeara'  experi¬ 
ence  includes  reporting,  sports,  fea¬ 
tures.  layouts.  Box  3330,  Editor  Sc 
Publiaher. 

TUP  PUBLIC  RELATIONS  man  ana 
former  newspaper  exeeulive 
return  to  either  of  these  fieWs.  ror- 
executive  with  national  newa* 
paper  group  and  later  public  r«*lation« 
director  of  one  of  world’s  largest  cor¬ 
porations.  Ready  to  take  public  rela- 
tions  piMsition  any  place  in  nation; 
has  wide  national  acquaintance  and 
can  put  together  entire  public  rela¬ 
tions  and  publicity  staff  for  any  pur¬ 
pose  at  surprisingly  low  cost.  Box 
3325.  Editor  Sc  Publisher. 

Mcchaaical 

PE  oper¬ 
ator  dasirea  ehanga.  Prafer  California 
or  Southwest.  Young,  competent,  male. 
Union.  Addreas  Box  3009,  Editor  * 
PuMisher. 

.SU  P  ERIN  TBNDE.N  T 

Mechanical  and  composing  room.  De¬ 
sires  change.  .Age  40.  10  years  super¬ 
vision  experience  in  all  mechanical 
phases  including  ’TTS.  References  and 
records  prove  ability  to  obtain  results. 
Member  ITU.  Only  dailies  reply.  Box 
3307,  Editor  Sc  Publisher. 

CRAFTSMANSHIP 
...  is  more  im|mrtant  to  me  than 
money.  I  want  work  where  aim  is 
best  possible  newsjMiper. 

Prize-winner.  UP,  big.  small  dailies, 
polk-e,  city  hall,  courthouse,  federal, 
rewrite,  politics,  features,  city  desk. 

Married,  child.  35.  vet,  B..A.,  healthy, 
7  years  present  job.  Photo,  details 
on  request. 

Box  3357.  Editor  Sc  Publisher. 

KEIX>RTKR,  4»ditor,  editorial  writer, 
right  years*  experience  weekliea  and 
dailiea,  can  h^lp  lively  weekly  or 
«mall  daily  progress  more  tapidly. 
Now  publk  reVations  account  execu¬ 
tive  tired  of  being  pushed  around  on 
subways  by  Now  A'ork’s  millions.  Box 
33-5^,  Kditor  &  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 


We  wish  there  were  time  to 
peruse  all  of  the  grass  roots  press 
— the  thousands  of  weeklies  and 
small  dailies  serving  our  smaller 
communities.  Frequently  words  of 
wisdom,  bright  comments,  sound 
reasoning,  spring  from  philosophers 
on  those  papers. 

One  comes  this  week  from  the 
pen  (or  typewriter)  of  D.  S.  Mark¬ 
ham,  editor  of  the  Brodhead  (Wis.) 
Independent  Register,  who  wrote: 

“I  don’t  know  how  newspapers 
got  into  the  world,  and  I  don’t 
think  God  does,  for  they  aren’t 
mentioned  in  the  Bible.  Maybe  the 
editor  was  one  of  the  fallen  angels, 
for  he  seems  to  fall  for  about 
everything  people  tell  him. 

“If  the  editor  makes  a  mistake, 
folks  say  he  ought  to  be  hung;  if 
a  lawyer  makes  a  mistake,  he  ap¬ 
peals  the  case;  when  a  doctor 
makes  a  mistake,  they  say  nothing, 
because  they  don’t  know  Latin  and 
they  couldn’t  read  his  writing  if 
they  did. 

“A  doctor  can  use  a  word  a  mile 
long  and  it  won’t  make  any  differ¬ 
ence  if  he  knows  what  it  means, 
for  folks  will  think  he’s  educated, 
while  an  editor  has  to  be  able  to 
spell  any  word  he  uses.  If  the 
doctor  goes  to  see  another  man’s 
wife,  he  charges  for  the  visit,  while 
if  the  editor  goes,  he  gets  shot. 

“People  that  call  the  doctor  and 
get  well  think  he’s  a  great  man. 
If  they  don’t  get  well,  they’re  dead 
and  can’t  say  anything.  Two-thirds 
of  the  folks  in  town  are  sore  at 
the  editor  either  because  the  paper 
said  something  about  them  they 
didn’t  like  or  said  something  nice 
about  somebody  else.” 

The  editor  might  have  continued 
his  editorial  by  saying:  People  are 
funny.  They  like  to  be  quoted  as 
authorities  over  the  tea  cups  or 
around  the  cracker  barrels,  but  if 
it  gets  into  print  they  deny  having 
said  it.  If  someone  makes  an  ac¬ 
curate  prediction  he  is  proud  to  be 
pronounced  a  soothsayer,  but  if 
reminded  of  his  inaccurate  predic¬ 
tion  he  will  scream  that  the  editor 
is  trying  to  ruin  his  reputation. 

People  will  come  into  the  edi¬ 
tor’s  office  and  tell  him  he  ought 
to  do  this  and  say  that  and  say  this 
and  that.  When  asked  if  they  will 
stand  for  quotation  on  the  subject, 
they  usually  back  down. 

We  have  freedom  of  expression 
in  this  country  and  most  people 
exercise  it  to  a  certain  small  ex¬ 
tent  as  long  as  their  thoughts  are 
not  being  recorded  for  posterity. 
But  most  of  them,  when  they  face 
the  possibility  of  being  pinned 
down  by  the  printed  word,  are  in¬ 
secure  in  their  own  opinions. 

*  *  m 

The  Pueblo  (Colo.)  Star-Jour¬ 
nal  and  Sunday  Chieftain  carried 
an  editorial  tribute  to  “the  men  in 
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the  automobile  industry”  which 
may  spark  some  interest  among 
other  editors.  The  newspaper’s  rep¬ 
resentative  has  given  it  wide  cir¬ 
culation  around  Detroit. 

We  are  so  used  to  the  automo¬ 
bile  today  that  most  of  us  are  in¬ 
clined  to  take  its  presence  for 
granted  forgetting  the  tremendous 
contribution  the  auto  industry  has 
made  to  the  development  of  this 
country  in  a  span  of  50  years.  Pub¬ 
lishers  might  even  consider  the  in¬ 
dustry’s  advertising  contribution  to 
newspapers — its  large  share  of  the 
national  advertising  picture — run¬ 
ning  about  40%  of  general  linage 
so  far  this  year — and  the  domi¬ 
nant  role  it  plays  in  the  total  busi¬ 
ness  of  many  small  papers. 

The  Pueblo  daily  didn’t  go  into 
the  advertising  angle  at  all  but 
based  its  tribute  on  the  industry’s 
contribution  to  the  country-at-large 
and  to  the  community.  Which  is 
as  it  should  be.  It  gives  credit  to 
the  automobile  industry  for  this 
half-century  of  progress. 

“While  the  telephone  and  the 
airplane  industry  have  made  re¬ 
markable  progress  they  have  hard¬ 
ly  reached  down  into  the  rank  and 
file  of  American  families  and  made 
available  to  lower  ranks  of  society 
what  the  automobile  and  truck  have 
done  for  the  workers  of  the  nation 
and  their  families,”  the  editorial 
stated. 

“What  else  has  made  it  possible 
for  the  bread  winners  of  the  coun¬ 
try  to  spend  a  small  portion  of 
their  take-home  pay  in  mingling 
with  their  families  evenings  or 
weekends  in  some  spot  where  rest 
and  recreation  are  sought  and  free¬ 
ly  obtained?  Only  the  automobile. 

“And  just  what  could  take  the 
place  of  the  automobile  and  truck 
for  commercial  purposes?  Nothing. 

“And  then  take  a  look  not  only 
at  the  captains  of  the  automobile 
industry  from  a  manufacturing 
standpoint,  glance  around  and  see 
what  the  men  in  the  local  automo¬ 
bile  industry  have  done  and  are 
doing  for  their  fellow  man,  and 
you  find  that  there  is  no  civic  enter¬ 
prise  or  public  movement  that  does 
not  have  many  of  these  local  auto¬ 
mobile  dealers  either  as  leaders 
or  actively  enlisted  with  the  rank 
and  file  of  other  local  boosters. 

“We,  therefore,  salute  the  men 
in  the  automobile  industry,  manu¬ 
facturers  and  local  dealers,  as  one 
of  the  most  important  factors  in 
our  community  welfare  and  prog¬ 
ress  with  both  their  time  and 
money.” 

The  industry’s  role  in  both  war 
and  peace  could  be  pointed  out. 
It’s  a  well  deserved  tribute  that 
should  have  favorable  reader  re¬ 
action  at  this  time  of  year  when 
practically  all  America  is  on 
wheels  and  going  some  place. 


E&P  CALENDAR 

Aug.  14-20  —  International 
Typographical  Union,  96th  an¬ 
nual  convention,  St.  Paul  Hotel, 
St.  Paul,  Minn. 

Aug.  16-21  —  International 
Photo  Engravers’  Union  of 
North  America,  annual  conven¬ 
tion,  Hotel  Staffer,  Boston. 

Aug.  20-21  —  Texas  Daily 
Newspaper  Association,  Sum¬ 
mer  meeting,  Galvex  Hotel, 
Galveston,  Texas. 

Aug.  29-31— New  York  State 
Society  of  Newspaper  Editors, 
Summer  meeting,  Otesaga  Ho¬ 
tel,  Cooperstown,  N.  Y. 

Aug.  31-Sept.  2 — Association 
for  Education  in  Journalism, 
annual  convention.  University 
of  New  Mexico,  Albuquerque. 

Sept.  8-10  —  New  England 
Association  of  Circulation 
Managers,  Summer  meeting, 
Wentworth -by -the -Sea,  Ports¬ 
mouth,  N.  H. 

Sept.  12-14  —  Pennsylvania 
Newspaper  Publishers  Associa¬ 
tion  Classified  Cliaic,  Hotel 
Berkshire,  Reading,  Pa. 

Sept.  17-19 — Pacific  News¬ 
paper  Mechanical  Conference, 
18th  annual,  Multnomah  Ho¬ 
tel,  Portland,  Ore. 

Sept.  10-11 — Maryland  Press 
Association  and  DelMarVa 
Press  Association,  joint  meet¬ 
ing,  George  Washington  Hotel, 
Ocean  City,  Md. 

Sept.  17-19  —  New  England 
Weekly  Press  Association,  Fall 
conference.  Banner  Lodge, 
Moodus,  Conn. 

Sept.  19  -  21  —  New  York 
State  Publishers  Association, 
annual  meeting,  Whiteface  Inn, 
Lake  Placid,  N.  Y. 

Sept.  26-29  —  Institute  of 
Newspaper  Controllers  and  Fi¬ 
nance  Officers,  annual  meeting. 
Hotel  Statler,  Detroit. 

Sept.  27-29  —  Southern  Cir¬ 
culation  Managers’  Association, 
25th  annual  meeting,  Jung 
Hotel,  New  Orleans,  La. 


Novak  Praised 
For  Outwitting 
Communists 

Los  Angeles 

The  American  Newspaper  Guild 
convention  here  last  week  endon- 
ed  the  successful  fight  made  by 
Executive  Vicepresident  Ralph  B. 
Novak  against  communist  efforts 
to  bore  into  the  World  Congress 
of  Journalists. 

At  the  congress  in  Bordeaux, 
France,  last  June,  Mr,  Novak  fur¬ 
nished  leadership  of  the  efforts 
which  resulted  in  a  close  decision 
against  recognition  of  the  red- 
dominated  International  Order  of 
Journalists. 

The  congress,  conducted  by  the 
International  Federation  of  Jour¬ 
nalists,  went  along  with  the  ANG 
representative’s  view  that  a  reply 
to  a  unity  bid  by  loJ  would  be 
taken  as  recognition  of  that  dis¬ 
credited  communist  group. 

“Despite  a  sympathetic  reaction 
to  the  loJ  note  by  several  countries 
represented  at  the  congress,”  the 
guild  report  stated,  “enough  votes 
were  mustered  to  defeat  any  recog¬ 
nition  by  reply.” 

The  guild  walked  out  of  the  loJ 
several  years  ago  when  the  newly- 
formed  organization  of  world  jour¬ 
nalists  was  captured  by  the  Com¬ 
munists  and  its  headquarters  moved 
to  Prague.  The  guild  then  became 
instrumental  in  establishing  the 
IFJ  as  an  organization  for  jour¬ 
nalists  of  the  free  world. 

■ 

Jack  Knight's  Son 
Runs  for  Congress 

DETROn 

C.  Landon  (Lanny)  Knight,  md 
of  Publisher  John  S.  Knight,  has 
resigned  his  position  as  assistant 
picture  editor  of  the  Detroit  Frte 
Press  after  winning  the  Republican 
nomination  for  Representative  in 
Congress. 

Young  Knight,  who  is  30,  scored 
a  strong  victory  which  gave  na¬ 
tional  party  leaders  good  hopes  for 
winning  the  seat  from  the  Demo¬ 
crats  in  November. 
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Another  Linotype  First 


this  first  truly 
hydraulic  quadder  brings 
you  unsurpassed  economy 
in  setting  quadded  lines. 

Linotype’s  entirely  new  and  entirely  different 
flydracpiadder  increases  production  and  re¬ 
duces  the  cost  of  (juadded  composition. 

(Constantly  circulating  hydraulic  fluid  powers 
the  flydracjuadder  and  gives  von  dejM'ndahle, 
economical  setting  of  display,  heads  and  clas¬ 
sified.  or  copy  that  calls  for  centered,  flush  left 
or  flush  right  lines. 

Htfdraffuadder  superiorities  include: 

1.  Perfect  accuracy  of  centering  and  margin. 

2.  Smooth,  sure,  gentle  jaw  action  by  hydrau¬ 
lic  pressure  prevents  “slap”— there  is  no  me¬ 
chanical  linkage. 

3.  Uniform  vi.se  jaw  pressure  regardless  of 
cpiadding  function  or  line  length. 

4.  Automatic  “wipe”  action  keeps  jaws  free 
of  metal  accumulation. 

5.  No  adjustments  —  no  maintenance. 

f  Iydra(piadder.s  may  lx*  sjx'cificd  for  installa¬ 
tion  on  new  machines  at  the  factory,  or  they 
can  be  applied  to  LinotyjX's  now  in  your  plant. 
Write  or  call  your  Linoty|X‘  agency  now  for  the 
iKKjklet  describing  this  revolutionary  produc¬ 
tion  aid  that  cuts  comjx).sing-room  co.sts. 
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LINOTYPE  EXCLUSIVE 

Only  Linotype  makes  ta|‘)e-operated 
(juadders.  The  Ilydraquadder  will  lx* 
available  for  manual  or  tape  operation. 


MERGENTHALER  LINOTYPE  COMPANY 
29  Ryerson  Street,  Brooklyn  5,  New  York 


Set  i«  Linotype  Catedonia  end  Sperian  iemHie» 


Agtnci.s:  New  York,  Boston,  Chicago,  Dallas,  Atlanta,  Cleveland,  San  Francisco,  Los  Angeles.  In  Canada:  Canadian  Linatype,  Limited,  Toronta,  Ontario 
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SCRIPPS-HOWARD  NEWSPAPER 


NEW  YORK.  WorU-re/egromirheSun  COLUMBUS . Citizen 

CLEVELAND . Pres,  CINCINNATI . Post 

PITTSBURGH . Press  KENTUCKY . Post 

SAN  FRANCISCO . News  Covington  edition,  Cincinnoti  Post 

INDIANAPOLIS . Times  KNOXVILLE  ....  News-Sentinel 


■rtitin 


Brtmsnt,  230  Park  Avenua>  New  York  CHy 


DENVER  .  .  .  Rocky  Mountain  News 
BIRMINGHAM  ....  Post-Herald 

MEMPHIS . Press-Scimitar 

MEMPHIS  ...  Commercial  Appeal 


EVANSVILLE  .  . 
HOUSTON.  .  . 
FORT  WORTH  . 
ALBUQUERQUE 


WASHINGTON 


News  EL  PASO. 


Chicago  Son  Francitco  Ootrelt  Cincinnati  PhHadolphia 
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